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Pulling  the 
PIECES 

together . . . 


^POIAND 
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When  a  crisis  explodes  .  .  .  and  the  splinters  scatter 
like  a  jumbled  jigsaw  .  .  .  Americans  rely  on  one  out¬ 
standing  service  to  pull  the  splinters  together  into  a  single 
piece.  That  service — ever  since  its  pioneer  founding  in  1898 — has  been  the 
foreign  news  service  of  the  Chicago  Daily  News,  Staffers  of  this  service  em¬ 
ploy  a  unique  technique.  Rarely  dallying  with  surface  stuff  ,  ,  ,  they  slash 
under  the  crust  of  happenings  ,  .  ,  reach  the  "why”  ,  ,  ,  then  go 
on  to  tell  what  it  means,  A  painstaking  approach  to  news?  Of  ■ 

course.  But  upwards  of  25,000,000  readers — more  than  follow  ' 
any  other  newspaper  foreign  service  \ 

— testify  today  to  the  super-  .  i  ^ 

iority  of  this  technique,  ;  <  ' 


FOREIGN  NEWS  SERVICE 


CHICAGO  DAILY  NEWl 


COLOR  with  scon  PRESSE 


PREFERENCE 


CLIMBING  THE  LADDER 


INCREASED  LINEAGE  SALES  .  .  . 


losing  any  block  pogo  capacity 


"Color  Creates  Preference!”  Ad  men  from  every 
part  of  the  country  endorse  color  as  the  most 
effective  lineage  booster  on  the  newspaper  scene 
today  ...  a  sure  sign  of  the  modern  newspaper 
organization. 

The  desirability  of  color  comes  hand-in-hand  with 
the  need  for  full-tone,  perfea  register,  high-speed 
produaion.  And  installed  color  capacity  has  to 
be  just  right  —  Do  you  want  to  spot  one  color 
with  varying  black  page  capacity?  —  Do  you  need 
black  plus  independent  four-color  capacity?  — 
These  decisions  tell  you  what  your  press  needs 
will  be.  No  compromise  in  design  or  arrangement 


should  be  made  .  .  .  none  is  necessary  with  Scott 
"Extra  High-Speed”  press. 

Whether  a  single  unit  with  a  Scott  Reversible 
Drive  (a  flick  of  a  lever  for  color  arrangement) 
is  best  for  you,  or  multi-combination  presses  for 
variable  four-color  location,  Scott  engineers  can 
advise  and  equip  your  pressroom.  Reliable,  mod¬ 
ern  standardized  design  —  superior  quality  high¬ 
speed  color  reproduaion  from  feed  to  folding; 
these  are  experienced  proved  facts,  not  claims. 


WRITE  FOR  DETAILS 

Tba  camplala  illwatratad  Scott  color  proM 
bwllotin  it  yo«rt  on  roquott. 


Guy  with  CONFIDENCE  -  -  -  Buy  SCOTT 

WALTER  SCOTT  &  CO.,  INC. 

PLAINFIELD,  NEW  JERSEY 


We’re  Crowding 


Exactly  $299,067,000  has  been  invested  during  the  first  ten  months  of 
1956.  That’s  $35,689,000  more  than  for  all  of  last  year,  itself  a  record 
breaker!  Hand  in  hand  with  this  unprecedented  growth  have  been  148  plant 
expansions  and  30  thriving  new  industries. 

Such  progress  obviously  makes  Baltimore  an  increasingly  flourishing 
consumer  market — and  underlines  the  value  and  importance  to  you  of  the 
Sunpapers.  For  each  of  the  past  41  months,  our  daily  and  Sunday  circu¬ 
lation  figures  have  gone  up — and  up — and  up.  Our  advertising  leadership 
has  kept  pace.  We  invite  you  to  grow  with  Baltimore  and  the  Sunpapers. 

The  SUNPAPERS 


of  Baltimore 


MORNING 

EVENING 

SUNDAY 


Combined  daily  circulation  401,805  .  .  .  Sunday  322,240 

National  Raprasantativas:  Crasmar  A  Woodward,  Inc.,  Naw  York,  San 
Francisco  and  Los  Angalas;  Scolaro,  Maakar  A  Scott,  Chicaso  and  Detroit 


AKRON  BEACON  JOURNAL 


More  About  the  Use 
And  Abuse  of  English 


*  The  Nation 's  Biggest 
One-Newspaper  Market 


It  has  been  my  experience  inaicatea  by  an  ellipsis: 
during  some  35  years  of  news-  “I  certainly  do  not  .  .  .  who 
paper  work  that  fogpy  writing  <^0  not  feel  that  Brother  Whip- 
is  the  product  of  reporters  who  ple  [George  C.  Whipple  Jr.  who 
do  not  have  the  story  clear  in  wrote  a  letter  on  this  subject) 
their  minds.  should  be  accused  of  ‘a  steady 

Certainly,  there  is  a  time  and  abasement  of  grammar’  because 
a  place  for  both  colloquial  he  used  ‘like’  as  a  conjunction." 
writing  and  for  good  English. 

It’s  all  a  matter  of  what  the 
writer  is  trying  to  do. 

It  also  seems  to  me  that 
those  who  would  make  “purist” 
a  dirty  name,  on  a  par  with 
SOB,  are  themselves  “purists” 
in  reverse. 

Would  they  wear  blue  jeans 
and  a  sweatshirt  to  a  formal 
dinner? 

Isn’t  there  a  time  and  place 
for  everything? 

May  I  suggest  that  we  all 
drop  this  battle  over  “purists” 
and  all  of  us  seek  to  become 
“precisionists” — using  only  the 
precise  words  that  express  our 
meaning? 

For  example,  may  I  suegest 
to  those  advocates  of  dirty- 
neck  writing  at  all  times  that 
they  examine  these  three  words 
— sulphate,  sulphide  and  sul¬ 
phite? 

At  first  glance  they  may  ap¬ 
pear  variant  spe'lings  of  the 
same  word,  but  they  are  not; 
each  is  far  different  in  meaning 
from  each  of  the  others. 

Just  ask  any  chemist — who 
MUST  be  a  precisionist  in  his 
choice  of  words.  Uiton  Man 

As  an  example  of  the  sort  of  100-Foot  Fall, 
foggy  thinking  that  produces  (R.I.)  Call. 


Gun  Discharges  While  Climb¬ 
ing  Fence,  Sidney  Hunter  Kil¬ 
led.  —  Oveonfa  (N.Y.)  Star. 


Frek  Sees  Called  Advantage 
to  U.  S.  —  New  York  Timft. 


Skeleto.n  Was  Fleeing  Man 
From  Chicago.  —  Superior 
(Wis.)  Evening  Telegram. 


Report  165  Deer,  24  Turkeys 
Killed  In  County;  One  Man  Kil¬ 
led,  Four  Injured  In  Area.  — 
Staunton  (V’a.)  Evening  Lead¬ 
er. 


DeProspo  to  Give  Retarded 
Lecture.  —  Hartford  (Conn.) 
Timest. 


An  accurate,  detailed  picture  of  the  great  Akron  market 
place  is  available  to  you  now  in  the  second  annual  Top  Ten 
Brands  survey  made  in  Akron  by  Dan  E.  Clark,  II  &  Associ¬ 
ates,  Inc.  Comparisons  are  shown  between  1956  and  1955 
for  products  from  Appliances  to  Wrapping  Paper  in  fast¬ 
growing,  free-spending  Akron.  Write  us  or  ask  your  Story, 
Brooks  &  Finley  representative  for  your  free  copy. 


Critical  .■Vfter 
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No.  70  in  a  series  of  friendly  talks  . . . 


A  Good  Movie  Page 
Helps  All  Retailers 


A  nationally  known  food  company  announces  that  it  will  soon  start  a 
newspaper  advertising  campaign  aimed  at  persuading  people  to  go  out  of  their 
homes  and  dine  in  restaurants.  The  campaign,  it  is  explained,  will  be  conducted 
in  cooperation  with  a  similar  effort  by  the  National  Restaurant  Association. 

These  endeavors,  it  seems  to  us,  point  up  a  situation  that  should  be  of  deep 
concern  to  newspaper  publishers.  For  if  people  stay  home  nights  and  never 
seek  recreation  outside  their  homes,  all  retail  trade  must  suffer.  This  can  only 
reflect  adversely  on  the  effectiveness  of  newspaper  advertising. 

There  is,  moreover,  another  result  from  this  situation  which  should  be 
considered.  This  is  the  lessening  of  a  community’s  attractiveness  that  must 
result  from  a  further  reduction  of  pedestrian  traffic.  Because  of  automobiles 
the  pedestrian  today  is  a  rarity  in  many  streets.  If,  in  addition  to  refusing  to 
walk,  people  get  into  the  habit  of  staying  home  altogether  at  night,  our  com¬ 
munities,  especially  after  dark,  may  take  on  the  gloom  of  ghost  towns. 

We  in  the  motion  picture  industry,  of  course,  don’t  like  this.  We  want 
people  to  come  out  of  their  homes  and  attend  our  theatres.  For  that  reason 
we  believe  newspapers  should  try  to  persuade  people  to  go  out  for  their 
recreation. 

One  way  newspapers  can  help  is  by  publishing  more  news  and  comment 
about  the  attractions  at  local  movie  theatres.  This  suggestion  is  not  entirely 
selfish.  Newspaper  readers  like  to  read  about  movies  and  movie  personalities, 
so  the  papei*s  themselves  would  benefit.  Furthermore,  if  people  go  out  to  the 
movies  they  will  be  more  likely  to  patronize  other  retailers. 

In  other  words,  we  believe  a  good,  live  amusement  page  will  help  all  local 
retail  business,  including  your  own. 


The  Council  of  Motion  Picture  Organizations,  Inc. 

1501  Broadway,  New  York  36,  N.  Y. 
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comes  noffle  .  . 


Family-wide  insistence  on 
newspaper  quality,  repeated  in 
more  than  300,000  Southern 
California  homes,  helps  to 
explain  why  The  Mirror-News 
is  first  in  home-delivered 
circulation,  first  in  advertising 
volume  in  the  Los  Angeles 
afternoon  newspaper  field. 


I  MIRROR-HEWS | 


VIRGIl  PINKLEY, 
EDITOR  AND  PUBLISHER 


REPRESCNTCD  NATIONALLY  BY  O  MARA  6  ORMSBEE  INC 
NEW  YORK  CHICAGO  DETROIT  SAN  FRANCISCO 


j^EWLV  ELECTED  SNFA  president,  James  L.  Knight.  Miami 
Herald  and  Charlotte  Observer,  is  not  one  to  let  any  Florida 
virtue  pass  unnoticed.  On  the  same  day  he  announced  next 
year’s  convention  will  return  to  Boca  Raton,  he  stood  with 
many  other  SNPA’ers  in  the  courtyard  of  that  plush  inn  to 
view  the  midnight  eclipse  of  the  moon.  As  the  brilliant  satellite 
darkened  slowly  into  total  eclipse,  he  said:  “Now.  how  do  you 
like  that?”  “That’s  great,”  someone  replied,  “now,  what  are 
you  going  to  rig  up  for  next  year?”  .  .  .  Speaking  of  the 
South,  News  Editor  John  W.  Roberts.  New  Bedford  (Mass.) 
Standard-Times,  writes:  “1  must  have  received  the  Southern 
edition  of  E  &  P  Nov.  17.  Your  headline  on  your  lead  story, 
i.e.,  ‘Sorry  Political  Campaign’  etc.  might  not  read  the  same 
to  us  Yankees  unless  we  had  served  in  the  Dixie  Division. 
Sorry  is  a  solid  colloquialism  for  you-know-what  in  the  South, 
but  it  won’t  register  elsewhere.  Sorry  1  mentioned  it.”  Sorry, 
suh,  ah’m  from  Nawth  Carolina,  you  ail  know  .  .  .  Anotha 
Southern  boy.  Elvis,  got  big  publicity,  engineered  by  Wometco 
Theatres,  which  had  his  fans  picket  the  Miami  Daily  ^ews 
because  they  think  Amusement  Editor  Herb  Rau  doesn’t  shns 
their  idol  enough  respect  in  his  column.  Herb  came  out  with 
a  “I  Surrender”  sign  and  distributed  Elvis’  pictures.  Cincinnati 
Enquirer  columnist  Jack  Ramey  reveals  that  a  secondhand  car 
dealer  advertised  in  the  Enquirer  he  would  break  .'SO  Elvis 
Presley  records  for  every  car  s»)ld — five  were  sold  the  first  day 
— and  one  irate  father  of  four  telephoned  the  dealer  to  tell  him 
he  was  one  of  the  greatest  living  Americans. 

— Greater  use  of  the  AF  logotype  was  urged  by  APME.  The  McAlUn 
(Texas)  Evening  Monitor  carried  this  news  service  logo  the  other  day: 
“Milwaukee,  Wis. — (PU).”  .  .  .  When  Frank  Lloyd  Wright  unveiled  liis 
drawing  of  a  528-story  dream  building,  a  Chicago  photog.  remarked: 
“We  could  rush  over  and  snap  a  lea|)er  Iwfore  he  hit  the  ground.”  .  . . 
From  Art  Ryon’s  column.  Los  Angeles  Times:  “Very  funny — when  he 
was  filling  in  for  TV  Editor  Walter  .Ames,  Cecil  Smith  was  invited  to 
a  party  Dinah  Shore  tossed  after  her  television  show  on  which  Frank 
Sinatra  had  been  the  guest  star.  Throughout  the  party,  Cecil  admiti, 
he  was  mumbling  to  himself  about  how  ungracious  it  was  of  Sinatra 
not  to  show  up.  The  other  day,  Cecil  got  a  print  of  a  photograph  made 
at  the  party.  In  it  are  three  people  very  close  together,  Dinah,  Cecil— 
and  Frank  Sinatra.”  Reminds  me  of  the  time  syndicated  columnist  North 
Callahan  and  I  went  to  a  big  party  given  by  Jackie  Gleason,  .^s  we 
left.  I  inquired  why  our  host  didn’t  apitear  and  was  told  he  had  departed 
after  being  there  a  long  time. 

— John  W’heeler,  North  American  Newspaper  Alliance,  recalls 
that  Arthur  Hays  Sulzberger,  Nesc  York  Times  publisher,  com¬ 
plained  to  a  friend  that  real  estate  agents  were  unable  to  aefl 
tbe  estate  of  bis  father-in-law,  the  late  Adolph  Ochs.  “Have  yon 
tried  advertising  in  the  New  York  Times?”  asked  the  friend.  “No, 
I  haven't,"  eonfessed  the  publisher.  He  ran  an  ad  and  the  proi^ 
erty  was  sold.  “Sometimes  even  a  newspaper  publisher  doesn’t 
know  the  strength  of  his  own  medium,"  writes  Mr.  W'heeler. 

-Larrv  Press,  Bakersfield  (Calif.)  C.alijornian,  calls  his  column  “Is 
the  Press  Box.”  .  .  .  Chicago  American  announced:  “Directors  of  TeUnli)- 
graph  fwyp  fwyp?  csrar;  5/8.  ,,,(X)  Corp.  decided  not  to  declare 
a  dividend.”  The  Chicago  Tribune’s  ".\  Line  O'  Type  Or  Two”  column 
commented:  “A  few  mechanical  <iuirks  to  fix  up  first,  obviously.’’  .  • 

Kenneth  C.  Silver,  ex-S'ew  York  Times  copy  boy,  founded  Services  In- 
limited  which  offers  temporary  help  to  overloaded  offices  .  .  .  The  PS  Lo$, 
prepared  by  .State  Editor  Paul  H.  -Strom  and  distributed  monthly  to 
the  Syracuse  (N.Y.)  Post-Standard’s  staff  and  correspondents  in  24 
counties,  celebrated  its  first  birthday  .  .  .  Nelson  Barth,  Norfolk  ( Nebr.) 
Daily  News  city  editor,  and  Victor  Blackledge,  Scottsbiuff  (Nebr.)  Star- 
Herald  business  manager,  went  to  high  school  and  studied  journali-m 
together  at  Kansas  State  College,  but  had  not  seen  each  other  for  -12 
years  when  they  saw  each  other  and  held  an  impromptu  reunion  Oct.  D 
at  the  halftime  of  the  Kansas  State-Nebraska  football  game. 

I  — Sol  Padlibsky  celebrated  ibe  fifth  birthday  of  his  Charleston 

'  (W.  Va.)  Daily  Mail  column,  “Of  All  Things,”  by  finally  gettim 
“foreign”  photo  murals  (scenes  from  Virginia)  removed 
Kanawha  Airport  and  replaced  by  aerial  views  of  the  state  capitm 
area  and  of  New  River  Gorge  from  Haw  k's  Nest — genuine  ^ 
Virginia  scenes. 
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GOOD  HUNTING  ON  LONG  ISLANDI 


LONG  ISLAND  DAILY  PRESS 


YOUR  TARGET 
IS  A  7  BILLION 
DOLLAR  MARKETI 

It's  always  op«n  season  for  increasing  your  busineu  on 
fabulous  Long  Island.  Formerly  famous  for  its  wonderful 
Long  Island  Ducks,  Long  Island*  now  is  the  3rd 
largest  grocery  and  4th  largest  automobile  and 
gasoline  market  in  the  nation. 


Better  re-check  your  ammunition  for  waste  because  the 
pattern  of  the  New  York  A^rket  area  has  undergone 
radical  changes.  The  Net  Effective  Buying  Income  for 
instance,  on  Long  Island*  has  increased  80%  sirKe  1947. 
Compare  this  with  the  6%  decrease  for  Manhattan, 
Brooklyn,  and  the  Bronx  during  this  same  period. 


Circulation-wise  on  Long  Island*  1955  vs.  1954  the 
circulation  gain  of  all  7  New  York  City  newspapers 
combined  was  only  837.  The  Long  Island  Daily  Press  and 
the  Long  Island  Star-Journal  experienced  in  filling  the 
reading  heeds  of  Long  Islanders  showed  on  increase  af 
over  30  times  this  figure,  28,395  to  be  exact,  and  the 
trend  continues  in  1 956. 


The  Long  Island  Press  and  the  Long  Island  Star-Journol 
with  the  largest  circulation  in  their  history  now  have 
a  combined  circulation  of: 


261,895 

LONG  ISUND  STAR-JOURNAL 


ABC  Publistiari  Statements— 1st  Quarter  1936 


‘Queens,  Nassau  and  Suffolk  Counties 


National  Advertising  Office 

NEWHOUSE  NEWSPAPERS 

Long  Island  City  1 ,  New  York 
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Long  Island*  is  your  “Sitting  Duck"  .  .  .  buy  the  long  Islond 
port  of  the  New  York  morket  on  the  basis  of  new  and 
up-to-date  information,  it's  time  to  re-evoluole  . . . 
let  us  show  you  some  good  huntingl 


editorial 


Broadcast  News 

WE  WEREN’T  going  to  mention  the  fumbling  and  ineffective 
efforts  of  a  competitor  to  cover  the  news  until  their  representa¬ 
tive  brought  up  the  subject  himself.  Sig  Mickelson,  CBS  vicepresident 
for  news  and  public  affairs,  in  a  speech  reported  in  last  week’s  issue, 
outlined  some  of  the  inadequacies  of  radio  and  television  news  “cover¬ 
age”  and  “reporting.” 

Actually,  both  of  those  words  are  misnomers  because  radio  and 
TV  do  little  original  “covering”  and  “reporting”  of  the  news.  Their 
efforts  are  confined  to  the  spectacular  event.  Aside  from  that  it 
amounts  to  reading  the  reports  that  come  in  over  the  wires— reports 
written  by  newspapermen.  Of  course,  these  are  well  larded,  at  times, 
with  the  so-called  reports  from  “special  correspondents”  in  various 
places.  But,  at  best,  radio  and  TV  news  programs  are  bulletinized 
affairs.  The  nuts  and  bolts— the  meat  of  the  news— must  be  obtained 
from  the  printed  report  in  the  newspaper  to  get  a  clear  picture. 

We  don’t  see  any  point  in  TV  or  radio  executives  crying  about 
this  state  of  affairs.  Allowing  for  some  refinements  and  improvements, 
it  will  be  ever  thus.  These  are  entertainment  media  primarily  and, 
no  matter  how  hard  they  try  to  keep  their  franchise  as  news  media 
by  giving  extensive  time  to  occasional  newsworthy  events,  they  will 
never  be  able  to  give  the  depth  and  scope  to  the  news  nor  create 
the  permanent  record  of  the  news  that  is  the  exclusive  function  of 
newspapers  and  always  will  be. 

No  Visas  for  China 

ONE  OF  the  reasons  why  the  U.S.  State  Department  has  denied 
visas  to  American  newspapermen  to  visit  Red  China  is  because 
of  the  fear  that  they  will  fall  victim  to  Communist  propaganda.  (The 
announced  reason  was  that  Red  China  still  holds  some  American 
citizens,  civilians  and  military,  hostage  and  will  not  release  them. 
Yet  we  continue  to  permit  full  press  interchange  with  Soviet  Russia 
which  has,  in  addition  to  some  of  its  satellites,  held  American  citizens 
incommunicado  for  many  months.) 

So,  Red  China’s  Premier  Chou  En-lai  leaves  his  country  and 
visits  Indo-China  where  he  is  interviewed  by  American  newspapermen 
in  Cambodia.  One  of  his  propaganda  scoops  fully  reported  in  the 
U.S.,  is  the  statement  that  Generalissimo  Chiang  Kai-shek  could  have 
a  high  government  post  in  the  Red  government  as  settlement  of  the 
Formosa  problem.  Does  anyone  beheve  this?  Would  it  have  made 
any  difference  if  he  had  said  the  same  thing  to  U.S.  reporters  in 
Peiping? 

Why  isn’t  our  own  government  realistic  in  appreciating  that 
propaganda  wars  are  not  won  by  denying  our  own  reporters  access 
to  the  source  of  the  news  so  they  can  report  what  they  see  with  their 
own  eyes  as  well  as  what  they  are  told? 

Appeal  to  High  Court 

*^|'’HE  PENNSYLVANIA  Newspaper  Publishers  Association  has  de- 
-*■  cided  to  appeal  to  the  Supreme  Court  of  the  U.S.  for  reversal  of 
the  decision  which  empowers  a  lower  court  judge  to  bar  newspaper 
photographers  from  a  public  court  house.  We  are  glad  to  hear  it 
It  seems  to  us  that  the  public’s  right  has  been  grossly  violated 
when  a  judge  can  make  a  “no  man’s  land”  out  of  the  supposedly 
pubhc  building  in  which-  he  works.  In  addition,  the  lower  court 
opinion  stating  a  murder  defendant  has  a  “right  of  privacy”  is  one 
that  cannot  be  pc'rmitted  to  stand  without  challenge. 


Choo$e  you  thi$  day  whom  you  aitt 
$erv€  .  .  .  — Joshua,  XXIV  f  XV, 
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ULTIMA  HORA  CASE 

To  THE  Editor:  Today,  when  I  experi¬ 
ence  the  greatest  thrill  a  newspaperman 
tan  feel— to  move  into  his  own  building 
and  to  print  his  paper  on  his  owm  presses— 

I  wish  to  share  this  great  joy  with  those 
friends  who  backed  me  up  in  my  hard 
and  troublesome  professional  life;  who  al¬ 
ways  believed  in  the  same  principles  which 
made  me  go  on  as  a  newspaperman;  free¬ 
dom  of  the  press  within  the  freedom  of 
cTeative  spirits  in  all  sectors  of  human 
activity. 

I  faced  an  Investigation  Committee  of 
the  House  of  Representatives,  which  was 
organized  under  the  thumbs  of  a  ruthless 
political  campaign.  I  was  accused  of  hav¬ 
ing  received  financial  support  from  the 
Bank  of  Brazil  for  the  purpose  of  destroy¬ 
ing  competitive  papers,  through  the  “dump¬ 
ing”  process. 

The  accusations  submitted  to  the  Com¬ 
mittee  were  destroyed  by  the  facts.  Fi¬ 
nancings  such  as  made  to  me  by  the  Bank 
of  Brazil  had  also  been  granted,  on  a  much 
larger  scale,  to  other  journalistic  enterprisi-s. 
My  paper  is  one  of  the  few’  journalistic 
organizations  that  owe  nothing  to  the  Bank 
of  Brazil. 

By  suggestion  of  the  Committee,  the  so- 
called  "Ultima  flora  case”  was  submitted 
to  the  Court,  for  possible  punishment  of 
eventual  crimes  committed  by  me  or  my 
organization.  The  Court  unanimoiislv  de¬ 
cided  to  deny  thf  existence  of  any  illegal 
procedures,  and  granted  me  and  mv  asso¬ 
ciates  an  “habeas  corpus”  that  demon¬ 
strated  the  truth.  The  accusation  of  “dump¬ 
ing”  was  completely  washed  out. 

In  the  political  campaign  against  my 
organization  .  ,  .  they  accused  me  of  not 
having  been  bom  in  Brazil;  they  accused 
me  of  having  forged  papers  so  as  to  claim 
citizenship,  in  order  to  conform  to  the 
law  which  establishes  that  only  Brazilian- 
born  can  publish  and  edit  newspapers  in 
this  country.  It  was  a  long  and  exhaustive 
ordeal  during  which,  in  order  to  protect 
iny  paper,  I  withdrew  my  name  as  the 
responsible  editor  of  “Ultima  Mora”,  with¬ 
out,  however,  actually  leaving  my  flesk  for 
a  single  day.  A  pxilitical  judge  conih-mnefl 
me  to  one  year  in  prison.  The  Federal 
Supreme  Court,  however,  through  its  10 
members,  upion  examining  the  terms  of 
my  plea,  released  me  from  prison  and  gave 
me  my  freedom.  In  order  to  be  in  a  posi¬ 
tion  to  plead  against  the  original  unfair 
sentence,  I  had  presented  myself  for  the 
execution  of  the  sentence,  and  was  confined 
for  three  weeks. 

My  private  life  was  turned  upside  down. 
All  kinds  of  pressure,  political,  financial,  or 
moral,  were  used  against  me. 

Now,  however.  Ultima  Hora  has  com¬ 
pleted  its  fifth  anniversary  and  we  are 
introducing  something  new  in  the  Brazilian 
press,  i.e..  Ultima  Hora  in  a  semi-tabloid 
format.  Our  circulation  and  the  adver¬ 
tising  hilling  are,  nowadays,  practically 
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twice  what  they  were  when  this  extermina¬ 
tion  campaign  was  started  against  us. 

I  can  assure  you  that  there  is  in  my 
heart  no  sentiment  of  hate  or  frustration. 
To  the  contrary,  all  I  suffered  strengthened 
my  conviction  that  a  fair  use  of  freedom 
is  worth  all  the  sacrifices  that  may  be 
impxised  on  those  that  live  by  it  and  for  it. 

Samuel  Wainer 

Ultima  Hora, 

Rio  de  Janeiro,  Brazil 


CONTENTMENT 

To  THE  Editor:  The  editorial  “Do  We 
Beheve  In  It”  Nov.  3)  regarding  silence  on 
strictures  to  freedom  of  information  is  of 
spiccial  interest  to  me.  As  chairman  of  the 
freedom  of  information  committee  of  Sigma 
Delta  Chi’s  Milwaukee  professional  chapter, 
I  conducted  a  “grass  roots”  survey  on  this 
subject. 

Information  obtained  helpied  indicate  the 
status  of  freedom  of  information  in  the 
cities,  towns,  villages  and  counties  of  Wis¬ 
consin.  But,  despite  the  fact  that  two  mail¬ 
ings  of  questionnaires  were  made  to  every 
weekly  and  daily  newspiapHT  and  radio  and 
television  station  in  the  state,  with  stampied, 
addressed  return  envelopies,  the  respionse 
was  just  139  of  409,  or  34*. 

One  question  was  "What  Does  Freetlom 
of  Infonnation  Mean  to  You?”  For  the 
five  parts  of  this  question,  blanks  or  "no 
answers”  totalled  from  eight  to  101  on  the 
139  returned  questionnaires. 

It  is  sad  to  report,  too,  that  of  24  returns 
which  mentioned  existing  secrecy  problems 
involving  government  records  and  meetings, 
five  repxirted  that  “nothing  was  being  done” 
about  these  problems,  two  reported  con¬ 
tentment  with  a  n’pjort  after  the  closed 
meeting,  two  others  repxirtid  contentment 
with  “what  the  official  thinks  is  news”  and 
one  repxirted  contentment  that  decisions 
made  in  secret  committee  meetings  were 
brought  out  in  general  board  meetings. 
This  seems  like  too  much  “contentment" 
to  me. 

Lucas  C.  Staudacher 

Assistant  Professor, 

College  of  journalism, 

Marquette  University, 

Milwaukee,  Wis. 


POSTAGE  FREE,  TOO 

To  THE  Editor:  Please  find  enclosed  a 
news  release  which  we  would  like  very 
much  to  have  appear  in  the  earliest  pwssible 
issue  of  your  publication.  Your  readers  will 
find  this  news  item  of  great  interest. 

Please  return  the  enclosed  photograph 
when  you  are  finished  with  it. 

North  A.merican  PRonriTs  Cf)Rp. 
Edwardsville,  III. 
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How 

advertising 

agencies 

sell  themselves 

in  New  York 
newspapers 

Tell  your  story  to  best  advantage  in  the  na¬ 
tion’s  advertising  capital,  and  in  advertising 
centers  across  the  country.  Tell  the  story  of 
your  market  and  your  ability  to  sell  that 
market.  Tell  it  where  you  know  it  will  influ¬ 
ence  the  men  and  women  who  decide  adver¬ 
tising  budgets  and  schedules,  choose  media. 

Tell  it  in 


Sbf  Nctn  Ijork  Simes 


For  37  y«ar$  Writ  in  advertising  in  the  world's  first  marVet 


When  advertising  agencies  advertise  them¬ 
selves  in  New  York  newspapers,  one  news¬ 
paper  gets  the  bulk  of  that  advertising. 

It’s  The  New  York  Times. 

In  the  first  nine  months  of  this  year.  The 
New  York  Times  carried  63%  of  the  adver¬ 
tising  agency  linage  published  in  all  New 
York  newspai)ers. 

And  among  the  27  agencies  that  placed  their 
own  advertising  in  New  York  newspapers, 
16  chose  The  New  York  Times  exclusively 
to  put  their  story  over. 
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3  Cleveland  Dailies  Resume; 


All  Unions  Sign  for 

SM  Hike  for  Guild,  $8  for  Crafts; 
S15  for  Drivers  on  10-Hr.  Week 

C>LEVELANU 

Fret*  of  contract  tt)ntro\’ersy,  the  three  daily  newspapers 
in  Cleveland  came  back  to  the  streets  Nov.  27,  ending  a 
shutdown  that  had  kept  their  plants  silent  and  their  readers 
hnngrv  for  news  since  Nov.  1. 

The  Press  and  the  News  returned  first  with  their  papers 
in  the  morning  and  afternoon  of  Nov.  27.  Then  the  Plain 
Dealer’s  first  edition  came  out  before  midnight  and  was 
tleliveretl  to  d<K)rsteps  the  next  morning.  The  Press  had  56 
pages,  the  News  40  pages  and  the  Plain  Dealer  56  pages. 


So  concluded  a  union-manage¬ 
ment  disagreement  over  wages 
and  working  conditions  that 
started  with  a  strike  by  the 
Cleveland  Newspaper  Guild 
against  the  Scripps-Howard 
Press.  The  strike,  within  a  few 
hours,  brought  shutdowns  at 
the  News  and  Plain  Dealer,  both 
of  the  Forest  City  Publishing 
Co.,  when  the  drivers  (Team¬ 
sters  Union)  refused  to  handle 
a  paper  carrying  a  combined 
nameplate. 

3,100  Workers 

The  dailies  called  back  3,100 
employes  after  the  photoengrav¬ 
ers’  union  ratified  a  new  two- 
year  contract  Nov.  26.  This  was 
the  last  of  eight  unions  to  ap¬ 
prove  contracts  after  the  Guild 
strike  ended  Nov.  15. 

After  the  agreement  with  the 
Guild,  which  provided  new  con¬ 
tracts  at  all  three  papers  for 
two  years,  the  publishers  had 
Mid  they  would  not  begin  pro¬ 
duction  again  until  all  eight 
unions  approved  agreements,  as¬ 
suring  uninterrupted  produc¬ 
tion. 

■Mayor  in  Key  Role 
Mayor  Anthony  J.  Celebrezze 
Plsyrt  a  key  role  in  helping  the 
publishers  and  the  unions  work 
out  their  differences  in  City  Hall 
conferences. 

I  publishers’  offer  made  to 
^  Guild  as  suggested  by  Mayor 
^lebrezre  and  accepted,  was 
contingent  on  settlement  of  new 

19M  editor  at  PUBLI  SH  E  R 


contracts  with  the  seven  other 
craft  unions,  so  a.s  to  provide 
assurance  against  further  in¬ 
terruption  once  publication  could 
be  resumed. 

The  photoengravers  agreed  to 
wage  terms  similar  to  those  ac¬ 
cepted  by  other  craft  unions — 
$4.50  weekly  increase  the  first 
year  and  $3.50  the  second  year. 

Guild  agreements  call  for 
weekly  wage  hikes  ranging 
from  $6.50  to  $9  for  the  various 
job  clas.sifications  over  the  two 
years  and  for  improvements  in 
severance  pay,  job  security  and 
other  fringe  items. 

$15.15  for  Drivers 

The  drivers  got  a  weekly- 
wage  boost  of  $11.65  this  year 
and  $3.50  next.  Drivers  were 
paid  $102.15  under  their  old  con¬ 
tract.  They  will  continue  to 
work  a  40-hour  week.  Because 
their  week  is  two  and  a  half 
hours  longer,  the  truck  drivers’ 
pay  raise  in  the  first  year  is  to 
be  $7.15  a  week  more  than  the 
$4.50  of  the  other  crafts. 

Former  basic  weekly  wage 
rates  for  the  other  unions: 
mailers,  $102.37;  stereotypers, 
$110.85;  paper  handlers,  $89; 
pressmen,  $109.85,  and  photoen¬ 
gravers,  $122.85. 

The  old  Guild  contracts  called 
for  a  top  weekly  minimum  of 
$122.50  for  newspapermen  with 
five  years’  experience.  The  new 
increases  will  be  applied  to  the 
minimums,  with  a  new  top  mini- 
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2  Years 

mum  of  $131.50  becoming  effec¬ 
tive  the  second  year. 

The  Guild  settlement  wa.s: 
(first  year)  $4  weekly  for  those 
earning  up  to  $90;  $4.50  up  to 
$120,  and  $6.50  above  $120.  In 
the  second  year,  $2.50  for  each 
group.  The  Guild  had  originally- 
asked  a  general  22*4%  increase. 

Minimums  Raised 

The  new  contracts  also  in¬ 
clude  a  job  security  clause,  im¬ 
proved  dismissal  pay,  increased 
mileage  allowance,  a  stronger 
dues  checkoff  clause  and  im¬ 
proved  military  service  clause 
at  the  three  papers. 

The  Press  agreement  also  in¬ 
creased  minimums  for  business 
department  employes  and  im¬ 
proved  conditions  for  outside  ad¬ 
vertising  salesmen.  It  also  in¬ 
cludes  a  clause  outlining  Guild 
jurisdiction. 

Guild  contracts  expired  Oct. 
31.  The  printers’  contract, 
scheduled  to  expire  Oct.  1,  had 
been  extended.  The  drivers, 
whose  contract  was  scheduled  to 
expire  Nov.  15,  also  extended 
theirs. 

Contracts  of  the  pressmen 
and  engravers  were  not  sched¬ 
uled  to  expire  until  Dec.  1.  The 
other  union  agreements  did  not 
expire  until  Jan.  1. 

The  new  terms  are  retroac¬ 
tive  to  the  expiration  dates. 

Unions  to  File  Claims 

.As  part  of  the  settlements, 
all  of  the  unions  said  they  in¬ 
tended  to  press  claims,  through 
arbitration,  for  pay  from  Nov. 
1,  claiming  they  were  “locked 
out’’  at  the  Plain  Dealer  and 
the  News,  and  from  Nov.  15,  the 
Guild  settlement  date,  at  the 
Press. 

Publishers  deny  any  lockout. 
They  say  they  were  forced  to 
close  after  the  Guild  strike  be¬ 
cause  the  drivers  would  not 
load  or  distribute  their  papers. 

The  Guild  went  on  strike 
against  the  Press  after  reject¬ 
ing  what  the  publishers  contend 
was  a  new  wage  offer  they  had 
authorized  to  make  to  the  union 


A  Happy  Day 

CLEVE1.ASH 
Excerpt  from  editorial  in 
tho  Plain  Dealer'. 

This  is  a  happy  day  for 
the  Plain  Dealer  and.  we 
trust,  for  the  public  we  serve. 

No  more  frustrating  ex¬ 
perience  could  come  to  a 
newspaper  than  to  be  unable 
to  publish  at  the  time  of  a 
presidential  election  and  of 
events  which  may  mark  a 
shift  in  the  tides  of  history 
in  Hungary  and  the  Middle 
East. 

Now  we  can.  and  eagerly 
do,  resume  the  services 
which  mean  so  much  to  our 
readers  and  advertisers,  to 
the  public  generally,  and  to 
our  own  employes. 

We’re  glad  to  be  back. 
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to  ward  off  a  strike. 

The  Guild  said  that  offer,  one 
which  proposed  wage  hikes  from 
$6  to  $10.50  a  week  over  two 
years,  was  never  advanced  as  a 
“firm”  offer  from  management. 

With  the  strike  on,  the  Press 
requested  Forest  City  Publish¬ 
ing  Co.,  publishers  of  the  Plain 
Dealer  and  the  News,  to  print 
the  Press  in  the  Forest  City 
plant.  This  request  was  honored 
Nov.  1  when  the  News  printed 
papers  bearing  both  ite  own 
masthearl  and  that  of  the  press. 

Why  Drivers  Refused 

Union  drivers  refused  to  han¬ 
dle  the  publication,  .saying  it 
violated  their  contract  restrict¬ 
ing  drivers  from  handling  more 
than  one  newspaper  at  the  same 
time.  Forest  City  then  an¬ 
nounced  suspension  of  the  News, 
saying  it  was  forced  to  do  so 
hy  drivers’  refusal  to  deliver 
the  paper. 

That  same  night  the  Plain 
Dealer  suspended  publication 
after  the  paper  appeared  bear¬ 
ing  nameplate  of  all  three  news¬ 
papers  and  Guild  members  from 
the  Press  unit  picketed  the  load¬ 
ing  dock.  Drivers  observed  the 
picket  line. 

The  strike  was  the  first  in 
Cleveland  in  the  Guild’s  23-year 
history.  The  Guild  was  founded 
in  Cleveland.  It  was  the  first 
newspaper  strike  in  Cleveland 

IConfimueil  on  page  10) 
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Seltzer  Commends 


Behavior  of 

Cleveland 

Louis  B.  Seltzer,  editor  of 
the  Press,  commented  on  “The 
End  of  a  Misfortune”  as  fol¬ 
lows: 

The  past  few  weeks  have 
been  a  lonely  and  unhappy  time 
at  the  Press. 

Personal  suffering  and  emo¬ 
tional  upset  are  always  a  part 
of  any  strike. 

But  the  nature  of  newspapers 
and  of  newspapermen  added 
even  another  dimension  to  our 
distress. 

Newspapermen  have  a  deep 
devotion  to  their  craft,  and  a 
strong  sense  of  their  responsi¬ 
bility  to  the  community  they 
serve. 

It  is  not  easy  to  find  even  a 
small  residue  of  comfort  in  an 
experience  which  touched  so 
many  of  us  so  deeply. 

But,  as  usually  occurs,  thi.s 
struggle  was  not  without  some 
compensations. 

One  was  the  behavior  of  Press 
employes. 

Once  our  commercial  and 
editorial  workers  had  made  the 
decision  which  they  thought 
they  must,  they  conducted  them¬ 
selves  with  decency  and  dignity. 

There  was  little  of  the  bit¬ 
terness,  the  excesses,  or  the 
personal  vindictiveness  which 
too  often  mark  labor  disputes. 
And  this  experience  is  a 
challenge  to  us  at  the  Press — 
on  both  sides  of  the  bargaining 
table — to  find  out  where  and 
how  and  why  our  relations, 
which  over  the  years  have  been 
so  warm  and  friendly,  ran  off 
the  track. 

Perhaps,  too,  our  troubles 
will  give  us  a  better  insight 
into,  and  hence  more  patience 
with,  the  troubles  and  misunder¬ 
standings  of  others. 

Finally,  a  struggle  of  the 
kind  that  now  happily  has 
ended  is  a  stern  personal  test 
for  everyone.  Each  of  us,  in 
his  own  way,  found  strengths 
which  he  never  knew  were  his 
at  all. 

The  price  of  this  struggle 
was  frightfully  high. 

But  if  we  are  discerning 
enough — on  both  sides — to  rec¬ 
ognize  those  occasions  when 
our  judgment  misled  us; 

If  we  are  objective  enough — 
on  both  sides — to  identify  those 
times  when  we  acted  on  impulse 
and  not  on  reason; 

If  we  are  wise  enough — on 
both  sides — to  remembei-  our 


Strikers 

missteps,  and  to  make  sure  they 
do  not  occur  again: 

Then  the  Press  will  emerge 
from  this  misfortune  a  finer 
and  stronger  organization  than 
ever  before,  and  the  staggering 
cost  of  this  dispute  will  not 
have  been  a  total  loss. 


Papers  Resume 

(Continued  from  page  9) 

since  1946  when  pressmen  shut 
down  the  three  papers  for  32 
days. 

The  Cleveland  Reporter,  pub¬ 
lished  by  the  Guild  from  Nov. 
5  to  Nov.  16,  reached  a  daily 
circulation  of  150,000,  all  news¬ 
stand  sales.  Profits  from  the 
paper  were  used  to  pay  benefits 
to  Guild  members  idled  by  the 
shuttlown  of  the  three  papers. 

‘No  One  Gains’ 

In  an  editorial,  the  News 
said : 

“The  community  owes  a  debt 
to  Mayor  Celebrezze  for  his 
vigor  in  bringing  settlements 
with  two  year  contracts  to  the 
newspapers’  strikes  and  stop¬ 
pages.  He  used  his  authority 
and  office  to  keep  all  concerned 
in  negotiation  until  publication 
could  be  restored  with  today’s 
issues.  There  was  not  a  day 
and  hardly  a  night  in  which 
these  negotiations  did  not  go  on. 

“Ordinarily,  no  one  gains 
from  a  strike,  and  these  were 
no  exception.  Losses  to  news¬ 
paper  workers  and  enterprises 
alike  are  staggering  from  more 
than  three  weeks  of  no  pub¬ 
lishing.  It  was  hard  on  all  of 
Cleveland  in  one  way  or  an¬ 
other.  The  mayor’s  insistence 
was  fully  justified  that  every¬ 
body  concerned  in  the  com¬ 
plicated  relationships  of  the 
newspapers  and  their  unions 
could  be  brought  to  terms  and 
start  up  again. 

“It  may  be  easy  by  hindsight 
to  say  that  what  the  unions 
achieved  in  wage  and  working 
benefits  could  have  been  had 
without  strikes.  Probably  this 
is  true  once  again,  nevertheless. 
The  best  feature  of  the  con¬ 
tinuous  negotiating  commanded 
by  the  mayor  is  that  newspapers 
and  workers  can  look  forward 
to  at  least  two  years  of  labor 
peace.” 

Election  Results  Given 

The  first  day  back  on  the 
'  streets  the  three  dailies  poured 
columns  of  back  news  to  their 
readers  —  obituaries,  big  police 


cases,  court  actions  and  other 
significant  items  of  November. 

The  papers,  of  course,  ran 
tallies  of  how  the  national  elec¬ 
tion  went  in  the  county  and  ter¬ 
ritory;  how  candidates  ran  in 
all  offices.  They  printed  con¬ 
siderable  material  on  the  Hun¬ 
garian  revolt  and  Middle  East 
crisis. 

The  Press  and  the  News  had 
called  back  certain  employes 
some  days  before  the  blackout 
ended,  and  they  began  to  pre¬ 
pare  the  huge  backlog  of  stories 
for  the  day  when  publication 
would  resume. 

In  the  case  of  the  Plain 
Dealer,  however,  the  whole  staff 
went  to  work  the  first  day  back 
and  wrote  hundreds  of  stories 
of  events  of  the  past.  The  City 
Desk  had,  through  the  shut¬ 
down,  kept  files  of  news,  wire 
copy  and  releases,  for  reporters 
to  check. 

The  Guild’s  daily  tabloid  also 
was  a  source  of  clippings,  which 
reporters  examined  and  brought 
up  to  date  for  readers. 

However,  that  first  day  on 
the  streets  the  Plain  Dealer  ap¬ 
peared  without  many  of  those 
older  stories  because  of  the 
heavy  demand  for  advertising 
space.  There  were  numerous 
full  page  ads  by  the  department 
stores. 

The  Plain  Dealer  plans  to 
publish  13  pages  of  comics  on 
Monday,  Dec.  3. 

• 

Dio  Named  as  Man 
Behind  Riesel  Attack 

The  trial  of  three  men  who 
allegedly  carried  out  the  plot 
to  throw  acid  at  Victor  Riesel 
last  April  continued  this  week 
in  Federal  Court. 

Judge  William  B.  Herlands 
admitted  as  evidence  a  state¬ 
ment  which  FBI  agents  said 
they  had  obtained  from  one  of 
the  defendants,  Gondolfo  Mi- 
ranti.  This  named  Johnny  Dio 
(Dioguardi),  labor  racketeer, 
as  the  man  who  paid  $550  for 
the  job. 

Others  on  trial  are  Domenico 
Bandi  and  Leo  Telvi,  brother 
of  Abe  Telvi,  who  was  slain 
after  he  threw  the  acid  that 
blinded  the  labor  columnist. 
Dio  and  others  are  to  be  tried 
later  on  a  charge  of  conspiracy 
to  obstruct  justice. 

• 

Hcarst  Dividend 

Los  Angeles 

Directors  of  Hearst  Con¬ 
solidated  Publications,  Inc.  this 
week  declared  a  dividend  equiva¬ 
lent  to  43%  cents  per  share 
for  the  current  quarter.  It  is 
payable  Dec.  15  to  shareholders 
of  record  Dec.  3. 


Tax  Court 
Denies  Loss 
In  AP  Value 


( 


I 


Washington 

The  Tax  Court  of  tht 
United  States  ruled  this 
that  the  old  New  York 
could  not  deduct  from  its  tu 
bill  any  claims  of  loss  in  vtla> 
of  the  Associated  Pre.ss  mat- 
bership. 

The  Sun,  which  sold  iti 
assets  to  the  New  York  Worlir 
Telegram  in  1950,  sought  (k- 
ductions  of  $435,794  for  1944, 
$430,286  for  1945  and  $96,040 
for  1946  in  the  case  just  de 
cided. 

The  newspaper  asserted  thit 
the  Supreme  Court  decision  of 
1945  requiring  the  AP  to  amend 
its  exclusive  membership  bj. 
laws  had  reduced  the  asset 
value  of  its  membership. 

The  Tax  Court  ruled  that  the 
value  of  AP  services  did  not 
terminate  with  the  change  in 
by-laws. 

• 

N.Y.  Printers  Vote 
For  Defense  Fund 

Members  of  New  York  Typo¬ 
graphical  Union  gave  a  LOOO- 
vote  margin  to  the  proposal  to 
build  up  a  $10,000,000  defense 
fund  for  the  Internatioanl 
union. 

The  vote  of  “Big  6”  in 
Wednesday’s  nationwide  refer¬ 
endum  was  4,139  to  3,151  on 
the  defense  fund.  The  plan  to 
boost  the  per  capita  tax  was 
approved  by  a  similar  vote. 
Two  other  propositions  on  union 
jurisdiction  and  CIO  affiliation 
had  heavy  majonties. 

(In  Chicap'o  the  vote  on  the 
defense  fund  was  about  6  to  5 
against.) 

• 

Turnblad  to  Edit 
San  Mateo  Times 

San  Mateo,  Calif 

Harold  Turnblad,  Associated 
Press  bureau  chief  at  San 
Francisco  from  1939  until  his 
resignation  in  September,  be¬ 
comes  editor  of  the  Sam  -Vote* 
Times  effective  Jan.  1. 

Mr.  Turnblad  succeeds  Joseph 
P.  MeSorley,  who  is  retiriny 
after  23  years  as  editor. 

• 

Young  Mother 
Collects  $50,000 

Mrs.  Louise  Gross  of  Bayside- 
L.  I.,  was  the  first  prize  winner 
of  $50,000  cash  in  a  word  pm- 
zle  contest  conducted  by  th* 
New  York  JoumaUAnsriess 
Prizes  totalled  $100,000. 
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Column  Variations  Irritate 
Ad  Agency  Production  Chiefs 

Some  Say  They  Caneel  Schedules;  “.TTh' 

newspapers  will  shrink  it  agair 

Others  Go  Along  with  Newspapers  anyhow.” 

”  »  *  “TKp  hicrh  shrinlcAcrp  knrw*h« 


45  Different 
Formats  Listed 


,  p  The  latest  compilation  by 

C  ANPA  Mechanical  Department 
\JxX  V_>|X1J.V^JLI^  shows  4.5  categories  of  formats 

amonfr  818  dailies.  The  ran^e  is 
from  five-column  makeup  with 
shrinkage  by  the  newspaper,  11’4-pica  columns  and  4-point 
are  on  the  wrong  track.  The  column  rules  to  nine-column 
newspapers  will  shrink  it  again  makeup  with  11  Vi  pica  widths 


anyhow.”  and  6-point  column  rules. 

‘‘The  high  shrinkage  knocks  This  breakdown  is  given: 

the  devil  out  of  our  budgets  Setting  11  pica _ 

and  schedules.”  .Setting  llt^  pica 

‘‘One  of  our  clients  has  a  Setting  11’^  pica 
brand  signature  of  extended  .'Getting  12  pica  . 


Advertising  agency  production  chiefs  are  dividetl  into  sch^dul*es.”  °  ”  * 

two  camps  on  the  incendiary  stdiject  of  newspaper  column  ..one  of  our  clients  has 
widths.  brand  signature  of  extern 


One  group  savs:  We  want  to  schedule  our  clients’  typeface  but  the  .shrinkage  we  -i-Column  format 

o  ^  ^  ....  .  .  fArmo# 


advertising  in  newspapers  so  we  will  have  ,o  give  .hen,  hav.'c.VeZd'Tn'!  ',ZZl\ 

the  kinci  of  material  they  need.  ^  ^  ^  campaign  and  may  do  it  olumn  format 

The  other  group  says;  We’re  in  a  buyer’s  market;  let’s  with  others.” 
tell  the  new’spapers  they  will  have  to  print  according  to  our  ‘  When  you  cancel  you  lose 
standards.  commission.” 


‘  When  you  cancel  you  lose  •■'Iso  on  the  panel  for  the 
the  lo*;^  commission.”  mechanical  workshop  were:  .\n- 

‘‘Oh,  no  we  don’t.  We  switch  thony  La  Sala  of  Geyer  Adver- 


To  put  it  mildly,  there  was  widths,  he  noted,  range  from  to  radio  and  television.” 


tising,  .Vlichael  J.  Madar  of 


sharp  division  among  the  200  .50  to  71  inches, 
agency  production  people  who  Logical  to  Go  Alon"  fighting  with  the  newspapers.”  Taylor  of  J.  Walter  Thompson 

attended  a  workshop  quiz  s3s-  ’  ’  '  '  Cooperative 

Sion  at  the  eastern  annual  Nevertheless.  Mr.  Weber  said,  loo  to  p  rative  the  column  width  debate, 

conference  of  the  American  As-  ‘s.  only  logical  for  the  \Ve  are  too  cooperative.  VVe  Variations  in  Color 

sociation  of  Advertising  Agen-  agencies  to  tailor  their  material  ought  to  demand  changes  to  t 

cies  (4-A)  this  week  in  New  to  the  newspaper’s  requirements  fit  the  present  needs  of  adver-  Another  subject  was  ROP 

York'ciw  printing  ti.sing.  Let’s  insist  on  good  re-  Color  in  newspapers.  All  agen- 

possible.  Where  newspapers  re-  production  or  go  into  other  cies  and  their  clients,  Mr.  Tay- 
‘Economic  Problem  quest  permission  to  shrink  media.”  lor  said,  should  understand  that 

Moderator  George  H.  Andrew,  agency  mats,  he  suggest3d  that  ‘‘That’s  what  we’ve  done.”  color  in  newspapers  is  ‘‘a  far 
production  manager  of  Sullivan,  they  be  instructed  to  make  re-  ‘‘We  have,  too.”  different  animal”  than  color  in 

Stauffer,  Colwell,  Bayles,  set  duction  by  engraving  line  cuts  ‘‘There’s  a  newspaper  in  the  magazine.s.  The  variations  in 
the  tone  of  the  discussion  with  from  coated  proofs  “but  at  no  evening  field  in  New  York  City  printing,  from  one  paper  to  an- 
an  introductory  reference  to  expense  to  the  agency.”  — the  only  one  you  usually  other,  are  so  pronounced  that 

the  “conglomeration  of  column  Were  there  any  que.stions  want — and  it  won’t  do  a  thing  agency  should  collect  tear- 

width  measurements”  which  from  the  audience?  the  moder-  *his  problem.”  sheets  and  show  them  to  a 

creates  an  economic  problem  .tor  asked  A  ranid-fire  dis-  Moderator  Andrew  decided  it  client,  Mr.  Taylor  advised,  so 
within  the  agency.  cussion  ensued.  Participants  '^^s  getting  too  hot.  “We’re  he  will  see  what  may  happen 

Tracing  the  quick  change  in  rfid  not  identify  themselves  but  ‘^“’’^^ht  in  a  vicious  circle,”  he 

recent  years  away  from  the  this  is  what  they  said:  commented.  The  meeting  was  The  variations  have  been 

longtime  standard  of  two-inch  “The  newspapers  using  11-  burned  over  to  S.  G.  Hall  of  considered  so  extreme  by  one 

(12  pica)  columns.  Samuel  H.  pica  columns  are  a  minority  Eastman  Kodak  Company  to  client  that  he  is  recon.sidenng 
Weber  of  the  Bryan  Houston  (fii  out  of  800).  Why  should  ^escj-ibe  “pleasing  color  -his  the  ROP  schedule  for  his  prod- 

igency  reminded  the  group  that  we  prepare  our’  material  for  other  clients  may  do 

_ _  11  .  •  •  _  .  ^  ^  -  f nrao-/*AliM«  rAnrAHii^f lAna  lilfAwifiP  Mr.  TavMAi*  rpnnripn. 


You  don’t  g£t  any  place  Eennen  &  Newell,  and  Leonard 


fighting  with  the  newspapers.” 
Too  Cooperative 
“We  are  too  cooperative.  We 


sociation  of  Advertising  Agen-  agencies  to  tailor  their  mat3rial  ought  to  demand  changes  to 
T'  V  fCi.  Vol  to  the  newspaper’s  requirements  fit  the  present  needs  of  adver- 


newspapers  have  been  striving  their  requirements  and  have  it 
to  offset  the  increased  co.st  of  float  in  white  space  in  the  other 
newsprint.  The  saving  of  paper  papers?” 

in  a  single  narrowed  page  may  .-j  thought  the  4-A  and 
ippear  insippiificant.  but  it  adds  aNPA  set  a  standard  of  11 ’4  A  1 

np  to  a  million  dollars  a  year  picas;  what’s  happened  to  it?”  /V  /-J  cXc  rv  O  Xo 

for  some  newspapers,  he  pointed  „  *  O  XX  d  XC/cllo  Lo  XXd 

J5t_  -Xltemative  a  Rate  Boost 

The  size  of  the  agencyman’s  “Don’t  you  realize  that  news-  O  1 

headache  was  depicted  by  the  papers  are  saving  money  on  X  f*\7 

speaker  in  giving  a  rundown  of  newsprint?  The  alternative  for  -L  x  ▼▼  oL/CX|-/^X  k-/V>'X^VXXlVXCXi  y 
data  contained  in  a  new  com-  us  would  he  an  advertising  rate  X  X  J 

pilation  of  column  widths  pub-  increase.” 

lished  by  the  Mechanical  De-  “We  tell  ’em  to  fit  our  ma-  imaginary  product  ern  Annual  Conference  of  the 

Ptrtment  of  the  American  terial  into  the  space  ordered  certain  marketing  condi-  American  Association  of  Ad- 

Newspaper  Publishers  As<ocia-  or  cancel  the  space.  We  don’t  “"d  a  set  advertising  bud-  vertising  Agencies  in  New 


three-color  reproductions. 


likewise,  Mr.  Taylor  reported. 


TEA  FOH  TWO... OK  MOKE? 


up  M)  a  million  dollars  a  year  picas;  what’s  happened  to  it?” 

for  some  newspapers,  he  pointed  . ,  „ 

gg(  .Xltemative  a  Rate  Boost 

The  size  of  the  agencyman’s  “Don’t  you  realize  that  news- 
headache  was  depicted  by  the  papers  are  saving  money  on 
speaker  in  giving  a  rundown  of  newsprint?  The  alternative  for 
data  contained  in  a  new  com-  us  would  he  an  advertising  rate 
pilation  of  column  widths  pub-  increase.” 

lished  by  the  Mechanical  De-  “We  tell  ’em  to  fit  our  ma- 


tion.  Mr.  Weber  observed  that  have  any  trouble.” 


get,  three  out  of  three  agency  York. 


there  were  43  groups  of  meas-  “If  they  shrink  our  material  "’^dia  executives  this  week  lec-  Two  of  the  paneli.sts  gave 
urement  to  be  considered  for  for  column  width  and  also  o^nmended  broadcast  media  newspaper  advertising  a  minor 

the  800  newspapers  represented,  shrink  it  in  depth,  then  bill  over  Pnnt  media  as  the  best  supporting  role.  One  recom- 

Thesc  involved  column  widths  us  for  white  space,  we  tell  them  "p”  ‘"their  nebulous  mended  ^e  u.se  of  two  two- 

from  im  pica.s  to  “approxi-  to  go  to  Hell.  We  pav  only  for  «  advertising  problem.  color  1.000-line  ads,  one  ad  to 

11  *>  J  .  »»  The  three  strate?ists _ all  announce  a  contest  m  connec- 

maieiy  11  picas  and  some  less;  the  space  used.  inree  tin  H  f  fh  th 

nine-column  formats:  and  page  “Agencies  that  prepare  ma-  agency  vicepresidents— were  Don  with  tne  product,  tne  otner 

siie.s  before  and  after  process-  terial  on  pre-shrunk  mats,  panelists  at  a  Media  Buying  ®  a  ou  c  e 

'n^  (shrinkage).  Paper  roll  thinking  they  will  e.«cape  Workshop  session  of  the  East-  (Continued  on  page  68) 


in*  (shrinkage).  Paper  roll 
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NEWSPAPER  REPRESENTATIVE  SAYS: 


Auto  Dealers  Take  Beating 


mately  $106,000,000.  This  u 
based  on  an  average  40%  in. 


From  High  Cost  of 


Figures  Offer  ‘Eye-Opener’ 
On  Need  for  Newspaper  Ads 


By  Philip  N.  Schuyler 


Elvis  Presley,  as  symbolic  of  the  high  cost  ot  television 
advertising,  should  be  causing  more  than  teen  age  girls  to 
s(jueal  these  days. 

The  biggest  squealers  ot  all  should  be  the  automobile 
dealers  across  the  land,  but  particularly  those  in  the 
smaller  communities.  Their  squeals  should  be  of  anguish, 
not  delight.  _ 

The  high  cost  of  TV  is  giving  papers  however,  are  taken  for 
them  a  real  beating,  according  granted.  No  great  mention  of 
to  comparative  figure.s  for  their  use  is  made. 

1950  and  1955  “Local  newspaper  advertising 
as.^embled  un-  directors  must  impress  upon 

der  the  direc-  dealers  that  without  newspa- 

tion  of  Jack  pers,  they  would  have  to  work 

Kent,  sales  twice  a.s  hard  to  sell  fewer  cars 

manager  of  than  they  are  now  .selling.  The 

Ward  -  Griffith,  point  must  be  emphasized  that 

Inc.,  newspaper  the  dealers  are  not  selling  Ed 

representatives.  Sullivan,  Groucho  Mar.x,  Law- 
They  are  being  rence  W’elk,  or  even  Elvis,  but 

used  by  that  are  selling  a  specific  automobile, 

organization’s  “Cited  as  a  top  example  of 
newspaper  what  has  been  accomplished  in 
clients  at  local  TV  is  Mercury’s  Ed  Sullivan 

levels  to  show  the  real  need  show.  In  1950  that  show  had 

in  1957  for  continuity  and  in-  been  on  the  air  approximately 
creased  newspaper  advertising  two  years.  It  had  a  very  low 
space  if  new  cars  are  to  be  cost  per  program  at  that  time, 

sold  instead  of  high  price  talent.  The  expenditure  was  not  too 

Mr.  Kent  described  them  as  a  big  a  factor  in  the  total  money 


Cl  ease. 

“Yet  measurable  expenditures 
in  1955  were  actually  $194, ooo. 
000,  and,  more  important,  this 
figure  did  not  include  TV  ulent 
'  I  ’  %  /  and  production  charges.  Nor  d  d 

J|_  Y  it  include  the  special  dealer 

fund  appropriations  contributed 
by  some  dealers. 

115,000  units  and  had  1.82%  of  “Using  the  $194,000,000  figure 
the  market.  In  1955,  DeSoto  means  that  the  automobile  in- 
sold  118,000  units  and  had  1.5%  dustry  spent  approximately  $27 
of  the  market.  They  did  sell  P®*"  1955,  or  well  over 

3,000  more  cars  than  the  previ-  double  its  expenditure  in  1950. 
ous  peak  year,  but  they  lost  a  submit  that  television  mu.st 

percentage  share  of  the  market,  account  for  a  good  share  of  the 

difference,  and,  if  you  added 
From  $21  to  $.->6  talent  and  production  charges 

“To  dealers  considering  the  of  TV  into  this  figure,  it  would 
costs  of  moving  automobiles,  increase  the  cost  at  least  $7  a 
the  fact  that  DeSoto  spent  $21  car,  or  almost  three  times  the 
a  car  for  advertising  in  1950  1950  figure, 
would  seem  pretty  small  com-  “A  key  to  automobile  adver- 
pared  to  the  cost  of  $56  a  car  tising  success  is  that  the  adver- 
in  1955,  and  without  the  salary  tising  has  been  geared  to  fol- 
of  .Mr.  Marx  and  production  low  sales.  The  best  way  to  gear 
costs  of  the  program  included.’’  advertising  to  sales  is  in  the 
Although  he  cited  these  in-  newspapers, 
stances  of  expensive  talent  “This  newspaper  story  cannot 
costs,  Mr.  Kent  emphasized  the  be  told  too  emphatically  or  too 
fact  that  the  figures  assembled  often  to  the  local  dealers. 


Kent 


new  “eye-opener"  on  the  auto-  spent  by  Mercury, 
motive  industry’s  need  for 
newspaper  advertising. 

Presley,  the  girl-snaring  rock- 


$17  per  Car — Doubled 
“In  19.50,  Mercury  spent  ap- 


•n-roller  ^nd  his  guitar  signed  proxirnately  $17  per  car  in  ad- 
a  contract  for  $.50,000  for  three  J?.. 


appearances  on 
TV  program  for  Mercury. 

3  Cars  Per  Dealer 


the  Ed  Sullivan  TV,  and  it  had  .5.0.3%  of  the 
market  with  sales  of  318,000 
cars.  In  1955,  its  percentage 
share  of  the  market  went  to 


“This  means  that  each  dealer  $5.3%,  and  371,000  units  were 
would  have  to  sell  one  car  sold.  The  53,000  additional  units 


and  give  all  the  money  for  ad-  might  seem  to  be  success  story 
vertising  to  Mr.  Presley”,  Mr.  until  you  realize  that  Mercury 
Kent  commented  in  a  speech  added  over  1,000  dealers  to  its 
made  before  local  automobile  selling  organization  during  1955. 
dealers  in  Salisbury,  N.  C.,  on  “More  important,  however,  is 
behalf  of  the  Saligburi)  Post,  the  fact  that  the  advertising 
There  are  3,000  Mercury  cost  per  unit  doubled  on  measur- 
dealers.  able  expenditures.  Those  expen- 

Subsequently,  Mr.  Kent  told  ditures.  furthermore,  do  not  in- 
Editor  &  Publisher:  elude  the  cost  of  television  tal- 

“The  dealers  in  dealer  meet-  ent  or  production  charges, 
ings  I  have  attended  continual-  “Groucho  Marx  has  been  cited 
ly  have  the  tremendous  popu-  as  another  outstanding  example 
larity  of  TV  personalities  cram-  of  what  can  be  accomplished 
med  down  their  throats.  We  for  TV  by  a  car  manufacturer, 
realize  that  many  dealers  are  Yet  the  record  contradicts  such 
enthusiastic  about  them.  News-  assertions.  In  1950,  DeSoto  sold 


and  published  with  this  article 
include  only  air  time,  and  not 
talent  expenditures. 

“These  figures  should  not  be 
considered  as  absolute,  but 
rather  a  reflection  of  the  fact 
that  TV  is  taking  a  greater 
share  of  the  automobile  adver¬ 
tising  dollar  today”,  Mr.  Kent 
said.  “The  advertising  costs  in 
these  figures  are  for  measured 
media  only,  that  is  newspapers, 
national  magazines,  Sunday 
supplements,  farm  publications 
and  network  TV.  Cost  of  news¬ 
paper  linage  has  also  increased, 
possibly  40%  in  the  fiv’e  years 
from  1950  to  1955.  Outdoor  was 
measured  in  1955,  but  not  in 
1950.  Network  radio  is  for  seven 
months  only  in  1955.  Spot  TV 
and  spot  radio  were  not  meas¬ 
ured.  No  talent  costs,  direct 
mail,  dealer  helps  or  company 
published  consumer  magazines 
are  included.  Also  not  included 
are  some  dealer  fund  moneys, 
such  as  Lincoln-Mercury,  Ford, 
and  in  some  cases.  Chevrolet 
and  Chrysler. 

“In  1950,  these  measurable 
but  not  all  inclusive  expendi¬ 
tures  by  the  automobile  indus¬ 
try  for  advertising  amounted  to 
$76,000,000.  This  produced  an 
average  advertising  cost  per 
unit  of  approximately  $12.50. 


Measurable  Expenditures 
“At  that  time,  television  was 


Not  the  “Glory  Road’ 

“Of  course,  TV  has  its  place 
in  the  institutional  advertisinc 
of  automobiles,  but  it  is  not 
the  ‘Glory  Road’  dealers  at  first 
thought  it  was.  All  that  any 
advertising  can  do  is  to  bring 
traffic  into  dealer  show  rooms. 
The  final  sale,  in  any  case, 
must  be  made  by  the  dealer. 
The  wise  dealer  considers  the 
costs  of  opening  his  door.  Much 
of  the  increased  cost  per  car 
in  advertising  between  the  years 
1950  and  1955  must  be  traced 
to  TV. 

“So  far  in  1956,  the  auto¬ 
mobile  makers  have  used  less 
linage  in  newspapers  than  in 
1955.  According  to  the  latest 
52-city  Media  Records  report, 
linage  is  down  8.6%  for  the 
first  10  months  compared  to 
the  same  period  last  year. 
Hardest  hit  in  the  linage  cut 
have  been  the  smaller  cities. 

“In  this  connection  it  is  sig¬ 
nificant  to  note  that  figures 
published  Nov.  24  show  that  so 
far  5,068,350  cars  have  been 
produced  this  year  as  com¬ 
pared  with  7,159,625  at  the  same 
point  in  19.55,  a  peak  year  for 
automotive  linage.” 

Mr.  Kent  has  been  closely 
identified  with  automobile  ad¬ 
vertising  for  many  years.  From 
1945  to  1953  he  was  manager  of 
the  Detroit  office  of  Ward-Grit- 


not  a  big  factor  in  advertising  fith.  As  sales  manager  of  Ward- 
expenditures.  If  we  were  to  Griffith  in  the  New  York  office, 
place  that  dollar  expenditure  at  he  has  recently  been  speaking 
the  1955  rate  for  similar  im-  on  advertis’ng  before  local  au  o- 
pact,  the  cost  w'ould  be  approxi-  mobile  dealer  groups. 
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CHECKLIST  ON  AD  COSTS  FOR  LOCAL  AUTOMOBILE  DEALERS 


1955  Model  1950 
Chevrolet 

1,640,681  1,420,399 

22.88  %  22.45% 

1.32,111,798  18,693,111 

$19.57  $6.12 


Buick 

737,879  535,807 

10.29%  8.47% 

$19,728,597  $9,887,906 

$26.74  $18.45 


530,007 

7.39% 

$11,832,100 

$22.32 


440,528 

6.96% 

$4,174,114 

$9.48 


Oldsmobile 

589,515  372,519 

8.22%  5.89% 

$12,098,426  $4,621,253 

$20.52  $12.41 


Cadillac 

141,038  101,82.5 

1.97%  1.61% 

$5,827,202  $2,868,139 

$41.32  $28.17 


1,573,276 

21.94% 

$29,339,591 

$18.65 


1,166,118 

18.43% 

$9,415,551 

$8.07 


Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 


Local  Sales  Effort 

Frankly  calling  attention  to 
the  fact  that  these  figures  are 
not  absolute,  but  do  reflect 
what  TV  is  doing  to  automobile 
advertising,  Ward-Griffith  client 
newspapers  are  being  urged  to 
fill  in  the  blank  spaces  with 
their  own  1950  and  1955  auto 
linage,  costs,  and  local  auto 
registrations  and  use  them  in 
meetings  with  “problem  auto¬ 
mobile  accounts.” 

Here  is  the  specific  use  being 
suggested : 

“1.  Meet  whenever  possible 
vith  the  owner  and  general 
manager  (or  the  dealership.) 

“2.  Compare  his  share  of  the 
market  with  the  national  aver¬ 
age. 

“3.  Compare  1950  and  1955 
car  registrations  and  linage 
figures.  At  this  point  in  prepa¬ 
ration,  you  should  arrive  at  the 
newspaper  advertising  cost  per 
car  in  your  market. 

“4.  Compare  national  adver- 
fiaing  expenditure  costs  per  car 
•gainst  the  actual  local  news¬ 
paper  cost  per  car  for  your 
■narket. 


1  P»Per 
I  marki 

EDI 


“5.  The  difference  between 
the  two  will  be  the  cost  of  TV, 
along  with  other  fixed  media 
costs,  plus  rate  increases. 

“6.  Point  out  that  increased 
use  of  your  newspaper  (by  se¬ 
curing  a  greater  percentage  of 
the  advertising  expenditure) 
will  permit: 

“a.  Local  Advertising  pro¬ 
grams  with  regular  continuity. 

“b.  Adequate  sized  copy  which 
will  fit  the  particular  message 
at  a  given  time. 

“c.  Will  compete  with  all 
other  advertisers  in  the  same 
publication. 

“d.  Will  keep  the  dealer’s 
name  before  the  public. 

“7.  By  using  the  national  ad 
cost  per  car,  multiply  the  regis¬ 
trations  in  your  market  for 
1955.  This  will  produce  the  total 
number  of  dollars  that  would 
have  been  available.  It  could 
then  be  brought  out  this  would 
produce  X-number  of  lines  for 
the  total  year,  to  be  divided  into 
monthly  allotments,  etc.,  reaf¬ 
firming  Point  6.  This  figure 
will  be  low,  but  explain  you  are 
using  minimum  figures  for  com¬ 
parison  only. 


1955  Model  1950 
Mercury 

371,837  318,217 

5.19%  5.03% 

$12,640,634  $5,605,011 

$34.00  $17.61 


Lincoln 

35,017  34,318 

.49%  .54% 

$5,234,224  $1,960,798 

$149.48  $57.14 


Chrysler 

1.56,458  151,300 

2.18%  2.39% 

$13,416,150  $2,816,673 

$85.75  $18.62 


I  )eSoto 

118,062  115,023 

1.65%  1.82% 

$6,696,125  $2,459,168 

$.56.72  $21. .38 


Dodge 

284,323  300,104 

3.96%  4.74% 

$13,667,639  $4,.561,511 

$48.07  $15.20 


Plymouth 

647,352  547,.367 

9.03%  8.65% 

$13,804,850  $4,320,558 

$21.33  $7.89 


Packard 

52,103  73,155 

.73%  1.15% 

$5,135,374  $2,078,668 

$98.56  $28.41 


Studebaker 

95,761  268,229 

1.33%  4.24% 

$4,804,579  $3,577,067 

$50.17  $13.34 


Hudson 

43,212  134,219 

.60%  2.12% 

$2,376,199  $3,255,884 

$57.30  $24.26 


Nash 

93,.541  175,722 

1.31%  2.79% 

$4,414,703  $3,383,414 

$47.24  $19.25 


Willys 

6,267  33,926 

.09%  .54% 

$516,752  $528,013 

$82.46  $15.56 


Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  .sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
/\uv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 

Total  cars  sold  in  U.  S. 
Share  of  market  sales. 
Total  adv.  investment. 

Ad  cost  per  car. 

Adv.  linage  our  paper. 
Adv.  cost  in  our  paper. 
Registrations. 
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War  Reporter  Exposed 
To  Red  Tape  and  Peril 


“Life  for  today’s  war  cor¬ 
respondent  is  a  mixture  of  un¬ 
expected  flirtation  with  a 
whistlinK  incendiary  bomb, 
tangled  red-tape,  careening 
rides  across  a  desert  in  a  bat¬ 
tered  taxicab  .  .  .  and  cen¬ 
sorship.” 

Barry  Paris,  editor-in-chief 
of  International  News  Service, 
was  rummaging  through  a  day’s 
dispatches  and  office  communi¬ 
cations  from  his  field  forces 
when  he  wrote  the  above  com¬ 
mentary. 

h'or  Russell  Jones,  United 
Press  correspondent,  life  in 
shattered  Budapest  is  “some¬ 
times  frightening,  sometimes 
amusing,  but  mostly  it  is  a 
continuous  feeling  of  inadequacy 
both  as  an  American  and  a 
reporter  who  watched  helplessly 
the  murder  of  an  entire  people.” 

“Confusion  is  mounting  by 
the  minute”  in  the  I^ebanese 
office  of  censorship  where  cor- 
responilents  on  the  Arab  side 
of  the  Middle  East  conflict  are 
frustrated  in  their  work,  reports 
William  L.  Ryan  of  the  As¬ 
sociated  Press. 

In  a  postcript  to  his  report 
to  headquarters  this  week 
George  Pipal  of  UP  noted  that 
during  the  heat  of  the  Suez 
crisis  Cairo  reporters  prac¬ 
tically  lived  in  their  offices  and 
lived  on  goat  meat  sandwiches. 
*  * 

Censorship  and  Confusion 

Correspondents  were  finding 
confusion  everywhere.  Some  50 
war  reporters  of  various  na¬ 
tionalities  in  the  Port  Said  area 
found  that  censorship  had  been 
lifted  throughout  Egypt  three 
days  before.  Nobody  had 
thought  to  get  word  up  forward. 
They  found  out  from  visiting 
correspondents  who  sailed  over 
in  a  native  felucca. 

Peter  Webb,  UP  correspondent 
from  London,  who  waited  eight 
months  in  Cairo  for  war  to 
break  out,  found  himself  an 
enemy  alien  when  it  did. 

He  had  a  grandstand  view 
of  the  Port  Said  landing  from 
the  second  floor  of  a  sea  front 
apartment  only  7.50  yards  from 
the  invasion  beach.  For  three 
days  before  the  British  Royal 
Marine  commandos  and  French 
paratroopers  stormed  ashore  at 
dawn  Nov.  6,  he  lived  under¬ 
ground  as  an  enemy  alien  be¬ 
hind  Egyptian  lines  while 
Anglo-French  jet  fighters  and 
fighter  bombers  pounded  beach 
defenses  just  across  the  road. 


“From  my  bedroom  window 
I  could  have  thrown  a  stone 
into  the  Egyptian  Garrison 
Command  Headquarters  as  jet 
fighters  screamed  over  our 
building  ripping  up  huts,  sand¬ 
bagged  defenses  and  gun  posi¬ 
tions  with  long  shuddering 
bursts  from  cannon  and  ma¬ 
chine  gun  fire,”  he  related. 

Bullets  in  Billet 

“Two  4.5  inch  naval  shell.s 
smashed  into  our  building.  They 
hit  apartments  immediately 
above  and  below.  Shell  splinter 
shattered  the  bathroom  bidet 
and  one  bullet  richocheted 
around  the  bedroom  before  em-  ‘ 
bedding  itself  in  the  hallway 
door.  Another  bullet  ploughed 
into  the  settee  where  one  of  us 
had  slept  the  night  before.  But 
except  for  the  shattered  glass, 
demolished  bathroom  fitting.^, 
falling  plaster  and  a  slight  case 
of  ‘shakes’  our  refuge  stood 
undamaged  by  it  all. 

“Later,  when  the  battle  was 
over,  I  returned  to  the  sea 
front  hotel  where  I  h.ad  left  my 
kit.  My  suit  hanging  on  a 
coat  rack  was  shot  to  ribbons 
and  a  healthy-sized  piece  of 
.shrapnel  was  lodged  in  the  back 
of  a  typewriter  lying  open  on 
the  table.” 

Came  the  problem  of  how  to 
get  out  to  file  his  story  and 
the  only  way  was  by  sea.  An 
assault  landing  craft  piloted  b^ 
a  young  Marine  took  him  and 
London  Newn  Chronirl''’if  Geof¬ 
frey  Thursbv  in  a  h'avy  .sei 
to  the  British  frigate  Meon  ly¬ 
ing  five  miles  beyond  break¬ 
water. 

“It  was  a  pltchblack  night 
around  1900  local  when  we 
came  alongside  our  little  boat 
tossing  like  a  cockleshell  in 
the  Waves,”  Mr.  VVehb  said. 
“There  was  no  gangway,  no 
ladder,  no  rope.  I  jumped  and 
slipped.  With  both  hanc's  clutch¬ 
ing  the  frigate’s  rail  I  hung 
on  until  four  sailors  pulled  me 
to  safety. 

“It  took  four  Admiral  Nelson¬ 
sized  gins  in  the  ward  room 
before  the  twitching  would  stop. 
The  next  morning  I  awoke  with 
a  first  class  hangover  and  two 
cracked  ribs.” 

*  *  • 

Angry  Warning  Whistle 

Charles  P.  Amot,  chief  Mid¬ 
dle  East  correspondent  for 
INS,  is  a  tall,  heavily-built 
man  with  a  ready  smile  and  a 
(Continued  on  page  67) 


SURPRISE,  BOSS! — Editor  Frank  H.  Ahlgren  examines  a  speciil 
edition  ot  the  Memphis  Commercial  Appeal.  Gathered  round  in 
Jack  Carley,  Kenneth  Toler,  James  Ewing,  Kenneth  Johnson  sad 
Mrs.  Ahlgren. 


TT^  1  All  the  evening  for  Mr.  Ahlgren  was 

r  rank  Ahlgren  the  special  edition  of  the  Com- 

4ir»  •  y  /»  mercial  Appeal  passed  out  to 
Tc  \/ir*firn  ot  quests.  Four  pages  were  filled 

Ao  T  with  facts  and  fantasies  about 

T3  *  ^ _  O  Frank  Ahlgren.  “Doctored”  pho- 

LJlff  OUpnSG  tographs  of  “the  boss”  with 

^  _  singer  Elvis  Presley,  cartoons 

V  t  poking  fun  at  everything  from 

Frank  R.  Ahlgren,  ed.tor  of  eyebrows  to  his  duck-like 
the  Commercml  Appeal  was  received,  the  staffers 

surprised  twice  last  week  by 
members  of  his  editorial  staff. 

On  Wednesday,  the  anniver-  be  about  $486,798  in 

sary  of  his  20th  year  as  editor,  severance  nav 
Mr  Ahlgren  was  summoned  to  arUcle  in  the  edition 

a  staff  meeting  Mr  Ahlgren  ^  ^  ^ 

has  called  some  6,000  staff  meet-  •  „ 

.1  J  1  ^  •  mg  of  pride, 

mgs  in  the  past,  but  this  was 

the  first  to  wh  ch  he  was  called.)  _  , 

Gathered  around  the  city  desk  ,  ^r.  Ahlgren 

was  the  entire  editorial  staff,  became  editor  of  the  Commereial 
Jack  Carley,  senior  editorial  Appeal  in  November.  19.36.  Tct 
writer,  made  the  presentation  of 

a  gift  of  matched  luggage,  token  Memphis  as  a  reporter  for  the 
of  admiration.  o\d  News-Scimitar.  Before  tiiit 

^  ^  ,  he  had  been  a  reporter  for  the 

Ticket  to  Madagascar  Superior  (Wis.)  Evening  Tdt- 
None  of  those  present  would  ^^6  Duluth  (Minn.)  Her- 

claim  responsibility  for  the  bona  ^be  Milwaukee  Journal. 

fide  American  Airlines  one-way  bas  been  managing 

ticket  to  Madagascar  which  was  ^^itor  of  the  old  Memphh  £w- 
prosented  along  with  the  lug-  ,n„g  Appeal;  Sunday  editor  ani 
_  .  ,  .  .  city  editor  of  the  Commercial 

Then  on  Friday  night,  Mr.  Appeal  and  an  executive  of  the 
Ahlgren’s  wife,  Elizabeth,  took  Cleveland  Pre^n. 
part  in  the  second  sui  prise.  She  ^blgren  is  married  to  the 

told  Frank  they  were  meeting  Elizabeth  Alley,  daugh- 

friends  downtown  for  dinner,  ter  of  the  late  J.  P.  Alley,  famed 
On  the  way  she  cla^imed  she  ^^^oonist  of  the  Commercial 
must  stop  at  the -30- Club  Mem-  ^  ,  They  are  parents  of 

phis  Press  Club  for  a  cartoon  ^bree  sons,  Frank  Richard  Ahl- 
by  Cal  Alley.  Frank  said  bed  g,en  Jr..  Gibson  Taylor  Ahlgren 
go^upstairs  and  pick  it  up  for  Lane  Ahlgren. 

As  he  entered,  glasses  were  * 

raised  in  a  toast  by  some  100  sprill!  Loss 

staffers  and  their  wives.  The  Bealmont,  Tex. 

party  continued  far  into  the  Fire  in  a  local  warehouse 
night.  recently  destroyed  1,100  tons  of 

.A  congratulatory  letter  from  newsprint  owned  by  the  Enter- 
President  Eisenhower,  telegrams  prise  Company  and  400  addi- 
from  all  over  the  country  and  tional  tons  owned  by  Montmor- 
phone  calls  of  good  wishes  ency  Paper  Co.,  all  destined  for 
topped  off  the  festivities.  But  us«  by  the  Enterprine  and  Jonr- 
probably  the  biggest  surprise  of  nal. 
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ENGLISH  ECLIPSE 

FickUn,  Dallas  News 


MIDDLE  EAST  VIEW 

Whitman,  Stockton  Record 


ANY  LUCK? 

Long,  Minneapolis  Tribune 


Harry  C.  Black  Dies; 
Head  of  Sunpapers 


Baltimore 
Harry  C.  Black,  chairman  of 
the  board  of  the  A.  S.  Abell 
Company,  publishers  of  the  Sun- 
ftperg  and  owners  of  TV  sta¬ 
tion  WMAR  died  in  his  sleep 
Nov.  25  at  his  winter  home  at 
Boynton  Beach,  Fla.  He  was  69 
years  old. 

Mr.  Black  had  been  head  of 
the  publishing  company  since 
1930,  when  he  succeeded  his 
brother,  the  late  Van-Lear  Black. 
A  nephew,  Gary  Black  is  vice- 
chairman  of  the  board. 

Mr.  Black  was  also  chairman 
of  the  finance  committee  of  the 
fidelity  and  Deposit  Company, 
of  which  he  was  a  director  and 
» member  of  the  executive  com¬ 
mittee. 

No  Strings  on  Gifts 
His  other  interests  were  many 
ond  varied.  He  was  a  frequent 
Mid  generous  donor  to  public 
causes.  His  donations  were  or¬ 
dinarily  anonymous,  and  given 
with  no  strings  attachecl. 

Unknown  to  the  public,  he 
drew  from  his  private  funds  for 
^  re-planting  and  landscaping 
of  the  four  squares  surrounding 
the  Washington  Monument.  The 
spring  tulips  and  autumn  chry¬ 
santhemums  in  Preston  Gardens 
**re  his  idea,  and  he  paid  for 
them. 

He  also  financed  the  restora- 

of  St.  Paul’s  graveyard  on 
•W^ood  Street.  He  joined  hi.« 


brother,  Van-Lear  Black,  and 
his  father,  the  late  H.  Craw¬ 
ford  Black,  in  presenting  the 
portal  tower  to  Emmanuel  Epis¬ 
copal  Church  as  a  memorial  to 
his  mother. 

Most  of  his  gifts  had  the 
purpose  of  making  Baltimore  a 
more  pleasant  place  in  which  to 
live.  The  tiniest  bit  of  new 
downtown  greenery  drew  his  en¬ 
thusiastic  approval,  and  a  letter 
of  commendation  to  the  planter. 
As  for  his  own  contribution,  be¬ 
sides  Mount  Vernon  Place  and 
Preston  Gardens,  the  oaks  along¬ 
side  the  Sunpapers  Building  on 
Calvert  Street  anti  on  Centre 
Street  are  his. 

Gifts  Humorous  .\t  Times 

He  enjoyed  making  the  odd 
gift,  the  curious  donation,  the 
benefaction  no  one  else  had 
thought  of.  At  times  the  gifts 
were  humorous.  When  Princeton 
University  last  spring  found  it¬ 
self  in  ferment  over  a  contro¬ 
versial  speaker,  Mr.  Black  sent 
a  modest  check  to  Dr.  Harold  W. 
Dodds,  the  Princeton  president, 
with  the  suggestion  that  he 
might  need  to  purchase  some 
aspirin.  He  was  delighted  when 
Dr.  Dodds  informed  him  that  the 
money  would  be  used  for  es¬ 
sential  equipment  on  an  archae¬ 
ological  project  in  which  the 
university  was  engaged:  shovels. 

In  similar  vein  was  his  anony¬ 
mous  presentation,  through  The 


livening  Sun,  of  an  architectuial 
medal  which  went  not  to  the 
architect  who  designed  a  good 
building  but  to  the  owner  who 
had  the  taste  to  accept  a  good 
design. 

Loathed  Humbug 
Mr.  Black  was  intensely  con¬ 
cerned  in  the  affairs,  large  and 
small,  of  the  Sunpapers  and  his 
other  interests,  but  he  exerted 
his  influence  (|uietly,  through  a 
gay  and  persuasive  personality. 
He  did  not  mind  being  called, 
or  proven,  wrong.  Minor  crises 
disturbed  him  not  at  all,  except 
to  bore  him.  Always  ready,  if 
not  indeed  eager,  to  laugh  at 
his  own  expense,  he  was  pro¬ 
foundly  distrustful  of  the  pom¬ 
pous  and  self  -  righteous  in 
others.  He  loathed  cant  and 
humbug,  and  the  surest  way  to 
.secure  his  abrupt  departure  from 
any  gathering  was  the  introduc- 


Harry  C.  Black 


Educated  At  Dunham’s 

Bom  in  Baltimore  in  1887,  Mr. 
Black  was  educated  at  Dunham’s 
School  here  and  at  Princeton 
University,  from  which  he  was 
graduated  in  1909  with  a  degree 
of  bachelor  of  literature. 

He  was  a  grandson  of  the  late 
Mr.  and  Mrs.  H.  D.  Black,  of 
Cumberland,  and  of  Judge  and 
Mrs.  Thomas  Perry,  also  of  that 
city. 

During  the  summers  when  he 
was  an  undergraduate  at  Prince¬ 
ton,  Mr.  Black  traveled  exten¬ 
sively.  After  his  graduation,  he 
spent  two  years  in  the  London 
office  of  the  Fidelity  and  Deposit 
Company. 

At  that  time  he  met  Miss 
Constance  Hoffmeister,  of  Glen- 
thome,  Brendon,  North  Devon, 
England,  and  Norfolk  House, 
Cowes,  Isle  of  Wight. 

Mr.  Black  and  Miss  Ho*T- 
meister  were  married  in  1912. 

They  had  one  child,  Guy  Craw¬ 
ford  Black,  who  died  in  1917. 

Served  in  World  War  1 

Returning  to  Baltimore,  Mr. 
Black  joined  his  father  in  the 
firm  of  Black,  Sheridan  &  Wil¬ 
son,  coal  operators.  At  the  out¬ 
break  of  World  War  I,  he  en¬ 
listed  in  the  United  States  Naval 
Reserves,  and  served  two  years 
in  European  waters  as  a  junior 
officer,  assistant  paymaster.  He 
was  honorably  discharged  in 
1919. 

He  had  been  elected  a  director 
of  the  A.  S.  Abell  Company  on 
February  27,  1911.  For  a  few 

(Continued  on  jmge  61) 
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2  Newhouse  Executives 


In  New  Assignments 


Two  Executives  of  the  St. 
Louis  (Mo.)  Globe  -  Democrat 
are  being  promoted  to  new  as¬ 
signments  in  the  Newhouse  or¬ 
ganization. 

Wilson  W.  Condict,  vicepresi¬ 
dent  and  advertising  director 
of  the  Globe-Democrat,  has 
been  named  national  advertis¬ 
ing  manager  of  all  the  papers 
owned  by  S.  I.  Newhouse.  He 
is  leaving  the  Globe-Democrat 
Dec.  1  and  will  assume  his  new 
duties  in  New  York  Jan.  1. 


Condict 


Faherty 


Justin  Faherty,  Sunday 
editor  of  the  Globe-Democrat, 
is  moving  to  New  York  Jan.  1 
to  take  up  new  editorial  duties 
with  the  Newhouse  group. 


Special  Features 


The  assignment  for  Mr.  Fa¬ 
herty  is  a  new  one  in  the  news¬ 
paper  business,  as  conceived  by 
Philip  Hochstein,  editor  of  the 
Xewark  Star-Ledger  and  top 
editorial  executive  in  the  New¬ 
house  group. 

Mr.  Faherty  will  develop  spe¬ 
cial  feature  ideas  for  the  group’s 
Sunday  papers.  He  will  experi¬ 
ment  with  the  “blockbuster” 
type  of  article  and  background- 
investigative  reportorial  style 
featured  by  the  national  maga¬ 
zines.  Some  of  these  articles 
may  be  broken  up  for  six-in¬ 
stallment  use  in  daily  papers  of 
the  group,  Mr.  Hochstein  ex¬ 
plained,  but  mainly  the  features 
will  be  prepared  for  the  Sun¬ 
day  supplements. 

Free-lance  writers  will  be  in¬ 
vited  to  participate  in  the  pro¬ 
ject,  Mr.  Hochstein  said. 


No  announcement  has  been 
made  as  to  a  successor  to  Mr. 
Faherty. 

Mr.  Condict  began  his  news¬ 
paper  career  as  a  reporter  on 
the  Dallas  (Tex.)  Morning 
News,  but  later  became  an  ad¬ 
vertising  salesman  on  that  pa¬ 
per.  He  joined  the  Globe-Demo¬ 
crat  in  1923  as  automotive  ad¬ 
vertising  manager.  In  1935  he 
became  national  advertising 
manager  and  was  made  assist¬ 
ant  advertising  director  in 
1949.  He  was  appointed  adver¬ 
tising  director  in  1952  and  a 
vicepresident  in  June,  1956. 

Mr.  Condict  is  a  past  presi¬ 
dent  of  the  Newspaper  Adver¬ 
tising  Executives  Association. 

Mr.  Hoffsten,  a  former  mem¬ 
ber  of  the  advertising  staff  of 
the  St.  Louis  Post-Dispatch, 
spent  six  years  as  part-owner 
and  general  manager  of  the 
Brownsville  (Tex.)  Herald  and 
four  years  as  manager  of  gen¬ 
eral  advertising  for  the  Son 
Antonio  Express  and  Mews.  He 
came  to  the  Globe-Democrat  in 
1952  as  manager  of  general. 

Mr.  Callihan  has  been  with 
the  Globe  for  28  years. 

Mr.  Faberty  has  been  with 
the  Globe  for  22  years  as  sports 
writer,  assistant  .sports  editor, 
feature  editor  and  special 
writer. 


Re»*ord  Ad  Volume 


On  Thanksgiving  Day 


Speidel  Drops 


Reins  as  Head 


Of  SNI  Group 


Cooper 


McDonald 


Cooper  Resigns 
As  Daily’s  Editor 


Chattanooga,  Tenn. 

Brainard  Cooper,  editor  of 
the  Chattanooga  News-Free 
Press  for  the  past  eight  years, 
resigned  his  position  Nov.  26. 

Mr.  Cooper  first  became  asso¬ 
ciated  with  the  News-Free  Press 
in  1941.  He  was  political  writer 
until  1946  when  he  assumed  di¬ 
rection  of  the  paper’s  editorial 
page.  Two  years  later  he  was 
named  editor. 

Within  the  last  three  years  he 
has  suffered  two  heart  attacks. 

A  native  of  North  Georgia, 
he  is  a  graduate  of  McCallie 
School  for  Boys  in  Chattanooga, 
attended  the  University  of 
Texas,  and  worked  on  newspa¬ 
pers  in  Chicago,  New  York  and 
Birmingham. 

He  will  maintain  an  associa¬ 
tion  with  the  News-Free  Press 
staff. 

Roy  McDonald,  publisher  of 
the  paper,  will  assume  the  edi¬ 
torship. 


Palo  Alto,  c«iii. 

.Men-itt  C.  Speidel,  president 
and  director  of  Speidel  News¬ 
papers,  Inc.,  since  that  organi¬ 
zation  was  founded  nearly  20 
years  ago,  has  resigned,  effec¬ 
tive  Dec.  31. 

Acceptance  with  “sincere  re¬ 
grets”  was  announced  Nov.  26 
by  SNI  directors  in  session  at 
Colorado  Springs,  Colo.  Nen' 
officers  will  be  elected  at  a 
meeting  in  January. 

SNI  editorial  offices  here  will 
be  discontinued  as  a  corporate 
entity,  but  Mr.  Speidel  will  con¬ 
tinue  his  personal  offices  here. 


Remains  .\n  .4dvi8er 


Mr.  Speidel  stressed  that  the 
resignation  from  the  two  posi¬ 
tions  “in  no  sense  implies  re¬ 
tirement  from  the  newspaper 
business.”  The  directors’  resoln- 
tion  pointed  out  that  “it  is  re¬ 
assuring  to  know  that  his  coun¬ 
sel  and  knowldge  and  wisdom 
are  still  to  be  at  the  sendee  of 
the  company  he  has  helped  to 
build  and  guide  through  the 
last  20  years.” 

In  his  resignation,  Mr.  Spei¬ 
del  expressed  his  happiness  in 
the  long  association  and  also  in 
the  confidence  that  SNI’s  prin¬ 
ciples  will  be  maintained. 


In  addition  to  handling  such 
assignments  as  the  political 
campaigns  of  1944,  1948  and 
1952,  the  United  Nations  con¬ 
ference  in  1945  and  the  Bikini 
atom  bomb  tests  in  1946,  Mr. 
Faherty  also  organized  and  de¬ 
veloped  many  of  the  Globe’s 
special  promotion  events. 


Appointments  Made 

.\nnouncing  the  promotions 
of  Messrs.  Condict  and  Fafier- 
ty,  the  Globe-Democrat’s  pub¬ 
lisher,  Richard  H.  Amberg,  ap¬ 
pointed  Ernest  G.  Hoffsten, 
manager  of  general  advertising, 
as  advertising  director,  and  C. 
N.  Callihan,  Mr.  Hoffsten’s  as¬ 
sistant,  as  general  advertising 
manager. 


The  Chicago  (Ill.)  Tribune 
published  the  greatest  volume 
of  advertising  ever  presented 
in  a  single  daily  issue  of  the 
newspaper  on  Thanksgiving 
Day.  Ad  volume  .‘140,000  lines 
was  an  increase  of  20,000  lines 
over  the  record  set  last  year, 
according  to  W,  C.  Kurz,  Trib¬ 
une  advertising  manager. 

The  Tribune  used  875  tons 
of  newsprint,  compared  with  a 
daily  average  consumption  of 
*375  tons,  and  16  tons  of  ink, 
compared  with  a  normal  week 
day  consumption  of  six  tons. 


Dailies  Report  Union 
Blasts  Against  Them 

Scranton,  Pa. 

Local  newspapers  gave  full 
coverage  to  attacks  made  upon 
them  by  speakers  at  a  $15-a- 
plate  dinner  to  raise  funds  for 
defense  of  four  union  leaders 
in  a  sabotage  case. 

The  union  men  are  seeking 
a  new  tiial  on  the  ground  that 
the  newspapers  made  a  fair 
trial  here  impossible.  Several 
speakers  charged  that  circula¬ 
tion  competition  among  the 
Times,  Tribune  and  Sundag 
Scrantonian  resulted  in  the 
charges  against  the  men.  They 
were  convicted  as  conspirators 
in  the  dynamiting  of  a  home 
built  by  non-union  workers. 


60- Year-Old  Plan 


“Our  newspapers  constitute 
the  fruition  of  a  concept, 
born  60  years  ago,  of  a  trans¬ 
continental  group  of  ‘Newspa¬ 
pers  for  the  Home.’ 

“The  principles  guiding  our 
efforts  included  the  high  ideals 
of  clean  and  wholesome  jour¬ 
nalism,  devotion  to  the  public 
interest,  and  to  the  welfare  of 
our  respective  communities  and 
states,  and  solicitude  for  good 
service  for  our  readers.  It  I’ 
generally  known  that  our  news¬ 
papers,  one  and  all,  are  thus 
so  highly  regarded  in  the  na¬ 
tional  newspaper  field.” 

Speidel  Newspapers,  Inc.  is 
the  service  and  research  organ¬ 
ization  for  Speidel  Newspapers 
and  affiliates.  SNI  membership 
includes  eight  daily  newspapen 


Strike  at  Mill 


A 

C 

U 


in  six  states. 

Last  May  it  was  announced 
Mobile,  Ala.  by  John  Ben  Snow,  chairman  of 
Full  operation  of  the  new  the  board,  that  financial  control 
International  Paper  Company  of  all  eight  dailies  had  bwn 
newsprint  mill  here  has  been  acquired  by  employc-stockhol  • 
slowed  by  a  strike  of  mainte-  ers  of  the  seven  separate  oper- 
nance  employes.  ating  companies. 
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Advertiser  •  Newspaper 


Concrete  Ad  Facts  ^ 

Droj 

Urged  in  TV  Fight  str”u*: 

C/  C?  staee. 


Los  Angeles 
The  application  of  facts  to  a 
specific  campaign  is  the  best 
way  to  sell  newspaper  space  in 
competition  to  television  and 
other  competitive  media,  in  the 
opinion  of  Fred  Seltzer,  man¬ 
ager,  market  research  division, 
Times-Mirror  Company. 

That’s  the  method  used  by 
the  Los  Angeles  Times  in  selling 
against  its  own  television  sta¬ 
tion,  if  need  be,  Mr.  Seltzer  ad¬ 
vised.  He  thinks  that’s  the  basic 
way  all  sales  efforts  should  be 
conducted. 

“Let’s  face  it.  All  advertising 
is  good,  generally  speaking.  The 
Tinies  itself  uses  various  media 
for  varied  purposes.” 

When  Chips  Fall 

But  the  chips  fall  when  the 
basic  goal  of  the  advertiser  is 
contrasted  with  what  the  news¬ 
paper  will  do  for  him,  and  what 
the  other  media  will  do,  in  a 
specific  instance  and  for  a  spe¬ 
cific  purpo.se  his  rsearch  activ¬ 
ities  have  shown. 

Products  of  his  department 
include  a  presentation  showing 
the  prime  advantages  of  news¬ 
paper  advertising.  Included  are 
studies  which  show  that  the 
best  rated  television  station  in 
the  Los  Angeles  area  reaches 
only  269,390  of  the  area’s  total 
1373,700  homes  at  its  peak 
hour. 

A  radio  study  included  in  the 
presentation  shows  that  the 
Times’  Los  Angeles  County  cir¬ 
culation  is  “more  than  three 
times  greater  weekdays  and 
more  than  six  times  greater  on 
Sundays  than  the  Los  Angeles 
County  audience  of  the  average 
Sunday  evening  program  on  the 
most  popular  radio  station.” 

Additional  Data 

Times’  salesmen  also  have  in 
Iheir  presentation  material  a 
•tody  showing  how  more  adver- 
tsing  money  is  spent  for  news- 
P»per  advertising  than  for  TV, 
magazines,  radio,  business  pa¬ 
pers,  outdoor  and  farm  publica¬ 
tions  combined. 

If  you  want  your  message 
to  work  and  to  last,  put  it  in 
Pnnt  first”  is  the  accompanying 
*oreestion. 


The  presentation  further  pro¬ 
vides  retailing  views,  the  “Tele¬ 
flush  Index”  reports  from  both 
Toledo  and  Houston,  a  study  of 
outdoor,  a  series  of  comments 
from  newspaper  leaders,  and 
Northwestern’s  study  showing 
newspaper  advertising  the  most 
useful. 

But  the  gist  of  the  program 
enabling  the  salesmen  to  apply 
white  space  to  the  concrete  task 
facing  the  advertiser  is  found 
in  the  television  and  radio  re¬ 
ports. 

TV  Figures  Given 

The  Times’  research  depart¬ 
ment  used  the  Los  Angeles  TV 
Rating  Report  findings  of  Feb¬ 
ruary,  1956,  to  show  that  of  the 
1,873,700  total  homes:  11%  had 
no  sets,  33%  of  the  sets  were 
not  turned  on,  and  42%  were 
viewing  others  of  the  six  chan¬ 
nels.  This  left  14%  or  269,290 
sets  for  the  highest  rated  pro¬ 
gram. 

Times’  radio  research  studies 
reported  only  18.7%  of  the 
homes  were  using  radio  in  the 
6  p.m.  to  midnight  period.  That 
meant  the  average  audience  of 
26  stations  combined  was  210,- 
960  homes;  also,  that  the  aver¬ 
age  share  of  the  audience  of 
the  most  popular  station  was 
94,850  homes,  the  study  advised. 

Such  facts  are  necessary  for 
newspaper  selling,  as  many  ad¬ 
vertisers  are  pre-sold  on  tele¬ 
vision,  Mr.  Seltzer  suggests.  For 
one  thing,  the  advertiser  buys 
a  specific  spot  or  time  at  a 
specified  time. 

Points  to  Contrast 

In  a  newspaper,  an  advertiser 
buys  space  and  may  land  on 
most  any  page  and  in  most  any 
position,  unless  he  buys  large 
space. 

Television  today  is  offering 
success  stories,  but  newspapers 
have  scores  of  success  stories 
in  every  classification  of  adver¬ 
tising. 

The  best  answer,  Mr.  Seltzer 
submits,  is  to  take  the  concrete 
case  and  show  how  the  news¬ 
paper  fits  the  need,  and  the  ap¬ 
propriation,  and  compare  these 
findings  with  a  television  ap¬ 
plication. 


2  TV  Sponsors 
Drop  Winchell  ^ 

Because  of  a  “new  marketing 
strategy”  now  in  the  planning 
stage,  P.  Lorillard  Co.,  New 
York,  will  not  renew  Old  Gold 
cigaret’s  sponsorship  of  Walter 
Winchell’s  30-minute  variety 
show  on  NBC-TV. 

A  spokesman  for  Old  Gold’s 
ad  agency,  Lennen  &  Newell, 
told  Editor  &  Publisher  that 
“This  does  not  mean  Old  Gold 
is  dropping  out  of  TV  entirely. 
It’s  just  reallocating  NBC-TV 
funds.” 

He  added  that  he  did  not  yet 
know  “just  where  the  reallo¬ 
cated  funds  will  go.” 

Mr.  Winchell  said  he  was  re¬ 
lieved  because  he  had  been 
working  much  too  hard  on  a 
show  that  paid  him  less  than 
half  of  what  he  had  received 
for  his  short  newscasts. 

Another  sponsor,  Toni  Co.,  is 
also  dropping  the  show  when 
the  current  contract  ends  in 
five  weeks.  Toni  does  not  want 
to  take  on  the  high  cost  alone. 

Mr.  Winchell  reportedly  will 
receive  some  $75,000  in  sever¬ 
ance  pay. 

• 

San  Mateo  Market 
Folder  Distributed 

San  Mateo,  Calif. 

The  latest  market  facts  on 
the  rapidly-growing  San  Fran¬ 
cisco  Peninsula  (San  Matso 
County)  were  provided  for  ad¬ 
vertising  agencies  this  week  in 
a  brochure  distributed  by  the 
67-year-old  San  Mateo  Times. 

San  Mateo  now  rates  as  the 
sixth  richest  market  in  the 
United  States,  with  $400  million 
sales,  and  the  Times  itself  is 
spurting  ahead.  Promotion 
Manager  Gerson  Miller  gave 
this  as  evidence:  on  Nov.  14 
the  paper  ran  more  than  14,000 
lines  of  national  advertising 
from  26  firms  and  its  circula¬ 
tion  went  over  the  25,000  mark 
for  the  first  time. 

The  Times  was  started  as  a 
weekly.  It  has  been  under  the 
ownership  of  the  Amphlet 
family  since  1918. 

• 

Inglis  Joins  Mathews 

Carver  Inglis,  a  former  news¬ 
paper  advertising  manager  and 
national  advertising  manager  on 
LOCAL  news  Dailies  has  joined 
'  the  sales  staff  of  Julius 
Mathews  Special  Agency,  Inc. 


Section  Edited 

By  Robert  B.  McIntyre 


Agency  Heads 
Content  with 


Political  Jobs 

Newspaper  advertising  is  as 
essential  to  electing  a  Presi¬ 
dent  or  Congress  as  to  selling 
a  product,  in  the  opinion  of 
agency  executives  who  directed 
accounts  of  the  Democratic  and 
Republican  National  Committees 
in  the  last  campaign. 

Of  the  $4,000,000  spent  by 
the  two  parties,  however,  al¬ 
most  all  went  into  TV.  The 
Democrats  credited  advertising 
for  the  continued  control  of 
Congress,  and  the  Republicans 
for  the  Eisenhower  landslide. 

“Given  plenty  of  money,  we 
would  have  been  heavy  news¬ 
paper  advertisers  for  Gov.  Ad- 
lai  Stevenson”,  said  Engene  H. 
Kummel,  of  Norman,  Craig  & 
Kummel,  Inc.,  New  York.  “But 
of  approximately  $2,000,000 
actually  invested  for  the  Demo¬ 
crats  at  least  85%  went  into 
TV”. 

Newspaper  copy  had  been 
prepared,  but  funds  were  lack¬ 
ing.  Some  3,500  advertising 
mats  promoting  the  party  were 
distributed  to  the  press,  1,500 
over  one  weekend,  Mr.  Kummel 
said.  The  agency  did  not  check 
on  their  use. 

Newton  P.  Carroll,  vicepresi¬ 
dent  of  Batten,  Barton,  Dur.stine 
&  Osborn,  said  the  Republican 
Committee  spent  “slightly  less 
than  $2,000,000,”  almost  all 
of  it  in  TV. 

Mr.  Carroll  said  he  was  cer¬ 
tain  a  “very  substantial  num¬ 
ber”  of  the  Eisenhower  mats 
were  sold  locally  by  newspapers 
and  committees. 

The  campaign  represented 
Mr.  Carroll’s  second  time  as 
an  account  supervisor  in  a 
Presidential  campaign.  BBDO 
also  directed  Republican  adver¬ 
tising  in  1948.  Mr.  Kummel  was 
experiencing  his  first  political 
advertising  assignment.  Both 
men  thoroughly  enjoyed  the 
work. 

Discounts  ‘Resentment’ 

“We  still  have  a  feeling  that 
TV  is  a  wonderful  way  to  sell 
a  candidate,”  Mr.  Kummel  said. 
“The  American  people  are  en¬ 
titled  to  see  their  candidates 
and  hear  them  expound  the  is¬ 
sues.  I  discount  the  so-called 
(Continued  on  page  26) 
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Newspapers  Clean-Up 
On  ‘Housekeep"  Week 

By  Koix'rt  B.  McIntyre 

Newspapers  opposed  to  co-  year  that  Good  Housekeeping 


operating  with  national  maga¬ 
zines  on  local-level  merchandis¬ 
ing  tie-ins  would  perhaps  do 
well  to  reconsider  the  pros  and 
cons — especially  the  pros. 

On  the  cons  side  you  have 
those  newspapers  which  shun 
tie-ins  with  magazines  on  the 
grounds  that  to  do  so  provides 
the  magazines  with  priceless 
ammunition  to  use  against  news¬ 
papers  in  national  selling. 

On  the  pros  side,  however, 
you  find  a  growing  number  of 
newspapers  that  have  found  that 
such  tie-ins  make  good  sales 
sense  for  their  local  advertisers 
and  good  plus-linage  sense  for 
themselves. 

This  week,  We.sley  Bailey,  pro¬ 
motion  manager,  Good  Housr- 
keepivg  magazine,  released  to 
Editor  &  Publisher  figures 
showing  that  12  newspapers 
participating  in  Good  House¬ 
keeping  Week  this  past  October 
shared  in  468,863  lines  of  retail 
advertising  and  85,525  lines  of 
national  for  a  grand  total  of 
554,388  lines  of  plus  advertising. 

Individual  Take’ 

The  individual  linage  “take” 
of  each  of  the  12  participating 
newspapers  was  compiled  by 
.Joseph  A.  O’Connor  &  Co.,  New 
York,  and  looks  like  this: 

Albany  (N.Y.)  Times  Union, 
75,045  lines  of  retail  and  8,530 
lines  of  national;  Asheville 
(N.  C.)  Citizen  -  Times,  54,205 
lines  of  retail,  12,845  lines  of 
national;  Charlotte  (N.  C.) 

News,  48,665  and  15,750;  Dallas 
(Tex.)  Times  Herald,  21,920 
and  4,250;  Fall  River  (Mass.) 
Herald-News  (see  cut),  38,520 
and  1,120;  Houston  (Tex.) 
Chroyiicle  (see  cut),  40,545  and 
5,440;  Little  Rock  (Ark.)  Demo¬ 
crat,  18,470  and  5,920;  New 
Orleans  (La.)  Hem,  23,210  and 
4,255;  Pittsburgh  (Pa.)  Sun- 
Telegram,  46,540  and  7,995;  San 
Antonio  (Tex.)  Light,  41,778 
and  10,650;  Sioux  Falls  (Iowa) 
Argus-Leader,  42,980  and  4,310; 
and  Syracuse  (N.Y.)  Herald- 
American,  16,985  lines  of  retail 
and  4,460  lines  of  national. 

In  addition,  these  12  news¬ 
papers  supported  Good  House¬ 
keeping  Week  with  a  combined 
total  oi  215,231  lines  of  editorial 
matter. 

Second  Year 

According  to  Mr.  Bailey,  1956 
marked  the  second  consecutive 


magazine  has  promoted  its 
“Week” — once  in  the  spring 
and  again  in  the  fall  of  each 
year. 

‘  Last  year,”  he  told  E&P, 
twelve  newspapers  carried  a 
total  of  715,.389  lines  of  retail 
and  national  tie-in  advertising 
in  the  spring  and  fall  ‘Weeks’. 
This  year,  a  total  of  21  news¬ 
papers  participated  in  both 
‘Weeks’  and  shared  in  a  total 
of  1,019,133  lines  of  retail  and 
national  advertising.  Editorial 
support  ran  391,836  lines,”  he 
said. 

In  the  light  of  these  linage 
figures,  it  is  difficult  to  under¬ 
stand  why  some  newspapers 
continue  to  shun  tie-ins  with 
magazine  -  spawned  promotions. 
If  anything,  such  promotions 
would  seem  to  be  a  frank  ad¬ 
mission  on  the  part  of  national 
magazines  that  “All  business 
is  local”  and  that  newspapers 
are  the  key  link  in  their  national 
advertisers’  chain  of  advertising 
if  they  are  to  reach  that  vital 
point-of-sale  goal  —  the  local 
merchant’s  store  counter. 

Double-Truck  Ads 

(iood  Housekeeping  magazine 
admits  this  in  its  double-truck 
ads  it  runs  in  key  newspapers 
one  to  two  months  ahead  of  the 
.scheduled  spring  and  fall 
“Week”  celebrations. 

One  line  in  particular  must 
have  made  readers  wonder  just 
how  much  rivalry  there  is  be¬ 
tween  newspapers  and  maga¬ 
zines:  “Run  your  advertising  in 
the.se  12  important  newspapers.” 
Below  this  line  were  reproduc¬ 
tions  of  the  12  dailies’  mast¬ 
heads. 

Good  Housekeeping  repeats 
this  blunt  advice  to  advertise  in 
newspapers  in  all  of  its  exten¬ 
sive  trade-paper  advertising. 

“We  work  hard,”  Mr.  Bailey 
said,  “and  spend  important 
money  in  building  up  newspa¬ 
per  linage.  This  is  further  evi¬ 
dence  of  our  unique  faith  in 
newspaper  advertising.” 

Promotion  Pattern 

Each  year’s  “Week”  promo¬ 
tions,  Mr.  Bailey  told  E&P,  have 
followed  the  pattern  established 
in  April,  1955,  when  the  city  of 
Mansfield,  Ohio,  was  selected  as 
a  test  area  by  Good  Housekeep¬ 
ing  (E&P,  May  7,  ’55,  page  24). 
On  April  24  of  that  year  the 
Mansfield  (Ohio)  News-Journal 


COUPON  LANDSLIDE — Some  of  the  52,735  coupons  which  w«n 
printed  in  the  Fall  River  (Mass.)  Herald  News  and  turned  in  to  local 
retailers  as  part  of  Good  Housekeepinq  Week. 


HOUSTON'S  MAYOR  DISCUSSES  NEWSPAPER  PROMOTION- 
Mayor  Oscar  P.  Holcombe  of  Houston,  Tex.,  holds  special  section  of 
Houston  Chronicle  published  as  part  of  Good  Housekeepinq  Weak 
which  the  Chronicle  sponsored  Oct.  21.  The  daily  has  carried  a  total 
of  96,000  lines  of  plus  advertising  in  the  two  years  it  has  backed  the 
special  "Week."  Shown  (left  to  right):  R.  W.  McCarthy,  ChrotikU 
ad  director;  Mayor  Holcombe;  Wesley  Bailey,  promotion  manaqar. 
Good  Housekeeping  magaxine;  and  R.  J.  Watts,  Chronicle's  manaqisq 
editor. 


published  the  largest  paper  in 
its  70-year  history  —  116  pages 
crammed  with  Good  House¬ 
keeping  guaranteed  merchandise 
and  paid  for  by  local  mer¬ 
chants.  The  edition  included  a 
special  64-page  section  devoted 
exclusively  to  the  magazine  and 
its  advertisers.  A  total  of  126 
advertisers  tied  in  with  the  sec¬ 
tion  for  a  total  of  179,116  lines 
of  plus  advertising. 

As  part  of  their  contract  with 
the  newspaper,  every  advertiser 
signed  up  fo'-  specified  in-store 
and  window  displays  furnished 
by  the  magazine.  Issues  of  Good 
Housekeeping  sold  in  Mansfield 
were  banded  to  read  “It’s  Good 
Housekeeping  Week  in  Mans¬ 
field  .  .  .  See  the  Mansfield 
News-Journal.”  Special  point-of- 
sale  display  material  and  giant 
street  banners  were  featured. 
Ads  of  local  merchants  carried 
special  coupons  which  had  to  be 
filled  in  and  brought  to  partici¬ 
pating  stores  to  (|ualify  cus¬ 
tomers  for  elaborate  prizes. 

Papers  Interested 

“Following  this  test  in  Mans¬ 


field,”  Mr.  Bailey  said,  “thiity- 
four  newspaper  publishers  ex¬ 
pressed  interest  in  the  pattern 

of  customer-merchant-newspa¬ 
per  national  advertising  combin¬ 
ation. 

“By  Octolier  of  1955  we  had 
signed  up  12  major  newspaper 
in  as  many  cities.  On  Oct  23  of 
that  same  year  these  12  dailies 
ran  a  combined  total  of  356 
pages  of  advertising  and  editori¬ 
al  comment  in  special  sections" 

Judging  from  the  experience 
of  these  first  12  newspapers, 
they  were  enthusiastic  over  the 
impact  Good  Housekeepin? 
Week  had  on  their  respective 
cities.  Typical  comments  follow: 
.\lbany  Times  Union  —  “0“'' 
52-page  special  section  the 
largest  we  ever  published!  Re* 
tailers  pleased  and  plan  to  K® 
along  with  us  again  next  year; 
New  Oreans  (La.)  Item — 
issue  with  the  special  Good 
Housekeeping  .section  was  the 
second  largest  in  our  history- 
Houston  Chronicle  —  “A  '*0' 
(Continued  o^i  page  ‘28) 
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RETAIL  SURVEY 

Daily’s  Market  Pitch 
Plugs  Five  Competitors 


RETAIL  WORKSHOP  IN  ACTION— First  workshop  in  tht  Burtsu  «i 
Advertising,  ANPA's  new  series  (E&P,  Nov.  24,  page  26)  was  held  is 
Pittsfield,  Mass.  Paul  Quigg  (standing),  of  the  Bangor  (Me.)  Dsily 
News,  dry-runs  a  presentation  of  a  retail  store's  sales  and  advertisaf 
analysis.  Seated  (left  to  right)  are:  Roly  Tellier,  Montreal  (Qm.| 
Star;  Ed  Miller,  Ithaca  (N.Y.)  Journal;  and  Howard  Lanfair,  PittsfitU 
(Mass.)  Berkshire  Eagle. 


By  Robert  B.  McIntyre 

Leon  Kondell,  retail  adver¬ 
tising  manager,  Passaic-Clifton 
(N.J.)  Herald-News,  thinks  he’s 
on  the  right  track  in  selling 
newspaper  space  in  today’s 
wide-spread  markets. 

Mr.  Kondell,  his  assistant 
Larry  Molloy  and  the  Herald- 
News’  Copy  Consultant  Vera 
Deahl  have  come  up  with  a 
market  presentation  that  in  ad¬ 
dition  to  selling  the  Herald- 
News  also  sells  five  other  nsws- 
papers  —  Paterson  Evening 
News,  Bergen  Evening  Record, 
Paterson  Momirtg  Call,  Ridge¬ 
wood  Sunday  News,  and  the 
Ne%v  York  (N.Y.)  Sunday 
News’  Passaic-Bergen  section. 

No  Top  Billing 

Nowhere  in  the  Herald- 
News’  presentation  does  it  give 
itself  top  billing  or  try  to 
jockey  another  paper  out  of  its 
rightful  place  in  the  six  news¬ 
papers’  common  market. 


The  unique  market  presen¬ 
tation  was  originally  prepared 
by  Mr.  Kondell  and  his  asso¬ 
ciates  for  L.  Bamberger  &  Co., 
a  subsidiary  of  Macy’s. 

“Barn’s  was  planning  to  open 
a  300,000  square  foot  depart¬ 
ment  store-shopping  center  in 
Bergen  County.  The  problem  of 
culling  out  the  likely  news¬ 
papers  to  reach  their  market 
seemed  a  Herculean  task  to 
their  advertising  manager,”  Mr. 
Kondell  told  Editor  &  Pub¬ 
lisher.  “We  offered  to  help 
him  study  the  problem  and  he 
gratefully  accepted. 

Revised  Thinking 

“As  we  began  assembling  the 
facts  we  realized  that  just  as 
retailers  have  had  to  change 
their  thinking  and  take  their 
store  to  their  suburban  cus¬ 
tomers,  so  we  would  have  to 
revise  our  thinking  also.  No 
longer  could  we  sell  our  indi¬ 


vidual  newspaper  to  stores  di¬ 
rectly  within  our  trading  area 
alone.  We  would  have  to  sell 
the  Herald-News  as  a  part  of 
a  large  comprehensive  picture 
which  would  include  several 
newspapers.” 

The  presentation  was  made 
exclusively  for  Bamberger  and 
is  so  worded  that  their  adver¬ 
tising  manager  could  show  it 
without  Herald-News  assist¬ 
ance  to  the  top  planning  board 
of  Bamberger  and  the  parent- 
store  Macy’s. 

The  pitch  consists  of  73  flop- 
over  panels  arranged  so  that 
they  can  also  be  projected  on  a 
100  square  foot  screen. 

Vital  statistics  are  coupled 
with  eye-catching  layouts  and 
create  acceptance  of  the  Herald- 
News  and  the  five  other  news¬ 
papers  by  using  a  common  map 
colored  so  as  to  show  circulation 
densities  of  individual  news¬ 
papers  and  the  combination  of 
all  six  papers. 

“When  we  had  completed  the 
project.”  Mr.  Kondell  told  E&P, 
“we  called  in  the  advertising 
managers  from  some  of  the 
other  five  newspapers  involved 
and  gave  them  a  preview,  ask¬ 
ing  for  criticisms  and  com¬ 
ments.  They  not  only  gave  their 
whole-hearted  approval  but  also 
highly  praised  our  efforts.  One 
newspaper  put  it  this  wav: 
‘You  fellows  did  a  better  sell¬ 
ing  job  for  us  than  we  did  our¬ 
selves.’  ” 

Results 

According  to  Mr.  Kondell,  the 
results  of  this  unique  presen¬ 
tation  have  been  beyond  all 
expectations.  “When  Barn’s 
opens  in  early  ’57  they  expect 


to  allot  us  linage  which  will 
be  about  three  times  more  than 
what  our  present  biggest  »c- 
count  runs,”  he  said.  “Besides 
this  bonanza  of  linage,  we’ve 
found  the  presentation  an  open 
sesame  to  the  hundred-odd 
stores  locating  with  Barn’s  in 
their  Garden  State  Plaza,  as 
well  as  potential  advertiiers 
whose  stores  line  the  highways 
leading  to  the  plaza.” 

The  Herald-News’  presenta¬ 
tion  begins  by  presenting  the 
usual  market  statistics— fam¬ 
ilies  in  the  area,  income,  aver¬ 
age  income  per  family,  how  far 
they  are  willing  to  travel  to 
shop,  etc.  The  market  pitch 
starts  to  get  really  different  on 
panel  nine. 

“What  do  we  get  in  the  Pas¬ 
saic-Bergen  area  from  the 
Newark  News  and  the  Newark 
Star  Ledger  which  we  are  now 
using  for  our  Newark  store  on 
week-days?”  the  head  on  the 
panel  asks.  “Nothing!”  is  the 
curt  answer.  (Jointly,  these  two 
papers  reach  only  16,000  of  the 
305,000  families  in  the  area.) 
A  few  panels  more  and  the 
Bamberger  executives  learned 
that  there  are  four  Jersey- 
papers  serving  Passaic-Bergen 
Counties  daily — the  Pater.'on 
Morning  Call,  the  Paterson 
News,  the  Herald-News,  and 
the  Bergen  Evening  Record. 

In  reply  to  the  question,  “Can 
any  one  of  these  Jersey  papers 
reach  our  market?”  the  pre.sen- 
tation  points  out:  “Paterwn 
Morning  Call.  Thin,  sprawling 
density  reaching  little  of  our 
market  .  .  .  Paterson  Evening 
News.  Deeper  density,  but  not 
(Continued  on  page  28) 


DITOR  ac  PUBLISHER  for  December  1,  19« 


E 


What  makes  a  newspaper  great? 


HEY.  POP,  THE  ONE  IN  THE 
MIDDLE  IS  AXEL  HANSEN! 


Axel  Hansen,  Agricultural  Director 
of  the  Minneapolis  Star  and 
Tribune,  who  superintends  the  Glen- 
dalough  project  operated  by  these 
newspaijers.  In  fact,  Hansen  has 
been  the  man  in  the  middle  of  so 
many  Upper  Midwest  farm  projects 
that  farmers  have  a  hard  time  keep¬ 
ing  track  of  his  varied  interests  and 
enormous  achievements. 

Turkey  raisers  regard  with  awe 
his  Glendalough  flocks  of  giant  gob¬ 
blers  hatched  from  the  farm’s  own 
incubator  eggs. 

Cattlemen  know  Hansen  as  one  of 
the  best  livestock  judges  in  the 
nation,  and  long-time  superintend¬ 
ent  of  cattle  at  the  great  Minnesota 
State  Fair. 

Farmers  know  him  as  an  agri¬ 
culture  expert  who  drives  more  than 
40,000  miles  a  year  attending  farm 
meetings  and  addressing  conferences 
...  as  a  director  of  many  farm  or¬ 
ganizations  ...  as  a  correspondent 
who  answers  multitudes  of  letters 
from  farmers  on  farm  problems,  and 
still  finds  time  to  operate  his  own 


400  acre  Minnesota  farm. 

Minneapolis  Sunday  Tribune 
readers  know  him  as  writer  of  one  of 
the  most  useful  farm  columns  in 
American  newspapers,  who  not  only 
reports,  but  also  makes  farm  news  in 
his  busy  circuits  of  the  Upper  Mid¬ 
west. 

Like  many  of  the  friendly  experts 
who  staff  these  newspapers.  Axel 
Hansen  regularly  shares  his  experi¬ 
ence  and  knowledge  with  his  readers 

just  one  of  the  helpful  services 
which  make  and  keep  the  Min¬ 
neapolis  Star  and  Tribune  the  best- 
read,  best-liked,  most  respected 
newspapers  in  the  Upper  Midwest. 

i’opr..  1956.  The  MlnneftpoHs  8t«r  and  Tribune  Co. 


Crops  were  fine  again  this  year  on 
one  of  the  most  unusual  farms  in  the 
Upper  Midwest.  Thousands  of  ring¬ 
necked  pheasants  strutted  through 
the  thickets  and  across  the  fields. 
And  multitudes  of  mallards  ouacked 
noisily  in  the  marshes.  Visitors 
throng  to  Glendalough  Game  Farm 
near  Battle  Lake,  Minnesota,  to  get 
a  look  at  the  man  and  the  establish¬ 
ment  which,  in  the  opinion  of  many 
sportsmen,  are  making  one  of  the 
large  private  contributions  in  the 
United  States  to  the  restoration  of 
upland  game  birds  and  migratory 
waterfowl,  through  hatching,  raising 
and  releasing  many  thousands  of 
pheasants  and  ducks  each  year. 

The  man  in  the  middle  of  this  fas¬ 
cinating  1,200  acre  wildlife  farm  is 
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Front  Page 
Of  WSJ  Makes 
Timely  Ad 

“It  isn’t  every  day  you  see  a 
newspaper’s  front  page  used  as 
an  advertisement  in  other  news¬ 
papers — and  carrying  the  same 
date  line,’’  Ted  Callis,  adver¬ 
tising  director,  Wall  Street 
Journal,  said  this  week  in  com¬ 
menting  on  a  recent  promotion 
ad  for  the  Journal. 

The  ad,  which  appeared  in 
key  newspapers  throughout  the 
U.S.  was  all  illustration;  no 
copy.  Or,  looking  at  it  another 
way,  it  was  all  copy;  no  illus¬ 
tration  (see  cut). 

A  simple  mes.sage,  in  script 
to  resemble  a  busy  executive’s 
hurried  handwriting,  was  im¬ 
posed  over  that  day’s  front  page 
of  the  Journal.  The  full-page 
insertions  broke  in  scheduled 
dailies  carrying  the  same  date 
of  issue  as  that  appearing  on 
the  Journal’s  front-page  used  as 
the  ad. 

Robert  M.  Feemster,  chair¬ 
man  of  the  Journal’s  executive 
committee,  is  credited  with  the 
idea  for  the  unique  promotion 
which  required  split-second 


WALL  STREET  JOl’RNAL 


timing.  The  fact  that  the  Jour¬ 
nal  has  printing  plants  in  New 
York,  Chicago,  Dallas  and  San 
Francisco  was  in  the  news¬ 
paper’s  favor. 

From  Journal  presses  in 
these  cities  were  issued  the 
front  pages  which  compii.sed 
the  art  material  for  the  ads’ 
backgrounds.  Newspapers  sched¬ 
uled  to  carry  the  ads  were  sup¬ 
plied  in  advance  with  film  over¬ 
lays  of  the  script  lettering. 
Getting  the  Journal’s  front 
pages  to  these  newspapers  pro¬ 
vided  the  challenge. 

As  soon  as  the  day’s  papers 
came  off  the  WSJ’S  presses 


they  were  rushed  to  the  sched¬ 
uled  newspapers  where  the  film 
overlay  was  imposed.  Then  the 
page  went  through  the  usual 
reproduction  procedures. 

“All  in  all,”  said  Mr,  Callis, 
“it  was  a  pointed  example  of 
the  speedy  impact  that  only 
newspapers  can  deliver.” 

The  promotion  ad  caused  con¬ 
siderable  comment,  especially  in 
commuter  cities.  Homebound  ad¬ 
vertising  men  looked  around 
the  cars  and  saw  a  surprising 
number  of  the  passengers  read¬ 
ing  the  Journal  (surprising, 
that  is,  for  afternoon  reader- 
ship).  Not  until  the  ad  men 
opened  their  own  copies  of  their 
newspaper  did  they  learn  that 
the  WSJs  being  read  were 
actually  ads. 

• 

Olii  Kits  Feature 
Newspaper  Info  Book 

Operation  Home  Improve¬ 
ment’s  1957  display  and  adver¬ 
tising  kit  —  including  a  news¬ 
paper  information  booklet  to 
give  papers  everything  it  needs 
to  help  them  promote  ohi  lo¬ 
cally — will  be  ready  for  dis¬ 
tribution  Dec.  15,  according  to 
John  R.  Do.scher,  ohi  executive 
director. 

Price  of  the  kit,  which  con¬ 
tains  50  items,  is  $10 — including 
rights  to  “Oscar  Ohi”,  a  four- 
foot-tall  promotional  character. 
Purchasers  of  this  kit  will  auto¬ 
matically  receive  a  supplemen¬ 
tary  kit  designed  to  tie-in  with 
the  May  promotion  of  “Better 
Your  Living  Month.” 

Kits  may  be  ordered  by 
writing  to:  Obi,  10  Rockefeller 
Plaza,  New  York  20,  N.  Y. 

Wash.  News  Plans 
Yule  Parking;  Issue 

A  special  36-page  section  of 
advertising  and  editorial  mat¬ 
ter  in  the  Washington  (D.C.) 
News  will  remind  holiday  shop¬ 
pers  of  a  free  downtown  park¬ 
ing  plan.  The  pull-out  section 
is  underwritten  jointly  by  some 
70  advertisers  who  are  members 
of  Washington’s  Downtown 
Park  and  Shop,  Inc. 

The  section,  scheduled  to  ap¬ 
pear  Dec.  4,  is  handled  by 
Henry  J.  Kaufman  &  Associ¬ 
ates,  Downtown  Park  &  Shop’s 
advertising  agency. 

Under  the  Downtown  Park  & 
Shop  plan  shoppers  receive  an 
hour’s  free  parking  from  any 
member  store  at  which  he  or 
she  makes  a  purchase.  The  or¬ 
ganization’s  more  than  228 
downtown  merchants  provide 
33,500  free  parking  spaces  in 
115  lots  and  garages. 


ARF  Probing 

Audience 

Differences 

An  investigation  into  “quali- 
tative  differences”  of  the  audi¬ 
ences  of  all  media  was  started 
Friday,  Nov.  30.  by  the  sub¬ 
committee  on  media  concepts  of 
the  Advertising  Research  Foun¬ 
dation.  Methods  for  equalizing 
the  differences  will  be  sought 
(E&P,  June  30,  1956). 

G.  Maxwell  Uhl,  senior  vice- 
president  of  marketing  services, 
Kenyon  &  Eckhardt,  Inc.,  sub¬ 
committee  chairman,  declined 
to  disclose  the  agreed  upon  de¬ 
finition  of  “the  audience  meas¬ 
urement  concept”,  which  was 
reviewed  at  the  opening  of 
Friday’s  meeting.  The  subcom¬ 
mittee  likewise  reviewed  the 
“cost-per-thousand”  concept,  re¬ 
cently  described  by  Dr,  Darrell 
B.  Lucas,  technical  director  of 
ARF  as  the  “tough  problem  we 
are  facing.” 

The  subcommittee  is  operat¬ 
ing  under  Dr.  Lyndon  0.  Brown, 
vicepresident  Dancer,  Fitzger¬ 
ald,  Sample,  Inc.,  chairman  of 
the  ARF’s  All-Media  .Audience 
Measurement  Committee,  who 
has  declared: 

“We  need  to  develop  means 
of  meausrement  between  media. 
What  we  imperatively  need  is 
to  be  able  to  compare  TV  data 
with  newspaper  data,  for  in¬ 
stance.  We  have  no  knowledge 
today  that  makes  any  such  com¬ 
parisons  valid.” 

Serving  with  Mr.  Uhl  are 
Arthur  Porter,  J.  Walter 
Thompson  Company,  Inc.;  Sey¬ 
mour  Banks,  Leo  Burnett,  Inc.; 
Paul  Gerhold,  Foote.  Cone  & 
Belding;  Frank  Mansfield,  Syl- 
vania  Products.  Inc.;  and  Miss 
Jay  Stanwick,  McCall’s  maga¬ 
zine. 


ACA  Names  Lejjale 

The  appointment  of  B.  E. 
Legate  as  general  manager  and 
secretary  of  the  Association  of 
Canadian  Advertisers  was  an¬ 
nounced  this  week  by  R.  R- 
McIntosh,  ACA  president  and 
vicepresident — marketing.  Gen¬ 
eral  Foods  Limited.  He  suc¬ 
ceeds  Frank  A.  Healy  who  is 
leaving  to  take  up  a  position 
with  The  House  of  Seagram 
Limited. 

• 

Maggie  Lynch  Elected 

Miss  Maggie  Lynch,  librarian 
of  Kudner  Agency,  Inc.,  has 
been  elected  Chairman  of  the 
Council  of  Advertising  Agency 
Librarians. 


nnoiincemen 


t 


Gallagher-DeLisser.  Inc. 

iiiinoiiiice  llieir  appointinent  a8 
NATIONAL  ADVERTISING 
REPRESENTATIVES 

for 

©lip  latly  |^r00rF00 

Gliarloltesville,  Virginia 
EFFECTIVE  DECEMBER  I,  I9.S6 


Gallagher- DeLisser,  Ine. 

1 1  East  44tli  St.,  New  York,  N.  Y. 

Offices  also  in 

CHICAGO  •  PHILADELPHIA 


EDITOR  Sc  PUBLISHER  for  December  1, 


22 


One  of  a  $enes  of  profiles  note  running  in  The  Kansas  City  Star 


For  Bill  Vaughan, 

A  Spotted  Fawn 

This  is  Bin  Vaughan,  Starbeams  editor.  Tens 
of  thousands  of  Star  readers,  young,  old  and 
in-between,  would  no  more  think  of  calling  it  a 
day  without  “seeing  what  Bill  says”  than  they 
would  consider  crossing  the  Missouri  river  on  ice 
floes.  In  their  unshakable  opinion,  you’re  just  plain 
not  living  unless  you  know  the  doings  and  sayings 
of  Walter  Tippy,  Congressman  Sludgepump,  daft 
Tillie,  bibulous  Cousin  Fuseloyle,  the  family  down 
the  block,  the  fellow  at  the  next  desk,  the  office 
grouch,  the  boys  at  the  Bit  o’  Erin  Bar  and  Grill, 
and  all  the  other  fascinating  folk  who  help  make 
Starbeams  the  funniest,  best  loved,  most  quoted 
column  of  its  type  in  any  American  newspaper. 

Starbeams  started  with  The  Star.  It  was  in 
the  first  edition  in  1880  and  has  been  a  feature  of 
the  editorial  page  ever  since.  Bill  has  a  hunch  that 
its  uninterrupted  history  may  make  it  the  dean  of 
American  newspaper  columns. 

“Of  course,”  he  says,  “when  you  make  a  state¬ 
ment  like  that  you  hear  in  the  next  mail  from  some¬ 
body  in  Vermont  who  has  been  printing  a  column 
since  just  before  the  invention  of  movable  type,  and 
written  by  the  same  man  all  these  years.” 

In  any  event,  he  is  proud  of  the  tradition  of  his 
job  which,  as  the  most  recent  in  a  line  of  distin¬ 
guished  Starbeams  men,  he  has  been  filling  for  11 
years.  It  is  a  column  of  paragraphs  in  which  Bill 
punctures  pretense,  deflates  the  painfully  oversized 
and  points  up  ideas  and  issues  with  unerring  aim 
and  unfailing  good  temper. 

“Paragraphers,”  he  says,' “used  to  be  as  com¬ 
mon  as  buffalo,  extending  in  great  herds  as  far  as 
the  eye  could  reach.  In  recent  years  the  art  seems 
to  be  on  the  decline.  I  sometimes  feel  I  am  the 
only  blacksmith  left  in  town.” 

Quotes  from  Starbeams  have  been  anthologized 
between  hard  covers  and  widely  reprinted  in  na¬ 
tional  magazines  and  newspapers.  Bill  has  counted 
as  many  as  ten  reprinted  paragraphs  on  one  news¬ 
paper’s  editorial  page,  all  attributed  to  different 
sources — and  all  his. 

He  even  appears  regularly  in  a  Tokyo  news¬ 
paper.  “I  probably  lose  something  in  translation,” 
he  admits.  “But  how  would  I  know?” 

Bill  is  founder  of  the  Society  of  People  Who 
Were  Bom  Upstairs  Over  a  Store.  With  him  it 
was  a  drug  store  in  St.  Louis.  He  attended  school 
in  University  City,  Mo.,  and  was  graduated  from 
Washington  university  in  St.  Louis,  the  institution 
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he  refers  to  frequently  as  “my  alma  mater,  the 
school  that  doesn’t  pay  its  players.”  In  1939  he 
came  to  The  Star  after  four  years  on  newspapers 
in  Springfield,  Mo.  He  has  been  with  The  Star 
ever  since,  except  for  three  years  of  “outstandingly 
insignificant”  service  in  the  air  force  in  World 
War  II.  He  is  married  and  father  of  two  children, 
boy  13  and  girl  5. 

The  family  also  has  a  dog,  and  Bill  recently 
awarded  himself  a  plaque  as  the  only  daily  colum¬ 
nist  in  America  who  has  never  written  a  column 
about  his  dog.  He  is  also  proud  of  being  the  only 
columnist  who  has  never  written  a  column  about 
how  hard  it  is  to  write  a  coliunn.  Including 
a  Saturday  editorial  on  the  Passing  Week,  he  now 
writes  eight  columns  a  week. 

In  addition.  Bill  covers  special  events  for  The 
Star,  such  as  seven  national  political  conventions 
since  1948  (remember  Henry  Wallace?),  Harry 
Truman’s  inauguration  and  the  Kentucky  Derby. 
He  has  written  articles  from  outlandish  spots  like 
England,  California  and  Minnesota. 

His  hobbies  are  reading,  travel  and  tearing  the 
perforated  edges  off  postage  stamps.  He  has  also 
carried  on  a  decade-long  campaign  to  educate  the 
American  people  in  eating  butter  on  radishes,  but 
reports  no  success. 

Several  years  ago  Bill  casually  mentioned  the 
ubiquity  of  spotted  fawn  postcards,  which  may  be 
purchased  at  any  card  rack  from  Maine  to  Cali¬ 
fornia.  Without  further  urging,  readers  continue 
to  send  him  spotted  fawn  postcards  from  all  over. 
Today  he  has  more  spotted  fawn  postcards  than 
any  other  columnist  in  America  has,  needs,  or 
wants.  But  he  treasures  each  one  as  evidence  that 
the  Starbeams  editor  is  a  real  person  to  Star  readers. 

Bill  Vaughan  is  another  reason  why — 
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Valentine  Day 
Sections  Set; 
One  to  a  City 

A  boost  for  February  linage 
will  be  given  newspapers  by 
the  program  and  service  of  the 
Official  Valentine’s  Day  Council, 
Inc.,  according  to  Charlotte 
Thompson,  executive  director. 

The  Council,  a  non-profit, 
membership  organization  de¬ 
signed  to  create  and  maintain 
public  awareness,  interest  and 
enthusiasm  in  the  romance  of 
Valentine’s  Day  and  its  gift¬ 
giving  traditions,  has  the  co¬ 
operation  of  14  national  retail 
asociations,  Mrs.  Thompson 
said. 

This  year  the  Council  is  pre¬ 
paring  editorial  material  for  a 
six  or  eight-page  Valentine  sec¬ 
tion.  Dummies  of  this  section 
will  be  made  up  containing  the 
actual  editorial  material  and 
picture  reproductions,  but  with 
blank  spaces  where  the  retail 
ads  will  appear. 

Editorial  copy  and  illustra¬ 
tions  will  range  from  back¬ 
ground  and  feature  material  to 
specific  gift  suggestions  cover- 
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ing  a  wide  variety  of  merchan¬ 
dise.  No  company  or  brand 
names  will  be  included  in  the 
editorial  copy. 

Copies  of  this  dummy  section 
will  be  provided  newspapers  on 
an  exclusive  basis  of  one  paper 
to  a  city,  in  whatever  quantity 
is  specified  and  without  charge. 
Selection  of  newspapers  will  be 
made  on  the  basis  of  “first 
come,  first  served”  in  written 
requests  to  the  Council  (15 
East  40th  Street,  New  York  16, 
N.  Y.). 

The  dummies  will  be  ready 
for  distribution  early  in  Janu¬ 
ary.  The  list  of  newspapers 
producing  such  sections,  will  be 
sent  to  brand  manufacturer 
members  of  the  Council  and 
these  manufacturers  in  turn 
will  alert  their  retail  accounts 
in  the  cities  where  the  section 
is  appearing,  urging  them  to 
tie-in  with  the  promotion. 

In  addition,  newspaper  ad 
salesmen  will  be  given  the 
Council’s  brochures  describing 
the  official  point-of-sale  ma¬ 
terial. 

“Valentine’s  Day  is  the  fast¬ 
est  growing  promotion  date  on 
the  retail  calendar,”  said  Mrs. 
Thompson.  “This  coming  Valen¬ 
tine  promotion  will  be  sup¬ 
ported  by  more  than  $6,000  000 
of  national  local  advertising 
keyed  to  gift-giving.” 

Smith  Joins  Aves 
Agency  in  Chicago 

Chicago 

Don  Smith,  former  advertis¬ 
ing  and  sales  promotion  man¬ 
ager  of  Wilson  &  Co.,  Chicago, 
has  joined  the  Chicago  office  of 
Wesley  Aves  &  Associates,  ad¬ 
vertising  agency  with  head¬ 
quarters  in  Grand  Rapids,  Mich. 

Mr.  Smith  becomes  director 
of  merchandising  and  public  re¬ 
lations,  according  to  Kenneth 
C.  Ring,  vicepresident  and  man¬ 
ager  of  the  Chicago  office  of 
the  agency. 

Don  Smith  is  known  among 
newspaper  admen  as  the  origin¬ 
ator  of  the  famous  Wilson-Rec- 
tor  column,  which  ran  as  paid 
advertising  in  125  newspapers 
every  week  for  12  years,  fea¬ 
turing  recipes  by  the  late 
George  Rector. 


WNR  Opens  Office 

Weekly  Newspaper  Represen¬ 
tatives,  Inc.,  New  York,  this 
week  opened  a  regional  sales 
office  in  Los  Angeles,  Calif. 
James  M.  Shea,  formerly  on  the 
sales  staff  of  the  Eugene  (Ore.) 
Register  Guard,  has  been  named 
manager. 


Color  Ad  Gets 
Moscow  Order 

Milwaukee,  Wis. 

A  $300  order  from  Moscow, 
Russia,  was  received  last 
week  by  Charles  Lubotsky 
Stores,  local  tire,  appliance 
and  houseware  retail  chain, 
following  publication  of  a 
color  ad  in  the  Sept.  30  issue 
of  the  Milwaukee  Journal’s 
Picture  Journal  supplement. 

The  order  for  10  sets  of 
unbreakable  p'astic  dishes 
was  signed  by  M/Sgt.  W.  B. 
Anderson  for  the  American 
House  club,  which  is  con¬ 
nected  with  the  American 
embassy  in  Moscow. 


Doig  and  Cediman 
Named  as  Aides 

Chicago 

President  J.  Donald  Scott  has 
appointed  J.  R.  Doig,  O’Mara  & 
Ormsbee,  and  James  Gediman, 
Hear.st  Advertising  Service,  as 
vicechairman  and  assistant  res¬ 
pectively  for  the  1957  ROP 
Newspaper  Color  Conference  to 
be  held  here  Sept.  23-25  under 
the  auspices  of  the  American 
Association  of  Newspaper  Rep¬ 
resentatives. 

Mr.  Doig  and  Mr.  Gediman 
will  represent  the  New  York 
Chapter  of  AANR  in  the  pro¬ 
gram  planning  and  arrange¬ 
ments  for  the  1957  conference. 
Plans  now  call  for  the  19.58 
conference  to  be  held  in  New 
York  under  AANR  sponsorship. 

J.  H.  Sawyer,  Sawyer-Fer- 
guson-Walker  Co.,  will  again 
serve  as  conference  chairman. 
He  will  be  assisted  in  Chicago 
by  Ken  Dennett,  O’Mara  & 
Ormsbee,  who  was  a  member 
of  the  1956  ROP  Color  Confer¬ 
ence  Committee. 

• 

56  Newspapers  Carry 
‘LBE’  Supplements 

Fifty-six  out  of  90  newspapers 
in  the  area  served  by  the  Vir¬ 
ginia  Electric  Power  Company 
have  recently  carried  “Live  Bet¬ 
ter  Electrically”  supplements. 

The  “blitz  program”  was 
spearheaded  by  C.  E.  Anderson, 
VEPCO’s  residential  sales  man¬ 
ager.  Much  of  the  work  was 
done  by  the  firm’s  advertising 
agency,  Cargill  and  Wilson. 


Aoross-the-Border  I 

Teamwork  Lands  Ads 

Across-the-border  teamwork 
between  the  Louisville  (Ky.) 
Courier-Journal  and  The  Loiu 
don  (Ont.)  Free  Press  hag 
helped  land  a  $20,000  institu¬ 
tional  advertising  campaign  for 
the  London  newspaper. 

The  ad  program  is  being 
spon.sored  co-operatively  by 
members  of  the  Downtown  Lon¬ 
don  Association,  set  up  a  few 
months  ago  to  promote  core 
area  business  and  combat  the 
trend  toward  suburban  shop¬ 
ping  centers.  The  program  calls 
for  at  least  one  full-page  ad 
each  week  for  a  year. 

The  advertising  campaign  is 
largely  the  result  of  a  Free 
Press — sponsored  flying  trip  in 
August  to  Louisville.  In  the 
Kentucky  city,  association  rep¬ 
resentatives  studied  the  “Down¬ 
town  Louisville  Has  Every¬ 
thing”  merchandising  plan,  and 
talked  with  downtown  retailers. 
All  arrangements  at  the  Louis¬ 
ville  end  were  made  by  Garrett 
Noonan,  Courier-Journal  adver¬ 
tising  director. 

The  trip  was  the  idea  of  Free 
Press  display  advertising  man¬ 
ager  Charles  G.  Fenn,  who  !w- 
membered  having  discussed  with 
Mr,  Noonan  at  a  conference  of 
the  Newspaper  Advertising  Ex¬ 
ecutives  Assoc’ation,  The  Cour¬ 
ier-Journal’s  approach  to  pro¬ 
motion  of  the  downtown  area. 

• 

Supplemental  Used; 

It’s  48-Page  Section 

Los  Angeles 
J.  W.  Robinson  Co.,  a  d^ 
partment  store,  supplemented 
its  customary  Christmas  season 
advertising  with  a  48-page  roto¬ 
gravure  magazine  section  in  the 
Los  Angeles  Times. 

The  magazine  substituted  for 
a  booklet  mailing  piece  to  cus¬ 
tomers.  Announcement  of  the 
forthcoming  section  was  in¬ 
cluded  in  monthly  statements 
to  customers. 

The  magazine  produced  a 
steady  business  that  is  continu¬ 
ing  into  the  holiday  season,  Roy 
Spizuzza,  department  store  ad¬ 
vertising  manager  for  the 
Times,  reported. 

This  was  the  goal,  he  ex¬ 
plained,  as  regpilar  newspaper 
black  and  white  copy  was  un¬ 
diminished.  Included  were  sec¬ 
tions  up  to  eight  pages  in 
Thanksgiving  Day  newspapers. 
While  impressive,  the  magazine 
failed  to  set  a  Times’  record. 
The  May  Co.  used  a  64-page 
magazine  five  years  ago. 


I 
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DeifOtftii^ilnes  completes  its 
multi-million-dollar  mechanical  expansion 

This  year  marks  another  «late-for-the-reeorcl  in  the  often  s[>eetaenlar  growth  and  development 
of  this  great  middle  west  new  spaper.  In  a  eity  that  has  grow  n  so  large  and  so  rich,  so  fast,  it  has 
not  always  been  easy  to  contemplate  the  expansion  of  each  decade.  Yet  the  Detroit  Times  has 
always  made  ample  plans  for  progress  as  it  has  done  again  with  the  completion  of  a  mechanical 
expansion  program  that  makes  it  an  ultramodern  newspaper: 

28  New  Goss  High  Siteed  Presses  with  suiterini  posed  color 
couple  units  permit  printing  of  80  imge  newsimiters  tcith 
four~color  editorial  and  advertising  itages. 

Relayout  of  production  plant  to  accommodate  new  mechan¬ 
ical  facilities  coordinated  icith  new  high  speed  presses. 

This  modern  equipment  will  make  possible  expanded  news  coverage  of  the  fast  growing 
suburban  areas  and  provide  an  even  more  interesting  newspa{)er  for  the  thousands  of  fami¬ 
lies  who  already  enjoy  the  Detroit  Times  delivered  to  their  homes.  It  will  mean  later  news, 
too,  for  only  22  minutes  are  required  from  newsroom-to-street  in  this  <lynamie  center  of 
printed  communications. 

This  complete  mechanical  modernization  of  the  Detroit  Times  is  another  step  in  the  far- 
reaching  expansion  program  of  aggressive  journalistic  moves  underway  in  the  eleven  metro¬ 
politan  areas  where  Hearst  newspapers  are  published. 

A  HEARST  NEWSPAPER 

editor  &.  PUBLISHER  for  December  1,  1956 


Thanksgiving 
Linage  Boom 

KoctiesTER,  N.Y. 

Rochester’s  Democrat  and 
Chronicle  set  new  records  in 
Thanksgiving  Day  retail  linage, 
total  linage  and  press  run  with 
a  168-page  issue  Nov.  22. 

The  nine-section  editions  con¬ 
sisted  of  140  standard  sized 
pages  and  a  28-page  tabloid  for 
a  total  of  300,486  lines  of  ad¬ 
vertising.  The  newspaper’s  pre¬ 
vious  peak  weekday  linage  had 
appeared  in  last  Thanksgiving 
issue,  which  carried  283,440 
lines,  according  to  A1  Mahar, 
bu.siness  manager. 

This  year.  Thanksgiving  Day 
retail  linage  —  283,089  —  almost 
equalled  the  total  of  1955 
Thanksgiving  linage.  In  addition 
there  were  7,377  lines  of  general 
and  9,970  of  classified. 

No  extra  advertising  salesmen 
were  used  in  soliciting  linage 
for  the  Thanksgiving  issue,  it 
was  reported  by  Display  Ad 
Manager  Bill  Hanks.  “We 
simply  started  early.” 

• 

Oklu.  Daily  Wiiih 

Promotion  l!!ontei4t 

The  Guifmon  (Okla.)  Daily 
Herald'n  full  -  page  advertise¬ 
ment  for  its  Piggly  Wiggly 
•Store  has  captured  first  place  in 
a  nationwide  promotional  con¬ 
test,  sponsored  jointly  by  Pig¬ 
gly  Wiggly  Corporation  and 
Armour  Star  Company. 

The  page  layout  appeared  in 
the  Herald  on  Sept.  27,  and 
was  entitled  “Stairway  to  the 
Stars  with  Armour  Star  Fine 
Foods.”  Bill  Sercomb,  Herald 
advertising  manager  and  Jim 
Woods,  Herald  solicitor  pre¬ 
pared  the  winning  ad. 

The  award  was  announced 
Nov.  23,  by  G.  C.  Brannon, 
president. 


BIG 

New  Orleans 
a  BIGGER 
market  with 

The  Times-Picayune 
New  Orleans  States 

R«pr»s*nt«d  by 

JANN  &  KELLEY,  Inc. 


Agency  Heads 

(Continued  from  ftage  17) 


public  resentment  to  TV  politi¬ 
cal  advertising. 

“Our  campaign  was  directed 
largely  toward  selling  the 
party.  The  results  justified  the 
Democratic  committee’s  outlay.” 

Paul  Butler,  party  chairman, 
visited  the  agency  last  week  and 
personally  commended  the  work 
of  Mr.  Kummel,  Walter  Craig, 
Norman  Norman  and  David 
Kaplan.  The  staff  of  .50  the 
agency  assembled  will  each  re¬ 
ceive  a  letter  of  thanks  from 
Mr.  Butler. 

Mr.  Kummel  said  not  a  cent 
is  owed  to  the  agency  by  the 
Democratic  National  Committee. 
In  fact  $25,000  in  credits  is 
being  returned  to  the  party’s 
treasury. 

As  to  the  gown  Mr.  Kummel 
bought  ju.st  after  the  Demo¬ 
cratic  convention  for  his  wife 
to  wear  at  Stevenson’s  in  inau¬ 
gural  ball,  it  will  come  in 
handy,  he  thought,  for  a  vaca¬ 
tion  the  couple  will  spend  over 
the  Chri.stmas  holidays  in  Nas¬ 
sau. 

Britt  Joins  Liid^iii 

Chicago 

Steuart  Henderson  Britt,  for¬ 
merly  vicepresident  and  re¬ 
search  director  at  Needham, 
Louis  &  Brorby,  Inc.,  has  joined 
Earle  Ludgin  &  Co.,  advertising 
agency,  as  administrative  vice- 
president,  it  was  announced  by 
Earle  Ludgin,  chairman.  Mr. 
Britt  has  been  with  NL&B  for 
the  past  five  years. 

H(‘U(ls  Research 

Chicago 

Frank  W.  Jenness  has  joined 
Gordon  Best  Company,  Inc., 
Chicago,  as  director  of  l  esearch. 
Mr.  Jenness  was  formerly  with 
Tatham-Laird,  Inc.  and  Mac- 
Farland,  Aveyard  &  Co. 


United  Press^ 
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•World  Coverage 

•  Big  Byline  Features 

•  Regional  News ! 


CONFIDENCE  IN  NEWSPAPERS 
— L.  C.  Worden  (left),  adver¬ 
tising  manager,  Knox  Company, 
Lot  Angeles,  tells  James  L 
Pounds,  president,  L  A.  Chapter, 
American  Association  of  News¬ 
paper  Representatives,  of  hit  un¬ 
bounded  confidence  in  news¬ 
paper  advertising. 

Newspapers 
Best  Medium 

Los  ANGEt.E.S 

“Newspapers  are  by  far  our 
best  advertising  investment,” 
L.  C.  Worden,  advertising  man¬ 
ager,  Knox  Company,  told  a  re¬ 
cent  meeting  of  the  Ix)s  An¬ 
geles  Chapter  of  the  American 
Association  of  Newspaper  Rep¬ 
resentatives. 

“We  are  scheduling  adver¬ 
tising  for  Cystex  and  New  Im¬ 
proved  .Mendaco  in  over  l,b00 
newspapers  from  Key  West, 
Fla.,  to  Vancouver,  B.C.,”  .Mr. 
Worden  said. 

“No  medium  has  proven  itself 
as  has  newspapers.  We  know 
where  we  stand,  where  sales 
originate  and  what  market 
coverage  we  get  for  our  dollars. 

“No  other  medium  can  be  so 
flexible  and  yet  so  exact.  All 
things  considered  newspapers 
are  by  far  our  best  advertising 
investment,”  he  said. 


SEC  Kits 

The  New  York  Stock  Ex¬ 
change  is  distributing  to  its 
member  firms  a  portfolio  con¬ 
taining  suggested  newspaper 
ads  and  outlining  a  complete 
campaign  to  encourage  securities 
gifts  to  children  under  the  pro¬ 
visions  of  new  state  laws  de- 
veloi)ed  by  the  Exchange,  Keith 
Fun.ston,  President,  announced 
this  week. 


Daily  Names  Rep 

Effective  Dec.  1,  Gallagher- 
DeLisser,  Inc.,  will  represent  the 
Charlotteaville  (Va.)  Pi'ogresft. 
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Savings^  Loan 
Co,  ’s  Use  Papers 

Philadelthu 

Newspapers  are  the  preferred 
advertising  medium  of  savinp 
and  loan  as.sociations,  according 
to  a  report  made  to  the  United 
States  Savings  and  Loaa 
League  at  its  recent  annuel 
convention  here. 

The  largest  part  of  the  )50 
million  the  nation’s  6,000  as¬ 
sociations  scheduled  for  adver¬ 
tising  this  year  went  to  news¬ 
papers. 

This  was  revealed  by  the 
league’s  advertising  and  new 
business  development  commit¬ 
tee.  It  also  disclosed  that  a 
survey  of  1,557  savings  asso¬ 
ciations  showed  some  900  would 
devote  more  than  50%  of  their 
ad  budgets  to  newspapers. 

*  *  * 

PlIILADELPHU 

The  “People  Build  Banks" 
newspaper  advertising  cam¬ 
paign  created  by  Lewis  &  Gil¬ 
man,  Inc.,  agency  for  Central- 
Penn  National  Bank  of  Phila¬ 
delphia,  has  won  the  first 
“Annual  Award  For  Outstand¬ 
ing  Advertising  In  The  Interest 
Of  Better  Banking.” 

The  award  was  made  at  a 
recent  convention  of  the  Con¬ 
sumer  Bankers  Asscciation  in 
San  Francisco.  The  600-line  ad¬ 
vertisements  appeared  in  the 
Philadelphia  Inquirer,  the  Eve¬ 
ning  Bulletin  and  the  Dailf 
.Veu'8. 

• 

■Ad  Sulesnian  Wriles 
Book  on  (A>*<ip  .4(is 

“How  To  Make  Money 
Through  Dealer  -  Cooperative 
Advertising”  is  the  title  of  a 
multigraphed  book  Ireing  offered 
at  $5.00  per  copy  by  Edward 
K.  Faulk,  adverti.sing  display 
salesman  for  the  Austin  (Tex.) 
A  nierican-Statesman. 

Author  Faulk  has  based  his 
Irook  on  a  talk  he  gave  recent¬ 
ly  to  the  Texas  Press  -Assn. 

“If  any  purcha.ser  readin? 
this  book,  using  it  and  its  in¬ 
formation  as  a  space-selling  in¬ 
strument  has  not  made  double 
its  purchase  price  in  plus  bu-d- 
ness  in  60  days,”  Mi‘.  Faulk 
says,  “then  its  full  purchase 
price  will  be  refunded.” 

The  author  notes  that  the 
amount  of  money  available  to 
news))apers  through  dealer- 
cooperative  advertising  “stag¬ 
gers  the  imagination.”  He  adds. 
“If  annual  newspaper  revenue 
is  not  increased  by  millions  of 
dollars  through  publication  of 
this  little  book,  I  shall  be  sore¬ 
ly  disappointed.” 
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The  modern  way  gets  you  there  taster 


^PiREMEN  have  to  get  to  a  fire 
in  a  hurry.  And  you  have  to  reach 
advertisers  while  their  markets  are  hot. 
In  either  case,  modern  methods 
speed  you  to  the  scene. 

Story,  Brooks  &  Finley  keeps  up  to 
the  minute  in  space  selling 
techniques,  and  continually  adds 
facilities  and  services  to  back  up  its 
hard-hitting  sales  approach.  For  the 
newspapers  we  represent, 
this  pays  off  nicely. 

Read  the  checklist  at  the  right. 
Are  you  getting  all  this  from  your 
national  sales  force? 


Story,  Brooks  &  Finley 

INCORPORATED 
Newspaper  Representatives 
230  Park  Avenue,  New  York  17,  N.  Y. 

NEW  YOUK  •  PHILADELPHIA  •  CHICAGO  •  BOSTON  • 
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Retail  Survey 

(Continued  from  /jage  20) 

enough  to  influence  our  market 
by  itself  .  .  ,  Herald-News. 
Greater  density  closer  to  our 
store  with  five  main  arteries 
leading  to  Paramus  but  cover¬ 
ing  only  a  portion  of  our  mar¬ 
ket.  Bergen  Evening  Record. 
Good  Bergen  County  coverage, 
concentrated  densities  near  our 
store,  but  with  little  impact 
west  of  our  location. 

Combination  Key? 

“Obviously,”  the  presentation 
continues,  “no  one  paper  can  do 
a  total  job  for  us.  What  about 
a  combination  of  papers?” 

The  presentation  continues 
along  in  this  vein — stressing  the 
strong  and  weak  points  of  each 
daily  as  they  affect  Bamberger’s 
advertising  strategy. 

Various  two-  and  three-news- 
paper  combinations  are  ex¬ 
amined  and  ruled  out. 

“Now,”  the  pitch  goes  on, 
“if  we  include  the  Paterson 
Morning  Call  with  this  three- 
paper  combination,  its  circula¬ 
tion  coverage  is  just  enough  to 
boost  the  density  in  the  west, 
and  we  get  the  best  result. 

Sunday  Coverage 

“That  shows  us  where  we 
must  advertise  for  our  week¬ 
day  business.  But  what  about 
Sunday  coverage  for  our  early- 
week  business?” 

More  statistics  rule  out  the 
.Veto  York  Sunday  Journal- 
American  which  while  offering 
“broad  coverage”  is  “too  sparse 
in  density  to  be  considered  for 
our  needs.”  These  two  Sunday 
papers  of  New  York  were  the 
only  ones  considered  because 
only  these  two  offer  part  run 
coverage  for  the  area. 

Bamberger’s  Sunday  adver¬ 
tising  schedule  is  solved  by 
combining  the  Ridgewood  Sun¬ 
day  News  with  the  New  York 


POPULATION  .  .  .  197,800 
BlMMt  HHrafolKM  Art*  !■ 
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SPENDABLE  INCOME  .  .  . 
$256,658,000 
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Sunday  News’  Passaic-Bergen 
section  to  reach  “a  maximum 
of  density  near  our  store,”  al¬ 
though  each  of  these  papers 
were  ruled  out  for  solitary  use. 

“This  proves,”  the  presenta¬ 
tion  says,  “we  must  purchase 
two  Sunday  papers  and  four 
daily  papers  for  maximum 
coverage  in  our  trading  area. 

“We  shall  have  to  use  the 
Ridgewood  Sunday  News  and 
the  New  York  Sunday  News’ 
Passaic-Bergen  section  for  our 
early-week  business  .  .  .  and  we 
must  advertise  in  Paterson 
Evening  News,  Passaic-Clifton 
Herald-News,  Bergen  Evening 
Record  and  the  Paterson  Morn¬ 
ing  Call  for  our  week-day  busi¬ 
ness. 

“These  six  papers,  used  to¬ 
gether,  provide  us  with  the 
saturation  we  must  have  to 
capture  this  market  of  $400,- 
000,000  of  department-store- 
type  merchandi.'<e  only.” 

Recommends  ‘.Shopper’ 

The  presentation  then  admits 
that  the  six  newspapers  can’t 
help  Bamberger’s  in  reaching 
7,200  families  in  lower  New 
York  State  Rockland  County. 
Weekly  newspapers  are  ruled 
out  l)ecause  ‘“rhere  are  too 
many  small  weeklies  to  even 
consider.” 

“Therefore,”  the  presentation 
concludes,  “we  must  go  into  a 
shopper  of  our  own  in  Rock¬ 
land  County.” 

.According  to  Mr.  Kondell, 
he’s  had  so  many  requests  from 
potential  advertisers  wanting 
to  see  the  Herald-News’  presen¬ 
tation  that  he’s  actually  had 
to  set  up  a  showing  schedule. 

He  said  that  in  addition  to 
Bamberger’s  upcoming  opening 
of  its  department  store-shop- 
ping  center,  the  Allied  Stores 
chain  is  planning  a  huge  Bergen 
Mall  less  than  a  mile  from 
Bamberger’s.  This  will  be  built 
with  a  Stern’s  department  store 
acting  as  a  keystone  to  some 
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Fortify  against  embarassing  loss  by 
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New  Ford  Car 
Line  Is  FdseV 

Ford  Motor  Co.  announced 
its  new  line  of  medium-priced 
cars  to  be  introduced  next 
fall  will  be  called  “Edsel,” 
honoring  the  late  Edsel  B. 
Ford,  president  of  the  com¬ 
pany  for  24  years. 

At  the  same  time.  Ford 
said  the  company’s  special 
products  division  has  been 
renamed  the  Edsel  division 
and  hopes  to  turn  out  200,000 
units  in  the  Edsel’s  first 
model  year. 

Foote,  Cone  &  Belding 
opened  a  new  Detroit  office 
in  October  as  part  of  its 
nationwide  program  of  adver¬ 
tising  for  the  Edsel  division 
(E&P,  Oct.  6,  page  20). 

80  smaller  stores. 

“This  new  mall,”  Mr.  Kondell 
said,  “will  need  the  six  news¬ 
papers  to  reach  the  entire 
market. 

“In  our  own  local  territory 
of  Passaic-Clifton  we’ve  shown 
the  presentation  to  merchants, 
pointing  out  the  market  the 
large  merchandising  giants  are 
reaching  for,  and  stressing  how 
much  more  the  local  merchant 
must  advertise  to  keep  his 
present  customers. 

“All  in  all,”  Mr.  Kondell  sums 
up,  “we’ve  found  this  market 
presentation  an  effective  tool 
for  selling  more  linage — more 
than  we  ever  dreamed  of  when 
we  first  started  working  out 
its  format. 

“However,  we  feel  that  our 
impartial,  unbiased  attitude  to¬ 
wards  competitive  newspapers; 
our  anticipating  and  answering 
the  merchant’s  likely  questions; 
the  simple  lucid  script  and  ap¬ 
propriate  layouts  all  blend  to¬ 
gether  to  do  a  real  selling  job 
in  a  new  manner  for  today’s 
newspaper  advertising.” 

Incidentally,  the  Herald- 
News’  presentation  recently  was 
awarded  the  Bottinelli-Kimball 
trophy  for  the  best  promotion 
piece  prepared  by  a  member 
newspaper  of  the  Interstate 
Advertising  Managers  Associ¬ 
ation  (E&P,  Oct.  27,  page  22). 
• 

Named  by  NRDGA 

The  National  Retail  Dry  Goods 
A.ssociation  last  week  announced 
appointment  of  E.  Willard  Den¬ 
nis,  board  chairman  of  Sibley, 
Lindsay  &  Curr  Co.,  Rochester, 
N.Y.,  department  store,  as  chair¬ 
man  of  the  NRDGA  downtown 
development  committee.  Aim  of 
the  committee  is  to  revitalize 
centrally  located  business  and 
shopping  areas. 


^Housekeep^ 

(Continued  from  page  18) 

successful  promotion  and  wc 
would  like  to  repeat  it  again ..  .* 

52,73.5  Coupons 

The  Fall  River  (Mass.)  Herald 
News  reported  that  52,735  coo- 
pons  had  been  turned  in  for  the 
trip-to-Europe  contest  (see  cut). 
The  Little  Rock  (Ark.)  Demo¬ 
crat  reported  that  62  difTereat 
business  firms  cooperated  and 
used  2,747  inches  of  local  dis¬ 
play  advertising.  Forty  pages 
and  77,000  lines  of  advertising 
were  developed  for  the  Pitts¬ 
burgh  (Pa.)  Sun-Telegraph’i 
special  “Week”  section. 

Repeat  Business 

Almost  without  exceptim, 
Mr.  Bailey  continued,  newspa¬ 
pers  which  participated  in  Octo¬ 
ber  of  1956  came  in  on  the  pro¬ 
gram  either  in  the  spring  or 
last  October.  By  mid-June  of 
this  year  a  total  of  22  city-wuk 
promotions  of  Good  Housekeep¬ 
ing  Week  had  been  completed. 
Add  to  this  the  12  city-wide 
promotions  held  this  past  Octo¬ 
ber  and  you  get  a  34-city  total 
with  as  many  newspapers 
whacking  up  a  1,734,,522  linage 
pie  total. 

This  is  bad  for  newspapers? 

^Look\  ^McCmUV 
Have  Linage  Builders 

Other  national  magazines 
have  been  active  with  promo¬ 
tions  that  saw  newspapers  bene¬ 
fit  linage-wise. 

Look  magazine  teamed  up 
last  September  with  the  Na¬ 
tional  Automobile  Dealers  As¬ 
sociation  to  sponsor  what  was 
dubbed  “Operation  Demonstra¬ 
tion,”  a  September  used-car 
promotion  which  netted  news¬ 
papers  a  total  of  343,473  lines 
of  paid  dealer  advertising 
(E&P,  Oct.  27,  page  22). 

Early  last  month,  George 
Fine,  food  promotion  manager 
of  McCalVs  magazine,  announced 
a  new  service  for  preparation 
of  newspaper  food  advertising 
(E&P,  Nov.  3,  page  28). 

The  service,  a  96-page  master 
catalog  containing  more  than 
$120,000  in  food  art  planned 
for  use  in  grocery  newspaper 
ads,  was  offered  to  Super 
Market  Institute  members. 

Included  in  the  catalog  is  a 
section  devoted  to  layout  and 
production  techniques  designed 
to  help  the  supermarket  adver¬ 
tising  department  make  the 
best  use  of  the  newspaper  ad 
tools  available. 
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FAIRCHILD’S  PHOTO-ADVERTISING  SERVICE 

will  help  you  produce  sales  and  build  linage 


L 


This  idea-producing  monthly  file  is  just  one  of  Fairchild’s 
many  services  to  help  you  use  your  Scan-A-Graver  or  Scan- 
A-Sizer  most  profitably.  Each  of  these  files  contains  repro¬ 
ductions  of  successfid  photo-advertising  techniques  used  by 
other  papers.  This  material  will  spark  new  ideas  for  both 
complete  promotions  and  individual  ads  —  help  you  build 
linage  by  producing  sales  for  your  advertisers. 

Look  what  a  typical  file  contains!  “Gas  Appliances  Featured 
in  Photo  Testimonials  Outsell  Others  10  to  1”,  “New  Bike 
Contest  Nets  17%  Circulation  Gain”,  “Banks  Endorse  Locally- 
Created  Ads”,  “Ad  Linage  Doubled  in  Annual  Fashion  Edi¬ 
tion”,  “News-Ad  Cooperation  Helps  Build  Back-to-College 
Annual  to  22  Pages”,  and  many  others  —  all  of  them  indexed 
for  easy  filing  by  subjects  such  as  “Heal  Estate”,  “F(K)d”, 
“Services  ,  “Automotive”,  “Special  Promotions”,  etc. 

This  is  only  one  of  many  benefits  you  enjoy  when  you  lease 
Fairchild  services.  You  also  get:  complete  installation  and 
hook  up  •  operator  training  on  your  premises  •  complete 
periodic  inspection  and  serxicing  •  personal  assistance  in 


picture  applications  and  production  methods  •  special  and 
emergency  service  (no  charge  for  time,  lalxrr  or  parts)  •  de¬ 
sign  improvements  and  additions  that  make  your  machine  as 
modem  as  the  last  one  off  the  production  line. 

Write  today  for  a  free  copy  of  “Photo-Advertising  —  local 
newspaper  success  stories”  to  Fairchild  Graphic  Equipment, 
Inc.,  88-06  Van  Wyck  Expresstcay,  Jamaica,  N.  Y.  Dept. 
100-41A. 


GRAPHIC 
COUIPMtNT,  INC. 


Diitritt  OFRcai;  WolpoU,  AAats.;  Atlanta,  Ga.; 
Chicaga,  III.;  las  Ang«l«s,  Cal.;  Toronto,  Ont. 
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How  many  Registered  Trademarks  can  you  find? 


If  you  were  playing  scrabble  none  of  these  words  would  be  allowed,  for 
they  are  all  proper  names  . . .  trademark  names  that  distinguish  products 
made  by  Intertype  Corporation  for  the  graphic  arts  industry. 

Because  trademarks  are  valuable,  it  is  important  that  they  be  protected 
by  correct  use  in  editorial  matter. 

Whenever  you  are  kind  enough  to  mention  our  products,  please  capitalize 
the  appropriate  trademarks  and  with  them  use  the  following  descriptive 
phrases  at  least  once  in  your  text: 

INTERTYPE  line  casting  machine 
FOTOSETTER  line  composing  machine 
VISILITE  magazine 
FOTOMAT  matrix 
FOTOFONT  matrix  font 

Your  cooperation  will  be  appreciated. 


INTERTYPE  CORPORATION 

360  Furman  Street,  Brooklyn  1,  New  York 
CHICAGO,  SAN  FRANCISCO,  lOS  ANGELES,  NEW  ORLEANS,  BOSTON 
In  Canada:  Toronto  Type  Foundry  Co.  Ltd.,  Toronto,  Montreal,  Winnipeg,  Vancouver,  Halifax 


Set  in  Future  family. 
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School  Board  rX'VZ.™ 

Cpppppv  Rule  Richmond,  Va. 

■*■  The  News  Leader  has  started 

■^j  I  I  a  crossword  puzzle  (Cashwords) 

UolrtC  VX/f^l^K  Iv  promotion  as  part  of  its  cam- 

nclJJO  VV  yp., 

day  afternoon  edition. 

Binghamton,  N.\.  dinner  was  found  among 

The  Central  School  Board  of  more  than  9,:i00  entries  in  the 
Deposit  has  ordered  Supervising  first  week.  But  \V.  L.  Clawson 
Principal  Frederick  G.  Fox  to  won  the  accumulated  prize  in 
withhold  information  about  its  the  second  contest  that  drew 

activities  from  representatives  more  than  18,000  entries, 

of  daily  newspapers.  Another  aspect  of  the  Satur- 

The  “gag”  is  designed  to  help  day  “new  look”  is  the  “green 
the  Deposit  Courier,  weekly  section,”  switched  from  a  full- 
newspaper.  size  insert  to  a  tabloid  with 

The  school  board,  by  formal  radio-TV  schedules,  features  on 
resolution,  clamped  a  lid  of  restaurants  and  clubs,  film  and 
secrecy  on  day-after  reports  of  entertainment  features,  and  a 
its  meetings.  The  resolution  in-  two-page  directory  of  services 
structed  Mr.  Fox  not  to  give  offered  bv  business  concerns, 
out  information  except  by  press  p 
release  on  Thurs<lays,  after  the  , 

Courier  has  gone  to  press.  ' 

Mr.  Fox  told  a  Binghamton 
Press  reporter  that  the  board 
felt  that  “since  the  local  paper 
comes  out  on  Thursdays,  it  > 
should  be  given  some  considera-  | 
tion.” 

“The  board  thought  that  the 
news  would  still  be  fresh  enough 
if  the  Press  and  other  daily 
newspapers  wanted  to  get  it  on 
Thursdays,”  Mr.  Fox  sai<l. 

• 

.Santa  Parade 

Brings  Out  Sh<>|>perr« 

Seattle,  Wash. 

Activated  by  two  weeks  of 
news  stories  and  pictures  in  the 
Sfttttle  Times,  some  200,000 
spectators  turned  out  Nov.  17 
for  the  eighth  annual  Santa 
Claus  Parade. 

Sponsored  by  the  Times  and 
!ocal  business  firms,  the  event  In  195^ 

served  to  get  Christmas  shop-  20%  UK 

ping  off  to  an  early  start.  The  . 

parade,  featured  42  giant  bal-  COlor  C 

loons  and  .34  uniformed  bands.  in  the  V 

Metropolitan  stores  reported 
they  were  filled  to  capacity,  192 

with  shoppers  forming  lines  to  lO* 

wait  their  turns  on  escalators. 

*  Quality 

Payroll  Rule  Stands^  i  Headlii 

Washington 

The  Supreme  Court  this  week  S 

again  declined  to  review  the  V 

order  of  a  lower  court  that  COPLEY 

required  the  New  Orleans  Item  ^  _ 

*0  furnish  payroll  information  ewspapert  < 

to  the  New.spaper  Guild.  A  dr-  j  lllinoi*  -  Sp,in 

cuit  court  directed  the  Item  to  > 
wpply  data  on  merit  increases,  j 
the  Item  sought  to  reopen  the 
case  on  the  basis  of  a  conflict¬ 
ing  ruling  by  a  court  in  another 
district. 
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Radio-TV  Purchase 

Binghamton,  N.Y. 

The  Binghamton  Press,  Gan¬ 
nett  newspaper,  has  negotiated 
purchase  of  WINR  from  South¬ 
ern  Tier  Radio  Service,  Inc. 
The  package,  priced  at  $165,- 
000,  includes  a  regional  radio 
outlet  and  a  grant  for  a  tele¬ 
vision  station  on  channel  40. 

• 

Iranian  Visitor 

Joseph  Mazandi,  an  Iranian 
correspondent,  will  serve  on  the 
staff  of  the  Quincy  (Mass.) 
Patriot  Ledger  for  three  months 
under  the  State  Department  ex¬ 
change  program.  Mr.  Mazandi, 
who  has  his  headquarters  in 
Tehran,  is  a  correspondent 
there  for  the  United  Press,  and 
National  Broadcasting  C  o  m  - 


2  Whopping  Editions 
Beat  Press  Deadline 

Richmond,  Va. 

The  News  Leader,  afternoon 
half  of  the  Richmond  Newspa¬ 
pers  combination,  set  two  suc¬ 
cessive  records  for  size  recent- 

ly. 

On  Thursday,  Nov.  8,  fat¬ 
tened  by  a  28-page  section  of 
advertising  and  news  for  the 
$6,000,000  Willow  Lawn  Shop¬ 
ping  Center,  the  News  Leader 
contained  86  pages. 

Gilbert  Leach,  mechanical 
superintendent,  called  that  one 
the  largest  ever.  He  had  to  re¬ 
peat  himself  the  following  week. 

On  Thursday,  Nov.  15,  the 
News  Leader  carried  92  pages. 

Editor  Charles  H.  Hamilton 
said  that  all  editions  on  both 
days  ran  ahead  of  schedule. 


20% 

MORE 

R.O.P. 

COLOR 


In  1956  the  San  Diego  Union  and  Evening  Tribune  have  run 
20%  more  R.O.P.  color  than  in  1955  -  dramatic  evidence  that 
color  can  be  used  effectively  to  sell  this  third  largest  market 
in  the  West. 

1955  -  First  Six  Months  -  Total  Lineage  755,545 

1956  -  First  Six  Months  -  Total  Lineage  948,105 

Quality  reproduction  is  always  assured,  too  -  with  our  new  Goss 
Headliner  presses  that  are  fully  equipped  for  excellent  color  work. 


COPLEY  NEWSPAPERS  ,s  • 

Ntwtpoptrt  Covtring  San  Ditgo,  California  —  Northarn 
Illinois  —  Springfitld,  Illinois  and  Orooltr  Los  Angolos 
. .  .  Sorved  by  Iho  COPLEY  Washington  Buroou 
and  the  COPLEY  Nows  Sorvico. 
REPRESENTED  NATIONALLY 
BY  WEST-HOLLIDAY  CO.,  INC. 


iTljr  iPiin  {lifpo  Union 
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Evening  Tribune  k 
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100  Sponsors 
For  Refugees 
Found  in  Day 

San  Francisco 

A  San  Francisco  News  cam- 
pai^  for  Hungarian  refugees 
brought  its  original  quota  of 
100  the  day  following  appear* 
ance  of  the  original  plea. 

And  two  clays  later,  editions 
announced  the  list  of  readers 
who  wished  to  sponsor  refugees 
totalled  139.  The  requirements 
were  that  sponsors  provide  a 
home  and  find  a  job  for  the 
sponsored  refugee. 

The  quick  results  encouraged 
the  News  to  continue  its  cam¬ 
paign.  Plans  also  are  under  way 
seeking  to  provide  a  simultane¬ 
ous  arrival  here  of  the  spon¬ 
sored  persons  that  will  enable 
a  welcome  celebration. 

Prompt  Action  Taken 

The  proposal  originated  with 
Albert  M.  “Bud”  Colegrove,  ex¬ 
ecutive  editor.  The  immediate 
assignment  of  a  series  present¬ 
ing  the  appeals  went  to  Donald 
Canter,  who  joined  the  News 
just  three  months  ago  and  be¬ 
gan  a  “Heritage”  section  de¬ 
voted  to  various  nationals  in 
this  area. 

The  announcement  came  as 
new  fighting  broke  out  in  Buda¬ 
pest.  The  News  broke  its  first 
plea  in  four  columns  on  page 
one,  with  a  photo  of  refugees 
arriving  at  Klingenbach,  Aus¬ 
tria.  as  an  illustration. 

“You  guarantee  a  job  and  a 
place  to  live  for  a  refugee. 
These  are  the  only  requirements 
under  the  Refugee  Relief  Act,” 
Mr.  Canter  said  in  his  boil-down 
of  the  requirements  for  spon¬ 
sorship. 

Precedent  Set 

“I’ve  decided  to  sponsor  the 


first  of  the  hundred  myself. 
That  means  a  place  under  the 
California  sun  for  one  Hun¬ 
garian.  Who’s  next?”  he  asked. 

The  second  list,  bringing  the 
response  to  139,  did  not  appear 
until  48  hours  later.  That  in¬ 
cluded  the  names  received  the 
preceding  night,  Charles  O’Con¬ 
nor,  News  promotion  manager, 
explained.  He  e.stimated  that  the 
first  100  had  reported  “within  a 
day.” 

Preliminary  to  its  announce¬ 
ment,  the  Scripps  -  Howard 
newspaper  made  contact  with 
the  State  Department  through 
Ruth  Finney,  its  correspondent 
in  the  capitol. 

Mr.  Canter  learned  that  the 
most  prompt  procedure  would 
be  to  work  with  the  three  local 
agencies  recognized  by  the 
Refugee  Act  administrator. 
These  are  the  Northern  Cali¬ 
fornia  -  Nevada  Council  of 
Churches,  Catholic  Relief  Serv¬ 
ices  and  the  San  Francisco 
Committee  for  Service  to  Emi¬ 
gres,  Mr.  Canter  reported. 

Action  Simplified 

The  News  supplied  the  forms 
and  the  notary — Jane  Miller  of 
the  News.  It  also  made  out  the 
forms  and  sent  them  to  Wash¬ 
ington  for  processing,  leaving 
only  the  phone  call  of  assent 
and  signature  of  the  volunteer¬ 
ing  sponsors. 

Responding  sponsors  included 
persons  in  all  walks  of  life. 
With  quick  victory  in  what  had 
been  anticipated  as  a  long  cam¬ 
paign,  the  News  temporarily 
limited  its  activities  to  proc¬ 
essing  of  the  early  volunteers. 

Mr.  Canter  is  the  News  re¬ 
porter  whose  contacts  enabled 
the  recent  phone  call  to  Cardinal 
Mindszenty.  This  provided  an 
exclusive  described  as  the  Car¬ 
dinal’s  first  Iron  Curtain  pene¬ 
tration  since  his  imprisonment. 


CLIP  AND  MAIL  TO 

KEISTER  ADVERTISING  SERVICE 

Strasburg,  Virginia 
Please  send  full  informa¬ 
tion  and  sample  proofs  of 
the  Keister  “Support  the 
Church”  ads. 

Name  . . . 

Title  . 

Newipapcr  . 

Cirealation  . 

City  . SUte  . 


You  will  nerer  know 
how  prodactive  a  charch 
pace  can  be  until  yea 
ate  the  Keiater  “Sapport 
the  Charch”  adi.  Keiater 
oda  arc  the  prodact  af 
ycara  of  reacarch — by 
both  ncwapapet  and 
charch  people. 


Now  Running  In  Over  9S0  Newspaper 


CRUSADER  —  Mrs.  Irene  Stewart, 
standing,  editor  of  the  Antlers 
(Okla.)  American,  receives  con¬ 
gratulations  from  Donna  Powell, 
left,  YMCA  president,  and  Phyllis 
Battelle  of  INS  on  receiving 
Matrix  award  for  fighting  official 
secrecy. 

Official  Secrecy 
Battler  Hailed 

Norman,  Okla. 
Freedom  of  information  got 
a  boost  in  Soonerland  when 
Mrs.  Irene  Stewart,  publisher 
of  the  Antlers  American,  re¬ 
ceived  the  19ij6  outstanding- 
state-woman  award  for  her 
successful  efforts  to  overcome 
obstacles  and  publish  the 
Pushmataha  county  commission¬ 
ers’  proceedings. 

Her  citation  was  one  of  three 
for  leadership  given  Nov.  14  at 
the  annual  Matrix  table  dinner 
of  the  University  of  Oklahoma 
chapter  of  Theta  Sigma  Phi, 
women’s  national  journalism 
fraternity.  Others  cited  were 
Miss  Vilona  Cutler,  editor, 
Oklahoma  Social  Welfare  As¬ 
sociation,  and  Miss  Donna 
Powell,  OU  student  president 
of  the  Y.W.C.A. 

Mrs.  Stewart  was  recognized 
for  direct  action  after  the  com¬ 
missioners  in  office  two  years 
ago  refused  to  reveal  expendi¬ 
tures  even  though  state  law  re¬ 
quires  they  be  published.  They 
even  refused  to  supply  copies 
of  minutes  to  the  American. 
Mrs.  Stewart  and  a  co-worker 
lugged  a  typewriter  to  the 
courthouse  weekly  and  copied 
the  county  warrants  and  claims 
in  order  to  print  free  of  charge 
this  public  information.  At  the 
next  election  the  citizens  voted 
these  commissioners  out  of  of¬ 
fice. 

Speaker  at  the  Matrix  table, 
attended  by  396  women,  was 
Miss  Phyllis  Battelle,  Inter¬ 
national  News  Service  colum¬ 
nist,  who  told  “How  to  Be  Hap¬ 
py  Though  Harried”  in  news¬ 
paper  work.  She  described  ex¬ 
periences  in  covering  assign¬ 
ments  in  Europe,  South  Ameri¬ 
ca,  Canada  and  Alaska. 
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Just  a  Smile 
And  Air  Force 
Base  Opens  Up 

Winnipeg,  Man. 

Harriet  Brennan,  Wmnipfj 
Free  Press  reporter,  is  the 
friendly  type.  She’s  still  young 
enough  (admits  to  26)  to  get  a 
flutter  at  the  sight  of  an  Ameri¬ 
can  officer’s  uniform  in  Canada, 
and  she  smiled  at  the  handsome 
lieutenant  in  the  air  force  blue. 
The  casual  conversation  at  the 
bus  stop  turned  to  reporter's 
((uestioning,  and  Harriet  won¬ 
dered  what  an  American  air 
force  officer  was  doing  in  Win¬ 
nipeg. 

Since  it  wasn’t  top  secret,  he 
confided  he  was  stationed  at  a 
Pinetree  Radar  Defense  Line 
station  about  50  miles  northwest 
of  Winnipeg,  and  that  was  good 
enough  for  Miss  Brennan.  She 
talked  the  lieutenant  into  an 
introduction  to  Capt.  W.  W.  Mac- 
Connell,  public  relations  officer 
for  the  installation,  and  the 
captain  was  publicity  conscious 
enough  to  “invite”  Miss  Bren¬ 
nan  for  a  visit  to  the  bise.  | 
Thoughtfully,  she  included  staff 
photographer  Gerry  Cairns  on 
the  visit,  and  the  results  were 
front  page  news  for  the  Free 
Press  special  Saturday  Section 
under  the  head,  “They  Stand  On 
Guard.” 

• 

22,000  Attend  S-T 
Harvest  Festival 

Chicago 

A  capacity  audience  of  more 
than  22,000  filled  the  Chicago 
Stadium  to  enjoy  the  12th  an¬ 
nual  Chicago  Sun-Times  Har¬ 
vest  Moon  Festival  here  Nov. 
17.  Staged  by  Mel  Barker,  S-T 
promotion  manager,  and  Irv 
Kupcinet,  S-T  columnist,  the 
event  aids  the  S-T  Fund  for 
Hospitalized  Veterans. 

Raymon  W.  Schild,  national 
security  officer  of  the  Veterans 
of  Foreign  W’ ars,  present’d  a 
citation  to  the  Sun-Times  in 
recognition  of  what  the  fund 
has  done  to  provide  recreation 
for  ill  and  disabled  veterans. 

Winning  contestants  in  the 
song  and  dance  events  received 
cash  awards.  Jerry  Lewis  was 
master  of  ceremonies.  Other 
stars  on  the  program  were 
Eddie  Fisher,  Louis  (Satchmo) 
Armstrong,  Charlton  Heston, 
Zsa  Zsa  Gabor,  Jayne  Mansfield. 
Cleo  Moore,  Jim  Amess  and 
Archie  Moore. 
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IN  fashions,  decorations,  movies,  maga¬ 
zines,  in  TV,.,ow</  now  in  newspapers 
,., COLOR  makes  the  difference  in  eye- 
and  buy-appeal.  People  like  color — want 
color — expect  and  demand  it.  That’s  why 
many  forward-looking  newspapers  use 
Curtis  simplified  ROP  Color  to  build 
prestige  and  boost  circulation. 

By  converting  full-color  reproduction  to 
the  simplicity  of  black  and  while  methods, 
■he  Curtis  ROP  color  system  eliminates 
the  costly,  time-wasting  factors  in  ordinary 
ROP  color  processing.  The  entire  opera¬ 
tion  is  reduced  from  hours  to  minutes!  It's 
the  most  economical  ROP  color  system  you 
can  use.  Can  be  used  with  negatives  pro¬ 
duced  by  either  the  Curtis  direct  color  cam¬ 
era  or  from  regular  color  transparencies. 

FREE... comprehensive  color  booklet 
“ROP  Color  Simplified,”  is  yours  for  the 
asking.  Gives  detailed  facts  on  Curtis  color 
equipment  and  the  Curtis  color  process — 
tells  how  you  can  use  Curtis  color  to  mini¬ 
mize  production  costs  and  boost  reader- 
ship  and  profits.  For  your  copy  write  today 
to  Dr.  Thomas  S.  Curtis,  Curtis  Labora¬ 
tories,  Inc.,  2718  Griffith  Park  Boulevard, 
Los  Angeles  27,  California.  There's  abso¬ 
lutely  no  obligation. 


to  insure 
striking  quality 


to  save  time 
and  money 


to  stimulate 
circulation  I 


He’s  examining  the 
pulse  of  ROP  color! 


Heart  off  the  system  is  the  Curtis  Color  Analyst  I 


The  Curtis  Color  Analyst  is  an  optical  device  using  filters  and 
mirrors  to  produce  a  single  full-color  image  from  three  black 
and  white  separation  prints  or  proofs.  The  purpose  is  to  de¬ 
termine  if  they  are  correct  for  color  printing.  There’s  no 
mathematical  calculation.... just  the  manual  adjustment 
of  a  few  knobs  to  obtain  a  color  image  that  shows 
clearly  the  need  for  and  extent  of  any  color 
correction  required.  It  achieves  quickly 
and  easily  high  fidelity  to 
color  and  tone. 

Send  TODAY 
for  this  free 
comprehensive  booklet 


CURTIS  I.ABORATORIBS,  Inc. 

2718  Griffith  Park  Boulevard,  Los  Angeles  27,  California 


Please  send  free  color  booklet 
“ROP  Color  Simplified.” 


r. 

ary  black 

and  white  panchromatic  film— 
simultaneously  makes  three 
balanced  color  separation  neg¬ 
atives  with  a  sin^e  exposure. 


Produces  the  finest  possible  color 
separation  negatives  from  color 
transparencies  .  .  .  from  35mm  to 
ZVi"  X  3Vi".  Complete  with  filters 
and  fully  corrected  lenses.  It  is  not 
required  when  Curtis  one-shot  Col¬ 
or  Camera  is  used. 
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Gala  Parley 
Marks  NBC’s 
30th  Year 

The  30th  anniversary  of  Na¬ 
tional  Broadcasting  Company 
will  be  observed  with  a  four- 
day  convention  at  the  Americana 
Hotel  in  Bal  Harbour,  Miami 
Beach,  Fla.,  Dec.  12-15. 

Owners  and  executives  of  NBC 
affiliated  television  and  radio 
stations,  stars  of  the  network, 
and  executives  of  NBC  and  the 
Radio  Corporation  of  America 
will  attend. 

Robert  W.  Samoff,  president 
of  NBC,  will  deliver  the  conven¬ 
tion’s  principal  address  at  the 
NBC  affiliates  30th  Anniversary 
Dinner  Dec.  13. 

Niles  Trammell,  former  presi¬ 
dent  and  chairman  of  the  board 
of  NBC  and  president  of  WCKT, 
NBC’s  affiliated  TV  station  in 
Miami,  also  will  speak  at  the 
dinner. 

The  following  day,  a  luncheon 
will  be  given  by  NBC’s  affiliated 
stations  for  Brig.  General  David 
Sarnoff,  chairman  of  the  board 
of  RCA  and  a  member  of  the 
board  of  directors  of  NBC,  to 
mark  his  contributions  to  broad- 


I95S  IN  REVIEW 


Three  Special 
Features  From 


Headline  Toppers  in  ’56 


A  full  page  of  Hie  year's  greatest 
picture  stories — home  ond  obrood. 


THE  FOURTH  ESTATE 

^ \ 


By  Trent  Book  Contains 
Newspaper 
Prose  and  Art 


"Fooled  you — no  pictures  of  Junior;  that's  our  linage  increasel” 


casting  during  30  years  of  net¬ 
work  service  and  50  years  of 
service  to  the  electronics  in¬ 
dustry. 

Three  NBC-TV  programs  will 
originate  during  the  convention 
from  the  Americana,  Miami 
Beach’s  newest  hotel.  They  are: 
“The  Perry  Como  Show’’  on  Sat¬ 
urday,  Dec.  15;  two  three-hour 
telecasts  of  “Today”  starring 
Dave  Garroway  on  Dec.  13  and 
Dec.  14;  and  a  one-hour  telecast 
of  “Tonight”  starring  Steve  Al¬ 
len  Dec.  14. 

A  golf  tournament  for  execu¬ 
tives  of  NBC  affiliated  stations, 
NBC  and  RCA  will  take  place 
Dec.  13,  at  La  Gorce  Country 
Club.  It  is  planned  that  a  por¬ 
tion  of  the  tournament  will  be 
televised  on  “Today.” 

National  Broadcasting  Com¬ 
pany  broadcast  its  first  program 
over  a  network  of  25  radio  sta¬ 
tions  on  Nov.  15,  1926.  NBC 
now  has  grown  to  a  radio  net¬ 
work  of  188  stations  and  a  tele¬ 
vision  network  of  207  stations. 


THE  SERVICE  THAT  HELPS  IN  THE 
USE  OF  newspaper  advertising 


■  The  Advertising 
Checking  Bureau  is 
the  “clearing  house” 
for  newspaper  check¬ 
ing  copies.  Over  1600 
newspapers  in  the 
United  States  use  this 


Entry  Blank^^  Set 

For  March  Delivery 

Chicago 

Entry  blanks  for  the  ROP 
Color  Contest,  co-sponsored  by 
the  American  Association  of 
Newspaper  Representatives,  in 
which  Editor  &  Pi’blisher 
will  provide  awards  for  the 
best  reproduction  of  national 
ads  during  1956-57,  will  be  sent 
to  newspapers  early  in  March. 
Rules  of  the  contest  were  pub¬ 
lished  in  E&P  for  Nov.  10,  p. 
45.  Competition  period  is  from 
Oct.  1,  1956  to  March  31,  1957. 

The  ROP  Color  Conference 
Committee  announced  this  week 
that  newspapers  should  begin 
saving  their  tearpages  of  ROP 
color  ads,  keeping  in  mind  that 
all  newspapers  will  receive  en¬ 
try  blanks  in  March.  Entry 
blanks  may  also  be  obtained  in 
March  from  the  ROP  Color 
Conference  Committee,  Room 
520,  333  N.  Michigan  Ave., 
Chicago.  All  entries  and  ac¬ 
companying  checks  must  arrive 
by  July  1,  1957. 


Winnipeg,  Man. 

The  Winnipeg  Free  Press  has 
put  on  sale  a  bound  volume  of 
selections  from  the  newspaper 
published  in  1955-56  under  the 
title  Bookshelf  Free  Press. 

Included  in  the  252-page  pub¬ 
lication  are  collections  of  edi¬ 
torial  pieces,  feature  stories, 
essays,  and  cartoons.  There  are 
also  a  few  “extras”  consisting 
of  typical  “pieces”  from  earlier 
editions  of  the  Free  Press  by 
well  known  local  personalities. 

In  putting  together  the  col¬ 
lection  the  editors  gave  as  one 
particular  reason  that  “over  the 
months  there  is  much  in  a  daily 
newspaper  that  deserses  a 
better  fate  than  the  waste 
basket  or  incinerator.” 

R.  S.  Malone,  vicepresident  of 
the  Winnipeg  Free  Press,  ex¬ 
plains  on  the  cover  that  “this 
is  not  an  attempt  to  condense  or 
review  the  news  events  of  the 
past  year,  nor  does  it  necessar¬ 
ily  represent  the  best  writing. 
It  is  simply  a  selection  of  arti¬ 
cles  on  a  variety  of  subjects  by 
a  number  of  Free  Press  writers 
which  are  reproduced  in  book 
form  for  more  permanence  and 
leisure  reading.” 

Mr.  Malone  indicated  that 
this  book,  volume  1,  would  be 
the  fore-runner  of  future  vol¬ 
umes  of  the  same  type.  The 
book  has  been  placed  on  sale 
at  local  department  stores,  and 
front  page  “readers”  in  the 
Free  Press  have  been  suggest¬ 
ing  the  book  as  a  Christmas 
gift. 


Service  Offices 


•  NEWTim  •CRKAtl 

•  COIBIWU  •  HEMnia 

•  SM  FRMICIJtl 


THE  ADVERTISIN 
lyij^CKING  BUREAU,  IN 


Dewar  Heads  Club 

Boston 

Cameron  Dewar,  Boston 
Traveler,  was  elected  president 
of  the  Boston  Press  Club  at  the 
sixth  annual  meeting  held  at 
the  club’s  new  quarters,  40 
Boylston  Street,  Nov.  15.  Al- 
fr^  J.  Monahan,  day  city  edi¬ 
tor,  Boston  Globe,  was  elected 
vicepresident;  Charles  Leveroni, 
Boston  Herald,  treasurer;  and 
James  F.  Smith, 

Press,  secretary. 


Chi.  Guild  Salutes 
Marshall  Field  III 

Chicago 

The  Chicago  Newspaper  Guild, 
in  a  resolution,  saluted  the 
memory  of  Marshall  Field  III, 
founder  of  the  Chicago  Sun  and 
later  publisher  of  the  Sun-Tims$ 
and  president  of  Field  Enter¬ 
prises.  Mr.  Field  died  Nov.  8. 

The  Guild  resolution  stressed 
the  contribution  made  by  Mr. 
Field  to  newspaper  employes.  It 
stated  that  “his  activities  in  the 
industry  provided  Guildsmen 
with  multifold  opportunities  to 
work  under  Guild  wages  and 
working  condition ;  and  “m 
numerous  other  ways,  he  con- 

_ _  _  tributed  to  the  progress  of 

Associated  newspaper  employes  and  work¬ 
ers  generally.” 
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PROMOTION 


Bright  Young  People 
Brought  into  Spotlight 


York  metropolitan  area  is  "pj  I 

making  a  big  thing  of  offering  rapers  i^ined 

ROP  color.  The  newspaper  is 

the  Newark  (N.  J.)  Star-Led.  SfopipC  nn 

ger,  and  the  offer  Is  promoted  kJLUllCo  UIl 

in  a  lively  and  colorful  broad*  -|-w  |  |  ^  , 

side  in  which  the  newspaper’s  00130 TV  I  Flril 
reps,  Moloney,  R  e  g  a  n  &  J 


By  T.  S.  Irvin 

The  Dayton  (Ohio)  Daily 
News  isn’t  worried  these  days 
about  the  charge  that  news¬ 
papers  publicize  juvenile  delin¬ 
quency  too  much.  It  is  counter¬ 
ing  the  charge  by  publicizing 
“a  different  type  of  youth  — 
the  wide-awake,  responsible,  in¬ 
telligent  boys  and  girls  who  will 
be  tomorrow’s  outstanding  citi¬ 
zens.” 

It  is  doing  this  through  the 
medium  of  its  Youth  Forum 
program,  in  which  the  Dayton 
Junior  League  is  actively  co¬ 
operating.  ’The  Youth  Forum 
gets  the  city’s  brightest  young 
people  on  their  feet  in  public 
assemblies  discussing  subjects 
of  wide  current  interest  and 
importance. 

Pivot  group  in  the  program, 
as  Promotion  Manager  Charles 
Eamhart  explains  it,  are  eight 
young  people  selected  from  the 
city’s  public  and  parochial 
schools  through  a  “painstaking” 
screening  process.  Principals  of 
area  high  schools  each  selected 
their  two  outstanding  students. 
These  were  then  screened  by 
psychological  tests  and  personal 
interviews. 

“The  eight  finalists,”  Mr. 
Eamhart  reports,  “are  outstand¬ 
ing  for  intelligence,  character, 
poise,  wide  range  of  interests, 
and  the  ability  to  think  on  their 
feet  and  give  voice  to  their 
opinions.” 

The  eight  Forum  members  are 
coached  in  techniques  and  pro¬ 
cedures  by  Prof.  John  McGrath 
of  the  University  of  Dayton. 
The  program  has  them  split 
into  two  teams  of  four  each. 
Each  team  visits  high  schools 


throughout  the  Miami  Valley 
area  and  conducts  forum  meet¬ 
ings.  Discussion  guides  are  pro¬ 
vided  students  in  the  schools 
the  teams  visit  to  help  them 
participate. 

Each  team  is  expected  to  ap¬ 
pear  before  some  3,000  students 
each  month.  Mr.  Eamhart  re¬ 
ports  school  administrators, 
teachers,  parents  and  students 
enthusiastic  over  the  program, 
with  the  students  eager  for  the 
chance  at  self-expression.  As  a 
reward,  the  Forum  members 
will  get  a  trip  to  Washington 
next  Spring. 

The  Dayton  Daily  News,  of 
course,  is  giving  full  coverage 
to  the  activities  of  its  Forum 
teams. 

Newspapers  Heart 

If  you  want  to  read  a  memo¬ 
rable  newspaper  promotion  ad¬ 
vertisement,  turn  back  to  last 
week’s  Editor  &  Publisher  and 
read  the  Portland  Oregon  Jour¬ 
nal’s  ad  headlined  “The  Journal 
brings  safety  to  a  mountain.” 
Note  also  the  subhead,  “You 
can  measure  a  newspaper’s  in¬ 
fluence  by  the  size  of  its  heart” 
—  a  theme  for  newspaper  pro¬ 
motion  if  ever  there  was  one. 

The  story  the  ad  tells  is  how 
the  Journal  campaigned  success¬ 
fully  for  controlled  safety  ski¬ 
ing  on  Mt.  Hood,  where  ski  ac¬ 
cidents  were  numerous  some 
years  ago.  Today  the  Journal’s 
Safety  Ski  Slalom  is  “as  much 
a  part  of  the  mountain  as  its 
deep  snows.” 

Color  in  N,  Y. 

A  newspaper  within  the  New 


Reiine 

By  ROBERT  PETERSON 


THRIFT  IS  A  VIRTUE.  But  when  a  thrifty  person 
reaches  retirement  age  he  should  modify  his  thrift  to 
insure  that  he  lives  abundantly  in  the  present.  In  toe 
words  of  Ben  Franklin,  “It  is  better  to  live  weU  than 
to  die  rich.” 


Schmitt,  share  credit.  Westminster,  B.C. 

In  the  Bag  The  Vancouver  Sun  and  Vo»- 

Springfield  (Mass.)  Union.  ft«rald  were  fined  $1,500 

News  -  Republican  sponsoring  for  contempt  of  court, 
free  public  health  forums  in  co-  contempt  citations  arose 

operation  with  local  medical  publication  in  the  two 

societies.  Subjects  covered  in  newspapers  of  information 
four  sessions  are  “You  and  your  nhout  a  woman  appearing  in 
nerves,”  “Live  long  and  like  on  a  bank  robbery  charge, 

it,”  “Arthritis  and  rheumatism,”  Justice  A.  M.  Manson  ordered 
and  “You  and  your  child.”  Publisher  Donald  Cromie  and 

Houston  (’Tex.)  Chronicle  Managing  Editor  Hall  Straight 
makes  it  easy  for  churches  to  ®od  Gerald  M. 

advertise  by  offering  them,  Brown,  publisher  and  editor-in- 
through  an  attractive  promo-  ohief  of  the  Herald,  to  show 
tional  booklet,  the  use  of  neigh-  ®a“se  why  they  should  not  be 


borhood  pages.  held  in  contempt. 

West  Haa-tford  (Conn.)  News,  said  he  would  fine  only 

a  weekly,  offers  Thanksgiving  ^^®  companies.  “I  am  loathe  to 
turkey  and  all  the  trimmings  impose  a  fine  on  individuals," 
as  prize  for  readers  who  iden-  he  said, 
tify  stores  from  pictures  of  Both  newspapers  apologized 


His  action  followed  an  ap- 


window  displays  published  in  for  fhe  contempt.  Douglas 
the  paper.  Brown,  counsel  for  the  Sun, 

Charlotte  (N.  C.)  Observer  told  the  court  three  members 
makes  good  use  of  a  statistic  of  the  newspaper’s  staff  have 
in  an  ad  showing  two  freight  been  suspended  because  of  the 
cars  and  informing  that  “it  action. 

takes  nearly  two  carloads  of  Mr.  Justice  Manson  ordered 
newsprint  to  publish  the  Obser-  a  new  trial  for  Mary  Lloyd,  29, 
ver  every  day.”  Copy  plays  with  and  Stanley  Kempster,  21,  joint- 
statistics,  coming  up  finally  ly  charged  in  a  $.5,172  bank 
with  this  intriguer:  enough  robbery  last  April, 
newsprint  was  used  by  the  Ob-  His  action  followed  an  ap- 
server  last  year  to  publish  a  plication  by  counsel  for  the 
total  of  2,609,868,084  pages,  defendants  for  contempt  cita- 
enough,  if  laid  end  to  end,  to  tions  against  the  Sun  and  the 
reach  the  moon  and  back  nearly  Herald. 

twice.  Mr.  Branca  contended  that 

Salt  Lake  City  (Utah)  Trib-  their  stories  prejudiced  his 
une  sends  advertising  prospects  clients’  fair  trial, 
a  plastic  knife  and  invites  them  Mr.  Justice  Manson  said:  “It 
to  “cut  yourself  in  on  extra  is  a  principle  of  British  justice 
profits”  by  advertising  in  the  that  when  a  person  is  on  trial 
paper’s  Home  Magazine.  Folder  no  reference  shall  be  made  to 
reports  half  a  dozen  good  result  the  fact  that  there  has  been  a 
stories.  previous  occasion  when  they 

Indianapolis  (Ind.)  Star  and  have  been  convicted  of  an  illegal 
News  making  impressive  pro-  offense.” 

motion  out  of  market  data  The  Sun’s  counsel  tendered 
figures  which  add  up  to  show  “the  most  unqualified  apology” 
that  in  their  market  “people  to  the  court.  He  said  the  Sun 
buy  more  because  they  have  has  a  staff  solicitor  available  at 


Mr.  Justice  Manson  said:  “It 


A  good  slogan. 


all  times  for  consultation  and 


New  York  Journal- American  counsel  also  was  available, 
out  with  a  “prospectus”  show-  But  in  this  case  they  had  not 
ing  that  it  is  “a  major  financial  been  consulted  because  only  re¬ 
influence  in  the  New  York  mar-  cently  the  matter  complained 
ket.”  of  had  been  published  on  legiti- 


12-Duy  Shutdown 


cently  the  matter  complained 
of  had  been  published  on  legiti¬ 
mate  occasions. 

John  Farris,  for  the  Herald, 
tendered  apologies  and  expressed 


Buenos  Aires  regret.  He  said  the  news- 
Most  of  Argentina’s  news-  paper  makes  every  effort  to  see 
papers  resumed  publication  Nov.  that  contempt  does  not  occur 
25,  ending  a  12-day  shutdown,  but  the  man  normally  in  charge 
A  settlement  with  printers  was  absent  and  his  work  “Ml 
called  for  a  wage  increase  of  to  a  more  inexperienced  per- 
about  80  % .  ton.” 
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BIG  NEWS 


When  the  West  Virginia  Turnpike  was  opened, 
it  made  news.  Ironed-out  mountains  and  filled- 
in  valleys  formed  the  background  for  an  excit¬ 
ing  story.  But  the  magnified  sections  above  rep¬ 
resent  big  news  many  reporters  didn’t  see; 
features  that  will  add  years  of  extra  life  to  this, 
and  other  modern  concrete  pavements. 

GRANULAR  SUBBASE,  a  firm  layer  of  crushed 
stone,  gravel  or  other  granular  material  pro¬ 
vides  permanent  support  for  pavement  under 
heavy  traffic.  On  the  now-famous  Maryland  Test 
Road,  concrete  slabs  on  a  granular  subbase  sur¬ 
vived  the  equivalent  of  20  years  of  normal  traf¬ 
fic  without  a  single  failure— not  even  a  crack. 

SAWED  JOINTS:  A  thin  groove  is  sawed  a  few 
inches  deep  across  the  hardened  concrete,  and 
sealed  with  material  that  won’t  squeeze  out. 
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Shrinkage  causes  a  narrow  fracture  line  to  open 
below  the  sawed  slot.  Sawed  joints  result  in  a 
much  smoother  ride. 

AIR-ENTRAINED  CONCRETE,  another  great  ad¬ 
vancement  in  concrete  pavement  technology, 
contains  billions  of  microscopic  bubbles  per 
cubic  foot  which  act  as  expansion  chambers  for 
freezing  water.  Air-entrained  concrete  elimi¬ 
nates  damage  from  freezing  and  thawing  cycles 
and  the  use  of  snow-removal  chemicals. 

Cement  and  concrete  research  for  better  and 
more  economical  roads  is  one  of  the  important 
jobs  of  the 


33  West  Orand  Av«nu«.  Chicago  10,  lllinoit 
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A  PRESENTATION  of  the  PRESS  SOCIETY  of  the  DOMINICAN  REPUBLIC 
REPRINTED  from  EL  UNIVERSAL,  CARACAS,  VENEZUELA 

^^The  Inter-American 
Press  Association” 

By  J.  Penzini  Hernandez  of  El  Universal  of  Caracas,  Venezuela 


(Former  Minister  of  the  Interior  of  the  Government  of  Venezuela 
and  Professor  of  International  Law^  Caracas  University) 


CARACAS,  (November  5,  1956) 

Pope  Pius  XII  recently  granted  an  audience  to 
news  agency  directors  from  12  European  nations 
and  spoke  to  them  of  the  mission  of  modern  jour¬ 
nalism.  The  Holy  Father  exhorted  them  to  direct 
public  opinion  “into  paths  of  truth  and  righteous¬ 
ness,”  since  at  times  public  opinion  “is  danger¬ 
ously  unstable  and  passionate.”  And  speaking  of 
methods  to  so  guide  public  opinion,  he  remarked: 
“The  situation  is  incomparably  more  grave  when 
newspaper  and  wire  service  reporters  are  unable 
to  make  free  use  of  those  powerful  media  for  the 
dissemination  of  thought  because  they  are  con¬ 
trolled  by  other  powerful  organizations  and  parties 
or  by  whomever  supports  them  financially.” 

In  these  words  of  the  Pontiff  are  revealed  unhapj)y 
experiences  and  bitter  truths  that  have  become 
almost  universal.  When  a  newspaperman  seeks  to 
be  loyal  and  sincere,  “the  press  and  the  news 
services  tyrannize  him  by  setting  deadlines”,  and 
thus,  “often  force  him  to  submit  material  that  has 
not  been  verified  or  is  incomplete  and  immature”. 
The  pressure  of  time  and  work  converts  him  int(> 
an  automaton  at  the  service  of  the  great  news 
agencies,  of  political  parties,  or  whomever  pays 
him.  His  ability  is  sapped  by  his  submission  to 
those  gods  of  modern  life.  In  reality,  the  newspaper¬ 
man  is  now  merely  a  laborer  for  a  gigantic  machine 
in  which  free  thought  is  trampled  underfoot.  This 
machine  may  take  the  form  of  a  newspaper  chain 
or  a  political  party.  It  may  be  some  different 
capitalistic  entity  which  conceals  the  true  objective 
of  its  campaign  and  its  ideological  significance. 


But  the  worst  obstacle  to  the  development  of  the 
journalist’s  freedom  of  thought  is  found  in  the 
division  of  public  opinion  into  multiple  political 
parties.  Each  forms  his  opinion  in  accord  with 
the  preconceived  norms  of  this  party.  If  he  wishes 
to  be  sincere  he  cannot  do  so  because  of  his  sub¬ 
ordinate  position.  Party  discipline  destroys  his 
individual  will  and  his  voice  becomes  no  more 
than  an  echo  of  the  collective  will.  This  may  be 
only  human.  But  it  is  humanity  full  of  bate,  of 
vengeance,  of  pretence,  of  ambitions.  It  is  very 
far  from  what  the  Holy  Father  called  loyalty  “be¬ 
fore  God  and  before  men  who  love  justice”. 

From  this  has  emerged  a  situation  whereby  the 
press  associations  have  arrogated  to  themselves 
the  judgment  and  denunciation  of  what  they  call 
violations  of  freedom  of  the  press.  This  onslaught 
is  especially  directed  against  legitimate  defense  of 
government  against  press  subversion.  We  refer 
particularly  to  the  “Inter- American  Press  Associa¬ 
tion”.  We  do  not  doubt  its  good  faith  nor  its 
worthy  goals.  But  w’e  do  question  its  tactics  and 
doubt  that  it  has  the  necessary  fairness  to  establish 
a  model  for  hemispheric  journalism.  We  have  not, 
for  instance,  heard  that  the  lAPA  has  censured  or 
deplored  the  defamatory  propaganda  with  which 
the  New  York  press  and  news  services  treat  the 
political  news  from  Latin  America.  The  first  goal 
of  a  truly  inter-American  society  should  be  sane 
education  and  regulation  of  journalistic  culture. 

Because  of  its  only  moderate  power  it  may  be  that 
such  a  press  would  be  unable  to  hold  its  own  with 
the  powerful  forces  that  seek  to  control  it.  It  is 
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desired,  obviously,  that  the  Latin  American  press 
take  New  York  journalism  as  a  model.  That  is 
inadmissible.  Each  country  has  its  own  character¬ 
istics  molded  by  its  environment.  The  imposition 
of  a  patron  would  he  unthinkable,  an  impossible 
illusion.  Thus  if  the  Inter-Ameriean  Press  Society 
abandons  its  role  of  educator  and  converts  itself 
into  a  kind  of  inquisition  it  will  inevitably  be 
swerved  from  its  avowed  ^j:oal.  Moreover,  the  lAPA 
will  only  arouse  antagonism  if  it  seeks  to  impose 
a  capricious  dictatorship  on  the  press  of  our 
sovereign  nations. 

.\  few  days  ago  the  Inter-American  Press  Associ¬ 
ation  held  its  annual  convention  in  Havana.  Jour¬ 
nalism  did  not  live  up  to  its  lofty  mission.  There 
were  fights  and  the  Dominican  newsman  Ramon 
Marrero  even  challenged  .lules  Dubois,  chairman  of 
the  Committee  of  Freedom  of  the  Press  to  a  duel. 
Both  the  fights  and  threatened  duel  stemmed  un¬ 
questionably  from  that  certain  proneness  of  the 
Inter-American  Press  Association  to  go  beyond 
the  pale  of  its  duties  and  discuss  subjects  which 
are  entirely  out  of  its  jurisdiction  and  competence, 
such  as  deciding  through  a  single  ruling  and  extra- 
legally  that  German  Ornes  is  the  legitimate  owner 
of  the  daily  El  Caribe.  The  Association  should 
have  previously  examined  Ornes’  record.  The  latter 
newsman  lived  in  Ciudad  Trujillo  and,  as  is  abun¬ 
dantly  notorious,  he  heaped  daily  loving  praise  upon 
Generalissimo  Trujillo  and  became  rich  while  there. 
Xow’  he  is  an  outstanding  member  of  the  Inter- 
American  Press  Association  and  an  enemy  of  his 
former  benefactor  in  the  name  of  press  freedom 
and  because  of  alleged  ditTercnees  in  the  financial 
administration  of  El  Caribe.  Another  blunder  of 
the  Inter-American  Press  Association  is  to  have 


proclaimed  as  “heroes  of  the  freedom  of  the  press" 
such  new'smen  as  David  Michel  Torino,  from  Ar¬ 
gentina,  and  Pedro  Beltran,  from  Peru,  for  having 
opposed  the  governments  of  Peron  and  Odria;  and 
to  have  declared  General  Gustavo  Rojas  Pinilla  and 
his  government  violators  of  freedom  of  the  press. 
All  of  this  was  done  without  providing  an  oppor¬ 
tunity  for  the  other  side  to  be  heard,  plainly 
constitutes  intervention  in  the  internal  affairs  of 
the  American  Republics,  and  militates  against  the 
solution  of  national  problems,  it  being  understood 
that  public  opinion  is  made  up  of  contradictory  and 
conflicting  elements  and  that  all  governments  have 
their  followers  and  oppositionists.  By  siding  with 
one  camp  the  Inter-American  Press  Association 
ceases  to  be  a  hemispheric-wide  organization  and 
assumes  the  character  of  an  ideologically  partial, 
selfish  body. 

We  believe  that  the  Inter- American  Press  Associa¬ 
tion  should  first  of  all  foster  all-encompassing 
harmony  in  the  Americas  and  abandon  the  road 
of  dissension  on  which  it  now  treads.  It  should  keep 
clear  of  political  passions  and  of  spheres  of  in¬ 
fluence  centering  around  personal  and  partisan 
interests.  It  should  act  with  an  awareness  of  a  fair 
public  justice  and  of  educational  norms  which  may 
tend  to  humanize  the  domestic  vicissitudes  and 
intenmtional  rivalries  of  nations,  as  w’ell  as  the 
natural  inclination  of  men  toward  egotism  and 
sectarian  exclusivism.  Such  is  the  danger  which 
His  Holiness  the  Pope  juunts  out  to  the  news  agen¬ 
cies  and  the  press  when  he  says:  “They  (the  news 
agencies  and  the  press)  may  also  unscrupulously 
place  themselves  at  the  service  of  a  public  opinion 
perverted  by  error  and  prejudice  and  in  this  manner 
become  mainly  responsible  when  this  ends  up  by 
polluting  society  as  a  whole”. 


(Reprinted  from  EL  UNIVERSAL  of  Caracas,  November  5,  1956) 
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IMoomer  Publisher 
Of  New  Paper 


Portsmouth,  Va. 


Peter  C.  Hotton,  reporter, 
S’cw  Britain  (Conn.)  Herald — 
married  to  Miss  I.ucillo  Rn- 
naiuto. 


personal 


John  W.  Bloomer,  managing 
editor  of  the  Columbus  (Ga.) 
Ledger  and  Sunday  Ledger-En¬ 
quirer  for  the 


Bloomer 


past  four  years, 
has  been  ap¬ 
pointed  pub¬ 
lisher  of  the 
newly  estab¬ 
lished  Ports¬ 
mouth  Times. 

Mr.  Bloomer 
has  had  more 
than  20  years 
experience  in 
newspaper  work. 
He  became  reporter  and  sports 
editor  of  the  Wabash  (Ind.) 
Plain  Dealer  in  1934.  He  was 
subsequently  editor  of  the  Eliza- 
bethon  (Tenn.)  Star  and  execu¬ 
tive  editor  of  the  Kingsport 
(Tenn.)  Times-Union.  For  15 
years,  he  was  managing  editor 
of  the  Sarasota  (Fla.)  Herald- 
Tribune. 

Mr.  Bloomer  is  a  graduate  of 
Indiana  University  and  a  native 
of  Indiana. 


Henry  Goodman,  formerly 
copy  reader  of  the  Louisville 
(Ky.)  Courier- Journal,  and 
Frank  Hartley,  formerly  of 
the  Louisville  (Ky.)  Tinves 
sports  staff — to  the  city  staff 
of  the  Louisville  Times. 


O'Neill  Leaves  VP, 
Joins  N.Y.  Netcs  Staff 


Rosanna  Groarke 
McCormick  Scholar 


Gertrude  N.  Riddle,  former¬ 
ly  assistant  classified  manager 
of  the  Charleston  (W.  Va.) 
Daily  Mail — new  classified  man¬ 
ager  of  the  Jamestown  (N.Y.) 
Post-Journal. 


Dale  St^ivens,  for  six  years 
Dayton  (Ohio)  Daily  News 
amusement  editor — now  on  Cin¬ 
cinnati  (Ohio)  Post  copy  desk. 


William  S.  Wasserman  Jr., 
previously  circulation  and  pro¬ 
motion  manager  for  the  Fort 
Smith  (Ark.)  Times  Record, 
the  Southwest  American  and 
the  Southwest  Times  Record  — 
appointed  business  manager  of 
the  Middletown  (N.Y.)  Daily 
Record.  Robert  Lippi  —  ap¬ 
pointed  circulation  managfer, 
succeeding  Irvin  Kaplan — ap¬ 
pointed  manager  of  the  Record’s 
classified  advertising  depart¬ 
ment. 


Michael  J.  O’Neill,  winner  of 
a  1955  Headliner  Award  for  his 
coverage  of  the  Salk  polio  vac¬ 
cine  program,  has  resigned 
from  the  United  Press  to  join 
the  Washingrton  staff  of  the 
New  York  Daily  News. 

Mr.  O’Neill  joined  the  UP  in 
Detroit  in  1947,  worked  at  the 
Chicago  and  Milwaukee  bu¬ 
reaus,  and  moved  to  the  Wash¬ 
ington  office  in  1950.  He  was 
born  in  Detroit,  and  is  a  grad¬ 
uate  of  the  University  of 
Detroit. 


Robert  Crane,  editor  and 
publisher  of  the  Elizabeth 
(N.J.)  Daily  Journal — elected 
to  the  New  Jersey  State  Senate 
from  Union  County. 


Ben  M.  Seiger,  formerly  di¬ 
rector  of  marketing  at  Amer¬ 
ican  Weekly  —  joined  Pharma¬ 
ceuticals,  Inc.  as  executive  as¬ 
sistant. 


Robert  Webb,  former  news 
editor  of  the  Spirit  Lake  (Iowa) 
Beacon  —  to  the  Marshall 
(Minn.)  Independent. 


Wilbur  Arkison,  legislature 
correspondent  tor  the  Montreal 
(Que.)  Gazette  —  elected  presi¬ 
dent  of  the  Quebec  Press  Gal¬ 
lery,  succeeding  Richard  Daig- 
nault  of  the  Canadian  Press. 


WHY? 


(Copyri§ki  1954,  Jsku  Bmery  Bia.) 

RESERVE  YOUR  TERRITORY  NOW 
2«  IIBNEV  PLACE.  BHMLYN  1.  N.  T. 


CALI  IT  HUDSON  SEAL? 

Hudson  Seal  is  muskrat  fur 
plucked  and  dyed  to  resemble 
northern  sealskin.  Mouton  is  sheep¬ 
skin  treated  to  resemble  Nutria, 
which  is  Coypu,  South  American 
water  rodent  whose  pelt  is  blended 
to  resemble  Beaver. 

Sheared  Beaver  is  racoon  worked 
to  resemble  real  Beaver.  Royal 
Ermine  is  weasel  trapped  in 
Winter  when  his  fur,  except  for 
the  jet  black  tail  tip,  turns  white. 

Mink  is  another  rodent.  Caracul 
is  prematurely  born  lamb  from 
Asia  Minor;  Broadtail  is  the  same 
from  broadtailed  sheep.  So  fine 
words  make  fine  furs. 


The  Faatur*  with  a 


WHY  y  Future  by  JOHN  EMIMY 


Helen  R.  Weiner,  former 
reporter  for  the  Los  Angeles 
( Calif. )  Herald-Express  —  new 
society  editor  for  the  Santa 
Paula  (Calif.)  Daily  Chronicle. 


Rosanna  Dillon  Groarke,  a 
.student  at  Columbia  University 
Graduate  School  of  Journalism, 
is  the  recipient  of  the  second 
annual  Anne  O’Hare  McCormick 
Journalism  Scholarship  of  J500., 
established  by  the  New  York 
Newspaper  Women’s  Club. 

Miss  Groarke  was  bom  in 
London  and  was  educated 
in  England,  Switzerland  and 
I  reland.  She  received  her  B.  A. 
from  Trinity  College,  Dublin  in 
1952  and  her  L.L.B.  the  follow¬ 
ing  year.  She  worked  for  the 
Yorkshire  Post  and  in  19.')4 
joined  British  United  Press  in 
Canada  where  she  remained  un¬ 
til  she  became  a  student  at 
Columbia  this  fall. 


William  R.  Eckhof,  former 
city  editor  of  the  Utica  (N.Y.) 
Press — ^to  the  copy  desk  staff 
of  the  Albany  (N.Y.)  Knicker¬ 
bocker  News,  replacing  James 
D.  White,  retired. 


Claire  Wallace,  assistant 
women’s  editor  of  the  New 
York  World  Telegram  and  Sun 
for  four  years  —  appointed 
women’s  editor,  replacing  Pat¬ 
ricia  Brown,  who  resigned  to 
move  South  with  her  husband. 


Edith  Jett — named  assistant 
editor  of  women’s  activities, 
Spartanburg  (S.  C.)  Herald- 
Journal,  succeeding  Jean 
Grant,  resigned. 


David  R.  Daniel,  publisher, 
Harford  (Conn.)  Times  — 
elected  a  director  of  the  New 
England  Council. 


Susan  Fritz— to  the  Mnt- 
gomery  (Ala.)  Advertiser  as 
librarian. 


William  J.  Gorman  Jr.,  for¬ 
mer  reporter,  Hartford  (Conn.) 
Courant — named  employe  infor¬ 
mation  supervisor.  Southern 
New  England  Telephone  Co. 


Jack  McDonald,  formerly 
with  the  Cincinnati  (Ohio)  £»- 
quirer — to  the  San  Franeiseo 
(Calif.)  Examiner  as  a  feature 
writer. 


Charles  Claus,  former  south¬ 
ern  division  manager  of  Shan¬ 
non  Newspaper  and  Magazine 
representatives  in  Atlanta, 
Georgia — to  Christianity  Today 
as  advertising  manager  and 
business  manager. 


Gerald  A.  Waindel,  former 
Milwaukee  (Wis.)  Sentinel  re¬ 
porter — to  the  U.S.  Advertising 
Corp.,  Chicago,  as  a  vicepresi¬ 
dent  and  account  executive. 


J.  William  Venable,  member 
of  the  news  staff  of  the  Sanford 
(N.C.)  Herald  —  resigned  to 
become  manager  of  the  pub¬ 
licity  and  research  department 
of  the  Winston-Salem,  N.  C. 
Chamber  of  Commerce. 


Clyde  Harrington,  for  the 
past  eight  years  a  reporter  for 
the  Fall  River  (Mass.)  Herald 
News — to  the  Providence  (R.I.) 
Journal. 


John  D.  Spinks  Jr.,  member 
of  the  city  news  staff  of  the 
Winston-Salem  (N.C.)  Sentinel 
— resigned  to  join  the  employe 
relations  department  of  the 
McLean  Trucking  Co. 


Tony  Vella,  city  hall  re¬ 
porter  for  the  Utica  (N.Y.) 
Daily  Press — appointed  city  edi¬ 
tor,  succeeding  William  R. 
Eckhof,  who  has  taken  a  posi¬ 
tion  on  the  copy  desk  of  the 
Albany  (N.Y.)  Knickerbocker 
News. 


James  Meade,  former  slot 
man  of  the  Canton  (Ohio)  R*- 
pository — to  the  copy  desk  of 
the  San  Diego  (Calif.)  Union. 


Richard  S.  Jackson,  assist¬ 
ant  publisher.  New  Haven 
(Conn.)  Evening  Register  — 
married  to  Jean  Wuertz  Wash- 
bum. 


Tho.mas  j.  MacCabe — from 
Dallas  staff  of  UP  to  the  N(v 
York  Daily  News.  He  is  s 
Brooklyn  native;  worked 
Utica  (N.Y.)  Press  and  Wall 
Street  Journal  before  going 
with  UP  in  1952.  Donald  | 
Metcalfe  replaces  him  in  Dsl- 
las. 
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RoBEKT  B.  Powell,  Albany, 
y.  Y.  AP  bureau  staff  member 
—transferred  to  Syracuse,  re¬ 
placing  Owen  J.  Crumb,  who 
left  to  take  a  public  relations 
job  with  Eastern  Milk  Pro¬ 
ducers  Cooperative  Association. 
Mr.  Powell  is  a  former  sports 
writer  for  the  Albany  (N.  Y.) 
Knickerbocker  News.  He  will  be 
succeeded  by  Michael  H.  Keat¬ 
ing  of  the  Rome  (N.Y.)  Sen¬ 
tinel, 

•  •  • 

Paul  Cour,  formerly  of  the 
Portland  (Ore.)  Journal  —  to 

the  sports  staff  of  the  San 

Diego  (Calif.)  Evening  Tribune. 
J I M  Blakeslee  transferred 
from  Tribune  sports  to  the  copy 
desk. 

*  *  * 

Charles  Sawyer,  formerly 
of  the  Marshalltown  (Iowa) 
Times-Republican  sports  staff — 
to  the  San  Z)icpo  (Calif.)  Union 
sports  department. 

*  *  * 

Walter  Wegner,  city  editor 
of  the  Milwaukee  (Wis.)  Senti¬ 
nel  —  president  of  Milwaukee 
professional  chapter.  Sigma 
Delta  Chi. 


James  I).  White,  copyreader  Rainier, 
on  the  Albany  (N.Y.)  Knicker-  Similar  awards  wi 
boeker  Newt  since  1936,  and  for  erick  G.  Hyde  and 
a  time  in  1927  state  editor  and  Karafin,  of  the  Ini 
city  editor  of  the  former  Albany  teamed  up  on  a  si 
(N.Y.)  Evening  News — retired  a  fake  charity  rad 
after  45  years  as  a  newspaper-  «  *  * 

man. 

•  •  ,  Jasper  F.  Koblei 

staff  to  Shell  Oil  Co 
Bob  Hooker,  former  sports  lie  relations.  He 
*<litor  and  photographer  for  worked  for  the  Hou 
Marshall,  Minn,  and  Piqua,  Chronicle  and  Shrev 
Ohio  dailies — to  the  sports  staff  Times. 
of  the  Wisconsin  State  Journal  •  •  • 

at  Madison.  Ernest  Bailey— 

*  *  *  nectady  (N.Y.)  Unit 

Robert  S.  Strand,  formerly  ^  editorial  s 

of  New  York  Herald  Tribune  P^Hrymnn,  Vmelai 
and  Appleton  (Wis.)  PosUCres-  •  *  • 

^  staffs — to  San  Francisco  ART  Potts  Jr., 

bureau  of  UP.  Other  new  Uni-  the  New  York  Mir 
pressers:  Joseph  Luz  Armijo  Buffalo  Evening  J' 
D  Wyo.  and  Bruce  editor  on  the 

R.  Kattenburg  in  (Chicago.  (N.Y.)  Union-Star, 

editor  a  publisher  for  Drcemhrr  1.  lOSfi 


Editor  Swaps  Job  ^ 

With  Ad  Manager 

Ord,  Neb. 

A  new  twist  in  top-level  ] 
staff  changes  took  place  on  j 
the  Ord  Quiz, 

Ed  Apking,  who  has  ; 
served  as  advertising  man-  ( 
ager  for  10  years,  has  ' 
switched  jobs  with  Editor  ' 
Bill  Lee.  The  latter  will  con-  ] 
tinue  to  take  news  photos 
and  write  a  daily  editorial 
column  but  Mr.  Apking  will 
have  charge  of  the  news 
columns. 

The  weekly  newspaper  has 
a  circulation  of  about  3,500. 

Frasca,  Barrett 
Win  Writing  Awards 

Philadelphia 
John  Frasca,  of  the  Daily 
News,  and  Jean  Barrett,  of  the 
Bulletin,  won  top  journalistic 
awards  at  the  annual  banquet 
of  the  Philadelphia  Press  As¬ 
sociation. 

Mr.  Frasca  took  the  writing 
prize  for  10  stories  on  retarded 
children.  Miss  Barrett  received 
the  reporting  honors  for  her 
account  of  the  Darcy  Case,  in¬ 
volving  clemency  by  the  state 
for  a  group  of  young  men  con¬ 
victed  of  murder  in  a  taproom 
holdup. 

Honorable  mention  went  to 
Frederick  A.  McCord  of  the 
Bulletin  for  his  entertaining 
series  on  the  Kelly  family,  fol¬ 
lowing  the  announcement  of  the 
engagement  of  Grace  to  Prince 
Rainier. 

Similar  awards  went  to  Fred¬ 
erick  G.  Hyde  and  Harry  J. 
Karafin,  of  the  Inquirer,  who 
teamed  up  on  a  series  about 
a  fake  charity  racket. 

*  *  * 

Jasper  F.  Kobler— from  UP 
staff  to  Shell  Oil  Company  pub¬ 
lic  relations.  He  formerly 
worked  for  the  Houston  (Tex.) 
Chronicle  and  Shreveport  (La.) 
Times. 

•  •  • 

Ernest  Bailey — from  Sche¬ 
nectady  (N.Y.)  Union-Star  copy 
desk  to  editorial  staff  of  the 
Poultryman,  Vineland,  N.J. 

*  *  * 

Art  Potts  Jr.,  formerly  of 
the  New  York  Mirror  and  the 
Buffalo  Evening  News  —  copy 
editor  on  the  Schenectady 
(N.Y.)  Union-Star, 


Florida  Fishing 
In  DiehVs  Future 

Cincinnati 

Philip  Diehl,  after  nearly  49 
years  with  the  Times-Star,  re¬ 
tired  as  its  treasurer,  Dec.  1. 
He  began  Feb.  12,  1908  as  a 
bookkeeper. 

Associates  gave  him  an  au 
revoir  party.  John  Klotter  sta¬ 
tistician  associated  with  Mr. 
Diehl  throughout  the  former’s 
service,  made  the  presentation 
of  a  deep  sea  rod  and  reel.  Phil 
will  use  it  at  Melbourne,  Fla., 
where  he  intends  making  his 
home  next  Spring. 

«  *  * 

Thomas  M.  Storke,  publisher 
of  the  Santa  Barbara  (Calif.) 
News-Press  —  honored  by  300 
members  of  the  newspaper  of 
the  occasion  of  his  80th  birth¬ 
day.  He  has  been  a  Santa 
Barbara  publisher  since  1901. 

*  «  * 

Dwight  L.  Skinner,  former¬ 
ly  with  the  Seattle  (Wash.) 
Times,  Des  Moines  (la.)  Regis¬ 
ter  and  Tribune,  Chicago  (Ill.) 
Tribune — appointed  to  the  New 
York  sales  staff  of  This  Week 


Jack  Williams,  formerly  on 
the  INS  European  desk  in 
New  York  and  bureau  manager 
for  INS  in  New  Orleans — 
named  editor  of  the  Berlin 
(N.H.)  Reporter, 

«  *  « 

Charles  F.  Boller  Sr.,  edi¬ 
tor-publisher  of  the  weekly 
Port  Allegany  (Pa.)  Reporter- 
Argus — 50  years  in  newspaper 
business.  He  bought  the  Argus 
in  1906  and  merged  it  with  the 
Reporter  in  1918. 

•  *  * 

Jack  McQuade,  court  re¬ 
porter  for  the  Savannah  (Ga.) 
Evening  Press  for  the  past 
eight  years — returned  to  the 
E-P  after  two  months  with  the 
St.  Augustine  (Fla.)  Record. 


Award  for  Series 
About  Arthritics 

Pete  Coutros,  of  the  New  York 
Daily  News  received  the  Russell 
L.  Clecil  Award  for  Science  Writ¬ 
ing  in  the  Rheu¬ 
matic  Diseases 
for  the  newspa¬ 
per  story  which 
during  1956  con¬ 
tributed  most  to 
s  t  r  e  ngthen 
man’s  effort  to 
conquer  arthri¬ 
tis  and  rheu¬ 
matism.  Gen. 

George  C.  Ken-  Coutrot 
ney,  national 

president  of  the  Arthritis  and 
Rheumatism  Foundation,  made 
the  presentation. 

Mr.  Coutros  was  cited  for  his 
feature  article,  “Working  Them¬ 
selves  Free”,  which  told  how  the 
Foundation’s  New  York  Chapter 
was  rehabilitating  hundreds  of 
crippled  arthritics  and  restoring 
them  to  self-sufficient  productive 
lives  and  to  gainful  employment. 


World  Tour  Report 

Portland,  Ore. 

Arden  X.  Pangbom’s  series  of 
articles  written  for  the  Oregon 
Journal  on  his  trip  around  the 
world  this  year  have  been  com¬ 
piled  in  book  form  under  the 
title  “Russia  En  Route.”  The 
Journal’s  editor  spent  23  days 
traveling  in  the  Soviet  Union. 

•  *  « 

Bard  Saunders — named  clas¬ 
sified  advertising  manager.  Red 
Bluff  (Calif.)  Daily  News. 
Frank  Ammerman  —  to  the 
News’  advertising  staff. 

•  *  • 

Thoma.s  E.  McCarthy,  for¬ 
mer  staff  reporter  for  the  Wall 
Street  Journal  and  western  cor¬ 
respondent  for  UP — appointed 
project  manager  in  the  public 
relations  department  of  Syl- 
vania  Electric  Products  Inc. 


®l|e  g'amtmaker'H 
ettristmaa  lap 

SIX  INSTALMENTS  -  ILLUSTRATED 

Here  U  lomeUiinr  tender,  itirrins,  and  bcaatifal  for  the  Chriitmoe 
aeaeon.  It  ie  the  first  work  of  Paal  Horgan  ainca  hia  GREAT  RIVER, 
the  Palitzer  Prixe-wianlas  hlitory  of  the  Rio  Graado.  It  la  the  atory 
of  an  abidinc  faith  that  wroaght  a  miraclo  at  Chrlatmaa  time  in  the 
primitive  New  Mexico  territory  of  IS**.  Illaatrated  by  the  aathor. 

FOR  RELEASE  ANYTIME  THIS  MONTH 

THE  REGISTER  AND  TRIBUNE  SYNDICATE 

Dea  Moines  4(S  Madison  Are.,  N.  Y.  C. 


Bowater  Co. 
Floats  Stock 
For  Tenn.  Mill 

Montreal 

A  further  offering  of  pre¬ 
ferred  stock  of  the  Bowater 
Corporation  of  North  America 
Limited  is  being  made  by  a 
syndicate  of  investment  dealers 
headed  by  Nesbitt,  Thomson  and 
Company,  Limited  and  Green- 
shields  &  Co.  Inc. 

The  issue  consists  of  150,000 
shares  of  5V^  percent  cumulative 
redeemable  preferred  stock  with 
a  par  value  of  $50  a  share,  a 
total  of  $7.5  million.  It  is  being 
offered  at  $47.75  per  share,  to 
yield  5.75  per  cent. 

The  purpose  of  the  issue  is 
to  provide  $6  million  additional 
capital  required  by  Bowaters 
Southern  Paper  Corporation  for 
installation  of  a  fourth  news¬ 
print  machine  and  other  work 
at  its  Tennessee  mill  and  for 
other  corporate  purposes  of  The 
Bowater  Corporation  of  North 
America  Limited. 

Application  has  been  made  for 
listing  of  the  new  issue  on  the 
Montreal  and  Toronto  Stock  Ex¬ 
changes.  Bowaters  of  North 


fo'  EXTRA 
HEAVY  DUTY 


MONARCH  II  ROLLER  BEARING 


MATRIX  ROLLER 

Now  plants  with  long,  continuous 
ojierating  schedules  can  turn  out 
highly  accurate  dry  mat  mouldings 
with  the  Monarch  II  Roller  Bearing 
Matrix  Roller.  It’s  built  specifically 
for  extra  heavy  duty  .  .  .  has  one 
piece  side  frames  . . .  one  piece  13" 
diameter  forged  steel  cylinders  and 
extra  heavy  bed  plate... all  designed 
to  give  it  the  sturdiness  and  rigidity 
you  need  for  unbeatable  dry  mat 
moulding.  For  lighter  duty,  but 
ecjually  precise  work,  use  the  Mon¬ 
arch  III.  For  information,  call: 


A'  CO  /A'C 

910  East  138th  St..  New  Vorh  54.  N.  Y. 
IIINCHIS  lOSTON  •  CHICACO  •  SAN  FAANCISCO 
IIIMINtHAM  .  niTlANO.  0« 


America  has  outstanding  $17.5 
million  in  $50  5  percent  cumu¬ 
lative  redeemable  preferred 
•shares.  The  common  stock  of 
the  company  is  all  held  by  the 
parent  Bowater  Paper  Corpora¬ 
tion  Limited,  of  London. 

The  prospectus  announcing  the 
issue  shows  consolidated  earn¬ 
ings  of  The  Bowater  Corporation 
of  North  America  Limited  and 
its  subsidiaries  for  the  first  nine 
months  of  this  year  at  $20,- 
569,559.  This  compares  with 
earnings  of  $22,579,253  for  the 
whole  of  1955. 

Balance  of  profits  attributable 
to  The  Bowater  Corporation  of 
North  America  Limited  for  the 


nine  months  ended  September 
30  of  this  year  was  $7,100,076. 
For  the  whole  of  last  year  this 
figure  was  $6,538,935. 

These  figures  include  the  earn¬ 
ings  of  Mersey  Paper  Company 
Limited  (which  became  a  mem¬ 
ber  of  the  Bowater  Organization 
this  year)  only  since  May  1, 1956. 
• 

60  9-Col.  Pages 

Salem,  Ore. 

The  Capital  Journal  pub¬ 
lished  the  largest  regular  edi¬ 
tion  in  its  history  Nov.  15. 
There  were  60  nine-column 
pages,  equivalent  to  67.5  eight- 
column  pages.  Publisher  Ber¬ 
nard  Mainwaring  noted. 


©bttuarg 

B.  O.  Sullivan,  59,  national 
advertising  salesman  for  the 
New  York  Daily  News,  and  for- 
mer  commercial  manager  of  the 
News’  TV  station  WPIX,  of  a 
heart  attack;  Nov.  21. 

*  *  * 

Read  Clarke,  65,  co-editor 
and  publisher  of  the  weekly 
Perry  (N.Y.)  Herald;  Nov.  17. 

♦  •  * 

E.  Elmer  Sell,  82,  editor  of 
the  Altoona  (Pa.)  Mirror  for 
.33  years  until  his  retirement  in 
1952;  Nov.  19. 


I  Refreshments  Out,  News  In  | 


g  Schenectady,  N.Y. 

g  H.  R.  Ekins,  managing  edi- 
g  tor  of  the  Schenectady  Union 
g  Star,  has  charged  into  the 
g  lions’  den  (of  readers), 
g  emerged  unscathed  and 
g  turned  some  snarling  ‘lions” 
m  into  docile  friends  of  the 
p  newspaper. 

g  It  began  when  the  former 
g  foreign  correspondent  an- 
P  nounced  in  his  best  (former) 
g  broadcasting  tone  of  voice 
g  that  “Beginning  as  of  now 
p  we  will  omit  that  well-known 
g  last  sentence,  ‘Refreshments 
p  will  be  served,’  and/or  ‘re- 
=  freshments  were  served.’  ” 

1  “You  can’t  do  that,”  wailed 
g  Mrs.  Susan  CTark,  society 
g  editor. 

■  Refusing  to  budge  an  inch 
B  from  his  order,  Mr.  Ekins 
E  elucidated:  “Don’t  think  I 
g  don’t  read  the  Union  Star. 
m  By  reading  it  I  have  dis- 
B  covered  that  the  sentence 
g  about  refreshments  has  ap- 
g  peared  in  the  news  columns 
=  of  all  departments  (except, 
g  perhaps,  sports)  up  to  200 
g  times  a  week.  Remember, 
g  there  are  1,700  org^anizations 
U  in  our  city  zone  (including 
p  towns)  population  of  140,000 
p  people, 

g  “That  means  an  awful  lot 
g  of  refreshments,  and  we  can 
g  do  without  them  in  our 
5  news  columns.” 

B  Protests  .\ssuaged 

g  About  a  week  later  Editor 
g  &  Publisher’s  local  corres- 
P  pondent  put  this  question  to 
I  the  editor: 

m  How  about  the  squawks — 
I  complaints — threats  to  stop 

■  taking  the  paper — Ill  never 
I  send  you  another  item  about 
E  the  XYZ  Club,  etc.,  etc.? 
g  “Of  course,  we  received 
g  many  complaints,”  Mr.  Ekins 

. . 


replied  with  a  big  grin,  g 
“Some  of  the  publicity  H 
writers  for  various  organi-  g 
zations  hotly  explained  that  g 
their  organizations  couldn’t  9 
expect  to  draw  a  sizeable  9 
attendance  to  meetings  un-  3 
less  prospective  goers  were  9 
sure  they’d  be  able  to  do  | 
some  free  loading.  And  they  H 
used  that  expression  ‘free  3 
loading,  too.’  g 

“But  I  and  others  on  the  g 
staff  listened  to  the  com-  m 
plaints,  and  calmly  explained  9 
that  mentioning  refresh-  g 
ments  certainly  was  not  of  g 
general  interest  to  all  read-  9 
ers  and  meant,  if  printed,  B 
sacrificing  space  that  could  g 
be  devoted  to  news  of  gener-  p 
al  interest.  S 

Well,  I  am  glad  to  say  that  g 
the  publicity  chairmen  really  3 
did  see  the  light  when  we  g 
put  over  to  them  the  thought  m 
that  What  we  were  doing  m 
actually  was  an  effort  to  g 
produce  a  better  paper,  with  J 
more  general  news  in  it.  g 
“Yes,  the  complaints  have  g 
ceased;  everybody’s  happy  3 
and  we  now  have  that  addi-  5 
tional  space  for  something  a 
really  important.  g 

“I  wonder  how  many  other  M 
newspapers  would  dare  to  g 
take  such  a  drastic  step?  I’d  g 
like  to  know  the  answer  to  g 
that  one.”  3 

Does  the  Union  Star  ever 
serve  refreshments?  Oh  sure  B 
it  does.  That’s  when  the  B 
newspaper  gives  its  yearly  ^ 
tea  for  the  publicity  chair¬ 
men  of  women’s  organiza-  J 
tions.  This  year’s  tea  (third  ^ 
annual)  will  take  place  Dec. 

7.  Invitations  are  mailed  3 
directly  to  the  chairmen  so  p 
there  is  no  advance  mention  P 
of  the  event — or  refresh-  ^ 
ments — in  the  Union  Star. 


Albert  Beveri.y  Baker,  58, 
editor  and  publi.sher  of  the 
Palatka  (Fla.)  Daily  News,  of 
a  heart  ailment.  He  started  on 
the  Daily  News  as  a  reporter 
30  years  ago;  Nov.  19. 

*  *  * 

Roe  Stephenson  Eastman, 
71,  retired  copy  editor  of  the 
New  York  Times,  apparently  of 
a  heart  attack.  He  worked  for 
Cincinnati  dailies  and  the  New 
York  Ertminy  World  until  1929 
when  he  joined  the  Times;  Nov. 
16. 

*  *  * 

Francis  McCullagh,  82, 
newsman,  adventurer  and 
author,  of  a  cerebral  hemor¬ 
rhage.  He  was  a  repoiter  in 
Ceylon,  Thailand,  China,  Japan, 
the  Soviet  Union,  Spain,  Portu¬ 
gal,  the  Balkans,  Morocco  and 
the  United  States;  Nov.  25. 

*  *  * 

Alma  Whitaker,  syndicated 
columnist  and  feature  writer 
for  the  Los  Angeles  (Calif.) 
Times  for  more  than  30  years; 
Nov.  23. 

•  *  ♦ 

Evelyn  Gardner,  56,  society 
reporter  for  the  Ney/  York 
Times  since  1930,  after  an  ill¬ 
ness  of  several  months;  Nov.  22. 

♦  *  * 

Opal  S.  Waters,  62,  who  re¬ 
tired  last  August  after  37  years 
with  the  Los  Angeles  (Calif.) 
Times.  At  retirement  he  was 
advertising  manager  of  the 
Times’  Home  magazine;  Nov. 
19. 

♦  *  • 

H.  J.  Crawfonl  Dies 

Chicago 

H.  James  Crawford,  55,  west¬ 
ern  manager  of  Three  Markets 
Group,  Inc.,  representing  the 
Chicago  Tribune,  New  York 
Daily  News  and  Philadelphie 
Inquirer,  died  here  Nov.  19.  A 
native  of  Des  Moines.  Mr. 
Crawford  joined  the  Tribune 
classified  advertising  depart 
ment  in  1921. 
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Electronic  eyes  for  business 


Closed  circuit  television  by  IT&T  takes 


you  anywhere,  sees  everything 


/JTOII2W 


A.  clierkcr  jots  down  hoxrar  numhers  far  across  the 
freight  yard... a  hank  clerk  verifies  a  cheek  sij;nalurc 
...  a  pipeline  supervisor  reads  a  meter  a  mile  away. 
This  is  the  niapc  of  private  wire  TV,  one  more  exam¬ 
ple  of  the  advanced  concepts  in  visual  telecommuni¬ 
cation  introduced  by  International  Telephone  and 
Tclcfiraph  Corporation. 

Farnsworth  Electronics  Company,  a  division  of 
1T*T,  is  cn^a<ied  in  research,  development  and  manu¬ 
facture  of  elosed-«'ireuit  television  systems  and  equip¬ 
ment  .  .  .  fur  the  military,  industry,  business,  educa¬ 


tion,  traifie  control,  telemetering,  security  and  law 
enforcement,  material  handling,  remote  supervision 
and  inspection,  observation  of  hazardous  operations, 
and  many  other  uses. 

ITaT  scientists  and  engineers  continue  to  demon¬ 
strate  their  leadership  in  electronics 
•  •  • 

and  communications.  ^  Wi 


INTERNATIONAL  TELEPHONE  AND  TELEGRAPH  CORPORATION,  67  Brood  Stroot,  Now  York  4,  N.Y 
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CIKCLLATION 

How  Advertising  Helps 
To  Sell  Newspapers 

By  Philip  N.  Schuyler 


An  objective  of  600,000  cir¬ 
culation  of  the  New  York  Times 
weekdays  has  been  exceeded 
four  months  earlier  than  the 
target  date  in  a  promotion  ef¬ 
fort  that  employs  the  services 
of  a  major  advertising  agency. 

The  objective  was  set  last 
May  after  the  March  30  ABC 
report  showed  a  five-day  aver¬ 
age  of  570,693.  The  Sunday 
edition  was  running  better  than 
twice  the  daily  circulation.  It 
was  decided  to  try  to  decrease 
the  gap. 

Promotion  toward  that  end 
had  begun  in  1955.  The  Times 
was  doing  all  its  own  adver¬ 
tising,  however.  Ivan  Veit,  di¬ 
rector  of  promotion  and  re¬ 
search,  and  Nathan  W.  Gold¬ 
stein,  circulation  director,  de¬ 
cided  to  make  use  of  the  serv¬ 
ices  of  an  advertising  agency. 

A  study  of  agencies  was 
made,  and  Batten,  Barton,  Dur- 
stine  &  Osborn,  Inc.,  was  in¬ 
vited  to  take  the  account. 

All  But  TV  Used 

The  first  objective  has  been 
achieved  in  less  than  six  months 
of  a  contemplated  10  months 
drive. 

This  week  Barry  McCarthy, 
34,  agency  vicepresident,  dis¬ 
closed  some  details  of  the  cam¬ 
paign  for  which  the  Times  is 
investing  more  than  $500,000. 
All  major  media  but  TV  are 
being  used. 

“There’s  nothing  like  news¬ 
paper  advertising  to  sell  a 
newspaper,”  Mr.  McCarthy 
said. 

On  the  list  are  28  suburban 


New  York  newspapers,  plus  the 
Metropolitan  dailies.  Advertis¬ 
ing  appears  at  least  every  two 
weeks  in  seven  full  columns.  Up 
to  50,000  lines  is  being  used 
during  the  10  months  on  the 
“A”  schedule  of  newspapers  in 
six  counties.  The  “B”  schedule 
is  slightly  smaller. 

A  heavy  radio  schedule  was 
recently  increased  to  include 
sponsorship  of  the  New  York 
Giants  football  games  on  Sun¬ 
days.  Eleven  different  progp-ams, 
such  as  Pegeen  Fitzgerald, 
Dorothy  &  Dick,  and  Lanny 
Ross  tell  the  Times  story  over 
five  New  York  stations,  includ¬ 
ing  the  Times’  own  WQXR,  and 
11  other  stations,  reaching  to 
Bridgeport,  Conn.,  and  Trenton, 
N.J. 

Radio  Has  Pull 

Mr.  McCarthy  commented  es¬ 
pecially  on  the  response  re¬ 
ceived  to  the  football  broad¬ 
casts.  A  book  of  sports  columns 
by  Arthur  Daley  was  prepared, 
entitled  “Daley  Delight.”  Of¬ 
fered  on  commercials  during  the 
game,  1550  letters  were  received 
in  three  days  after  the  first 
week.  The  number  went  up  to 
1650  the  next  week. 

“What  impressed  us  most  was 
the  quality  of  the  response,” 
Mr.  McCarthy  said.  “A  great 
many  of  the  letters  that  came 
in  were  written  on  the  station¬ 
ery  of  the  largest  corporations 
in  the  country.” 

Considered  of  major  impor¬ 
tance  in  the  campaign  are  the 
760  suburban  train  station  lo¬ 
cations  purchased  for  display 


of  two-sheet  posters,  which  are 
changed  every  month. 

Added  to  the  media  list  re¬ 
cently  were  the  eastern  regional 
circulation  of  Sports  Illustrated 
and  the  New  York  region  su¬ 
permarket  sales  of  Woman's 
Day  and  Family  Circle.  The 
Times  believes  it  is  the  first 
newspaper  to  use  these  maga¬ 
zines. 

Copy  Content 

Most  of  the  advertising  is 
directed  to  women.  For  illustra¬ 
tion  photography  is  generally 
used,  and  instead  of  profession¬ 
al  models,  “real,  believable 
people”  pose.  Some  are  from  the 
agency’s  own  staff.  Mr.  and 
Mrs.  McCarthy,  for  example, 
sat  for  a  recent  station  poster. 
Others  are  well  known  person¬ 
alities. 

Eddie  Arcaro,  the  millionaire 
jockey,  recently  stated  in  an 
advertisement  picturing  him 
reading  the  Times; 

"I’ve  got  a  lot  of  business 
interests  to  keep  up  with,  so 
reading  the  Times  is  part  of 
my  job.” 

In  another  ad,  Rudolf  Bing, 
general  manager  of  the  Metro¬ 
politan  Opera,  was  seen  sitting 
alone  in  that  great  empty  house 
with  a  copy  of  the  paper  on 
his  lap.  'The  headline  read 
“Rudolf  Bing  keeps  in  tune 
with  The  Times.” 

Radio  Commercials 

Two  kinds  of  radio  commer¬ 
cials  are  employed.  One  is  g^en- 
eral ;  the  other  based  on  spot 
news.  For  the  latter  Russell 
Willis  of  the  agency  staff  goes 
to  the  city  room  of  the  Times 
at  midnight  and  prepares  copy 
for  two  commercials  based  on 
that  day’s  news  content  of  the 
paper. 

'The  signoff  is:  “Widen  your 
world — wake  up  to  the  Times 
.  .  .  It’s  much  more  interesting 
.  .  .  and  you  will  be,  too.” 

Slogan  is  Born 

Shortly  after  BBDO  took 
over  the  account.  Turner  Cat- 
ledge,  managing  editor,  met 
with  the  agency’s  creative  t:am. 
They  pounded  him  with  ques¬ 
tions. 

In  answer  to  a  question  on 
how  he  thought  the  Times  dif¬ 
fered  today  from  that  of  five 
or  10  years  ago,  he  answered, 
“It’s  so  much  more  interesting.” 
The  agency  added  .  .  .  “and 
you  will  be,  too,”  and  the  idea 
for  the  campaign  slogan  was 
germinated. 

How  BBDO  handles  the  ac¬ 
count  exemplifies  the  Alexander 
Osborn  system  of  “brainstorm¬ 
ing.”  The  technique  is  to  get 
as  many  minds  as  possible  con¬ 
centrated  on  an  objective.  All 


The  man  with  the  meuagt  ii 
Whit  Hobbs,  BBDO  copy  ciwi 
on  the  Times  account.  Tht  jirl 
is  a  BBDO  staffer  also. 

ideas  are  considered.  The  best 
are  distilled  from  the  batch  ud 
translated  into  action. 

First  step  was  to  choose  the 
creative  team.  Directly  under 
Mr.  McCarthy,  account  super¬ 
visor,  is  Miles  Sherman,  ac¬ 
count  executive,  with  his  is- 
sistant  Chuck  Streich.  Under 
Whit  Hobbs,  the  copy  chief,  »re 
print  copy  writers  George  Bar¬ 
low  and  Joel  Ralphaelson,  and 
radio  copy  writers  Dick  Mercer 
and  Paul  Murphy.  Art  director 
is  Ed  Almgren.  The  real  “old 
pro”  on  the  team  is  Austin 
Brew,  media  supervisor. 

Team  Effort 

At  the  outset  this  team  moved 
en  masse  to  the  Times  to  meet 
with  Mr.  Veit,  Mr.  Goldstein 
and  their  respective  staffs,  and 
now  meetings  are  held  every 
Tue.sday. 

“What  we  did  at  the  first 
meetings  was  to  attempt  to 
find  out  what  there  was  about 
the  Times  that  could  be  ex¬ 
ploited  in  advertising,”  Mr. 
McCarthy  said. 

The  Times  gave  the  team  at 
cess  to  all  kinds  of  data.  The 
prime  problem  was  that  subur 
ban  circulation  was  not  keeping 
pace  with  population  growth. 

“Local  suburban  newspaper? 
were  outstripping  metropolitan 
dailies  in  circulation  gains, 
Mr.  McCarthy  continued.  “Thi^ 
seemed  to  be  particularly  true 
in  the  case  of  morning  papers 
More  women,  especially,  were 
doing  without  a  New  York 
morning  paper  in  the  suburb?. 
Thus  it  was  decided  early  to 
steer  much  of  our  advertising 
toward  these  suburban  women. 


ITS  A  PKOVtN  FACT . 


INCREASIS  CIRCULATION 


[ROUTE  TUBES 
DISPLAY  RACKS 
HONOR  BOXES 

fOR  FULL  DETAILS,  CATALOG  AND 
PRICES  WRITE 

- '  ^DIVISION  OF 

STEEL  CITY  MANUFACTURING  CO. 

YOUNGSTOWN,  OHIO 


If 


you  hav*  IntarnatlMal  butlMM 
bitarastt  auocUtad  wHh  publiskin9, 
printing,  advnrtising  or  commareial 
radio,  and  you  want  to  kaap  in  touch 
with  those  activitias  in  Australia  and 
Naw  Zealand,  read  Newspaper  News, 
the  national  monthly  business  newt- 
paper  devoted  to  those  closely  r^ 
latad  interests  of  ’’Down  Under." 


IS  Hamilton  St.,  Sydney  Australia 
Aannal  Sobacription  to  U.  S.  ISJOk 
Writs  lor  tampU  copy. 
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What  ever 


happened  to 

Yankee  ingenuity  i‘ 


/I  i 


As  far  as  we  can  tell,  it’s  still  as  potent  as  it  ever 
was.  They’re  inventing  new  things  so  fast  up  here 
in  New  England,  the  customers  can  hardly  keep  up 
with  them  ...  an  ail  transistor  pocket  radio  with 
rechargeable  batteries,  a  baseball  bat  with  built-in 
speed  indicator,  a  portable  microfilm  camera 
weighing  less  than  20  pounds,  golf  balls  with  a 
liquid  silicone  center  for  more  power,  faster  get¬ 
away,  a  transparent  plastic  envelope  for  mail 
advertisers,  three-cornered  putty  for  do-it-your¬ 
selfers,  plastic  steel  that  hardens  in  two  hours, 
air-conditioned  underwear  .  .  .  there’s  hardly  a 
corner  of  business,  industry  or  daily  life  that  isn’t 
reaping  the  benefits  of  1956  style  Yankee  ingenuity. 

This  happy  flood  of  New  England  inventiveness  is 
luring  a  steady  stream  of  young,  healthy  and  di¬ 
versified  industries  to  the  area  .  .  .  building 
materials,  flatware,  electronics,  instruments,  air¬ 
craft  and  jet  engines,  automobiles,  the  list  is  almost 
endless  .  .  .  the  results?  .  .  .  employment  setting 
all-time  records  .  .  .  per  capita  income  far  above 
the  national  average  .  .  .  per  capita  spending,  too. 

As  a  matter  of  fact,  the  whole  economy  of  this 
energetic  six-State  region  is  bursting  at  the  seams. 
Whatever  you  have  to  sell,  you’ll  find  more  ready 
sales,  more  cash  customers  per  square  inch  in  New 
England  than  in  any  comparable  section  of  the 
United  States.  But  don’t  let  us  talk  you  into  it  .  .  . 
come  on  up  and  see  for  yourself  how  you  can  pile 
up  profits  when  you  sell  New  England  through  the 
New  England  Newspapers. 


Sell  New  England  with  Newspapers 


This  campaign  aponaorad  by  tbaaa  nawapaper  laadara: 


MAINE— Baitsir  Dally  Niwt  (M). 
VCNMONT— Barrt  Ti«M  (E).  Bcmiliit- 
ton  Barnwr  (E).  Burlinitoa  Frtt  Nrttt 
(M).  Nirtland  HtraM  (M). 
MASSACHUSETTS— Boftea  Gloht  (MAE). 
Bofton  Glow  (S).  Brocttoa  EnttrariM  A 
TInn  (E).  Fall  Nim  Hcraia  Nm  (E), 
FHcMari  Stntintl  (E).  Gardner  N(W( 
(E).  Hattrlilll  Gantti  (E).  Lawraact 
EaBlt-Triauat  (MAE).  Lyaa  Iltai  (E), 
Norik  Atoaii  Traaserlpl  (E)  Fittifirltf 
Barlulilrt  Eaalt  (E).  Taaataa  Gantta 


(E).  Waltkaai  Ntort  Trikunt  (E).  Wor- 
cttltr  Ttlttraai  aaA  Enatny  Gantta 
(MAE)  Worcaatar  Suaday  Talatraai  (S). 
NEW  HAMFSHINE  —  Coacard  Monitor- 
Fatrlot  (E)  Manchattar  Unioa  Laador 
and  Naa  Haataahira  Suaday  Nawi  (M. 
CAS) 

NHOOE  ISLAND- Waft  Warwick  Faw- 
luxat  Vallay  Daily  Tiaia  (E)  Froaidoaca 
Bullatin  (E).  Froaidanca  Journal  (M), 
Froaidoaca  Journal  (S>,  Wooaiockat  Call 
(C) 


CONNECTICUT— Antoaia  Soatiaol  (C). 
Bridfcaort  Foat  (S),  Bridaaport  Fofl- 
Talafraai  (MAE).  Briitol  F-atf  (E). 
Hartlord  Couraat  (M).  Hartford  Courant 
(S).  Hartford  Timoi  (E).  Maridan 
Naeord-Journal  (MAC).  New  Britain 
Herald  (C)  New  Haaen  Natiitar  (EAS). 
Norwich  Bullatin  and  Natord  (MAE), 
Torriniton  Natiitar  (E)  Watarbury  Na- 
publican  A  Amaricaa  (MAE).  Watarbury 
Haaublican  (MAS). 


1956 


editor  ac  PUBLISHER  for  December  1,  1955 


45 


Japan  Daily 
Makes  Money 
On  Dodgers 

Hy  Uonald  (ioIkmi 

Tokyo 

Japanese  newspapers  have 
discovered  they  can  combine  out¬ 
standing  promotional  successes 
with  commercial  profit  by  spon¬ 
soring  United  States  baseball 
teams  on  a  tour  of  the  nation. 

The  newspaper  Yomiuri  made 
money  by  sponsoring  the  Brook¬ 
lyn  Dodgers  in  their  recent  19- 
game  series  in  Japan,  but  the 
real  gain  was  in  public  relations. 
Half  a  million  persons  saw  the 
Dodgers  play  in  this  country, 
and  hundreds  of  thousands  more 
lined  the  streets  of  metropolitan 
areas  in  which  the  team  ap¬ 
peared  to  see  the  National 
League  champions  ride  by  in 
open  convertibles. 

Yomiuri  spent  an  estimated 
$;500,0()il  to  bring  the  party  of 
65  players,  officials  and  wives 
to  the  Far  East.  By  the  time 
15  games  had  been  played,  that 
money  had  been  recovered. 
There  never  was  any  doubt  in 
the  minds  of  Yomiuri  officials 
of  the  promotional  value  of  the 
venture. 

Lining  up  the  tour  was  an¬ 
other  thing.  Since  the  New  York 
Yankees  had  visited  Japan  in 
1955,  it  was  considered  wise  to 
get  a  National  League  team  for 
the  1956  series — and  preferably 
a  pennant  winner.  But  arrange¬ 
ments  had  to  be  completed  well 
before  the  end  of  the  season, 
and  the  National  League  race 
was  a  tight  three-team  affair 
that  made  picking  a  winner  a 
matter  of  guess-work. 

Even  after  Brooklyn  won  the 
pennant,  there  were  other  com¬ 
plications.  Most  of  the  Dodger 
“old  pros”  were  weary  from  the 


lung  campaign  and  wanted  to 
start  their  winter’s  rest  rather 
than  play  more  baseball.  Some 
were  outspokenly  against  the 
trip. 

At  that  point  the  U.  S.  State 
Department  stepped  in.  Govern¬ 
ment  officials  pointed  out  the 
value  to  America  in  terms  of 
good  will  the  Dodgers  could 
generate  on  the  tour,  and  team 
members  willingly  agreed  to 
postpone  their  rest. 

In  fact,  the  Dodger  weariness 
proved  to  be  something  of  an 
asset  on  the  Japan  trip.  It  was 
certainly  one  of  the  factors 
responsible  for  the  four  losses 
suffered  by  the  team,  and  those 
four  losses  kept  ball  parks 
jammed  with  eager  hometown 
fans  hoping  to  see  yet  another 
victoiy  by  a  Japanese  team. 

Brooklyn  was  the  fifth  Ameri¬ 
can  major  league  outfit  invited 
to  Japan  by  Yomiuri,  and  every 
one  of  the  visits  was  a  great 
success  in  the  baseball-mad  na¬ 
tion. 

Alternate  Sponsorship 

Matsutaro  Shoriki,  Yomiuri 
publisher,  earned  the  title  of 
“Father  of  Japanese  baseball” 
when  he  brought  an  all-star 
team  of  big  leaguers  to  the 
nation  in  1931  and  set  the  pat¬ 
tern  for  subsequent  visits. 

In  1934,  Yomiuri  invited  an¬ 
other  all-star  team,  this  one  the 
famous  outfit  manager  by  Con¬ 
nie  Mack  and  featuring  Babe 
Ruth,  Lou  Gehrig  and  Jimmy 
Foxx  on  its  roster  of  players. 
A  third  all-star  team,  sparked 
by  Joe  DiMaggio,  came  over  in 
1951,  and  the  New  York  Giants 
made  the  trip  in  1953. 

Mainichi,  another  Japanese 
publishing  great,  sponsored  the 
Yankee  tour  last  year  and  has 
made  an  agreement  with  Yomi¬ 
uri  which  will  keep  the  teams 
coming.  The  two  newspapers 
will  invite  teams  on  alternate 
years.  Already,  Mainichi  is  con¬ 
sidering  possibilities  for  next 
year. 


toss  out  skinny,  scratchy 
pencils  that  tear  newsprint, 
put  in  this  thick,  soft,  black 
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'’Aloiilio  City’  Firiiij* 

Fused  in  Salen  Effort 

Richland,  Wash. 

Twelfth  anniversary  of  the 
Atomic  City,  home  of  the  9,000 
workers  in  the  Atomic  Energy 
Commission  plant,  was  cele¬ 
brated  by  retail  businessmen 
with  a  unified  advertising  sales 
promotion  early  in  November. 

It  was  also  the  first  time  in 
the  12  year  history  cf  the  town 
that  the  three  separate  and  dis¬ 
tinct  business  areas  cooperated 
in  a  unified  promotion.  Two  of 
the  areas  are  known  to  resi¬ 
dents  as  the  “Uptown”  area 
and  the  “Downtown”  shopping 
district.  The  third  is  “auto¬ 
mobile  row,”  plus  various  sei'v- 
ice  businesses,  all  separated  by 
a  mile  or  more. 

A  total  of  35.000  inches  of 
advertising  was  run  in  the  two 
daily  newspapers  which  serve 
the  town,  the  Tri-City  Herald 
and  the  Columbia  Basin  News, 
in  special  sections  which  in¬ 
cluded  color  ads. 

• 

Cotton  Declines  NIJ 
Medill  Deanship 

Evanston,  Ill. 

Bruce  Catton,  editor  of 
American  Heritaye  magazine 
and  a  Pulitzer  Prize  winning 
historian,  who  had  previously 
been  offered  the  post  of  dean 
of  the  Medill  School  of  Jour¬ 
nalism  at  Northwestern  Uni¬ 
versity,  has  declined  the  offer. 

Mr.  Catton  advised  university 
officials  that  he  had  previously 
committed  himself  to  complete 
a  four-volume  history  of  the 
Civil  War.  A  former  newspaper¬ 
man,  Mr.  Catton  is  the  author 
of  several  books  on  the  Civil 
War. 

Northwestern  University  offi¬ 
cials  are  seeking  a  successor 
to  Kenneth  E.  Olson,  who  is 
resigning  as  dean  at  Medill, 
after  serving  in  that  post  for 
19  years.  He  will  continue  as  a 
member  of  the  Medill  faculty. 
• 

Pulitzer  Prize 
Booklet  Issued 

In  recognition  of  the  Estab¬ 
lishment  of  the  Pulitzer  Prizes 
at  Columbia  University  in  1917, 
the  Pulitzer  Prize  Committee 
has  compiled  a  new  booklet,  de¬ 
tailing  the  list  of  winners  and 
the  Plan  of  Award. 

Copies  may  be  obtained  from 
the  Secretary  of  the  Advisory 
Board  on  the  Pulitzer  Prizes, 
Columbia  University,  New  York 
27,  New  York.  Nominations  for 
the  current  year  are  due  on  or 
before  Feb.  1. 

EDITOR  at  PUI 


New  Guide 
Dispels  Style 
Ghost  of  Past 

Cincinnah 

The  Enquirer  has  a  new  styl* 
book  compiled  under  direction 
of  Glenn  Thompson,  executive 
editor. 

The  guide  used  for  many 
years  was  compiled  by  Horace 
M.  Potter,  once  managing  editor. 

In  a  foreword  to  the  19.56 
edition,  Mr.  Thompson  said  “it 
is  about  to  make  some  depart¬ 
ures  from  the  past. 

“The  first  one  is  that  it  ban.< 
the  uneasy  ghost  of  Horace  Pot¬ 
ter  from  our  establishment  No 
longer  is  that  lamented  editor, 
who  wrote  so  many  rigid  rules 
into  our  style,  invited  to  peer 
over  the  shoulders  of  Enquirer 
reporters  and  editors  and  impo.^e 
the  strange  quirks  of  logic  and 
grammar  that  threatened  to 
follow  us  into  the  third  and 
fourth  generation.  He  is  not 
easy  to  get  rid  of,  but  try. 

“Henceforth  let  us  write  the 
English  language  as  we  speak 
it — that  is,  as  you  speak  it  in 
polite  company.  It  is  a  fine 
language  —  full  of  good  red 
meat,  bones  and  blood.  It  loves 
to  sing  of  solid  deeds.  Let  it 
sing.  Test  your  works  for  clear¬ 
ness.  Make  your  writing  fresh 
and  meaningful.  “The  chief  use 
of  a  style  book  is  for  variou.< 
people  to  write  the  same  word 
the  same  way,  thus  avoiding 
changes  in  proof.  Nothing  in 
this  book  is  intended  to  bind  the 
feet  of  any  Enquirer  writer. 
Our  language  came  to  its  pies- 
ent  richness  over  the  broken 
bodies  of  people  who  would  have 
tied  it  up.  Good  newspaper> 
have  changed  it  in  every  gene¬ 
ration  —  maybe  in  every  hour. 
Let  us  go  along. 

“We  are  in  a  trade  that  calls 
for  us  to  be  up  to  our  ears  in 
the  life  of  a  lusty  city.  Our 
speech  must  be  one  that  she 
understands.” 

• 

.Meiiioriul  Tro|)lIie^ 

Bi'FFaia  N-V. 

The  memory  of  Bill  Kelly, 
late  sports  editor  of  the  Buffalo 
Courier-Express,  will  live  again 
in  one  of  the  fields  which  was 
nearest  his  heart — high  school 
athletics.  Memorial  trophies  in 
his  honor  will  be  awarded  an¬ 
nually  by  the  newspaper  to  out¬ 
standing  athletes  in  seven  high 
school  leagues.  The  Courier-Ex¬ 
press  will  not  participate  in  the 
selection  of  the  athletes. 
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286  miles  an  hour 


on  water 


The  race  horses  and  the  work  horses  of  the  seas 
have  one  thing  in  common — socony  mobil’s  master 
touch  in  lubrication. 


World’s  fastest  boat,  the  jet  Bluebird — top  speed 
286  miles  an  hour,  average  225  .  .  . 

World’s  mightiest  ship,  the  Navy’s  newest  ocean¬ 
going  airfield — U.  S.  S.  Saratoga  .  .  . 

Maiden  voyage  of  the  world’s  first  atomic-powered 
submarine  .  .  . 

All  the  Atlantic  Blue  Ribbon  Winners,  from  the 
Mauretania  to  the  S.  S.  United  States  .  .  . 

Two-fifths  of  all  the  world’s  freighters  .  .  . 


Good  reason!  When  the  chips  are  down — when 
records  are  at  stake— when  schedules  must  be  met 
— the  men  who  know  marine  machinery  look  to 
SOCONY  MOBIL  for  its  protection. 


Wherever  there’s  progress  in  motion — in  your  car, 
your  ship, your  plane, your  factory,your  farmoryour 
home — you,  too,  can  look  to  the  leader  for  luhricaiion. 


"War  Without  Quarter,’ 
lAPA  Tells  Dictators 


Briney,  Burt 
In  Editor  Slot 


Louisviux,  Ky. 
Russell  Bnney  has  been 
named  editor  of  the  Courier- 
Journal  and  George  Burt  hu 
been  appointed  editor  of  the 
Louisville  Times. 

The  changes  were  announced 
by  Barry  Bingham,  president 
of  the  Courier-Journal  and 
Louisville  Times  Co.  who  has 
been  editor  of  the  C-J.  Mr. 
Bingham  has  assumed  the  title 
of  editor-in-chief  of  the  two 
newspapers  and  will  continue 
as  president  of  the  corporation 
that  publishes  them. 

Mr.  Briney  was  editor  of  the 
Times  and  Mr.  Burt  was  chief 
editorial  writer  of  the  C-J.  They 
will  be  in  direct  charge  of  the 
editorial  page  of  their  respec¬ 
tive  papers.  Mr.  Bingham  will 
continue  to  supervise  the  edi¬ 
torial  and  news  policies  of  both 
newspapers. 

Mr.  Briney,  a  newspaperman 
since  his  teens,  started  as  a 
John  W.  Apsley  has  been  reporter  on  the  Times,  switched 
named  to  the  staff  of  the  Penn-  to  the  C-J  and  went  back  to 

the  Times  in  1927  associate  edi- 
Association.  G.  Richard  Dew,  tor.  He  became  chief  editorial 
PNPA  general  manager,  an-  writer  of  the  C-J  in  1942  and 
nounced  that  Mr.  Apsley  has  in  1948  moved  back  to  the  Times 
assumed  the  duties  of  industrial  as  editor.  He  was  one  of  the 
relations  director  and  adminis-  organizers  of  the  National  Con- 
trative  assistant.  ference  of  Editorial  Writers  and 

Mr.  Apsley  has  served  as  ad-  is  a  member  of  the  American 


The  Inter  American  Press  As-  him  because  that  is  its  duty, 
sociation  has  warned  Western  A  ruler  cannot  pose  as  a  demo- 
Hemisphere  dictators  that  they  crat  and  at  the  same  time  muz- 
are  headed  toward  defeat  in  the  zle  the  press. 

“war  without  quarter”  with  the  “A  war  without  quarter  has 
free  press.  been  declared  between  the  press 

The  warning  was  issued  by  of  this  hemisphere  that  repre- 
lAPA’s  new  president,  Guil-  sents  the  will  of  its  readers 
lermo  Martinez  Marquez,  pub-  (there  are  more  than  500  news- 
lisher  of  El  Pais,  Havana,  Cuba,  papers  in  the  lAPA  represent- 
in  reply  to  an  advertisement  ing  close  to  50  million  readers) 
published  Nov.  21  in  the  New  and  those  rulers  who  represent  continues  and  will  continue  at 
York  Herald  Tribune.  (The  ad  nothing  but  the  will  of  their  the  vanguard  in  the  struggle  for 
appears  in  this  issue  of  E&P.)  henchmen.  The  lAPA  will  not  freedom  of  expression.  Each  day 
The  advertisement,  placed  by  retreat  a  step  in  this  war  and  it  is  stronger  and  more  united, 
the  Dominican  Republic  Govern-  will  not  bring  it  to  an  end  until  each  day  it  is  feared  more  by 
ment,  reproduces  an  article  by  there  is  unrestricted  freedom  of  the  enemies  of  democracy,  by 
J.  Penzini  Hermandez,  former  expression  in  all  our  hemisphere,  those  who  do  not  want  their 
Minister  of  Interior  of  Vene-  frauds  and  crimes  to  be  dis- 

zuela,  attacking  lAPA  for  al-  Appeasement  covered.” 

leged  intervention  in  the  internal  “At  our  recent  annual  meet- 
affairs  of  countries.  ing  in  Havana  we  gave  a  clear 

demonstration  of  our  strength 
Defending  a  Right  and  our  purposes  and  we  re- 

Martinez  Marquez’s  statement  newed  our  commitment  to  con- 
follows:  tinue  the  fight  until  a  definite 

“The  lAPA  does  not  mix  in  victory  is  won.  _  _ _ 

the  politics  of  any  country;  it  “We  do  not  seek  nor  accept  sylvania  Newspaper  Publishers’ 
has  never  done  so,  nor  will  it  advice.  We  do  not  admit  ap- 
ever.  As  an  organization  of  free  peasement  nor  threats.  We  do 
newspapers  it  is  not  interested  not  care  if  the  dictators,  such 
in  the  opinions  of  rulers  nor  in  as  those  who  humiliate  the  Do- 
their  personal  affairs,  nor  in  minican  Republic,  Venezuela, 
the  internal  problems  of  their  Columbia  and  Nicaragua,  band 
countries.  The  lAPA  limits  it-  together  against  us.  Let  them 
self  to  the  defense  of  a  right  continue  to  spend  their  taxpay- 
that  is  recognized  by  all  the  ers’  money  in  defending  them- 
constitutions  of  the  American  selves.  The  free  newspapers  are  New.spaper 
Republics,  an  inalienable  right  united  in  the  lAPA  and  we  will  ation  office 


Russell  Briney  end  Geor9e  Burt 
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Stop!  Confucius  say  “Scotch”  is  a  brand  name 
for  tape— don’t  forget  honorable  quotes! 


Confucius  right!  While  we  welcome  the  men-  “SCOTCH”  Brand  Cellophane  Tape  —  or 
tion  of  our  product  in  your  columns,  we  ask  that  “SCOTCH”  Brand  Masking  Tape,  etc.,  please 
you  respect  our  registered  trademark.  If  it  is  just  say  cellophane  tape  or  masking  tape.  Thank 
impossible  for  you  to  use  the  full  name  correctly :  you  for  your  cooperation. 

MINNESOTA  MINING  AND  MANUFACTURING  COMPANY 

ST.  PAUL  6,  MINNESOTA 
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Photography  Surge 
Noted  in  J-Schooh 

By  Janies  L.  Collings 


Jennings  B.  (Woody)  Wood- 
son  Jr.  of  photo  products  in¬ 
formation,  public  relations  de¬ 
partment,  E.  I.  du  Pont  de 
Nemours  &  Co.,  is  a  friendly, 
scholarly  chap  who  has  occa¬ 
sionally  inlightened  the  photo¬ 
graphic  scene  with  his  research 
and  reports. 

His  latest  venture  into  the 
realm  of  facts  and  figures  em¬ 
braces  the  number  of  schools 
and  departments  of  journalism 
that  now  offer  photojournalism 
courses. 

All  said  and  tabulated.  Woody 
came  to  the  inevitable  conclu¬ 
sion  that  the  “recognition  of 
photography  as  an  essential 
means  of  communication  is  go¬ 
ing  up,  up,  up!”  in  almost  the 
same  ratio  as  taxes  and  the 
population. 

The  recognition  becomes  quite 
obvious  when  you  consider  that 
in  1943  only  36  schools  had 
photo  courses,  while  today  there 
are  87  universities  or  colleges 
that  offer  something  in  the  way 
of  the  subject. 

Not  only  that,  but  26  schools 
have  at  least  one  course  in 
cinematography  and  41  give  the 
students  a  chance  to  learn 
about  on-film  motion  picture 
camera  work. 

Who  supplied  this  informa¬ 
tion?  Well,  Woody  says  he 
queried  110  .schools,  of  which  94 
replied,  and  of  those  answering 
87  said  they  offer  one  or  more 
still-photography  courses;  41 
have  cine-camera  instruction  as 
part  of  another  course,  and  26 
have  one  or  more  cinematog¬ 
raphy  courses. 

“One  hundred  and  ninety-nine 
still  photography  courses,” 
Woody  explains,  “are  offered  by 
87  journalism  .schools  and  de¬ 
partments,  an  average  of  slight¬ 
ly  more  than  two  courses  per 
school.” 

This  is  the  breakdown: 

35  schools  and  departments 
have  1  course. 

24  have  2  cour.ses. 

9  have  3  courses. 

19  have  at  least  4  courses. 

Leaders  in  the  field  so  far  as 
numerical  course-sti-ength  is 
concerned  are  University  of 
Utah  (8  courses);  Kent  State 
Univer-sity  (7);  Ohio  University 
(7);  University  of  Missouri 


(7);  Indiana  University  (6)  and 
Boston  University  (6). 

“On  the  cine  side,”  JBW  says, 
“the  number  of  courses  avail¬ 
able  per  department  or  school 
is  as  follows:  10  schools  offer 
1  course;  8  offer  2;  3  offer  3 
and  5  offer  at  least  4.”  Boston 
University  and  the  University 
of  Southern  California  head  the 
pack,  with  7  and  6  courses  re¬ 
spectively. 

These  statistics  are  interest¬ 
ing,  the  author  admits,  but  they 
give  no  low  down  on  the  quality 
01-  content  of  the  courses. 
Woody,  however,  is  not  at  a 
loss  to  appraise  the  situation, 
since  over  the  past  several 
years  he  has  studied  the  outline 
content  of  about  25%  of  the 
courses. 

This  is  his  observation: 

“There  has  been  a  definite 
upgrading  of  both  the  technical 
and  the  reportorial  aspects  of 
photojournalism  offerings. 

“Regarding  the  mechanics  of 
photojournalism,  greater  atten¬ 
tion  is  being  given  to  the  use 
of  more  than  one  type  of  cam¬ 
era,  and  demand  for  technical 
quality  is  a  cornerstone  in  most 
of  the  courses. 

“On  the  photo-reportorial  or 
content  side,  students  are  being 
urged  further  beyond  the  tech¬ 
nical  stage  and  are  receiving 
more  instruction  and  guidance 
in  the  u.se  of  photography  to 
transmit  ideas. 

“Photo-course  content  has 
changed  the  greatest  in  the 
latter  area  —  that  of  ‘writing 
with  light’  compared  with  the 
not-uncommon  practice  of 
merely  recording  with  light.” 

Education  (Cont.) 

Speaking  of  things  education¬ 
al,  General  Electric  photometric 
engineers  suggest  that  when 
you  want  to  shoot  the  stars  you 
mount  your  camera  on  a  tripod 
and  point  it  toward  the  north¬ 
ern  sky,  then  make  a  long  time 
exposure,  say  of  several  hours. 

The  finished  picture  will  show 
star  trails  (arcs  of  concentric 
circles  made  by  the  North  Star 
and  other  stars  in  that  part  of 
the  sky).  Actually  it  is  the 
earth  that  is  turning  and  carry- 
jng  the  camera  around  with  it, 
even  if  it  seems  as  though  it 
were  the  stars. 


And  why  would  any  press 
photographer  want  to  shoot 
such  a  scene?  Never  can  tell — 
it  might  be  a  winner  in  Popular 
Photography’s  annual  $25,000 
contest.  Have  seen  almost 
everything  but  this  walk  off 
with  a  prize. 

Without  Fuss 

The  final  instructor  is  Stan¬ 
ley  L.  Payne  of  the  Colorado 
Springs  (Colo.)  Gazette  Tele¬ 
graph  who  recently  wrote: 

“Besides  the  technical  know¬ 
how  which  most  photographers 
are  striving  to  improve,  one  of 
the  biggest  benefits,  I  believe, 
is  the  ability  to  shoot  fast  and 
unobtrusively. 

“A  photographer  should  give 
sufficient  forethought  to  a  pic¬ 
ture  so  the  actual  taking  can 
be  done  quickly  and  without 
fuss.  This  way  people  feel  less 
that  they  are  having  their  pic¬ 
tures  taken,  and  they  are  more 
relaxed  and  composed. 

“Particularly  in  communities 
where  the  same  people  are  ap¬ 
pearing  time  after  time  in  the 
paper,  the  courteous,  unobtru¬ 
sive  approach  is  essential  if 
the  photographer  wants  a  warm 
welcome  when  he  returns.” 

• 

Seeks  FM  License 

Washington 

The  Lockport  (N.Y.)  Union- 
Sun  &  Journal  has  applied  to 
the  Federal  Communications 
Commission  for  permit  to  con- 
•struct  and  operate  a  new  Fre¬ 
quency  Modulation  broadcast 
station  in  that  city  to  operate 
unlimited  hours  on  a  frequency 
of  99.3  megacycles. 

Exclusion  Upheld 

Washington 

Newspaper  reporters  may  be 
excluded  from  the  courtroom 
during  paternity  cases  in  the 
District  of  Columbia  Juvenile 
Court  if  the  defense  requests  it, 
the  U.S.  Court  of  Appeals  ruled 
this  week.  A  new  trial  was  or¬ 
dered  for  a  defendant  whose 
motion  for  exclusion  of  the 
press  was  denied. 

• 

4c  to  5c,  5c  to  7c 

Somerset,  Pa. 

Per  copy  price  of  the  Sonur- 
set  Daily  American  will  be  in¬ 
creased  from  4c  to  oc  effective 
Dec.  1. 

♦  •  ♦ 

Ellwood  City,  Pa. 

The  Ellwood  City  Ledger,  ef¬ 
fective  Nov.  12,  increased  its 
per  copy  price  from  5c  to  7c 
“because  of  higher  production 
and  newsprint  costs.” 


Editorial  Color 
Urged  for  Papers 

Speaking  at  the  recent  meet¬ 
ing  of  the  Associated  Press 
Managing  Editors’  Association. 
Ted  Durein,  Monterey  (Calif.) 
Peninsula  Herald,  predicted 
greater  use  of  color  in  thr 
news  pages  of  newspapers.  Of 
ROP  color,  he  said:  “It’s  here, 
it’s  functioning,  it’s  flourish¬ 
ing.” 

Although  25.'}  newspapers  of¬ 
fer  run  of  paper  full  color  serv¬ 
ice,  only  40  are  using  fu  1  edi- 
toi'ial  color,  he  reported. 

“This  is  pretty  well  borne 
out,  too,  by  the  experience  of 
the  AP,”  .said  Mr.  Durein. 
“Since  the  la.st  APME  meeting 
the  AP  has  transmitted  separ¬ 
ations  or  offered  transparencies 
on  more  spot  color  copy  than  in 
any  year  in  its  histoi-y.  Much 
of  it  was  pioneering.  Some  of 
it  was  excellent. 

“Editors  proved  indifferent," 
he  lamented.  “There  were  only 
on  an  average  10  takers  per 
color  project.  On  the  News- 
features  side,  color  use  was  up 
to  an  average  of  15  users  per 
project,  a  gain  due  probably 
to  the  fact  that  much  of  the 
material  was  matted. 

“Never  in  the  history  of  jour¬ 
nalism  have  we  on  the  editorial 
side  lagged  so  far  behind  our 
brothers  in  the  advertising  de¬ 
partments,”  .said  Mr.  Duim 
“It  seems  to  me  that  if  any 
newspaper  wants  to  get  its 
feet  wet  in  this  new  woild  of 
color,  the  separations  offered 
by  the  AP  could  be  just  what 
the  doctor  ordered.  Doing  your 
own  color  is  not  as  tough  as 
it  appears  and  it  need  not  be 
prohibitively  expensive.” 

“Mr  Durein’s  newspaper,  with 
20,000  circulation,  often  uses 
color  pictures  on  the  front  and 
other  pages. 

The  newspaper  of  tomo  row 
is  going  to  be  a  colorful  news¬ 
paper  and  the  AP  should  be 
right  out  in  front  of  the  big 
parade,”  he  concluded. 

• 

Weeklies  Eligible 

A  reminder  from  Graflex  that 
weekly  photographers  are  eligi¬ 
ble  to  compete  in  its  $10,000 
photo  contest,  which  offers  as 
grand  prize  a  two-week,  ex- 
penses-paid  vacation  for  two  at 
a  Cuban  hotel.  To  give  the 
weekly  boys  a  “real  oppor¬ 
tunity,”  the  news  class  has  two 
divisions:  one  for  cameramen 
on  papers  in  cities  of  less  than 
75,000  population;  the  second, 


of  course,  for  over-75,000  popu¬ 
lation. 
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COAL  FACTS  National  Coal  Association 

THE  NATIONAL  COAL  ASSOCIATION  •  SOUTHERN  BUILDING,  WASHINGTON  5,  D.C. 


December,  1956 

America’s  energy  requirements  are  growing.  More  coal  will  be 
needed  to  supply  them.  Getting  this  coal  and  its  energy  to 
the  point  of  consumption  is  the  nation's  biggest  materials 
handling  job.  Coal  tonnages  move  principally  by  railroad, 
water  barge  and  truck.  Coal's  energy  is  transmitted  as 
electricity  through  high-voltage  lines  over  hundreds  of 
miles  from  electric  generating  stations  built  at  or  near 
the  mines . 

Railroads  are  the  major  means  of  transportation.  They 
haul  about  80  per  cent  of  all  coal  brought  from  mine  to 
market .  This  rail  movement  has  been  hampered  in  recent  years 
because  of  an  inadequate  supply  of  hopper  cars .  The  shortage 
occurred  because  the  railroads  had  failed  to  maintain  owner¬ 
ship  of  sufficient  cars  and  to  repair  cars  expeditiously. 

To  alleviate  the  situation,  the  carriers  have  now 
speeded  up  the  repair  of  cars  and  have  ordered  several 
thousand  new  cars . 

Further,  the  railroads  made  a  showing  in  greater  efficiency 
in  the  use  of  available  cars  between  Sept.  1,  1955  and 
Sept.  1,  1956.  With  6,538  more  serviceable  hopper  cars  on 
Sept.  1,  1956  above  a  year  ago--aji  increase  of  1.4  per  cent 
--the  carriers  increased  their  loading  of  revenue  coal  by 
4£7,662  actual  cars,  or  10,6  per  cent  for  the  first  34  weeks 
of  1956. 

Still  more  must  be  done  if  America  is  to  have  all  the  coal 
she  needs  to  suoply  higher  energy  demands.  Sufficient  coal 
is  available .  The  coal  producers  are  well  able  to  fulfill 
all  necessary  requirements.  An  adequate  coal  car  supply  must 
be  provided  in  the  interests  of  national  security  and 
prosperity . 

More  new  cars  should  be  ordered.  Steel  should  be  made 
available  to  expedite  their  manufacture  and  the  repair  of 
present  cars.  Delivery  of  cars  should  be  speeded.  The  coal 
industry  will  continue  to  press  forward  with  its  best 
efforts  to  cooperate  in  every  way  to  obtain  the  most  effi¬ 
cient  use  of  the  present  fleet  and  to  help  expand  it  to  meet 
the  higher  demands  for  coal  in  the  years  ahead. 


Mottfial  in  Coal  Foctt  moy  bo  quotod  or  roprodwcod  for  ony  purposo.  If  furthor  informotion  it  dotirod,  confoct  Nofionol  Cool  Attociolioo. 

(.idt  t'rtisfmfut ) 
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BOOKS  IN  KEVIEW 


Flesh  on  the  Skeleton 
Of  Personal  Histories 


By  Prof.  Koscoe  EUard 


THE  REST  OF  THE  STORY.  By  Paul 
Harvey.  Garden  City,  N.  Y.:  Hanover 
House.  217  pp.  12.95. 

Even  in  history,  it  seems — 
with  no  advertising  linage  to 
fix  the  space — we  suffer  some 
incomplete  reporting.  We  get 
a  fleshless  skeleton  of  history. 
Scholars  used  to  argue  that 
history  was  the  chemistry  of 
events  and  forces,  not  the 
chronicle  of  people. 

Now  they  admit  that  history 
is  not  exclusively  the  epic  of 
wars  and  politics,  and  of  the 
laws  of  legislatures  and  deci¬ 
sions  of  the  United  Nations.  It 
is  the  flesh  and  blood  drama  of 
people,  as  affected  by  and  af¬ 
fecting,  those  wars  and  laws 
and  pressure  politics — with  hope 
for  a  UN. 

Yet  what  pleasanter  way 
could  there  be  to  breathe  life 
into  historical  men  and  women 
— and  put  flesh  on  the  bones  of 
their  chronicle — than  to  find 
both  in  the  human  interest  and 
tight,  dramatic  writing  of  Paul 
Harvey  in  “The  Rest  of  the 
Story” ? 

I  read  a  column  in  a  trade 
magazine  the  other  day.  It 
made  quite  a  point  about  suc¬ 
cessful  men — I  thought.  It  sug¬ 
gested  that  chaps  like  Henry 
Ford  and  Charles  Kettering  and 
Abraham  Lincoln  are  not 
sprinters  but  “second  milers.” 
And  Paul  Harvey — syndicated 
columnist  and  radio-TV  com¬ 
mentator — tells  this  about  the 
man  who  first  experimented 


with  rotating  crops  in  America 
and  who  invented  the  seed  drill 
.  .  .  the  squire  of  America  who 
established  the  first  experimen¬ 
tal  farms — in  Virginia. 

He  already  was  famous,  for 
war  and  statesmanship.  In  both 
those  unlasting  fields,  he  was 
a  determined  second-miler.  He 
didn’t  know  how  to  quit.  An 
American  all  through,  he  had 
a  coat  of  arm.',  from  his  Eng¬ 
lish  family.  But  toward  the  end 
of  his  life,  he  added  wheat 
spikes  to  his  crest — because  he 
wanted  to  be  known  as  a 
farmer. 

American  Indians,  he  noted, 
planted  a  dead  fish  in  every 
corn  hill.  The  Indians  didn’t 
know  why,  but  their  corn  grew. 
It  grew  so  well  that  it  kept 
the  first  English  Cavaliers  who 
landed  at  Jamestown  from 
stalling.  The  Indians  gave  corn 
to  the  Cavaliers;  the  Cavaliers 
killed  the  Indians. 

But  this  early  Virginia 
farmer,  writes  Mr.  Harvey, 
loved  his  land.  He  sat  down  .  .  . 
with  no  blueprints,  no  Ag-school 
bulletins,  no  farm  journals.  And 
he  planned  experimental  rota¬ 
tions  for  his  farm.  First  he 
tried  wheat.  The  next  year, 
buckwheat,  and  plowed  it  under. 
Then  wheat  again.  On  this  plot 
again,  after  three  years,  he  put 
the  land  back  into  grass  and 
clover. 

He  had  no  published  learning 
to  go  on.  But  he  did  something. 
He  figured  out  and  tried  crop 
rotation.  Somehow,  in  five 


years,  he  multiplied  his  wheat 
yield  25  times.  And  if  anyone 
had  peeked  in  his  window  of  an 
evening,  he’d  have  seen  this 
white  -  haired  man,  his  large 
spectacles  on  his  nose,  sitting 
there  counting  seeds.  He  wanted 
his  stand  neither  thin  nor 
crowded,  Mr.  Harvey  writes.  So 
he  discovered  there  were  8,925 
barley  seeds  in  a  pound;  71,000 
red  clover  seeds.  He  counted 
298,000  seeds  of  timothy  in  a 
pound. 

That’s  meticulous,  painstak¬ 
ing,  second-mile  work. 

And  the  name  of  the  man 
who  spent  so  much  of  his  life 
at  farming — inventing  the  seed 
drill,  pioneering  scientific  fer¬ 
tilizing  and  crop  rotation? 

He  was  George  Washington. 
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Then  Paul  Harvey  tells  the 
rest  of  the  story  of  Mary  Todd 
Lincoln.  At  least  I’d  never  read 
that  part  of  it  before.  It’s 
schoolbook  lore  to  all  of  us  that 
Lincoln’s  “one  love  was  Ann 
Rutledge”  and  that  his  mar¬ 
riage  with  Mary  Todd  was  a 
“second  best”  full  of  bickering. 

Maybe  so,  maybe  gossip,  Mr. 
Harvey  suggests.  But  it’s  true, 
Mr.  Harvey  says,  that  when 
Mrs.  Lincoln’s  relatives  visited 
her  at  the  White  House,  they 
came  and  departed  at  night  .  .  . 
by  a  side  door.  And  true,  the 
President  and  his  wife  often 
made  one  another  most  un¬ 
comfortable.  But  there  was  an¬ 
other  side  of  the  story  about 
this  devotion  that  bound  a 
slow-moving  man  of  33  to  a 
vivacious  social  butterfly  of  23 
through  trials  that  might  have 
torn  asunder  many  more  ideally 
mated: 

“Their  son  Eddie  died  in  1850 
.  .  .  then  Willie,  another  son, 
died.  Tad  lived.  His  speech  was 
defective,  his  development  re¬ 
tarded.  Then  came  the  tragic 
murder  of  her  husband  .  .  .  Let 
those  who  speak  cruelly  of  this 
woman’s  short  temper  first 
shoulder  her  burdens  before 
they  criticize  her  behavior. 

“And  when  Mary  Todd  Lin¬ 
coln’s  sons  were  dying  or  de¬ 
formed,  when  she  gave  every 
ounce  of  her  energy  to  helping 
her  husband  defeat  the  South 
and  preserve  the  nation  .  .  .  her 
family  shared  the  allegiance  of 
the  South.  Her  three  brothers 
were  dying,  fighting  for  the 
Confederate  Army.” 

In  “The  Rest  of  the  Story,” 
there  are  55  of  these  footnotes 
to  history  or  important  biog¬ 
raphy.  All  are  moving  in  their 
human  interest,  urbane  in  their 
humor,  informative  with  reveal¬ 
ing  facts  .  .  .  and  blessedly 
tight  in  the  writing. 


Books  Received 

THE  BIG  THAW  by  C.  L 
Sulzberger.  New  York;  Harptr 
and  Brothers.  275  pp.  $4.  ](, 
Sulzberger,  a  New  York  Tinui 
foreign  correspondent  for  ij 
years,  analyzes  such  questions 
as  these:  What  is  the  real  tem¬ 
per  of  Communist  satellites?  Is 
there  definite  likelihood  of 
greater  freedom  within  Russia? 
What  is  the  pattern  of  the 
Soviet  Union  since  Stalin’i 
death  ? 

all  out  of  step,  a  Per¬ 
sonal  Chronicle.  By  Gerald  B. 
Lambert.  New  York:  Doubl^ 
day  and  Company.  316  pp.  ;4i0. 
Reminiscences  by  a  man  who 
never  walked  with  the  crowd- 
but  who  in  six  years  boosted  his 
company  (Listerine)  to  a  $90 
million  corporation  ...  who 
while  waiting  in  a  stalled  train 
under  the  Hudson  River  worked 
out  an  idea  from  which  he 
made  $10  million,  and  whose 
advertising  slogans  have  be¬ 
come  part  of  the  American 
language. 

LAW  AND  PRESS.  By  Williia  C. 
Lassiter.  Raleigh,  N.  C. :  Edwanfa  t 
Broughton  Company.  262  pp.  $7.60. 

This  is  a  carefully  researched  tad 
organized  volume  on  the  legal  aspscti 
of  reporting,  editing  and  publicise 
news  in  North  Carolina.  It  is  antlnri- 
tatively  written  by  an  attorney  who 
served  for  more  than  18  years  u  the 
counsel  for  the  North  Carolina  Pna 
Association. 

THE  ROGUE  OF  PUBLISHERT 
ROW.  By  Edward  Uhlan.  New  Yort; 
Exposition  Press.  247  pp.  tS.60. 

Here  the  president  of  the  ExposHia 
Press  Inc.  writes  an  highly  entertaii- 
ing,  anecdotal — and  Informative — lewl- 
autobiography  in  which  he  urges  tht 
vanity  or  "cooperative  book  publish, 
ing”  can  be  comple.ely  honest,  tad 
can  discover  a  few  excellent  writen 
previously  missed  by  other  editors. 


.nany  m.«  ideally  Cj,nipus  Reporter 

I  Eddie  died  in  1850  tt  1  l  r  A 
Yillie,  another  son,  lleld  lOF  AFSOII 

ted.  His  speech  was  _ _  .... 

j  ,  .  Moscow,  Idsho 

IS  development  re-  . 

n  came  the  tragic  A  journalism  student  with 
er  husband  ...  Let  fiery  dreams  of  becoming  1 
peak  cruelly  of  this  foreign  correspondent  has  been 
hort  temper  first  formally  charged  with  setting  1 
er  burdens  before  fire  in  a  dormitory  on  the  Uni- 
e  her  behavior.  versity  of  Idaho  campus  last 
m  Mary  Todd  Lin-  month.  Three  students  died, 
were  dying  or  de-  Facing  a  first  degree  arson 
en  she  gave  every  charge  is  Paul  D.  Matovich,  2lh 
r  energy  to  helping  year  old  freshman  at  the  Uni- 
1  defeat  the  South  versity  of  Idaho,  from  Kellogg, 
i  the  nation  .  .  .  her  Idaho.  He  has  been  listed  first 
ed  the  allegiance  of  among  reporters  named  in  the 
Her  three  brothers  masthead  of  the  student  news- 
,  fighting  for  the  paper,  the  Idaho  Argovaut.  He 
Army.”  was  one  of  the  first  on  the  scene 

Rest  of  the  Story,”  and  in  collection  of  news  in 
)  of  these  footnotes  fatal  Gault  hall  fire  Oct.  19. 
or  important  biog-  (E&P,  Nov.  3,  page  56). 
ire  moving  in  their  Matovich  served  from  June  5, 
est,  urbane  in  their  1955,  to  June  15,  1956,  in  the 
rmative  with  reveal-  Air  Force.  His  desire  to  becoine 
.  .  and  blessedly  a  foreign  correspondent  was  told 
writing.  by  his  roommate. 
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City  Editors 
At  Seminar 
For  2  Weeks 

Twenty-seven  newspapermen, 
til  city  editors  or  assistant  city 
editors,  will  begin  a  two  week 
seminar  at  the  American  Press 
Institute,  Columbia  University, 
at  9  a.m.  Monday  (Dec.  3). 

They  were  selected  from  51 
qualified  applicants.  Because 
each  seminar  is  limited  to  27 
members  and  because  so  many 
had  to  be  deferred  from  this 
seminar,  the  Institute  has  sche¬ 
duled  a  second  city  editor  semi¬ 
nar  April  29-May  10. 

Members  of  the  December 
seminar  range  in  age  from  29 
to  55  and  average  15  years  of 
newspaper  experience.  They 
are: 


James  S.  Watterson,  New 
London  (Conn.)  Evening  Day. 

Maurice  Weidenthal,  Cleve¬ 
land  (Ohio)  Press. 

Ruben  L.  Yelvington,  East  St. 
Louis  (Ill.)  Journal. 

The  program  will  be  con¬ 
ducted  by  William  Stucky,  as¬ 
sociate  director  of  the  Institute. 


Tab  for  Teens 

MONTGO.MEBY,  Ala. 

The  Montgomery  Advertiser- 
Journal  has  started  publication 
of  a  monthly  tabloid  section, 
“Teen-Age  Topics.”  The  paper 
is  staffed  by  correspondents 
from  high  schools  of  Montgom¬ 
ery  County  and  “Teen  Towns” 
at  Maxwell  and  Gunter  Air 
Force  Bases.  Judith  Rushin, 
member  of  the  Alabama  Journal 
news  staff,  is  editor. 


New  Garden  Column 
And  One  for  Oldsters 

Winnipeg,  Man. 

Two  well  known  Manitobans, 
recently  retired  from  govern¬ 
ment  posts,  have  turned  to 
newspaper  writing. 

Dr.  W.  R.  Leslie,  one  of  the 
leading  horticulturists  of  North 
America,  is  to  conduct  a  garden 
column  for  the  Winnipeg  Free 
Press.  Dr.  Andrew  Moore  is 
writing  a  column  for  oldsters 
entitled  “Three  Score  And 
More”  in  the  same  newspaper. 

“Over  The  Garden  Fence”  is 
the  title  of  Dr.  Leslie’s  column. 
He  takes  over  from  Walter  G. 
Hand,  a  former  night  editor  of 
the  Winnipeg  Free  Press.  Mr. 
Hand  retired  from  his  news¬ 
paper  post  several  years  ago 
and  is  now  living  in  North  Bay, 
Ont. 


3-Way  Anniversary 
For  Knoxville  Paper 

Knoxvilxe,  Tenn. 

A  triple  anniversary  was  ob¬ 
served  Nov.  21  by  the  Knox¬ 
ville  News-Sentinel: 

1.  The  Sentinel  was  founded 
Dec.  23,  1886 — 70  years  agro. 

2.  The  Knoxville  News  was 
established  by  Scripps-Howard 
on  Nov.  21,  1921 — 35  years  ago. 

3.  The  News-Sentinel  came 
out  Nov.  22,  1926,  the  result 
of  the  purchase  of  the  Sentinel 
by  Scripps-Howard. 

Edward  J.  Meeman  was  the 
founding  editor  of  the  News 
and  first  editor  of  the  News- 
Sentinel.  He  is  now  editor  of 
the  Memphis  Press  -  Scimitar 
and  Loye  W.  Miller  is  editor  of 
the  News-Sentinel. 


Albert  C.  Allen,  Louisville 
(Ky.)  Times. 

John  P.  Ball,  Santa  Barbara 
(Calif.)  News-Press. 

H.  Wesley  Bogle,  New  Bruns¬ 
wick  (N.J.)  Daily  Home  News. 

William  J.  Brady,  Washing¬ 
ton  (D.C.)  Post  and  Times  Her¬ 
ald. 

Daniel  L.  Cherry,  Lancaster 
(Pa.)  New  Era. 

Gordon  H.  Coe,  Spokane 
(Wash.)  Daily  Chronicle. 

William  A.  Finney,  Daytona 
Beach  (Fla.)  Evening  News. 

Willard  C.  Haselbush,  Denver 
(Colo.)  Post. 

A.  P.  Henderson,  Norfolk 
(Va.)  Ledger  -  Dispatch  and 
Portsmouth  Star. 

Joseph  G.  Herzberg,  New 
York  Times. 

George  A.  Killenberg,  St. 

Louis  (Mo.)  Globe-Democrat. 

Gustave  Lafontaine,  La  Presse, 

Montreal,  Canada. 

Bruce  Larsen.  Vancouver 
(B.C.)  Province. 

Wallace  A.  Lindell,  Fargo 
(N.D.)  Forum. 

Bill  Miles,  Pine  Bluff  (Ark.) 

Commercial. 

Gordon  E.  Nelson,  Fresno 
(Calif.)  Bee. 

A1  Neuharth,  Miami  (Fla.) 

Herald. 

C.  Dale  Nouse,  Detroit 
(Mich.)  Free  Press. 

Justin  Riorden  Niagara  Falls 
(N.Y.)  Gazette. 

James  F.  Schrader,  Buffalo 
(N.Y.)  Courier-Express. 

Dan  H.  Sellard,  Eugene 
(Ore.)  Register-Guar^. 

G.  H.  Stout,  Edmonton 
(Alberta)  Journal. 

Harold  E.  Turkington,  Man- 
tkeeter  (Conn.)  Evening  Her¬ 
ald. 

C.  Allen  Van  Fossen,  Camden 
(NJ.)  Courier-Post. 
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Oct.LinageOff 
1.2%;  General 
Increases  9.2% 

Total  newspaper  advertisinfc 
linage  in  October  in  the  52 
cities  measured  by  Media  Rec¬ 
ords,  Inc.,  was  269,856,566,  off 
1.2%  from  the  same  month  in 
1955  when  linage  hit  273,073,- 
399. 

Contributing  to  the  dip  is  the 
fact  that  October  ’55  had  five 
Sundays  while  October  of  this 
year  had  only  four  Sundays. 

Linage  gains  were  made  by 
the  following  three  classifica¬ 
tions:  Display,  .1%;  General, 
9.2%;  and  Financial,  9.5%. 

Losses  were  shown  in  the 
following  classifications:  Clas¬ 
sified,  5.3%;  Retail,  .6%;  De¬ 
partment  Stores,  .7%;  and 
Automotive,  14.7%. 

City-by-city  figures  follow: 


AKRON 

,  OHIO 

1956 

1955 

iieacon  Journal-e 

9  Beacon  Journals 

2.692,223 

1,003,424 

2,479.702 

1,143,185 

Grand  Total 

3,595,647 

3,622.887 

{Includes  PARADE,  71,496 

lines. 

ALBANY,  N.  Y. 

Knickerbocker- 

News-e . 

Times  Union-m 
•Times  Union-S  . 

1.503,192 

1.121,862 

629,678 

1,376.181 

1,023.321 

686,816 

Grand  Total  . . . 

3.264,722 

3.086,318 

•Includes  AMERICAN  WEEKLY. 
54,856  lines. 

ALBUQUERQUE.  N. 

M. 

JournaLm  ....... 

{Journal-S  . 

Tribune-e  . 

1,379,656 

392,702 

1,372.645 

1,34.5,878 
503.924 
1.. 324,355 

Grand  Total  . 

3,144,903 

.3,174,157 

{Includes  PARADE,  71,495 

lines. 

ANDERSON,  IND. 

Bu11etin*e  .... 

Herald-m . . . 

Herald-S  . 

1,059,055 

677,696 

220,664 

1.026.447 

706,985 

271,037 

Grand  Total  . . . 

1.967,316 

2,003.469 

BOSTON,  MASS. 


1956 

1955 

American-e  . 

958,098 

840,948 

Record-m  . 

1.049,242 

952,024 

•Advertiser-S 

392,255 

438,913 

Globe-e  _  ... 

1.938,218 

1.576,767 

Globe-m  . 

1,482,809 

1,233,130 

Globe-S  . 

1,246,012 

1.601.653 

Herald-m  . 

1,668,006 

1,456.331 

tHerald-S  . 

1.265,736 

1,512,306 

Traveler-e  ... 

2.293,112 

2.005,837 

Post-m  . 

83,610 

756,094 

POBt-9 

495,786 

Grand  Total  .  12,377,097  12,768,778 
•Includes  AMERICAN  WEEKLY, 
,64,856  lines. 

tincludes  THIS  WEEK,  92,773  lines. 
BUFFALO,  N.  Y. 

Courier  Express  m  1,146,972  1,223,995 
•Courier  Express-S  1,159,364  1,348,514 

Evening  News-e.,  2,976,356  2,783,767 


Grand  Totol  . .  5,282,681  6,356,276 

•Includes  AMERICAN  WEEKLY, 

54,856  lines. 

CAMDEN,  N.  J. 

Courier-Post-e  ..  1,286,789  1,390.454 

CHARLESTON,  W.  VA, 

Ga7.ette-m  _  1,216,275 

Gazette-S  .  2!'9,282 

Mail-e  .  989,049 

SMail-S  .  .338,689 

Grand  Total  .  2.842,195 

SIncludes  PARADE.  71.495  lines. 

CHARLOTTE.  N.  C. 

NewfM!  .  1.182,166  1,192.020 

Observer-m  .  1.514.297  1,428,310 

tObserver-S  . .  657.704  777.477 


Grand  Total  3,264,166  3.397,807 

tincludes  THIS  WEEK.  92,773  lines. 


CHICAGO.  ILL. 


Tribune-m  . 

Tribune-S 

tDaily  News-e  . .  . 

American-e 

•American-S . 

Sun-Timea-d 
SSun-Timos-S  ... 


3.622,936  3.245.394 

1.643..368  2.156,663 
2.247,000  2.131.763 
1,139,831  1,090,620 

326,602  372.902 

1,593,576  1,434,189 

560.452  595,909 


Grand  Total  .  11.133,765  11,027.340 

Not*:  1966—3,622,936  includes  821,806 
lines  of  part-run  advertising. 

1,643,368  includes  913,120 
lines  of  part-run  advertisinir. 

326,602  includes  209,071 
lines  of  part-run  advertisini;. 
1955—3,245,394  includes  844.596 
lines  of  part-run  advertising. 

2,156,663  includes  1,209,608 
lines  of  part-run  advertisina. 

372,902  includes  286.369 
lines  of  part-run  advertisintr. 

•Includes  AMERICAN  WEEKLY. 

54,856  lines. 

tineludes  THIS  WEEK.  92.773  lines. 

SIneludes  PARADE.  71.495  lines. 


CINCINNATI.  OHIO 

En<iuirer-m  ....  2,324,650 

•tEnquirer-S  .  .  .  1,469,675 

Post-e  .  1,816,675 

Times-Star-e  1,663,074 


1.989,411 

1.739.987 

1.726,217 

1.523.026 


ATLANTA.  GA. 


Constitution-m  ... 

Journal>e . 

Journal  & 

Constitution-S  . 

1.717,973 

2.540,782 

949,887 

1,592,908 

2,301,122 

1.062.940 

Grand  Total 

5,208,642 

4,956.970 

ATLANTIC  CITY,  N. 

J. 

I’resj^m 

Pres«-S 

804.376 

157,434 

8.34,582 

226.930 

Grand  Total  .  . 

9111.810 

1.061.612 

BALTIMORE,  MD. 

•American-S 
News-Post-e  .... 

5^n«m  . . . 

Sun-e  . 

tSun-S  . 

668.310 

2,032,633 

1.689,996 

2.987,755 

1.652.031 

837,303 

1.648.713 

1,454.801 

2,343.360 

1,716.560 

Grand  Total  . . 

.  8.930,625 

7.999,737 

•Includes  AMERICAN  WEEKLY. 
54,856  lines, 

tincludes  THIS  WEEK.  92,773  lines. 


BAYONNE.  N.  J. 


Timt*s-e 

483.413 

507,703 

BINGHAMTON,  N.  Y, 

Press^^e  . 

.  1,465.107 

1.367.864 

{Press-S  . 

362.058 

343,868 

474,075 

529,714 

Grand  Total 

2,291.240 

2.231.446 

Ilncludes  PARADE.  71,496  lines. 


Grand  Total  7.263.974  6.978.641 

•Ineludes  AMERICAN  WEEKLY, 

54.856  lines. 

tincludes  THIS  WEEK.  92,773  lines. 
CLEVELAND.  OHIO 
Plain  Dealer-m  ..  2.633.618  2.324,380 

•tPlain  Dealer-S  .  1.936.279  2,349.079 

News-e  .  1,186.601  1,131.658 

Press-e  . 3,345.622  3,025,375 


Grand  ToUl  9.101.920  8.830.392 
•Includes  AMERICAN  WEEKLY, 
.54.856  lines. 

tincludes  THIS  WEEK.  92.773  lines. 


COLUMBUS.  OHIO 


Dispatch-e  .  2.0"6.803 

Dispatch-S  _  1.069.760 

Citizen-e  .  780.944 

5Citizen-S  .  348.538 

Ohio  State 

Journal-m  . . .  769.096 

SUr-w  .  66.608 


2.133,893 

1,267,897 

887,907 

436,788 

821.329 

85.555 


Grand  Total  5.090.639  5.633,454 
{Includes  PARADE.  71.495  lines. 
DALLAS.  TEXAS 

News-m  .  2.158,522  2.267.149 

tNews-S . 683.906  946.818 

Times  Herald-e  2.470.789  2.456.888 
•Times  Herald-S  .  727,940  996,661 

Grand  ToUl  6.041.157  6,666.516 
•Includes  AMERICAN  WEEKLY, 

54.856  lines. 

tincludes  THIS  WEEK.  92.773  lines. 


OCTOBER  Newspaper  Linage — 52  Cities 


(Compiled  by  EDITOR  &  PUBLISHER  from 
Media  Records  -Measurements) 


19.56 

Linage 

1955 

Linage 

%  of 
1955 

E4P 

Index 

Total  Advertising 

October  . . 

269,856,566 

273,073,399 

98.8 

I09H 

September  _ 

244,056,470 

246,154,175 

99.1 

109,S 

Year  to  date  . . 

2,405,706,138 

2,332,337,180 

103.1 

Display 

October  . 

207,659,397 

207,389,829 

100.1 

100.1 

September  . 

181,020,645 

183,440,304 

98.7 

108.1 

Year  to  date . 

1,785,901,732 

1,736,587,338 

102.8 

(lassified 

October  . . 

62,197,169 

65,683,570 

94.7 

109,3 

September  _ 

63,035,825 

62,713,871 

100.5 

115i 

Year  to  date  . . 

619,804,406 

595,749,842 

104.0 

- - 

Retail 

October  . . . 

143,335,.327 

144,137,409 

99.4 

106.0 

September  _ _ 

133,610,256 

133,529,665 

100.1 

107,8 

'  Year  to  date  . 

1,260,938,152 

1,233,875,497 

102.2 

— 

Department  Store 

October  . 

54,095,614 

54,486,358 

99.3 

105.0 

September  . 

51,626,035 

50,135,064 

103.0 

108.1 

Year  to  date  . 

462,866,165 

459,908,220 

100.6 

— 

General 

October  . 

43,420,296 

39,777,610 

109.2 

111.9 

September  . . 

34,223,030 

30,849,425 

110.9 

112,9 

Year  to  date  . 

342,445,147 

310,5.58,274 

110.3 

— 

Automotive 

October  . . 

.  16,877,923 

19,796,907 

8.5.3 

126.1 

September  _ 

10,017,975 

16,053,721 

62.4 

94.5 

Year  to  date _ 

.  144,772,598 

158,420,687 

91.4 

— 

Financial 

October  . . . 

4,025,851 

3,677,903 

109..') 

135i 

September  _ 

3,169,384 

3,007,493 

ia5.4 

121.6 

Y ear  to  date . 

37,745,835 

33,732,880 

111.9 

— 

DAYTON,  OHIO 
1954 


Journal-Herald-m 

News-e . 

News-S  . 

Gi-and  Totai 


1,940,128 

2,.342.113 

762.922 


1955 

1.981,395 

2.326,613 

901,777 


ELMIRA.  N.  Y. 

1954 

Advertisei-m  . .  483.617 

Star  Gazette-e  1,070,709 

••Telejtram-S  .  . .  209.494 


5,045,163  5.209.785  Grand  Total  . .  1,763,820 


DENVER,  COLO. 
Rocky'Mtn.  News-m  1.602.663 
•{Rocky  Mtn. 

News-S  .  433,200 

Post-e . 2.445.531 

tPost-S  .  850,833 


4.54,508 

2.199.656 

1.010.422 


••Includes  FAMILY  WEEKLY,  34.M» 
lines. 

EL  PASO.  TEXAS 

Times-m  ....  1,299.465  1.3W.I1* 

{Times-S  ..  469.072  681.111 

Herald-Post-e  .  1,462,566  I.491.4B 


Grand  Total 


5,332,227  5,274.564 

WEEKLY, 


•Includes  AMERICAN 
62,725  lines, 
tincludes  THIS  W'EEK.  94.558  lines. 
{Includes  PARADE,  71,495  lines. 

DE8  MOINES.  IOWA 
Retrister-m  823,084  76I.6I5 

Tribune-e  ..  1.048.701  976.921 

tReirister-S  543.056  702,724 

Grand  Total  .  2,414,841  2.441.260 

tincludes  THIS  WEEK.  92.773  lines. 
DETROIT,  MICH. 


Grand  Total  .  3.281.1M  3,415.4»4 

{Includes  PARADE.  71.495  lines. 
ERIE.  PA. 

885,979  657, 4« 

4  7  8,165  581,51* 

1,459.083  1.354,141 

444.476  491.488 


Free  Press-m  . 
{Free  Press-S 
News-e  .  . . 
tNews-S 

Times-e  . 

•Times-S  .  ... 

Grand  Total 


1,663,186 

474.733 

2.823,627 

1,270.957 

1,466,131 

458.471 


1,649.551 

587.233 

2.812,902 

1.566.100 

1,508.616 

596.404 


8.157,105  8,720.806 
WEEKLY. 


•Includes  AMERICAN 

54,856  lines. 

tincludes  THIS  WEEK.  92.778  lines 
{Includes  PARADE,  71,495  lines. 


DULUTH.  MINN. 

Herald-e  1,030,654 

News-Tribune-m  680,505 

News-Tribune-S  494.516 


951,650 

653,827 

599,866 


Dispatch-e 
{Dispatch-S 
Times-e 

Times-S  . .  .  _ 

Grand  Total  3.267.703  3.287.*5» 
{Includes  PARADE.  71.495  lines. 
FOND  DU  LAC.  WIS. 
Commonwealth 

Reporter-e  .  7.53.806 

FORT  WAYNE.  IND. 

Journal  Gazette-m  1.347,818 
{Journal  Gazette-S  562.287  Ml.D 
News  Sentinel-e  2.093.718  1.944.598 

Grand  Total  ..  4.003,823  3.831.888 

{Includes  PARADE.  71.495  lines. 
FORT  WORTH,  TEXAS 
Star-Telearam-m  .  1.057.002  955.418 

Star-Tele(tram-e 
{  Star-Telearam-S 
Presa-e 

Press-S  . 


2.'006.'869  1,768.80 

668,011  *l*-*li 

547.847  668.788 
192.458  401.948 


Grand  Total 


.  2,205,675  2.205.243 

EDITOR  X  PUB 


Grand  Total  4.470.687  4.608.178 
{Includes  PARADE.  71.495  lines. 
(Continued  on  paae  66) 
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Light  of  Liberty  Over  the  Free  Worid 


Turbojet  production  line  at  Wright 
Aeronautical  Division  of  Curtiss>Wright. 


It’s  a  light  that  burns  constantly  —  this  incandescent 
trail  of  a  Curtiss-W right  Turbojet  engine.  In  the  skies 
over  America  and  the  NATO  nations,  Curtiss-Wright 
Turbojets  have  amassed  an  operational  backlog 
of  hundreds  of  thousands  of  hours.  Powering  aircraft 
in  level  flight  at  supersonic  speeds,  Curtiss-Wright 
Turbojets  hold  many  world  records,  perform 
dependably  as  well  as  spectacularly  on  today’s 
leading  military  aircraft. 

Curtiss-Wright  Turbojets  are  among  the  world’s 
best-proven,  most  advanced  powerplants.  They 
hold  the  torch  of  liberty  high,  lighting  the  way 
to  peace  for  peoples  everywhere. 


Turbolei  Engines  by 

WRIGHT  AERONAUTICAL  DIVISION 


CURTISS-WRIGHT  » 

CORPORATION  •  WOOD-RIDGE,  N.  J. 

Divisions  ond  Wholly  Ownod  Subsidiarios  of  Curtiss-Wrighf  Corporation; 

Wwc«T  AEIION41TIC.4L  l)i4i»tON.  Wood  Ridgt,,  N.  J*  •  pROPRLLtB  DIVISION,  Caldwetl,  A.  $.  •  Plastics  Division,  Quehuinat  Pa-  •  Electoonici  Division,  CvUudt,  N. 
ff^rsts  PiocttsiNc  Division,  Buffuio,  N,  Y,  *  Specialties  Division,  Wdod'Bidge,  A.  J.  *  Ltica«Bcnd  Coepoiiation,  Vtic9,  Mich.  *  Eiroor  Division,  New  Tofft,  N.  Y, 
f-**ooiLL  Umcmt  Division,  CaldweU,  N.  J.  *  Aerophtsics  Development  Corporation,  Santm  BerUara.  Ceiif.  *  Research  Division,  Clifton.  N.  /•  A  Qnehonnm,  Pa. 
Irrmtrul  anr  SciENTiric  pROOLCTS  DIVISION,  ColdwcU.  N.  J.  *  CiRTiss-B'RiCNT  Elropa.  A.  K,  Amsterdam.  The  Netherlands  *  Tlrromotor  Division,  Brinceton.  N.  $. 
RaOfitTTE  Metal  Prooicts  Division,  Cleveland.  Ohio  *  ClrtisS'Uricmt  op  Canara  Ltr.,  Montreal,  Canada  •  Propulsion  Research  Corporation,  Sra/r  M^iea,  Calif. 

editor  &  PUBLISHER  for  December  1,  1956 


(Continued  from  page  54) 


KNOXVILLE.  TENN. 


MIAMI,  FLA. 


FRESNO,  CALIF. 

1956 

1955 

Journal-m  . 

•Joumal-S  . 

1956 

674,918 

867,691 

1955 

711,799 

471,861 

Herald-m  . 

•Herald-S  . 

1956 
.  3,155,442 

.  1,199,159 

1955 

2,849,575 

1,868,499 

Bee-e 

.  1,636,628 

1,339,678 

News-Sentinel-e  . 

1,146,517 

1,065.726 

News-e  . 

.  1,681.476 

1,866,921 

Bee-S  . 

.  511,726 

615,912 

{News- Sentinel-9 

387,901 

674,950 

tNewa-S  . 

440,887 

549,275 

Grand  Total  2.048.363 

1.955,590 

Grand  ToUl 

2,676,027 

2,824.826 

Grand  Total  .  . 

6,876,414 

6,184,270 

GARY,  IND. 

Poat-Tribune-e  .  1,664,544  1,4S6,086 

Post-Tribune-S  ..  276,721  433,517 


•Includes  AMERICAN  WEEKLY, 
64,856  lines. 

{Includes  PARADE,  71,495  lines. 


___  LAWRENCE.  MASS, 

otal  ...  1,831,266  1,869,662  Tribune  (See  Note)  1,060,360 

r'f  E-sio  E-stio  XI  V  Note:  Tribune  Evening  and  Eagle 

ULENS  FALLS,  N.  Y.  Morning  are  sold  only  in  combina* 

Post-Star  (See  Note)  795,166  760,734  lion.  Linage  of  one  edition.  Tribune 

Note:  Post-Star  Morning  sold  in  com-  Evening  only  Is  shown, 

bination  with  Times  Evening.  , 

Linage  of  one  edition.  Post-  LITTLE  ROCK,  ARK. 

Star  Morning,  only  is  given.  Arkansas  Gazette-m  1,146,266  1,086.026 

4ND  RAPIDS.  MICH.  ‘  .  898.069  674,781 


Non: 

Herald-m  1956  —  3,165,442  includes 
50,687  lines  of  part-run  advertising. 
1955—2.849,576  includes  42,839  lines 
of  part-run  advertising. 

Herald-S  1956  —  1,199,169  includes 
101,290  lines  of  part-run  advertising. 
1955  —  1.368.499  includes  117,906 
lines  of  part-run  advertising. 
•Includes  AMERICAN  WEEKLY. 
54,866  lines. 

tincludes  THIS  WEEK.  92.773  lines. 


GRAND  RAPIDS,  MICH. 

PresB-e  2,412,679  2,309,941 

HAMMOND,  IND. 

Times-e  .  1,439,409 

Times-S  427,607 


MILWAUKEE.  WIS. 
Sentinel-m  .  1,421,889  1,409,137 


Grand  Total  1,644,326  1,660,766 
{Includes  PARADE,  71,495  lines. 


Total  1,866,916 
HARRISBURG.  PA. 


LONG  BEACH.  CALIF. 
Independent-m  ...  2,018,869  1,645,044 

{Independent/ 


•Sentinel-S 
Joumal-e  . . 
tJournal-S 


835,401  407,782 

8,829,646  3,861,898 


1.566,944  1,866,611 


Patriot-m 
{Patriot  News-S 


1,640,807  1,610.717 
882,371  462,548 


P  ress-Te  legram-S 
Press-Telegram-e 


686,238  916,872 

2,110,142  1,786.294 


Grand  Total  .  7,148.880  7,045,278 

•Includes  AMERICAN  WEEKLY. 
64,856  lines. 

tincludes  THIS  WEEK.  92.778  lines. 


Grand  Total  1.923,178  1.973,266 
Note:  Evening  News  carries  same 
amount  of  advertising  as  Morn¬ 
ing  Patriot. 

{Includes  PARADE.  71,495  lines. 


Grand  Total 
Note: 


4.808,749  4,846,710 


HARTFORD,  CONN. 

Courant-m  .  1,120,628 

{Courant-S  .  802,027 


Times-e  .  2,883,417  2.209,271 


Grand  ToUl  . . .  4,305,972  4,196,782 

{Includes  PARADE,  71,496  lines. 
HOUSTON.  TEXAS 


Independent-m  2,013,369  lines  In-  Star-e  .  . . . 
eludes  263,671  lines  part-run  tTribune-S 
advertising. 

(Last  Year)  1,645,044  lines  includes  Grand  Tc 
161,593  lines  part-run  advertising.  tincludes 

Independent/Press  Telegrams  686.- 

238  lines  includes  18.225  lines  * 

part-run  advertising.  Bee-e . 

Press-Telegram-e  2,110,142  lines  In- 
eludes  263,671  lines  part  -  run 
advertising.  tStar-e 

(Last  Year)  1.785,294  lines  includes  Gazette-m 
161,639  lines  part-run  advertising.  LaPresse-e 
{Includes  PARADE,  71,495  lines.  La  Patrie-e 


MINNEAPOLIS,  MINN. 

Tribune-m  .  1,708.620  1.622,291 

Star-e  .  2,631.476  2,462.001 

tTribune-S  .  1,161,846  1,868,287 


Grand  ToUl  . .  6,899.842  6,452.579 

tincludes  THIS  WEEK.  92,778  lines. 
MODESTO.  CAUF. 

Bee-e .  990.878  911,261 

MONTREAL.  CANADA 


2.793,658  2.749,369 
1,630.431  1,601,461 


Chronicle-e  . 
•(3hronicle-S 

Post-m  . 

tPost-S  . 

Press-e  . 


2,910,004  2.642.762  LONG  ISLAND.  N.  Y. 

1,182,278  1,469.649  Newsday-Suffolk-e  2.802,181  1,821,066 
2,175,671  2,039,082  Newsday-Nassau-e  2,670,909  2,188,901 


La  Patrie-e 
La  Patrie-S 


2870.316  2,841.992 
171.863  246.338 


4.978.040  3,964,967 


Grand  Total  . . .  7,613,831  7,690.158 

tincludes  WEEKEND  MAGAZINE. 
131,181  lines. 


216,607  lines  of  part-run  adverts 
ing. 

Last  Year  1,036,560  lines  inehdn 
214,903  lines  of  part-run  advntia. 
ing. 

Mirror-S 

This  Year  359,033  lines  indoda 
165,143  lines  of  part-run  adveit» 
ing. 

Last  Year  479.932  lines  inelida 
141,685  lines  of  part-run  advenit. 
ing. 

News-m 

This  Year  1,986,203  lines  inelndn 

924.212  lines  of  part-run  advertit- 
ing. 

Last  Year  1,978,507  lines  inclnda 
914,167  lines  of  part-run  advtrta. 
ing. 

News-S 

This  Year  1,586.891  lines  inclnda 
1,152,811  lines  of  part-run  advertis¬ 
ing. 

Last  Year  2,045,391  lines  inclnda 
1,470,128  lines  of  part-run  advertis. 
Ing. 

Journal-American-e 
This  Year  1,289,101  lines  inclnda 
154,028  lines  of  part-run  advertis¬ 
ing. 

Last  Year  1,168,004  lines  Inclnda 
169,963  lines  of  part-run  advertis¬ 
ing. 

Journal-American-S 
This  Year  406.218  lines  inclnda 
50,417  lines  of  part-run  advertis¬ 
ing. 

Last  Year  653,168  lines  inclnda 

71.212  lines  of  part-run  advertis¬ 
ing. 

World  Tel.  &  Sun-e 

This  Year  1,604,786  lines  inclnda 

814,666  lines  of  part-run  adveris. 

ing. 

Last  Year  1,459,223  lines  inclnda 
281,868  lines  of  part-run  advertis. 
ing. 

•Includes  AMERICAN  WEEKLY. 
64,856  lines. 

tincludes  THIS  WEEK.  92.773  lines. 
#Ineludes  SPLIT-RUN  272,236  lina 
in  (m)  and  189,290  lines  in  (SI. 


Grand  ToUl  . . .  8,064.874  8.120,692 

Chronicle-e  Note :  2,910,004  lines  in¬ 
cludes  130,138  lines  of  Part-Run 


(Last  Year)  2,642.752  lines  includes  tTimes-S 
102,767  lines  of  Part-Run  advertis-  Herald-Express-e 

io8-  _  Mirror-News-e  . 

•Includes  AMERICAN  WEEKLY. 

64,866  lines.  Grand  ToUl 

tincludes  THIS  WEEK,  92,778  lines.  Times-S  Note: 
INDIANAPOLIS.  IND.  876.640  lin 


New8-e  .  . . 

2,213.764 

2.109.034 

StarwRi  . . . . . 

.  2,034.637 

1.897.310 

tSUr-S  . . . . 

946.204 

1,180,203 

Times-e  . . . . 

1.243,467 

1,244,778 

{Times-S  . 

886.070 

493,426 

Grand  Total 

6.823.042 

6,924,760 

LOS  ANGELES.  CALIF.  Press-e 

Examiner-m  .  2,172.904  2,047,652  star-m 

•Exnminer-S  ...  1,044,240  1,338,813  Star-g 

Times-m  . .  8.722.082  8.377,441  . 

tTimes-S  . .  2,0'0.299  2,644,898  Grand  Total 

Herald-Express-e  .  1,427,180  1,437,440 

Mirror-News-e  . . .  1,626,761  1,471,429  NASHVII 

_  .  _  .  1 -  -  Banner-e  .  . 

Grand  ToUl  .  12.062.466  12,216.678  Tennessean-m 
Times-S  Note:  2,070,299  lines  includes  Tennessean-S 
876.640  lines  part-run  advertising. 

(I-ast  Year)  2,544,398  lines  includes  Grand  ToUl 
298,812  lines  part-run  advertising. 

Mirror-News-e  1,625,761  lines  includes  NEW  HA 

89.869  lines  part-run  advertising.  Journal  Courier-m 

•Includes  AMERICAN  WEEKLY,  Register-c  . 

62.726  lines.  ••Register-S  . 

tincludes  THIS  WEEK.  94.668  lines. 


MUNCIE,  IND. 

.  978.405 

.  884,596 

.  248,762 


NEW  YORK.  (QUEENS),  N.  Y. 

1966  IMS 

Long  Island  Press-e  1,999,147 
{Long  Island 

Press-S  . . .  566,903 


ToUl  2.101,763  2,211,781 

NASHVILLE.  TENN. 

.  .  1,469,626  1,495.169 

an-m  ...  1,444,793  1,475.612 

an-S  _  610.414  843.967 


806,218  Grand  ToUl  ...  2.566.050 

2JJ  ifgj  {Includes  PARADE.  71,496  lines. 

NIAGARA  FALLS.  N.  Y. 

495  169  Gasette-e  .  1.724,044  1.587,411 

4751512  NORFOLK,  VA. 

843,967  l,«d(fer-Dispatcb  & 

<  Eoj  soizxo  PorUmouth  Star-e  1,927.187  2,265,114 

8.624,783  8,814.638  yirginian-Pilot-m  1.906,283  1,890.421 


NEW  HAVEN.  CONN. 
Courier-m  436,616  426.268 

-c  .  1,784,894  1,683.269 

er-S .  561.749  616.594 


tVirginian-Pilot  A 
Portsmouth 
Star-S  . 


806,143  1.034Jt2 


EEK.  94.568  lines.  •«Kisier-o .  Grand  Total  . . .  4,688.613  6.190.10 

,  P  „„  Grand  Total  2,781,659  2.676.121  Note:  _ ^ 

1.676.196  1,686.144  ••jnclude.  FAMILY  WEEKLY.  84.369  oT5“6‘)-l.pt7.187 

881,948  1,111,512  858.282  lines  of  part-run  adven 

1.826.007  1.826,089  NEW  LONDON.  CONN.  „  oer  .  i  sss  Mt 

- - rk  9A/k  <9496  4*4949  ( 1 956 )— 2.266. 1 96  ipcludes  666.l« 

4,283,150  4.621,745  .  962.190  861,779  part-run  advertising. 

NEW  ORLEANS.  LA. 

812  708  Times-Picayune-m  2,787,260  2.549,796  IjdvertUIng  ”**  ** 

lum  tTimes-Picayune  advertising.  ,„B5,_,.gM,41l 

- - : - - Iteml‘“‘“*® .  1  *40  970  1  0?9  96B  Includes  166,404  lines  of  psrt-n» 

1  027  642  Itefn-€  . .  1,240,970  l,0t9.968  •dv«rtiaimr 

Y  WFKKI  Y  34  <I7.»90  668.066  virginUn-Pilot  A  Portsmouth  StspS 

.Y  WEEKLY,  34-  states-e  .  *1*®*;"!  (IBM) -805  14?  includes  126.111 

MASS.  Grand  Total  . . .  6.718.204  6,670,282  '*"**  Part-run  jU 

777,850  •Includes  AMERICAN  WEEKLY.  includes  280.047  lines  of  part-ms 

678.607  64,866  lines.  advertising. 

166.220  tincludes  THIS  WEEK.  92,778  lines.  tincludes  THIS  WEEK.  92.773  lines. 

i762  1.677  new  YORK.  N.  Y.  OAKLAND,  CALIF. 

,  tpmm  Times-m  .  2.607.7.38  2.222  886  .  *’7Mn?t  ’mOMI 

I.  TENN.  Times-S  .  2.418.202  2.984,656  {Tribune-S  .  769,011 

Herald  Tribune-m  1,191,947  1.228,561  _  .  «  845  744 

2.197,867  2,190,829  tHerald  Tribune-S  847.460  1,078.197  9™"*^  ’ 

Mirror-m  .  952.822  1,036.560  {Includes  PARADE.  86.632  lines. 

i?l6B?8  .  OKLAHOMA  CITY,  OKLA. 

1,400,406  1,385,678  #News-m .  1,986.203  1.978.607  ,  .  ,  abo  sei  1085 

- - - -  #New8-S  .  1.68f,891  2.045.891  Ok  ahoman-m  1.089.731  1.08  . 

4.878.761  4.568.778  Journal-American-e  1,289.101  1,168.004  O)tlahoman-S  .  471.733 

EEK.  92.778  lines.  •Journal-American-S  406.218  568.168  Times-e .  1.21».sui 

Post-e  .  1,868.951  1,204.826  „  ^  Bex  2  866 

,  CONN.  Post-S  .  110,993  140,466  Grand  Total  . .  2.780.865  2.8  . 


tincludes  THIS  WEEK.  92.773  lines. 
{Includes  PARADE.  71,495  lines. 


Clarion  I>edgei^m. 
{Clarion  Ledger 
A  News-S 
Daily  News-e  ... 
Sute  Times-e  . .  . 
(Note) 

State  Times-S  . . 
(Note) 


JACKSON.  MISS. 


lines.  LOUISVILLE,  KY. 

Courier  Journal-m  1,575,195  1,586,144 
Courier  Journal-S  881,948  1,111,512 
780,693  Times-e  .  1,826.007  1.826,089 


Grand  Total  2,781,669  2.676.121 
••Includes  FAMILY  WEEKLY.  34.359 
lines. 


Sun-e 

286,627  ••Sun-S 


Grand  ToUl  4,283,150  4.621,745 

LOWELL.  MASS, 
in-e  .  812,708 


NEW  LONDON.  CONN. 

Day-e  .  962.190  861.779 

NEW  ORLEANS.  LA. 
Times-Picayune-m  2,787,260  2,549,796 


Grand  Total  2,609.061  2,794.176 
Notb:  State  Times  first  edition  Feb¬ 
ruary  28.  1956. 

{Includes  PARADE.  71,495  lines. 


Grand  ToUl  .  1,027,642 

••Includes  FAMILY  WEEKLY,  34- 
369  lines. 


tTimes-Picayune 
A  States-S  . . . . 

Item-e  . 

•Item-S  . 

States-e  . 


963,107  1.206.470 
1.240.970  1,019.968 


417.990  658,065 

1.303.877  1.236,993 


JACKSONVILLE.  FLA.  Telegram  NewsU 

Times  Union-m  . .  1,869.497  1,796.913  ^^s-S 

tTimes  Union-S  633.042  810.237  ‘*'®'''-am  ivews-a 


LYNN,  MASS. 

Item-e .  777,860 

Telegram  News-e  .  678.607 

Telegram  News-S  165,220 


Grand  Total  1,621,677 

MEMPHIS.  TENN. 
Commercial 

Appeal-m  .  2,197,367 


Grand  ToUl  .  2,602.639  2.607.160 

tincludes  THIS  WEEK.  92,773  lines.  MEMI 

JERSEY  CITY.  N.  J.  ^ApwaUm 

Jersey  Journal-e..  1,319,749  1,192,986  tCommercial  ‘ 
Notb  ;  Jersey  Journal-e  Appeal-S  .  .  . . 

T.  Y.  1,319,749  lines  includes  Press-SrimiUr-e 
239,818  lines  of  part-run  adver¬ 
tising.  Grand  ToUl 

f'oo  1-1»2.»86  lines  includes  tincludes  THI 

193,526  lines  of  part-run  adver¬ 
tising.  MERIl 

KANSAS  CITY,  MO.  Record  Journal 

Star-e  .  1.946.664  1,927,164  ,  (See  Note) 

SUr-S  .  883.827  1,1«‘6.212  Notb:  Record 

Times-m  .  1,871.968  1.817,181  Evening 


Grand  Total  . . .  6,713,204  6,670,282 

•Includes  AMERICAN  WEEKLY. 
54,856  lines. 

tincludes  THIS  WEEK.  92,773  lines. 


'•TENN.  ::::::: 

Herald  Tribune-m 
2,197,367  2,190,829  tHerald  Tribune-S 


NEW  YORK.  N.  Y.  ’ 

.  2.607.7.38  2.222836 


Mirror^m  .  .  - 

775.988  987,366  Mirror-S  .  859,033  479.932 

1,400,406  1.885.678  #News-m .  1,986.203  1.978.607 

- - - -  #New8-S  .  1.68f,891  2.045.891 


1,191.947  1.228.561 

847.450  1,078.197 


952.322  1,036.560 
859.033  479.932 


l,58f’,891  2’.045’.891  Oklahoman-m 


Grand  Total  . . 


4.701.449  4.939.657 


tincludes  THIS  WEEK,  92,778  lines.  •Journal-Americ; 

MERIDEN,  CONN.  PMt^  '!!!!!! 

Record  Journal  . .  832,876  808,178  World  Telegram 

(See  Note)  A  Sun-e . 

Notb:  Record  Morning  and  Journal  _  ,  , 

Evening  are  sold  only  in  com-  Grand  Total  . 

bination.  Linage  of  one  edition.  Notb:  Mirror- 
Record  Morning  only  is  shown.  This  Year 


1,868.951  1,204.826 

110,993  140,466 


1.219!401  1.182. 

2.780.865  2.866. 


1,604.736  1.469,228 


Grand  Total  . . .  16,614.786  17,626^17  (Last  Year)  1.182.060  lines  incmn- 

NtrrB:  Mirror-m  87.066  lines  part-run  advei^dBg. 

This  Year  962,322  lines  includes  (Continued  on  page  68) 

EDITORS  PUBLISHER  for  December  1,  1996' 


Grand  Total  . . .  2.780.865  Z.sss. 

Times  1,291.401  lines  incl^  107.* 
342  lines  part-run  advertising.  ^ 
(Last  Year)  1.182.060  lines  inclu** 
87.066  lines  part-run  advertising. 
(Continued  on  page  68) 
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^  To  Advertisers, 
Agencies  And  Public 
Relations  Executives 


If  you  are  planning  a  campaign  for  1957  involving  public 
relations,  public  service,  corporate  or  institutional  adver¬ 
tising,  EDITOR  &  PUBLISHER  should  be  seriously  con¬ 
sidered  because — 


If  you  have  anything  important 
to  tell  the  Public,  one  of  the  best  ways 
of  doing  it  is  to  tell  the  Press  which 


reads  EDITOR  &  PUBLISHER 


This  is  Number  1  of  a  series  of  messages  concerning  the 
value  of  EDITOR  &  PUBLISHER  as  an  indispensable 
medium  for  public  relations  advertising. 

If  you  are  interested  in  making  this  type  of  advertising  as 
effective  as  possible,  send  for  our  new  brochure,  “Rifle 
Shot  Public  Relations,” 

Tell  the  Press — and  you  tell  the  Public! 


editor  ac  PUBLISHER  for  December  1,  1956 


(Continuirii  from  paRc  A6) 
OMAHA,  NEBR. 

1956  1955 

World-Herald  1,569,068  1,394,769 

(See  Note) 

World-Herald-.S  712,603  933,609 

Grand  Total  2,271,671  2,328,378 

Note: 

World-Herald  Hold  in  combination 
Mornine  and  Evening,  linaRe  of 
only  one  edition,  EVENING,  is 
shown. 

PASAUENA,  CALIF. 

Star-News-e  1,221,606  908,806 

SStar-News-S  618,863 

lndei>endent- 

Star  News-S  .  421,006 

Inde|>endent-m  1,087,040  983,166 

Inde|>endent-S  360,666 

Grand  Total  2,729,661  2,771,370 

Slncludeo  PARADE,  71,496  lines. 

PAWTl’CKET,  R.  I. 

Times-e .  1,167,409  1.088.468 

PEORIA.  ILL. 

Journal  SUr  -  1,602.624  1,444,067 

( See  Note) 

SJournal  Star-S  518,678  679,893 

Grand  Total  2,021,302  2,123.960 

Note  : 

Journal  Star  MorninR  and  Journal 
Star  EveninR  sold  in  combination. 
LinaRe  of  only  one  edition— Jour¬ 
nal  Star  EveninR — is  shown. 
^Includes  PARADE,  71,496  lines. 

PHILADELPHIA.  PA. 

Bulletin-e  .  2.673,241  2,622.838 

•tBulletin-S  677,394  663,379 

Inquirer-m  2,111,307  2,036,984 

Inquirer-S  .  1,446,131  1,896.306 

News-e .  666,646  674,010 

Grand  Total  .  7,473.619  7,693.517 

•Includes  AMERICAN  WEEKLY. 

64,866  lines. 

tincludes  THIS  WEEK.  92,773  lines. 
PHOENIX,  ARIZ. 

Gazette  (See  Note)  2,094,831  1.839,873 

tRepublic-S  . .  637,962  776,327 

Grand  Total  . .  2,732,783  2,616,200 

Note: 

Gazette  is  sold  in  combination 
MorninR  and  EveninR ;  linaRe  of 
one  edition  only,  EveninR,  is  shown, 
tincludes  THIS  WEEK.  94,668  lines. 

PITTSBURGH.  PA. 

Post  Gazette-m  .  1.346,020  1,198,593 

Press-e  .  2,168,677  1,961,170 

tPress-S  .  992,444  1,182,978 

Sun  TeleRraph-e  1,067,983  1,086,830 

•Sun  TeleRraph-S  663,616  760,074 

Grand  Total  6,128,639  6,179.645 
•Includes  AMERICAN  WEEKLY, 

64,866  lines. 

tincludes  THIS  WEEK.  92,773  lines. 

PORTLAND.  ORE. 

Oi«Ronian-ro  1,836,194  1,794.3.68 

•OreR<mian-S _  778,447  1,026,724 

Journal-e  .  1,394,166  1,291,014 

tJournal-S  . .  431,706  626,006 

Grand  Total  4.439,602  4.637,102 
•Includes  AMERICAN  WEEKLY. 

62,726  lines, 

tincludes  THIS  WEEK,  94,668  lines. 

POUGHKEEPSIE,  N.  Y. 

New  Yorker-e  1,063,038  980.096 

New  Yorker-9  247,821  314,860 

Grand  Total  1,300,869  1,294.946 

PROVIDENCE.  R.  I. 

Bulletin-e  .  2,137.672  1,904.036 

Journal-m  .  1,112.634  1,039.921 

tJournal-S  _  734,663  878,219 

Grand  ToUl  3,984,969  3,822.176 
tincludes  THIS  WEEK.  92,773  lines. 
QUINCY.  MASS. 

Patriot  LedRer-e  901,671  865.036 

READING.  PA. 

EaRle  (See  Note)  1,326,786  1,341.141 

EaRle-S  .  222.264  298,563 

Grand  Total  1,648,040  1,639,694 

Note: 

EaRle  EveninR  and  Times  MorninR 
sold  in  combination,  linaRe  of  one 
edition,  EaRle  EveninR,  only  is 
shown. 


RICHMOND.  VA. 

1956  1955 

News  Leader-e  1,923,238  1,825,867 

Times  Disi>atch-m  1,506,264  1,499,980 

tTimes  Dispatch-S  895,603  1,090,667 

Grand  ToUl  4,326.005  4,416,404 

tincludes  THIS  WEEK.  92,773  lines. 
ROANOKE.  VA. 

Times-m  .  1,024,277  995,866 

5Times-S  .  319,260  422,129 

World-News-e  1,061,469  1,024,297 

Grand  Total  ...  2,394,996  2.442,291 

SIncludes  PARADE,  71,496  lines. 

ROCHESTER,  N.  Y. 

Democrat  & 

Chronicle-m  . .  1,730,631  1,760,679 

tDemocrat  & 

Chronicle-S  934,197  1,072,757 

Times  Union-e  .  2,178,178  2,113.802 

Grand  Total  .  4,842.906  4,937,238 

tincludes  THIS  WEEK.  92,773  lines. 

SACRAMENTO,  CALIF. 

Bee-e  . . .  2,177,129  2,172,399 

Union-m  .  629,946  687,743 

••Union-S  .  373,148  460,431 

Grand  Total  .  3,180,222  3,210,673 

••Includes  FAMILY  WEEKLY,  34,369 
lines. 

ST.  LOUIS.  MO. 

Glo)>e  Democrat-m  1,299,067  1,313,437 

•tGlobe  Demncrat-S  6.30.648  778,630 

Post  Dispatch-e  . .  2,373.614  2,234.686 

5Post  Dispatch-S  .  1,136.197  1,464,721 

Grand  Total  . .  6,438,426  6,791,474 

Note: 

Globe  Democrat-m  1966  —1,299,067 
includes  136,060  lines  of  part-run 
advertisinR. 

Globe  Democrat-m  1966  1,313,487 

includes  121,236  lines  of  part-run 
advertisinR. 

•Includes  AMERICAN  WEEKLY. 

.64,856  lines. 

tincludes  THIS  WEEK.  92,773  lines, 
includes  PARADE,  69,843  lines. 

ST.  PAUL,  MINN. 

Pioneer  Press-m  .  1.864.686  1,424,081 

•Pioneer  Press-S  ,  900.901  1,188.363 

Dispatch-e  .  1,863,636  1,790,464 

Grand  Total  .  4,119,123  4.402.908 

•Includes  AMERICAN  WEEKLY. 

54.856  lines. 

ST.  PETERSBURG.  FLA. 
lndei>endent-e  .  896,836  874,630 

Times-m  ..  2,149.796  1.679,216 

5Times-S  ...  . .  690,346  782,126 

Grand  Total  3,736.976  3,335,971 

SIncludes  PARADE,  71,496  lines. 

SAN  ANTONIO.  TEXAS 

Ex|>ress-m  .  1,682,237  1,660,364 

tExpress-S  .  732,304  957,596 

News-e .  1,813.716  1,663,190 

LiRht-e  .  1.872.677  1,749,226 

•LiRht-S  .  669.019  868,648 

Grand  Total  6,719.962  6.798.923 

•Includes  AMERICAN  WEEKLY. 

54,866  lines. 

tincludes  THIS  WEEK.  92.773  lines. 
SAN  DIEGO.  CALIF. 

Union-m  .  1,604,471  1,618,9.33 

5Union-S  .  770,661  974,293 

Tribune-e  2,184,210  2,030,620 

Grand  Total  .  4,569,232  4.623,846 

SIncludes  PARADE.  71.496  lines. 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,236,403  1,131,778 

tChronicle-S  . .  602.661  784.261 

Examiner-m  .  2,051,626  1,879,640 

•Examiner-S  942.630  1.205,881 

Call-Bulletin-e  843,693  894,236 

News-e  .  971,969  913,474 

Grand  Total  6.6T7.872  6.809.169 
Chronicle-m  Note:  1,236,403  lines  in¬ 
cludes  31,972  lines  part-run  ad¬ 
vertisinR. 

(Last  Year)  1,131,778  lines  includes 
28,926  lines  part-run  advertisinR. 
(3hronicle-S  Note:  602,661  lines  in¬ 
cludes  23,706  lines  part-run  ad¬ 
vertisinR. 

.  (Last  Year)  784,251  lines  includes 

34,866  lines  part-run  advertisinR. 
tincludes  THIS  WEEK.  94.568  lines. 
•Includes  AMERICAN  WEEKLY. 
62,726  lines. 


SAN  JOSE,  CAUF. 


195« 

1955 

Mercury-m  . . 

1,656.625 

1,413.277 

New9-e  . 

1,847,986 

1,460.511 

Mercury-News-S  . 

689,803 

696,917 

Grand  Total 

4,093,313 

3,469,706 

SCHENECTADY,  N.  Y 

Gazette^m  . 

1,872,178 

1.260.244 

Union  Star-e 

1,194,271 

1,062,646 

Grand  Total 

2.666,449 

2.322,790 

SCRANTON,  PA. 

Times-e  . . . 

1,276,621 

1.288.569 

SEATTLE,  WASH. 

Post*Intelli{(encer-] 

♦Post- 

m  1,336,162 

1,304.189 

IntelliRencer-S 

681,428 

666,672 

Times-e  . 

2,067,640 

1,933,088 

Times-S  . 

730,771 

830,786 

Grand  Total 

4.704,991 

4.723.736 

•Includes  AMERICAN  WEEKLY. 

^'2,725  lines. 

SHREVEPORT,  LA. 

Journal-e  .  . . . 

.  1.201,116 

1,116,412 

Times-m  . . 

1..344,391 

1,247,325 

Times-S  . 

378,672 

461,257 

Grand  Total 

2.924,078 

2,823,994 

SOUTH 

BEND,  IND. 

Tribune-e  .  . 

1,761,128 

1,658,107 

Tribune-S  . 

640,268 

634,603 

Grand  Total  . . 

2,301,386 

2,292,710 

SPOKANE.  WASH. 

SiK)kesman- 
Review-m  . 
tS|M)kesman- 

1,095,864 

929,087 

feview-S  . 

672,985 

674,829 

Chronicle-e 

1,298,676 

1,148,891 

Grand  Total 

.  2.967.424 

2,762,807 

tincludes  THIS  WEEK.  94,658  lines. 

STOCKTON.  CALIF. 

Record-e  . 

.  1,610,669 

1.476,253 

SYRACUSE,  N.  Y. 

Herald  Journal-e 

1,960,133 

1.862,648 

♦SHerald 

American-S 

714,010 

860,499 

Post-SUndard-m 

1,110.272 

997.680 

tPost-Standard-S 

440,326 

372.316 

Grand  ToUl 

.  4,214,741 

4,083,142 

•Includes  AMERICAN  WEEKLY. 

64.866  lines. 

tincludes  THIS 

WEEK,  92,773  lines. 

SIncludes  PARADE.  71,496  lines. 


TACOMA 

.  WASH. 

News-Tribune-e 

1,622.261 

1,434.282 

News-Tribune-S  . 

482,749 

608,391 

Grand  Total  . .  . 

2.106,000 

2.042,673 

TAMPA 

,  FLA. 

Tribune-m  ... 

1.914,683 

1,728.662 

•Tribune-S  . 

711.616 

826,512 

••Times-e  . 

645,630 

734,865 

Grand  Total 

3.271,829 

3,288,929 

♦Includes  AMKKICAN 

WEEKLY, 

.54.866  lines. 

••Includes  FAMILY  WEEKLY,  34.369 


lines. 


TOLEDO,  OHIO 


Times-m  . 

1,276,098 

1.267.209 

Btade-e  . . . 

2,167.262 

2,030.404 

Biade-S  . 

996,306 

1,262.277 

Grand  Total 

4,429.666 

4,649.890 

TORONTO, 

,  CANADA 

Globe  &  Mail-m 

1,681,007 

1.610.263 

tTeleRram-e  . 

2.690.747 

2.686,799 

Star-e  . . 

2,987,836 

3.068.330 

Star-w  . 

113,619 

148,009 

Grand  ToUl  .  . . 

7.373,109 

7,602.391 

tincludes  WEEKEND  MAGAZINE. 

131.131  lines. 

TRENTON,  N.  J. 

EveninR  Times-e 

1.402.392 

1,272,676 

♦•Times 

Advertiser-S 

366,343 

424.709 

Trentonian-m 

807.266 

834.943 

Grand  Total 

2.575.»90 

2.832.S27 

••Includes  FAMILY  WEEKLY.  34.- 
359  lines. 

TROY,  N.  Y. 

Record  (See  Note)  1,262.769  1,160.613 

Note: 

Record  MorninR  sold  in  combin¬ 
ation  with  Times-Record  EveninR. 
LinaRe  of  one  edition.  Record 
MorninR  only  is  Riven. 


TULSA.  OKLA. 

1956 

Tribune-e  .  1,791,051 

World-m  .  1,728,371 

World-S  .  666,980 


liU 


Grand  Total  4.076,402  4,11747| 
UNION  CITY.  N.  J. 

Hudson  Dispatch-m  933,693  90tJT7 
UTICA.  N.  Y. 

Observer  Dispatch-e  1,126,369  1,01(411 
••Observer 

Dispatch-S  ....  327,119  39C4W 

Press-m  .  1,241,198  l.ltS.Kt 


Grand  Total  .  2,694,698  2,628 143 

••Includes  FAMILY  WEEKLY,  ’l4. 
369  lines. 


WASHINGTON,  D.  C. 

New»-e  .  1,110,876  l,084,8l<i 

Post  & 

Times-Herald-m  2,713,197  2,364,2I( 

•{Post  & 

Times-Herald-S  872,499  1481,171 

Star-e  .  3,227,954  3,061 8M 

tSlar-S  .  1,0  1  0,791  1.287  (44 


Grand  Total  .  8,935,317  9,07(,IN 

•Includes  AMERICAN  WEEKLY. 
64,866  lines. 

tincludes  THIS  WEEK.  92,771  linti. 
SIncludes  PARADE,  71,495  linn. 


WATERBURY,  CONN. 
Republican-S  .  328,866  381,411 

American-e  .  1,609,737  l,3M.I!t 


Grand  Total  . .  .  1,838,602  1,688,141 

WESTCHESTER  COUNTY 
MACY  GROUP,  N.  Y. 
Mamaroneck 

Times-e  .  798,823  624,841 

Mount  Vernon 

ArRus-e  -  1,027,688  901,844 

New  Rochelle 

Standard-Star-e  1,041,484  911,IK 

OssininR  Citizen- 

ReRister-e  .  743,42  0  630,823 

Peekskill  Star-e  655,205  643JI! 

Port  Chester 

Item-e  .  1,016,697  784,7»» 

Tarrytown  News-e  784,698  641,184 

Yonkers  Herald 

Statesman-e  1,068,305  944,(5) 

White  Plains  Re- 

imrter  Dispatch-e  1,24  3,154  1,061,(41 


Grand  Total  .  8,268,474  7,064,1(7 

WICHITA.  KANSAS 

Beaoon-e  .  1,128,038  1.228,8(5 

•Beacon-S  .  391.760  501,(54 

EaRle-m  ..  1,815,433  1,741,517 

tEaRle-S  . 560,872  651.775 

EaRle-e  . 1,391,826  1.285.474 


Grand  ToUl  .  6.287.928  5.409.14( 

•Includes  AMERICAN  WEEKLY. 

54,866  lines. 

tincludes  THIS  WEEK.  92.773  linn. 
WINSTON  SALEM.  N.  C. 
Journal  (See  Note)  1,074,.595 
Journal  & 

Sentinel-S  308,344 


Grand  Total  .  1,382.939 

Note: 

The  Journal  MorninR  and  &ntiB«l 
EveninR  are  sold  in  combination. 
LinaRe  of  only  one  edition.  Journal 
MorninR,  is  shown. 

WORCESTER,  MASS. 

TelcRi-am-S  .  696.498  7n.W 

TeleRram-m  .  1,063.726  1,018J88 

Gazette-e  .  1,492,663  l.S61.(l6i 

Grand  Total  .  3,162.787  S,086,8» 


YAKIMA.  WASH. 

Republic  (See  Note)  996.885 
5Herald-S  310.750 


942.972 

270,0(8 


Grand  Total  ..  1.306.636  1.212.98( 

Note: 

REPUBUC  EveninR  and  HERA^ 
MorninR  sold  in  combination;  Ii»- 
ORe  of  one  edition  only,  Evenina. 
is  shown. 

SIncludes  PARADE.  70.646  line*. 


YOUNGSTOWN.  OHIO 


Vindicator 
TeleRram-e  . . 
SVindicator 
TeleRram-S  . 


1.746,762  1.660.584 
861,816  1.058,125 


Grand  Total  .  2.698,677  2.718.711 

SIncludes  PARADE.  71.496  line*. 
(Continued  on  paRe  60) 
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How  to  spread  the  news 

in  Pennsylvania's  No.  3  'City' 


When  you’re  planning  your  sales  program  for  the  coming  year,  it  will  |)ay  you 
to  take  stock  of  your  position  in  Pennsylvania.  Are  you  getting  the  benefit  of 
all  the  important  markets  in  this  prosperous  State?  Or,  have  you  been  passing 
up  its  No.  3  “City”?  The  composite  metropolis,  made  up  of  the  11  markets 
below,  corrals  one-sixth  of  all  the  customers  and  spendable  dollars  in  the  State. 
If  you  want  to  pack  real  power  in  your  sales  punch  in  this  third  largest  market 
in  Pennsylvania,  you  have  to  spread  your  name  and  your  news  around.  .And 
it’s  so  easy  if  yi>u  just  remember  .  .  .  .30 /<  of  these  buying-powered  consumers 
.  .  .  almost  a  quarter  million  of  them  .  .  .  rely  on  their  local  newspapers  as 
their  market  guide.  Spread  the  news  of  your  sales,  savings,  services  to  the 
friendly  folks  in  Pennsylvania’s  No.  3  “City”  by  putting  these  hometown  news- 
pa|)ers  at  the  top  of  your  next  list. 


Sell  Pennsylvania's  No.  3  ''City  with  these  newspapers: 

BEAVER  FALLS  NEWS-TRIBl'NE  (E)  •  CHAMBERSBURG  PUBLIC 

OPINION  (E)  •  COATESVILLE  RECORD  (E)  •  CONNELL8VILLE 

COURIER  (E)  •  INDIANA  GAZETTE  (E)  •  JEANNETTE  NEWS- 

DISPATCH  (E)  •  LOCK  HAVEN  EXPRESS  <E)  •  NEW  CASTLE 
NEWS  <E)  •  SUNBURY  DAILY  ITEM  (E)  •  TOWANDA  REVIEW 
<M)  •  WARREN  TIMES-MIRROR  (E)  •  WASHINGTON  OBSERVER 

REPORTER  (MAE)  *  WILLIAMSPORT  SUN-GAZETTE  (E)  * 

YORK  DISPATCH  <E) 
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(Continued  from  page  68) 
ABERDEEN,  S.  D. 

1956  1955 

Amer:can-New8-e  . .  408,526  367,210 

American-News-S  143,400  183,060 

Grand  ToUl  . .  651,925  640,260 

ALTOONA,  PA. 

Mirror-e  _  1,195,474  1,046,81.2 

APPLETON-NEENAH- 
MENASHA,  Wise. 

Po8t-Crescent-e  1,660.484  1,614,380 
BATTLE  CREEK,  MICH. 
Enquirer  and 


News-e  . 
Enquirer  and 

1,031,944 

1,062,668 

News-S  . 

233,686 

332,464 

Grand  Total 

.  1,266,630 

1,395,117 

BIRMINGHAM,  ALA. 

New»-e . . . . 

.  2,116,177 

2,081.246 

News-S  , . .  .  .  . 

793.633 

1.000,009 

Post-Hersild-m 

1,410.491 

1,460,731 

1956 

1955 

Tribune- 

I)emocrat-d 

1,314,299 

1,168.216 

KENNEWICK-PASCO 

RICHLAND,  WASH. 

Tri-City  Herald-e 

648,191 

666,419 

Tri-City  Herald-S 

99.099 

159,866 

Grand  Total 

647,290 

726.286 

KINGSTON,  N.  Y. 

Freeman-e 

808,304 

660,968 

LINCOLN,  NEBR. 

Star-m  . 

1,026,676 

1.062,278 

Journal-e  . 

1,0.53,948 

1,024,954 

Journal  &  SUr-S 

226,870 

286,258 

Grand  Total 

2,307,494 

2,372,490 

MADISON,  Wise. 

CapiUl  Times-e  . 
Wise.  SUte 

1,183,777 

1,128,134 

Journal-m 

SWisc.  Sute 

1,199,870 

1,166,393 

Journal-S  ..... 

470.996 

690,156 

Grand  Total 

4.320,301 

4,631,986 

BURLINGTON,  VT, 

Free  Press-m 

780,964 

790,969 

CANTON,  OHIO 

Repository-e  . .  . 
Repository-S  . 

1,870,886 

742,238 

1,866,906 

796,376 

Grand  Total 

..  2,612,624 

2.662.282 

CARBONDALE-HERRIN- 
ML'RPHYSBORO,  ILL. 


Southern 


IlMnoisan-e  .... 

481,768 

470,218 

Southern 

Illinoisan-S 

64,488 

74,256 

Grand  Total 

636,256 

544,474 

CASPER.  WYO. 

Tribune- 

Herald-e  . 

479,206 

482,384 

SUr-m 

337,664 

829,420 

Tribune-Herald 

ft  Star-S 

106,876 

116,970 

Grand  Total  . 

928,636 

928,774 

CHAMPAIGN-URBANA,  ILL. 

Courier-e  . 

751,436 

736,448 

Courier-S  . 

201,866 

226,100 

Grand  Total 

963,302 

961,648 

CHILLICOTHE,  OHIO 

Gasette-e  ... 

770,773 

794,520 

DAVENPORT.  IOWA 

Times-e  . 

1,274,700 

1,249,-374 

Democrat-S  ..... 

32',096 

332,696 

Democrat-e 

902,090 

1,011,962 

Grand  Total 

2,603.886 

2,694,032 

DAYTONA 

BEACH.  FLA. 

News-e 

693,630 

619,676 

News-Joumal-9 

198,464 

210,714 

Journal-m  . 

668,108 

610,880 

Grand  Total 

.  1,660,202 

1,441,269 

DECATUR,  ILL. 

Herald  and 

Review-me  .  . 

1,131,410 

1,017,894 

Herald  and 

Review-S  ..... 

396,620 

466,728 

Grand  ToUl  . . 

,  1,628,030 

1,478,122 

EAST  ST. 

LOUIS,  ILL. 

Journal-e  . 

679,232 

659,168 

Joumal-S  . 

230,036 

287,802 

Grand  ToUl 

809,268 

846,966 

GRAND  FORKS,  N.  D 

Herald-meS  .  . 

710,964 

766,747 

GREEN 

BAY.  Wise. 

Press-Gazette-e  . 

.  1,607,674 

1,428,320 

GREENWICH.  CONN 

Time-S  . . 

666,464 

520,548 

HUNTINCrrON,  W.  VA, 

Advertiser-e  .... 

1,264,468 

1,183,660 

Herald  Dispatch-m  1,288,684 

1,194,363 

•Herald 

Advertiser-S  . 

384,839 

468,121 

Grand  ToUl  .  2,877,481  2,846,134 

•Includes  AMERICAN  WEEKLY, 
64,649  (1966);  67,843  (1966). 

COMIC  WEEKLY  6,482  (1966)  ; 

11,103  (1966). 

HYANNIS,  MASS. 

Cape  Cod  Standard- 
Times.e  .  442,612  400,148 


Grand  Total  , 

2,854,642 

2,874.683 

Sincludes  PARADE,  71,092. 

MOLINE-ROCK  ISLAND. 

ILU 

Arcus-e  . 
Dispatch-e 

1.020,978 

1,137,052 

1,048,305 

1,149,428 

Grand  Total  . 

2.168,030 

2,197,733 

MONTGOMERY,  ALA. 

Advertiscr-m  . . 

Advertiaer-S  . 

Journal-€  . 

1,081,664 

288,372 

1,103,214 

1,062,978 

456,610 

1,087,786 

Grand  Total 

2.473,240 

2.607,874 

NEW  BEDFORD,  MASS. 

Stn  nda  rd-Ti  mea-e 
SStandard-Times-S 

1.081.822 

267.836 

969.616 

338,710 

Grand  Total 

1,349,668 

1.298,326 

5Includes  PARADE,  71,108 
80.046  (1965), 

(1956)  ; 

NEWPORT  NEWS- 
HAMPTON-WARWICK, 

VA. 

PresB-m  . 

Times-Herald-e  . . 
Press-S  . 

1,009.484 

1,129,814 

308,962 

929,404 

1,017.954 

310,786 

Grand  ToUl 

2.448,260 

2.268,144 

NORRISTOWN.  PA. 

Times-Herald-e 

867,032 

886,703 

OIL  CITY-FRANKLIN, 

PA. 

629,136 

869,140 

664,485 

373,674 

News-Herald-e  . . 

Grand  Total  . 

898.276 

938,159 

ORLANDO.  FLA. 

Sentinel-m  . 

Star-e  - 

Sentinel-SUr-S  . . 

1,650.040 

1,602.692 

479,640 

1,230.432 

1,243.746 

426,376 

Grand  ToUl 

,  2,682,272 

2,899,664 

PASSAIC-CLIFTON.  N 

.  J. 

Herald-News-e 

1.266,608 

1,164,198 

PENSACOLA,  FLA. 

Joumal-m  . . . . 

News-Journal-S 
News-e  . . 

1,141,098 

838,170 

763,088 

886.256 

363,962 

660,972 

Grand  ToUl  . . 

2,232,366 

1,891,190 

PINE  BLUFF.  ARK 

Commercial-e  . .  . 
Commercial-S  . . 

677,192 

116.228 

619,904 

161,864 

Grand  ToUl 

693,420 

681,768 

POTTSTOWN.  PA. 

Mercury-m  . 

917,042 

840,668 

RAPID 

CITY.  S.  D. 

Journal-e  ..... 
Joumal-S  . 

690,282 

164,882 

674,252 

170,674 

Grand  ToUl 

746,164 

744,926 

ROCKFORD,  ILL. 

SUr-m  . 

Register- 
Republic-e  . . . 
Star-S  . 

1.268,162 

.  1.886,468 

531,034 

1,066,160 

1,664,460 

616,006 

Grand  ToUl 

.  3,675,644 

3,326,616 

SALISBURY,  N.  C. 

634,046 

667,384 

234,388 

178.124 

Grand  ToUl 

807,170 

891,772 

SIOUX  FALLS,  S.  D. 

1956  1955 

ArRUB-Leadcr-e  .  881,610  806,946 

ArKus-Leader-S  263,382  336,770 

1 


DENISON,  TEXAS 
1956 

Herald-e  .  869,842 

Herald-S  .  112,966 


Grand  Total  ...  1,144,892 

SUPERIOR,  Wise. 
Tele*ram-e  700,644 

WAUKEGAN,  ILL. 

News-Sun-e  .  1,244,502 

WILMINGTON.  DEL. 
News-Journal-me  1,869,410 
CANADA 

CALGARY,  ALTA. 

Herald-e  ..  _  1,766,721 

CHARLOTTETOWN.  P.E.I. 
Guardian-m  .....  632,162 

CHATHAM.  ONT. 

News-e  .  811,412 

EDMONTON.  ALTA. 
Journal-e  .....  1,866,026 


,143,716 

648,692 

1,086,210 

1,741,512 

1,707,909 


19S( 

_  145.01 

Grand  Total  . . .  472,80  8  496,174 

MARSHALL,  TEXAS 
News  Messenser-e  .  449,078  38240 

2*0.70 


Newt  Messenger-S.  166,316 

Grand  Total  .  . .  604,399 

PARIS,  TEXAS 

News-e  .  366,370 

News-S  .  99.664 


014.04 


34940 

15340 


Grand  Total  . . .  466,024  5024M 

SAN  ANGELO.  TEXAS 
MominR  Times-m  .  672.084  721444 


Standard-e 


695,212 


GALT,  ONT. 

Reporter-e  .  810,619 

GUELPH.  ONT. 

Mercury-e  .  .  _  823,350 

HAMILTON.  ONT. 

Spectator-e  .  2,628,211 

KIRKLAND  LAKE,  ONT. 

Northern  Daily 

News-e  .  334,905  357,716 

MEDICINE  HAT.  ALTA. 

2News-e  ...  679.578  691,684 

includes  WEEKEND  130,330  (1966)  ; 
132,850  (1955). 

MOOSE  JAW.  SASK. 

Times-Herald-e  671,763 

NANAIMO.  B.C. 

Free  Press-e  .  572.293 

ORILLIA,  ONT. 

Packet  t  Times-e  316,899 

OSHAWA,  ONT. 

Times-Gaiette-e  .  866,809 

OTTAWA.  ONT. 

2Citizen-e  .  1,966.322  1,748,718 

IlncludinR  WEEKEND  MAGAZINE 
and  Comic  section. 

PORT  ARTHUR.  ONT. 

News-C%ronicle-e  996,048  888,488 

PRINCE  ALBERT.  SASK. 

Herald-e  .  477.310  431,862 

QUEBEC.  QUE. 

CTironicle- 

Teletrraph-e  .  431,644 

SARNIA,  ONT. 

Observer-e  936,868 

SUDBURY.  ONT. 

Star-e  •  936,444 

TIMMINS.  ONT. 

Press-e  . .  627,979 


626,135 

Standard-Times-S 

302.624 

361M 

Grand  ToUl  . . . 

.  1,669,920 

I.794.TH 

882,686 

GREENVILLE,  TEXAS 

1,708,980 

Banner-e  . 

Banner-S  . 

246,638 

87.670 

2Il.Ni 

37.411 

Grand  ToUl  . 

834,208 

S01J3T 

871,678 

SNYDER,  TEXAS 

846.016 

Daily  News-e 
Daily  News-S  . .  . 

230.202 

162,568 

222,444 

242JN 

Grand  Total  . . 

382.760 

444.114 

2,376.367 

ADVERTISING 

LINAGE  SERVIC2 

AUGUSTA,  GA. 

CTironicle-m 

( see  Note)  ....  893,786 

SOironicle-S  .  267,233 


874,777 

379.711 


601,624 


516,356 


329,864 


661,683 


Grand  ToUl  . .  1,161,019  U474II 

11966— 72,036  lines  PARADE. 

!  1956— 80,401  lines  PARADE. 
NOTE;  Chronicle  (m)  sold  In  combiBi. 
tion  with  Herald  (e). 

BLUEFIELD,  W.  VA. 
TeleRraph-m 

(see  Note)  . .  613,043  472425 

••Telegraph-S  ...  171.288  191.577 

Grand  Total  . .  684,331  664.442 

*•1966-72,036  lines  F.  W.  Advertiiisf. 

1956 —  lines  F.  W.  Advertinsf. 

NOTE:  Telesrraph  (m)  sold  in  cofflbiu- 
tion  with  Sunset  News  (t). 
COLUMBIA.  S.  C. 

State-m  .  .  988,868  990,414 

•State-S  .  432.340  424,425 

Record-m .  843.480  883,714 


2.214.688  2,500435 
lines  AMERICAN 


397.336 


818,101 


914.406 


620,640 


VANCOUVER.  B.C. 

Herald-m  .  442.619  398,118 

Province-e  .  1,664,882  1,707,807 

2Sun-e  .  2,676.014  2.427,852 

includes  WEEKEND  MAGAZINE. 
131,194  (1966);  133,238  (1966). 
WELLAND.  ONT. 

Tribune-e  .  780,719  784,666 

WINNIPEG,  MAN. 

Tribune-e  _  1,480,846  1,476,326 

WOODSTOCK,  ONT. 
Sentinel-Review-e  600,180  626,612 

TEXAS  HARTE-HANKS 
NEWSPAPERS 
ABILENE,  TEXAS 
Reix>rter-News-m  .  827,092 

Reporter-News-e  .  847,962 

Reporter-News-S  .  311,062 


Grand  ToUl  . . . 

•1966  —  66,080 
WEEKLY. 

1956  —  68,’687  lines  AMERICAN 
WEEKLY. 

HAVERHILL.  MASS. 
Gazette-e  679,706  6r,9« 

JAMESTOWN.  N.  Y. 
Post-Journal-e  1,100.786  1,014.741 

LEVITTOWN,  PA. 

Times-e  (see  NoU)  847.288  720.40 

NOTE:  Sold  in  oombinatioa  wits 
Bristol  Courier. 

MONROE.  LA. 

World-m  .  763.801  719.4H 

World-S  .  2  1  6.070  282.172 

News-SUr-e  .  742.815  # 


Grand  ToUl  . .  1.711,686  l.««-* 

#3Dld  in  combination  with  WorM 
(m). 

PATERSON.  N.  J. 

Call-m  .  1,109.676  l.»i;**J 

News-e  .  1,372,071  1443,142 


Grand  Total  .  2,481.747  24574H 

SALEM,  ORE. 

CapiUl  Joumal-e  1,059.980  1.048.594 


777,660 

784,658 

460,128 


Grand  ToUl  .  1,986,096  2.012.846 

BIG  SPRING,  TEXAS 

Herald-e  .  446,740  407,932 

Herald-S 


Oreson 
SUtesman-m 
Oregon 
State  sman-S 


849.232 

178,766 


891,974 

149.992 


Grand  ToUl  2.087.928  2.109.542 
SCRANTON.  PA. 

Tribune-m 
SScrantonian-S 


626.811 

362.269 


620.944 

46L194 


189.831  226,916 


Grand  ToUl..  686,671  684,848 

CORPUS  CHRISTI,  TEXAS 

Caller-m  _  1,427,496  1,882,094 

Times-e  .  1,445.808  1,371,790 

Caller-Times-S  864,840  483,112 

Grand  Total 


Grand  ToUl  989.080  1,08».1*» 

51966—72.036  lines  PARADE- 
51965—80.401  lines  PARADE. 

WILKES-BARRE.  PA. 

Record-m  846.793 

TimeswI^ader-«  1,244.375  1.151.I6J 

Independent'S  434.644 


.  3,238,144  3.286,996  Grand  Total  2.624.712  2,488.377 
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SYNDICATES 


Newsfeatures  to  distribute  it  to  were  mentioned  by  student*. 


Cardinal  Mindszenty 
Story  Told  by  Protege 


The  Cardinal  Mindszenty 
Story,  as  told  to  Father  Josef 
Vecsey,  who  has  arrived  in  the 
U.S.  from  Budapest,  is  offered 
in  six  articles  of  1,000  words 
each  by  the  New  York  Herald 
Tribune  Syndicate. 

Father  Vecsey  is  a  protege, 
confidante  and  friend  of  Josef 
Cai'dinal  Mindszenty.  He  had 
long  talks  on  Nov.  1  and  2  with 
the  Cardinal,  who  has  author¬ 
ized  publication  of  his  story. 

The  articles,  scheduled  for 
publication  Dec.  9  and  for  five 
days  thereafter,  give  a  detailed 
account  of  the  trial,  so-called 
confession,  imprisonment  and 
freeing  of  Cardinal  Mindszenty, 


who  now  has  sanctuary  in  the 
U.S.  Legation.  Accompanying 
the  story  will  Ije  illustrations, 
documents,  a  diagram  of  the 
prison. 

The  Herald  Tnbune  authen¬ 
ticated  Father  Vecsey’s  status 
by  checking  with  the  Vatican, 
with  the  Catholic  Chancery  in 
Vienna,  with  Cardinal  Spellman 
in  New  York  and  with  the 
State  Department.  Much  of 
this  work  was  done  by  Barrett 
McGurn,  the  HT’s  regular 
Vatican  correspondent  who 
shared  refuge  with  Cardinal 
Mindszenty  in  the  American 
Legation  in  Budapest. 


‘FBI  Story’ 

On  Most-Wanted  List 


When  Don  Whitehead,  two- 
time  Pulitzer  prize  winner  for 
the  Associated  Press,  got  an  as¬ 
signment  to  do 
a  feature  on  the 
Federal  Bureau 
of  Investigation 
nearly  two  years 
ago,  he  was  tee¬ 
ing  off  on  soma- 
thing  bigger 
than  he  knew. 

His  first  ef¬ 
forts  gained  him 
admission  never  Whitehead 
before  granted 
to  FBI  files,  and  resulted  in 
a  series  for  AP  Newsfeatures 


Small  fry  fry, 


get  a  giant  giggle  or  guHaw  from  the  Lilliputian 
laughmakers . . .  the  friendliest  folk  with  the  gallon-size 
hearts  in  pint-size  bodies.. .  whose  gay  and  fahulous / 
adventures  make  the  Sunday  Comics  reading  a 
«ielightful  adventure  for  parents  and  offspring  alike... 


The  Teenie  Weenies ... 


hy  Wm.  Donahey  ...has  the  .-^tar-studded  cast  of  The  Lady  of 
Fashion.  Cook,  Cowboy.  Dunce.  Old  Soldier,  and  the  (ieneral  — 
rounded  out  with  the  RInming  Rabbit.  Respectable  Mice,  and 
Grandma  Pettigob’s  hen.  Full  color  drawings  and  sparkling  text 
catch  the  eye  and  interest  of  ail  ages,  build  loyal  following!  For 
proofs  and  prices,  phone,  wire,  or  write  Moilie  Slott.  Manager. 

€^hicaff»  \nrh  \0*Brs 


Kulhnnn.  \vir  Ynrk 
Trihunf  Tower.  I'hlfmttn 


Associated 


Lawrence  got  24  votes.  Robert 


members.  APN  spent  weeks  Ruark  was  next  with  17. 


condensing  the  140,000  word  Sylvia  Porter  and  Bob  Comi. 
book  to  ^  chapters  of  a  thou-  dine  tied  for  third  with  11  eaeb 
sand  words  or  so,  tracking  down  and  Winchell  was  fifth  with  10, 
outstanding  illustrations,  in-  Westbrook  Pegler,  Red  Smith 
eluding  some  from  FBI  files,  and  the  Alsops  tied  for  the  sixth 
and  printing  samples  and  de-  place  with  nine  mentions  each 
scriptive  folders.  • 

Two  of  the  revelations  in  the 
book,  and  in  the  serialization.  Social  Agency’s 

-ru  *  FDT  f  1  A  Story  Wins  Ribbon 
1.  That  FBI  agents  si  pp"d  ^ 

into  South  America  secretly  Cincinnati 

during  World  War  II  and  helped  A  local  welfare  group  has  won 

uncover  a  vast  Nazi  espionage  first  prize  in  a  national  contert 

network.  for  a  rotogravure  presentation 


Cincinnati 
A  local  welfare  group  has  won 


that  received  remarkable  usage 
and  acclaim.  .\lso  it  resulted  in 
cooperation  from  J.  Edgar 
Hoover  for  a  definitive  book  on 
the  FBI,  its  history  and  its 
operations. 

Taking  a  year’s  leave  of  ab¬ 
sence  from  AP,  Mr.  Whitehead 
did  his  research  and  wrote  his 
book.  Meantime  he  accepted  an 
offer  from  the  New  York  Herald 
Tribune  to  head  up  its  Wash¬ 
ington  bureau. 


network.  for  a  rotogravure  presentation 

2.  That  the  first  continuing  in  the  Etiquirer  Sunday  Ma?* 
investigation  of  communism  in  zine.  Family  Service,  a  Cmi 
this  country  was  the  result  of  munity  Chest  agency,  took  the 
a  secret  conference  between  blue  ribbon  in  competition  with 
President  Franklin  D.  Roosevelt  265  agencies  of  Family  Service 
and  J.  Edgar  Hoover  in  1936.  Association  of  America  in  230 
Too  Hot  to  Hold  cities. 

The  big  announcement  on  the 

serialization  was  to  be  made  "%Day  in  the  Enquirer,  &pt. 
simultaneously  with  publication  handled  by  John 

of  the  book  Nov.  28  by  Random  Caldwell,  magazine  editor.  Dan- 

lel  Ransohoff,  community  serv- 

But'the  news  proved  too  hot  ™“« 

to  hold.  Rumors  of  the  project 

kept  bobbing  up  in  newspaper  j."  Cincinnati  Art  Museum 
circles.  Finally,  AP  management  design.  ^ 

decided  that  in  fairness  to  all 

member  the  general  announce-  pimonium  Plant 
ment  should  be  carried  in  all  _  rv  i  j 

leased  wires  a  week  sooner  th^n  Kpporit*  iJeclaSHintHi 
planned.  This  was  done  on  Nov.  Richland,  Wash. 

21,  even  before  the  samples  More  than  40,000  atomic  rc- 
were  ready  for  mailing.  search  documents  from  the  Ban- 

Telephones  started  ringing  ford  Atomic  Products  Oper¬ 
and  Western  Union  teleprinters  ation  are  being  screened  for 
working  in  AP’s  New  York  of-  declassification,  the  General 
fices,  and  in  AP  bu-eaus  all  Electric  Co.,  which  operates  the 


Plutonium  Plant 
Reports*  Declassiified 

Richland,  Wash. 
More  than  40,000  atomic  re¬ 
search  documents  from  the  Han- 


Electric  Co.,  which  operates  the 


Down  to  30  Chapters 
While  his  book  “The  Story  of 
the  FBI,”  was  still  in  the  proof- 
sheet  stage,  he  agreed  with  AP 


over  the  countrv.  They  kept  plutonium  plant  for  the  Atomic 


ringing  on  Thanksgiving  Day  Energy  Commission,  announced 


at  the  home  of  Wes  Gallagher,  this  week. 


assistant  general  m?nager.  Documents  which  are  unclas- 

Before  the  week  was  out,  a  sified  are  also  available  to  the 
really  impressive  subscription  pj-ess,  it  was  announced.  Un¬ 
list  had  been  built  up.  Most  of  classified  and  declassified  re- 
the  orders  came  from  editors  ports  are  sold  to  the  public  by 
who  had  not  seen  the  feature,  the  Office  of  Technical  Servic** 
although  samples  had  been  of  the  United  States  Depart- 
mailed  by  then  to  AP  bureaus,  ment  of  Commerce,  Washington, 
Samples  we’-e  being  mailed  out  jy.  C, 
generallv  to  AP  newspapers  ^ 

this  week. 

The  series  is  for  use  six  days  Perry  Converts 
a  week  starting  Jan.  7.  tit  nnilv 


Students*  Choice 


Lawrence,  editorial 


Perry  Converts 
Weekly  to  Daily 

Marianna,  Fla. 
The  Jackson  County  Floridan, 


columnist,  ranks  h’gh  with  Ohio  owned  by  John  H.  Perry  Jr.. 


Universitv  journalism  seniors. 

The  editorial  pag"  class  con¬ 
ducted  by  Dr.  Sexson  E. 
Humphreys  set  up  a  hypotheti- 


changed  from  weekly  to  daily 
(Tuesday-Saturday)  publica¬ 
tion  on  Nov,  30.  The  paper  was 
established  in  1927  and  became 


cal  situation  in  wh'ch  each  mem-  a  Perry  property  in  1946 


her  of  the  class — there  were  31  Publisher  of  the  new  daily  >» 
in  all — imagined  himself  a  pub-  Woodrow  Wilson,  former 
;  lisher  of  a  newspaper  of  about  tor  of  the  Floridan.  The  edi- 
j  .’>0,000  circulation  and  able  to  tor  is  H.  C.  McFarlin. 

'  purchase  six  nationally  syndi-  Marianna  is  the  hub  of  a 
!  cated  columnists.  In  the  31  sug-  giant  governmental  navigation 
gestions,  26  columnists  in  all  project. 
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Contempt  Cases  Hold 
First  Amendment  Test 


Washington  . 
Grand  jury  indictment  of  four 
newsmen  who  refused  to  answer 
Senate  Internal  Security  Com¬ 
mittee  questions  will  lead  to  a 
judicial  test  of  the  scope  of  the 
free  press  and  free  speech 
guarantees  of  the  First  Amend¬ 
ment. 

Charged  with  contempt  of 
Congress  in  true  bills  returned 
by  the  jury  this  week  are: 
Alden  Whitman  and  Robert 
Shelton,  New  York  Times  copy 
editors;  Seymour  Peck,  New 
York  Times  Sunday  magazine 
desk  man;  and  William  A.  Price, 
a  former  New  York  News  re¬ 
porter. 

Unlike  others  indicted  in  the 
past,  the  defendants  did  not 
invoke  the  Fifth  Amendment  to 
avoid  answering  questions  con¬ 
cerning  alleged  Communistic  ac¬ 
tivity.  They  contended  before 
the  Eastland  Committee  that 
the  First  Amendment  fore¬ 
closed  the  committee  from  in¬ 
quiring  into  their  behavior  in 
their  role  of  newsmen. 

Numerous  Counts 
Mr.  Whitman,  Times  employe 
since  1951,  admitted  party  mem¬ 
bership  between  19.38  and  1948 
but  he  refused  to  name  CP  as¬ 
sociates.  He  was  indicted  on 
19  counts. 

Mr.  Peck,  a  Times  employe 
since  1952,  said  he  was  a  party 
member  between  1942  and  1949 
but  wouldn’t  identify  other  per¬ 
sons  either  as  fellow  members 
or  non-members.  He  ftices  trial 
on  five  counts. 

Mr.  Shelton,  a  Times  employe 
.dnce  19.')2,  refused  to  say 
whether  he  ever  was  a  commu¬ 
nist  and  declined  to  identify  sus¬ 
pects.  The  true  bill  as  to  him 
is  in  three  counts. 

Mr.  Price,  who  was  discharged 
hy  the  News,  faces  eight  counts 
for  refusing  to  di.scuss  whether 
he  has  been  a  communist  and 
for  balking  on  identifying  others 
whose  name.s  were  read  to  him 
hy  committee  counsel.  He  joined 
the  News  staflT  in  1940. 

Job  Status  I’nrhanged 
The  following  statement  was 
issued  by  the  New  York  Times: 

‘The  three  New  York  Times 
copy  editors  indicted  for  con- 
^tnpt  of  Congress  are  still  in 
the  employ  of  the  Times  and 
their  status  will  continue  un¬ 
changed  until  there  is  a  final 
disposition  of  this  action.” 

York  Civil  Liberties 
Union  will  aid  in  Mr.  Whitman’s 


defense,  it  was  announced  by  \ 
George  E.  Rundquist,  the  or¬ 
ganization’s  executive  director, 
and  Nanette  Dembitz,  its  coun¬ 
sel. 

At  the  request  of  the  group,  . 
the  law  firm  of  Arnold,  Fortas  : 
&  Porter  is  handling  Mr.  W^hit-  | 
man’s  case  in  Washington. 

“We  are  supporting  Mr.  Whit¬ 
man’s  fight  because  it  is  a  fight  | 
important  to  all  .Americans,” 
the  announcement  said.  “Mr.  i 
Whitman  refused  to  turn  over  i 
to  the  Congressional  committee  ' 
the  names  of  persons  he  had  | 
known  in  the  past  because  it  ! 
would  have  cost  him  his  self-  I 
respect  to  secure  the  commit-  i 
tee’s  favor  in  this  way.”  ' 

Defending  a  Right 

The  announcement  added  that  ' 
“Mr.  Whitman  is  also  fighting 
to  defend  the  Constitutional 
right  to  full  freedom  of  expres¬ 
sion — free  from  dictation  or  in¬ 
terference  by  Governmental  au¬ 
thorities.” 

The  group  also  is  supporting 
the  case  of  Mr.  Shelton. 

Mr.  Whitman,  Mr.  Peck,  Mr. 
Shelton  and  Mr.  Price  issued 
the  following  statement: 

“We  believe  strongly  in  our 
innocence  of  the  charge  of  con¬ 
tempt  of  the  Senate.  Our  re¬ 
fusal  to  answer  questions  was 
based  on  our  belief  that  Senator 
Eastland’s  committee  pressed 
far  beyond  the  reasonable  limits 
of  Congressional  inquiry,  as 
established  in  the  Constitution 
and  particularly  in  the  First 
Amendment,  and  al.so  upon  our 
adherence  to  fundamental  moral 
principles. 

“We  have  faith  in  our  stand 
and  hope  it  will  be  upheld  by 
the  courts.” 


(  A  dvertisement) 


TV  Spectacular 
For  11  ear  at  (iron  it 

A  televi.sion  spectacular 
presenting  highlights  in  70 1 
years  of  American  journalism 
is  being  prepared  in  connec¬ 
tion  with  the  70th  anniver¬ 
sary  of  William  Randolph 
Hearst’s  entry  into  the  news¬ 
paper  business  in  San  Fran¬ 
cisco. 

The  show,  now  being  pack¬ 
aged  by  the  public  relat'ons 
firm  of  Josef  Dine  and 
Allan  Kalmus,  New  York,  is 
scheduled  for  the  late  winte* 
or  early  spring.  A  promotion 
tieup  with  the  Hearst  news¬ 
papers  is  planned. 


From  where  I  sit 
/y  Joe  Marsh 


The  Kid’s  Learned 
to  “Take  Charge^ 

I  was  down  at  Buck  Benson’s  store 
the  other  day  when  a  fellow  came  in 
with  a  six-year-old  boy— obviously 
his  son. 

While  the  fellow  was  looking  over 
some  stuff  on  the  counter ^  Buck  handed 
a  free  peppermint  stick  to  the  boy, 
who  promptly  tore  off  the  wrapper  and 
went  to  work  on  it. 

The  father  seemed  quite  put  out 
about  his  son’s  lack  of  manners  and 
held  up  his  hand  to  stop  him.  “What 
do  we  say  when  Mr.  Benson  gives  us 
something?”  he  demanded.  “Charge 
it,”  replied  the  kid  without  hesitation. 

From  where  I  sit,  children  aren't 
the  only  ones  who  ''repeat  things'' 
without  knowing  what  they're  talking 
about.  For  instance,  Vm  convinced 
that  many  of  those  who  speak  out 
against  the  old  American  custom  of 
enjoying  a  glass  of  beer  after  work  are 
just  parroting  what  they've  heard  others 
say.  It's  better  to  get  the  facts— then 
make  up  our  own  minds  —  and  per¬ 
mit  our  neighbors  to  do  the  same. 
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Ytm  live  in  tivo  ivorlds.  One^  of  cour»e^  is  your 
local  city.  Here  you  are  a  leading  citizen.  The 
other  is  the  world  of  newsfmpers  .  .  .  from  fellow 
publishers  all  over  the  country  to  the  executives  tvho 
direct  the  destinies  of  your  major  advertisers. 

Do  these  people  know  you  as  well  as  the  folks  in 
your  home  town?  Do  they,  too.  say  . . . 

“There  goes  Charlie  Jones,  h 
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'“I’M  TOO  BUSY  here  at  home,”  maybe  you’re  saying  to  yourself 
right  now.  “I  don’t  have  time  to  run  around  making  speeches, 
meeting  lots  of  newspaper  and  advertising  people.  I  don’t  even 
know  that  I'd  particularly  enjoy  it.  It’s  just  not  my  forte." 

THERE’S  AN  EASIER  WAY- -perhaps  an  even  better  way — of 
accomplishing  this.  Certainly,  more  and  more  newspapers  are 
capitalizing  on  it.  They’re  finding  out  that  it  not  only  works,  but 
that  it  grows  more  potent  the  longer  they  keep  at  it.  These  pro¬ 
gressive  publishers  have  proved  to  themselves  that  the  advertising 
pages  of  Editor  &  Publisher  are  uniquely  useful  in  building 
better  “newspaper  community  relations.” 

HIGHLY  CONCENTRATED  COVERAGE  of  the  multi-million  dollar 
newspaper  spenders  and  agencies?  Well,  you  might  almost  consider 
that  adequate  reason  in  itself  for  using  E&P.  But  a  bonus  reason 
that  progressive  newspaper  publishers  find  Editor  &  Publisher 
an  indispensable  advertising  medium- -and  you  should,  too — is 
I  identical  with  the  leadership  thinking  of  your  own  foresighted 

advertisers  .  .  .  “if  you  live  in  a  community,  be  one  with  it.  know 
it  well,  help  it  to  know  y«>u  well.” 

Observe  this  thinking  in  Editor  &  Publisher’s  “community,”  and 
you’ll  not  only  enhance  your  own  reputation,  but  reap  the  rewards 
of  greater  and  greater  linage  from  the  kind  of  advertisers  you 
want  most. 


hdpublishes  a  fine  newspaper!” 


1956 


editor  8c  publisher  for  December  I,  1956 


55 


CLASSIHED  CLINIC 


-  j 


CAMs  Say  New  Type 
Boosts  Linage  Results 

Ky  Daniel  L.  Lionel 
CAM,  New  York  Herald  Tribune 


Have  the  recent  classified  type 
changes  proven  worth  while? 
Have  they  resulted  in  increased 
results  ?  More  linage  ?  More 
readership?  These  are  some  of 
the  questions  your  agent  re¬ 
cently  put  to  a  trio  of  CAMs 
whose  newspapers  have  spruced 
up  their  classified  type  faces 
during  the  last  year. 

In  answer  to  our  query  con¬ 
cerning  whether  the  easier  to 
read  type  now  being  used  by 
the  Minmapoliit  (Minn.)  Star 
&  Tribune  has  stepped  up  want 
ad  reading,  CAM  Warren  Perry 
says: 

“Classified  readership  has  not 
increased,  nor  has  it  decrea.sed, 
judging  from  the  results  of  a 
readership  study  conducted  by 
the  University  of  Minnesota 
School  of  Journalism.  Current 
classified  readership  scores  rank 
on  a  par  (31%  in  both  the  daily 
Morning  Tribune  and  evening 
Star)  with  those  of  a  year  ago. 

Some  Economic  F'actors 

“Obviously,  economic  condi¬ 
tions  are  perhaps  the  greatest 
single  factor  which  have  any¬ 
thing  to  do  with  readership  of 
the  want  ad  columns.  It’s  prob¬ 
able  that  our  new,  easier  to  read 
6  point  Futura  Book  type  on  a 
point  slug  elicited  reader- 
ship  beyond  that  which  we  might 
have  experienced  had  it  not  been 
for  our  new  type.  However,  to 
know  whether  or  not  this  ac¬ 
tually  happened,  we  would  need 
to  know  the  exact  degree  of 
change  in  all  economic  factors 
in  our  area.” 

Readers  are  telling  CAM  Bill 
Carr,  Philadelphia  (Pa.)  Bul¬ 
letin,  that  his  columns  are  much 
easier  to  read  since  the  instal¬ 
lation  of  a  6  pt.  Spartan  type 
on  a  5*4  pt.  base  last  year. 
Improved  results  lead  Mr.  Carr 
to  believe  that  readership  has 
increased. 

“We  have  had  a  tremendous 
response  to  the  change,”  says 
George  Putz,  CAM  the  Portland 
Oregon  Journal,  “and  it  has  un¬ 
doubtedly  resulted  in  increased 
readership.” 

Now  He  Can  See  Ads 

Has  the  new  type  face  stepped 
up  results?  Says  CAM  Perry: 
“It  is  difficult  to  say  positively 
that  our  new,  slightly  larger 


and  more  readable  type  has  im¬ 
proved  results  for  our  adver¬ 
tisers.  However,  we  do  know 
from  numerous  letters,  cards, 
phone  calls  and  comments  that 
readers  and  advertisers  —  par¬ 
ticularly  the  oldsters  in  these 
groups,  have  found  our  new  type 
substantially  easier  to  negotiate. 
One  old-time  realtor,  John  K. 
Reid,  who  is  about  75  years  old, 
called  to  say  he  was  going  to 
start  advertising  again;  and 
when  I  asked  him  why  he 
stopped,  he  said,  ‘I  couldn’t  tell 
whether  or  not  you  were  run¬ 
ning  my  ads  the  way  1  placed 
them.’  ” 

Bill  Carr  puts  it  this  way: 
“Advertisers  are  telling  us  they 
are  getting  better  results  and 
readers  are  telling  us  that  our 
columns  are  easier  to  read.  Bul¬ 
letin  advertisers  have  consist¬ 
ently  told  us  of  their  good  re¬ 
sults;  however,  I  think  I  can 
say  to  you  that  the  enthusiasm 
of  our  advertisers  now  for  our 
new  type  is  an  indication  that 
these  results  are  better  now  than 
ever  before.” 

Result  Stories 

And  George  Putz,  most  recent 
CAM  to  switch  type  faces  says: 
“You  asked  if  it  has  improved 
results.  Of  course  we  are  getting 
more  copy  on  a  line  .so  that  the 
ads  are  less  abbreviated  and 
more  understandable  than  pre¬ 
viously.  However,  T  can  only 
opine  that  results  are  better  be¬ 
cause  the  result  stories  I  get 
from  my  .solicitors  (about  130  a 
w’eek — required)  are  always  fan¬ 
tastically  beyond  the  customer’s 
expectations.  The  foregoing 
sounds  like  Hollywoodese  but, 
as  you  know,  when  a  six-line  ad 
with  one  house  for  sale  gets  40 
replies,  it  is  hard  to  convey  in 
words  the  unbelievably  dispro¬ 
portionate  response.” 

While  it  is  difficult  to  pin 
down  increased  linage  to  any 
one  aspect  of  the  classified  op¬ 
eration,  the  CAMs  queried  are 
unanimous  in  attributing  some 
credit  for  increased  linage  to  the 
changeover  to  a  more  readable 
type  face. 

Better  .Vd  Count 

Here’s  how  Bill  Carr  sees  it: 
“One  of  the  obvious  and  en¬ 


couraging  factors  in  the  accept¬ 
ability  of  our  new  type  is  our 
improvement  in  ad  count  since 
we  have  adopted  it.  Our  linage 
has  increased  as  well.  For  the 
first  nine  months  of  this  year 
we  are  up  nearly  800,000  lines 
over  the  corresponding  period 
of  last  year;  furthermore,  our 
growth  in  ad  count  and  linage 
has  been  rather  consistent  since 
we  put  in  our  new  type.” 

Warren  Perry’s  change  had  to 
show  increa.sed  linage  since  the 
new  type  face  is  on  a  larger 
slug.  He  says:  “Switching  from 
5  point  Regal  on  a  5  point  slug 
to  6  point  Futura  Book  on  a 
5*4  point  slug  couldn’t  help  but 
result  in  some  additional  linage. 
The  actual  increase  in  slug  size 
was  10% .  However,  because  only 
about  50%  of  all  space  in  our 
columns  is  occupied  by  Futura 
Book  type,  it  may  be  reasonable 
to  conclude  that  the  change  in 
slug  size  has  resulted  in  some¬ 
thing  less  than  a  5%  linage 
increase.” 

George  Putz,  on  the  other 
hand,  has  a  new  type  face  that 
fits  on  a  smaller  slug  but  is 
more  legible  than  the  old,  yet 
he’s  happy  about  results  noting, 
“In  question  No.  3  in  your  letter 
you  ask:  Has  the  change  re¬ 
sulted  in  more  linage?  It  is  too 
soon  to  guess,  however,  when 
we  made  the  type  change,  our 
rateholders  shrunk  in  size  from 
ten  to  twenty  percent  yet  our 
daily  linage  is  suddenly  showing 
an  increase  that  we  may  later 
attribute  to  a  change  in  type.” 

Why  Change  Was  Made 

Here’s  how  CAM  Perry  sums 
up  the  reasoning  that  led  the 
Minneapolis  Star  &  Tiibune  to 
change  its  want  ad  type  face: 
“Need  for  an  easier  to  read, 
more  legible  want  ad  type  be¬ 
came  evident  from  extensive 
studies  conducted  by  our  re¬ 
search  department.  For  ex¬ 
ample,  the  proportion  of  Henne¬ 
pin  County  persons  wearing 
glasses  from  ages  18  to  50  years 
and  older  totaled  65%  in  a  sur¬ 
vey  conducted  last  May.  A  pre¬ 
vious  statewide  sui-vey  indicated 
72%  of  all  Minnesota  adults 
wear  glasses.  .Another  author¬ 
itative  source  indicates  that  23 
persons  out  of  every  100  have 
defective  eyesight  at  the  age  of 
20.  -At  the  age  of  40  this  number 
has  increased  to  48  out  of  every 
100,  w’ith  the  “increment  of  de¬ 
fectiveness  rising  more  sharply 
after  the  age  of  40. 

“Since  defective  vision  is  a 
part  of  growing  older  and  since 
longevity  of  the  average  person 
continues  to  increase,  the  need 
for  more  readable  and  legible 
want  ad  type  became  self-evi¬ 
dent.” 


Famous  Science 
Editor  Succumbs 

Waldemar  B.  Kaempffert,  79 
science  editor  of  the  New  York 
Timen  for  26  years,  died  Nov. 

27  after  a  short 
illness. 

Mr.  Kaempf¬ 
fert  was  an 
early  science 
editor  in  jour¬ 
nalism,  a  writer 
whose  specialty 
was  explaining 
technical  dis- 
c  o  V  e  r  i  e  8  of 
scientists  to  the 
layman  in  pop¬ 
ular  language.  He  became  sci¬ 
ence  editor  of  the  Times  in 
1927,  writing  a  weekly  column 
on  current  research,  occasional 
editorials  on  scientific  subjects 
and  sometimes  covering  conven¬ 
tions  of  scientists. 

Except  for  three  years  (1928- 
31)  spent  as  first  director  of 
the  new  Museum  of  Science  and 
Industry  in  Chicago,  he  it- 
mained  at  the  Times  for  the 
rest  of  his  life. 

Mr.  Kaempffert.  who  was 
elected  to  Phi  Beta  Kappa  at 
City  College  when  he  was  an 
undergraduate,  in  1954  became 
the  first  science  writer  to  re¬ 
ceive  the  Kalinga  Prize,  worth 
$2,800,  for  which  he  was 
nominated  by  the  British  As¬ 
sociation  of  Science  Writers. 
He  accepted  for  the  Times  an 
award  from  the  Alliert  and 
Mary  Lasker  Foundation.  Last 
June  he  received  the  grade  of 
Fellow  in  the  American  Society 
of  Mechanical  Engineer.*. 

• 

Baltimore  Sun’s 
‘Flora’  Dies;  81 

Baltimore,  Md. 

Mrs.  Robert  J.  McNally,  81. 
“Flora”  of  the  Evening  Sun 
for  more  than  35  years,  died 
Nov.  26  in  W’inchester,  Va. 

Mrs.  McNally,  a  girl  garden 
enthusiast  who  had  studied  in 
G.  Ellis  Porter’s  journalism 
class  at  Johns  Hopkins  Univer¬ 
sity,  visited  the  Sunpapers’  of¬ 
fice  in  1921  and  submitted  her 
suggestion  of  a  column  of  sea¬ 
sonal  advice  for  gardeners 
“who  almost  always  know  so 
little  about  what  they’re  trying 
to  do.” 

Jean  Brown,  women’s  page 
editor  asked  for  more.  The  au¬ 
thor,  reluctant  to  have  her  own 
name  appear  in  print,  wrote 
under  the  nom  de  plume  of 
Flora — the  only  name  by  which 
she  was  known  to  readers  unbl 
the  25th  anniversary  of  the 
column. 


Kaempffert 
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War  Reporter 

(Continued  from  page  14) 

ready  story.  A  small-town  boy 
_he  was  born  in  Scribner, 
Neb.— his  personal  history  in 
the  past  15  years  has  been  en¬ 
twined  with  the  major  troubles 
that  have  beset  the  world.  In 
a  war  correspondent’s  uniform, 
he  can  recall  Japanese  bombs 
falling  around  him  on  Guadal¬ 
canal,  and  German  bombs  tear¬ 
ing  up  buildings  and  human 
beings  in  London  during  World 
War  II. 

And  in  a  message  from 
Cairo  he  reported  what  hap¬ 
pened  while  he  toured  the 
suburban  areas  of  the  Egyptian 
capitol  recently: 

“You  can’t  mistake  the  angry 
warning  whistle  of  a  bomb  any¬ 
where  when  it’s  coming  in  your 
direction. 

“I’ll  have  to  confess,  I  hit 
a  ditch  and  crouched  beside  an 
old  mud-caked  wall  as  eight 
British  jet  fighter-bombers 
dumped  their  lethal  cargoes 
alongside  the  blacktop  road  be¬ 
tween  Cairo  and  the  Suez  Canal. 

On  the  end  of  one  of  his 
cables  from  Cairo  was  this  mes¬ 
sage:  “Please  advise  my  sister 
that  my  wife  and  I  are  well  and 
safe.’’ 

Not  many  miles  from  whe'e 
Mr.  Amot  was  ducking  bombs, 
another  INS  correspondent. 
Serge  Fliegers,  looked  up  into 
the  sky  to  see  British  and 
French  paratroopers  floating 
down  on  the  banks  of  the  Suez 
Canal. 

A  man  who  smokes  specially- 
made  pipes  with  specially  mixed 
tobacco,  Mr.  Fliegers  should  be 
either  a  corporation  executive 
or  university  professor.  He 
attended  Harvard  and  the  uni¬ 
versities  of  London  and  Geneva. 
He  speaks  six  languages. 

Yet  here  he  was  on  the 
banks  of  the  Suez  with  Israeli 
forces,  reporting  the  war.  He 
rode  into  the  Battle  of  Gaza 
in  a  New  York  taxicab — vintage 
194.5. 


The  Well  Dressed  Man 
Mr.  Fliegers  also  used  planes, 
a  captured  Russian  T-.34  tank 
ond  on  one  occasion  dromedaries 
to  get  the  story  of  the  Middle 
East  war. 

The  night  he  went  to  the 
front  and  witnessed  a  spectacu- 
'•^.f*rael  attack  on  Egyptian 
Pwitions  guarding  Gaza,  he  was 
still  wearing  the  dark  blue  pin- 
*fripe  suit  in  which  he  had  ar¬ 
rived  ^  from  Rome.  At  one  point 
•  military  policeman  did  a 
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doubletake  seeing  a  foreigner  in 
cocktail  party  garb  waiting  to 
taxi  into  battle.  He  pointed  a 
inachinegun  and  demanded, 
"who  are  you?” 

“I  leaned  forward  and  ex¬ 
plained  confidentially  in  French, 
‘I  am  here  as  an  obsei-ver’,”  Mr. 
Fliegers  related. 

“The  nonplussed  cop  let  us 
go.  INP  photographer  Paul 
Goldman  had  less  luck — he  got 
arrested  six  times  but  still 
made  it.” 

News  Center 

The  first  dispatch  was  filed 
from  Ibrahims  cafe,  where  sol¬ 
diers  stopped  in  from  the  fronl 
line  down  the  block  to  give 
news  of  the  fighting. 

To  cover  the  swift  moving 
Sinai  fighting  and  the  Anglo- 
French  action  in  the  Suez  canal 
presented  a  greater  problem. 
Even  in  normal  times  it’s  no 
holiday  to  cross  the  ISO-mile- 
wide  sandstone  Sinai  desert. 

“On  this  occasion,”  said  Mr. 
Fliegers,  “there  were  liberally 
sprinkled  mine  fields  crowded 
with  trigger  happy  snipers. 
Losing  one’s  way  or  a  mechani¬ 
cal  breakdown  spelled  disaster. 
1  cannot  reveal  all  the  strata¬ 
gems  used  to  cross  the  frighten¬ 
ing  waste  day  after  day.  It 
would  involve  men  who  shared 
their  tents  and  rations  with  me, 
often  made  me  duck  in  sand 
just  in  time.  They  helped  de¬ 
spite  the  attitude  of  headquar¬ 
ters  brass  that  foreign  corre¬ 
spondents  were  superfluous  be¬ 
cause  they  wanted  the  news  of 
their  historic  fight  to  get  out 
to  the  world.” 

*  *  <)> 

Neither  Rhyme  Nor  Reason 

Lebanon,  the  easy-going  and 
wholly  free  listening  post  for 
the  entire  Near  East,  decided 
suddenly  to  impose  censorship 
because  of  the  fighting  in 
Egypt. 

“The  results  have  been  fan¬ 
tastic,”  wrote  AP’s  world- 
traveled  Bill  Ryan.  “The  gov- 
emment  appeared  to  have  for¬ 
gotten  completely  that  the 
telephone  existed.  It  ignored 
the  radio  and  overlooked  the 
mails. 

“Often  there  is  neither  rhyme 
nor  reason  in  the  activities  of 
the  censor,  an  army  sergeant 
who  is  barely  able  to  read  and 
speak  English,  although  most 
of  the  cable  correspondence  out 
of  Beirut  is  in  the  English 
language. 

“It  is  a  blind  cen.sorship. 
Correspondents  can  only  file  and 
hope.  Sometimes,  four  days 
after  a  cable  has  been  sent,  the 
correspondent  is  notified  that 
it  had  been  stopped.  He  never 
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knows  at  the  time  whether 
what  he  writes  will  get 
through.” 

For  example,  a  message  was 
sent  out  of  Beirut  to  a  Euro¬ 
pean  capital  advising  a  cor¬ 
respondent  about  to  take  off 
for  Beirut.  The  message  con¬ 
firmed  that  he  had  a  hotel  res¬ 
ervation.  The  censor  stopped 
the  cable.  He  didn’t  say  why. 

A  British  correspondent  back 
from  Amman  complained  to 
authorities  there  about  a  cable 
being  stopped.  He  asked  them 
why. 

“Because,”  said  the  censor, 
“your  story  said  there  was  cen¬ 
sorship  in  this  country,  and 
that  is  not  true.” 


Routine  Struggle 

“For  the  first  time  since  I 
was  a  boy  I  wept.  I  saw  a 
former  British  soldier  break 
down  completely.  The  situation 
was  worse  than  the  Warsaw 
uprising  into  which  he  was 
parachuted  in  1944.  None  of 
us  are  Hemingways  and  it 
needs  a  Hemingway  to  tell  this 
story  adequately.” 

So  writes  UP’s  Russell  Jones 
trying  to  describe  experiences 
inside  Hungary. 

.As  of  now,  non-resident  news¬ 
men  in  Budapest  besides  Mr. 
Jones,  are  Ronald  Farquhar  of 
Reuters,  Peter  Kemp  of  Uni- 
eerse,  a  British  Catholic  publi¬ 
cation,  and  Pierre  Frederickson 
of  Agence  France  Presse. 

Life  has  settled  down  to  a 
routine  struggle — checking  with 
Western  diplomats  for  their 
reports  on  the  situation,  futile 
attempts  to  interview  the  pup¬ 
pet  regime  of  Janos  Kadar, 
endless  wandering  through  the 
city  to  find  out  what  is  going 
on  and  hours-long  struggles  for 
telephone  connections  with  the 
outside  world,  Mr.  Jones  re¬ 
ported. 

The  reporter’s  average  day: 
Sleeping  in  hotel  rooms — un¬ 
heated  in  near  freezing  weather 
— then  rushing  for  a  bath  be¬ 
fore  the  hot  water  supply  is 
cut  off  at  9  a.m.  Then  down  to 
the  hotel  lobby  where  everyone 
is  sitting  family-style  at  two 
long  tables.  The  dining  room 
itself  is  unusable  since  Ru.^^sian 
.shells  have  knocked  out  two  of 
the  huge  windows. 

The  food  —  bread  and  bad 
coffee  for  breakfast  —  comes 
from  the  basement,  as  the 
kitchen  was  destroyed  by  a 
Soviet  attack. 

After  a  quick  check  of  the 
situation  the  morning  struggle 
to  telephone.  Sometimes  the 
story  is  written  but  there’s  no 
telephone,  and  other  times  a 


connection  but  there’s  no  news. 

Tours  of  the  town  are  punc¬ 
tuated  by  frequent  checks  by 
Soviet  soldiers  or  Hungarian 
AVO-secret  police. 

Treatment  at  the  check  points 
can  vary  from  a  polite  salute 
and  waving  hands  to  the  sus¬ 
picious  examination  of  all  pa¬ 
pers  by  an  AVO  man  apparently 
unable  to  read.  As  the  evening 
curfew'  at  7  p.m.  local  nears, 
the  checks  become  more  rigor- 
ou.s— and  more  frightening. 

•  #  « 

Joint  Exercise 

The  American  Press  at  the 
outset  of  the  revolution  was 
represented  in  Budapest  by 
John  MacCormac  of  the  New 
York  Times,  Endre  Marton  and 
his  wrife,  covering  for  AP  and 
UP  respectively,  and  Leslie 
Balogh  Bain  for  North  Ameri¬ 
can  Newspaper  Alliance. 

“We  had  dramatic  stories, 
heroic  deeds  and  acts  of  un¬ 
believable  callousness  to  report 
— but  we  had  no  means  of 
sending  out  our  copy,”  Mr.  Bain 
said  this  week.  “Occasionally  a 
businessman  would  agree  to 
take  copy  with  him  to  Vienna. 

“On  the  sixth  day  of  the  re¬ 
volt,  when  all  signs  indicated 
that  a  free  and  independent 
Hungary  was  in  the  making,  it 
was  agreed  that  I  should  try 
to  make  the  run  to  Vienna  and 
file  our  stories. 

“I  long  ago  learned  that  the 
best  method  of  dealing  with 
Russian  roadblocks  is  not  pa¬ 
pers  but  manners:  make  them 
as  bad  as  possible.  I  had  no 
pass,  but)  waved  my  French 
customs  documents  at  the 
mongol  non-com  at  the  first 
blockade  and  sailed  on  through. 
Of  the  eight  roadblocks  en 
route  only  two  were  tough.  Our 
.stories  reached  Radio  Au.stria 
four  hours  after  1  left  Buda¬ 
pest.” 

In  the  following  <lays,  Hun¬ 
gary  was  flooded  by  reporters 
and  photographers  from  all 
over  Europe  and  Ameri'-a.  But 
when  the  last  act  of  the 
Hungarian  drama  began  with 
the  re-entry  of  Soviet  forces  on 
Nov.  4,  the  American  press 
corps  numbered  eight,  all 
camped  on  the  floor  of  the  U.S. 
I>egation. 

“Each  day  in  the  I.egation,” 
Mr.  Bain  said,  “we  pooled  the 
stories  we  collected  during  our 
individual  .sorties  around  the 
city.  MacCormac  did  the  edit¬ 
ing  and  one  of  us  typed  it  out. 
Then  we  ceremoniously  de¬ 
posited  our  labor  in  the  waste¬ 
basket. 

“One  story  daily  got  out  un¬ 
der  the  combined  AP-UP-Reu- 
ters  dateline.” 


Ad  Strategy 

(Continued  from  page  11) 

The  other  panelist  recommended 
a  Sunday  supplement  and  comic 
section  campaign  in  24  selected 
markets  during  the  brand’s 
peak  selling  season. 

The  Workshop  was  conducted 
by  James  J.  McCaffrey  Jr., 
vicepresident  and  media  direc¬ 
tor,  Ogilvy,  Benson  &  Mather, 
Inc.  Panelists  asked  to  recom¬ 
mend  media  strategy  were:  E. 
L.  Deckinger,  of  Grey  Adver¬ 
tising  Agency,  Arthur  A.  Por¬ 
ter,  of  J.  Walter  Thompson  Co.; 
and  Lee  M.  Rich,  of  Benton  & 
Bowles,  Inc. 

The  Problem 

The  hypothetical  problem  was 
as  follows:  The  product  is  a 
potable  with  usage  among  60% 
of  all  U.S.  families.  It  is  a  long 
established  mass  brand,  selling 
primarily  in  urban  areas,  in 
the  lower  and  middle  socio¬ 
economic  groups.  Its  greatest 
sales  potential  is  among  larger 
families  with  the  housewife 
being  tbe  prime  purchasing 
agent.  Its  distribution  is  re¬ 
gional — east  of  the  Mississippi 
River  and  has  its  greatest 
•strength  in  the  New  England 
Northeastern  and  Southeastern 
states. 

Warm  weather  increases  the 
product’s  usage  in  the  South, 
while  cold  weather  does  the 
same  in  the  North.  Distribution 
is  good  and  the  selling  force 
seems  to  have  done  an  excel¬ 
lent  job.  Frequency  of  purchase 
of  this  product  is  about  once 
a  month,  or  12  times  per  year. 
Total  budget  is  $7o0,00O  for 
media  alone. 

Rich’s  Solution  .  .  . 

After  analyzing  all  of  the 
facts,  Mr.  Rich  recommended 
an  advertising  program  con¬ 
sisting  of  52  weeks  of  daytime 
spot  radio  concentrated  in  the 
brand’s  primary  distribution 
area  east  of  the  Mississippi 
River.  This  campaign  consists 
of  from  15  to  25  spots  per  week 
in  43  markets.  Cost,  $628,000, 
or  84%  of  the  budget. 

“On  top  of  this  basic  layer, 
we  further  recommend  a  Sun¬ 
day  supplement  and  comic  cam¬ 
paign  to  be  run  in  24  selected 
markets  during  the  brand’s 
peak  selling  season,”  Mr.  Rich 
explained. 

“The  supplements  and  comics 
are  scheduled  so  that  during 
the  Summer  they  will  run  in 
the  southeast,  and  during  the 
Winter  in  the  northeast.  Our 
schedule  consists  of  eight  half¬ 
pages  black  and  white  in  local 
Sunday  supplements  and  one 
third  pages  in  four  colors  in 
comics  where  rotogravure  is 


not  available.  These  eight  pages 
will  be  concentrated  during  a 
16-week  period  to  provide  ade¬ 
quate  frequency. 

“The  cost  of  this  supplemen¬ 
tary  print  campaign  is  $122,000, 
or  16%  of  the  budget.” 

Basic  Limitations 

Mr.  Rich  said  he  came  to  the 
conclusion  that  almost  all  local 
media  types  available  could 
have  done  an  adequate  job  for 
the  brand. 

“It  was  our  problem  to  de¬ 
termine  which  of  these  media 
types  would  do  the  best  possi¬ 
ble  job  .  .  .  There  were  two 
basic  limitations  which  com¬ 
pelled  us  to  exclude  certain 
media  types.  They  were  the 
size  of  the  budget  and  the  ne¬ 
cessity  to  have  our  broadcast¬ 
ing  messages  longer  than  10 
seconds  as  well  as  the  necessity 
of  purchasing  relatively  large 
space  size  to  insure  adequate 
presentation  of  the  brand’s 
copy  story. 

“The  primary  concern  in 
preparing  our  media  plan,”  Mr. 
Rich  went  on,  “was  the  ability 
to  achieve  maximum  coverage 
of  our  customers  with  an  ade¬ 
quate  amount  of  frequency.  We 
felt  .  .  .  that  vi.sual  presenta¬ 
tion  of  the  brand’s  package  was 
of  secondary  importance.” 

Newspapers  Examined 

Commenting  on  his  analysis 
of  newspaper  advertising  Mr. 
Rich  said: 

“Newspapers  were  examined 
and  again,  although  they  would 
provide  adequate  coverage,  the 
size  of  the  budget  prevented 
us  from  delivering  adequate 
frequency  of  messages  against 
our  prospects  unless  the  size 
of  the  space  was  greatly  re¬ 
duced,  and  again  we  felt  that 
by  any  reduction  of  space,  our 
message  could  not  be  effective¬ 
ly  and  properly  told.” 

Mr.  Rich  said  that  the  selec¬ 
tion  of  Sunday  supplements  as 
a  seasonal  effort  was  based  on 
several  considerations.  “It  pro¬ 
vides  deep  coverage  of  urban 
areas  where  the  brand’s  great¬ 
est  sales  potential  is.  It  adds 
additional  impact  in  the  form 
of  the  printed  word  and  visual 
package  presentation  during 
the  peak  selling  season  on  top 
of  a  sustaining  broadcasting 
effort.” 

Mr.  Rich  continued:  “Roto 
supplements  are  our  first  choice 
because  of  their  superiority  in 
reproduction  and  the  availabil¬ 
ity  of  the  all-family  audience. 
While  comics  are  less  desirable, 
we  still  prefer  their  use  over 
daily  or  Sunday  run-of-paper 
advertising  because  of  their 
■better  readership,  higher  visa- 
bility  and  because  the  use  of 
color  will  make  up  for  some  of 


the  deficiencies  through  higher 
noting.” 

High  Flexibility 

Mr.  Rich  commented  on  the 
prestige  value,  flexibility  etc., 
of  the  various  media.  Of  news¬ 
papers  he  said:  “The  local  na¬ 
ture  of  our  recommended  print 
purchase  also  offers  extremely 
high  flexibility.  Closing  for 
black  and  white  space  in  sup¬ 
plements  and  comics  is  usually 
three  to  four  weeks  and  avail¬ 
ability  of  .space  is  seldom  a 
problem.  Should  it  be  decided, 
for  instance,  that  an  extension 
of  our  seasonal  print  is  deemed 
advisable,  space  size  can  be  re¬ 
duced  and  frequency  increased 
on  short  notice.  As  a  matter 
of  fact  our  entire  plan  does  not 
call  for  any  budgetary  commit¬ 
ment  longer  than  three  to  four 
weeks. 

“The  importance  of  thi.s  kind 
of  flexibility  has  again  become 
apparent  recently  in  a  case  like 
my  own  home  toivn — Cleveland 
— where  all  newspapers  went 
on  strike.  There  would  be  no 
problem  to  shift  the  money 
from  newspapers  to  radio 
spots  ...” 

He  said  that  as  far  as  “our 
print  effort  is  concerned,  we 
have  no  doubt  that  local  supple¬ 
ments  offer  authority  and  pres¬ 
tige.  The  editorial  environment 
with  heavy  emphasis  on  local 
atmosphere  in  our  opinion 
makes  them  an  ideal  vehicle  for 
our  brand’s  advertising  mes¬ 
sage.  Unquestionably,  the  pa¬ 
pers  will  do  everything  they 
po.ssibly  can  to  aid  our  sales¬ 
men  in  their  attempts  to  mer¬ 
chandise  their  product  and  se¬ 
cure  a  great  amount  of  promo¬ 
tional  and  in-store  display  from 
local  dealers.” 

Porter’s  Solution  .  .  . 

Mr.  Porter’s  solution  to  the 
problem  called  for  spending 
$150,000  in  57  newspapers  in 
42  markets  for  the  two  “Win- 
A-Kitchen”  contest  ads.  Balance 
of  the  budget  was  put  into  day¬ 
time  network  radio  and  supple¬ 
mentary  spot  radio. 

Mr.  Porter  described  in  detail 
why  he  eliminated  other  media 
from  his  recommended  sched¬ 
ule. 

Of  newspapers  he  said: 
“While  newspapers  occupy  an 
important  place  in  the  promo¬ 
tional  strategy,  the  large  space 
required  for  adequate  treat¬ 
ment  of  this  product’s  copy 
platform  precludes  the  use  of 
the  medium  for  a  sustaining, 
high  frequency  advertising  pro¬ 
gram. 

“This  also  holds  true  for  Sun¬ 
day  supplements  and  comics 
where  the  nature  of  the  prod¬ 
uct’s  distribution  eliminates 
group  buys.” 

EDITOR  a:  PUI 


Dr.  Deckinger’s  recommends, 
tions  called  for  putting  the  en- 
tire  media  budget  in  spot  broad¬ 
casting — mostly  in  daytime  TV 
perhaps  some  evening  TV,  and 
possibly  some  radio. 

Deckinger’s  Solution 
Dr.  Deckinger  did  not  explain 
why  he  eliminated  other  media. 
He  did  say,  however,  that  tbe 
product’s  copy  platform  was  a 
big  factor  in  his  recommending 
spot  broadcasting. 

“Interpretation  of  the  crea¬ 
tive  strategy — in  90%  of  all 
cases — is  the  most  important 
factor  in  media  selection,”  he 
said. 

Summing  up  his  spot  broad¬ 
casting  plan.  Dr.  Deckinger 
said: 

“1)  Basically,  daytime  TV  to 
reach  the  buying  agent  in  my 
best  families,  in  a  medium  that 
allows  my  copy  strategy  ib 
fullest  expression. 

“2)  Supplement,  if  I  can,  with 
furthtr  demonstration  in  eve¬ 
ning  TV,  for  audience  extension, 
to  the  40%  of  TV  homes — less 
on  target,  but  still  containing 
at  least  some  potential  users— 
that  don’t  view  adult  TV  in  the 
daytime.  This  would  give  addi¬ 
tional  coverage  of  my  primar) 
market,  since  at  least  some  of 
these  folk  look  at  TV  at  night, 
too. 

“3)  If  there’s  still  more 
money  in  a  few  places,  add 
message  frequency — particular¬ 
ly  at  the  beginning  of  the 
season — with  radio.  This  also 
adds  further  audience  extension 
through  coverage  in  the 
of  homes  in  my  aiea  that  do 
not  have  TV  sets.” 

Dr,  Deckinger  said  that  he 
felt  fairly  secure  that  he  was 
doing  a  strong  advertising  job 
— mediawise — on  the  best  tar¬ 
get  homes.  “We  have  good 
coverage,  considering  the  prod¬ 
uct  is  used  by  60%  of  the 
homes,  and  our  brand  averages 
a  20%  share  in  these  60Vf  of 
homes,”  Dr.  Deckinger  asserted. 
“We  could  do  a  wonderful  busi¬ 
ness-holding  and  business-build¬ 
ing  job  on  the  homes  that  we 
reach  with  the  basic  plan." 
.Summation  and  Critique  .  .  . 
Leo  Bogart  of  McCann-Erick- 
son,  in  his  summation  and  cri¬ 
tique,  revealed  that  the  product 
in  the  marketing  problem  wa.- 
Tetley  Tea. 

“With  a  bigger  budget  and 
a  national  distribution  area, 
the  basic  advertising  vehicle 
might  have  been  magazines, 
newspapers,  supplements  or  a 
network  TV  or  radio  show,  any 
one  of  which  might  have  be^ 
supplemented  to  produce^  the 
proper  seasonal  emphasis. 
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11  convoy  pulled  in.  When  arrangements  finally  (» i  z;,  11/1*11*  I 

nUnffariallS  Mr.  Kavanaugh  arrived  five  were  made  to  allow  some  pic-  vlO  MllllOIl  Lleal 

”  ,  .  minutes  later.  tures,  a  General  had  to  give  ^fat*  n  Off 

Greeted  in  confusion  at  camp  his  own  personal  ^arantee  that  ^  or  :5iaUOnS  UIl 

Native  Words  n™*  dw  f;;r.iS„r.«6S“ 

The  first  planeload  of  Hun-  and  other  processing.  Kavanaugh  returned  to  the  p  ,,  p  ...  „  ...  ,  . 

garian  refugees  who  arrived  at  By  5:15  p.m.  the  photogra-  camp  for  interviews.  Only  19  p  -Collier  l^blishing 

McGuire  Air  Force  base,  near  phers  were  beginning  to  set  up  newsmen  signed  in  on  Thanks-  ®”nounc«d  its  inten- 

here  Nov.  21  were  greeted  by  a  a  howl  outside  the  processing  giving  Day.  'I application 


Confusion  at  Camp 


ving  Day  withdraw  its  application 

96-point  banner  line  in  the  New  area  and  Lt.  Col.  Alfred  B.  Friday’s  Home  News  carried  ^  Communications 

Brunswick  Daily  Home  News  Frazin,  deputy  information  of-  16  staff-written  stories.  ommission  for  approval  of  its 

which  read:  ficer  for  First  Army,  arranged  A  former  Home  News  edi-  a®9«>3ition  of  the  properties  of 

“Isten  hozta  uldozotteket  az  to  have  a  few  cameramen  ad-  torial  writer,  Edward  J.  Cott- 
idenz.”  mitted  for  brief  periods.  How-  rell  Jr.,  was  at  the  camp  help- 

Translated  it  said:  “God  ever,  the  U.S.  Public  Health  ing  coordinate  public  relations  ‘  '  *  p  ®  p 

brings  the  persecuted  here.”  Service  clamped  down  and  re-  efforts.  He  is  news  chief  for  rowe  -  o  Her  and  Consoli- 

The  headline  was  the  brain-  fused  to  allow  any  other  pho-  the  Department  of  the  .\rmy  at  announced  cancellation 


child  of  H.  Rodney  Luery,  man-  tographer  into  the  area, 
aging  editor.  It  was  prepared  Shortly  thereafter  the  first 

The  Daily  Home  News 

m  InriMater  az  m 

am  cw  i«n  ii*  etrmc^  Hm)  Rcfogees  Arrive 

In  U.S.  to  Begin 
I  Life  of  Freedom 


W’ashington. 

The  Home  News  office  served 
as  temporary  home  base  for  a 
number  of  visiting  newsmen. 

• 

Medina  Asks  Help 
For  Court  Reform 

Federal  Judge  Harold  Me- 


of  the  purcha.se  agreement. 

Crowell-Collier  is  paying  each 
stockholder  of  Consolidated  who 
had  accepted  its  offer  his  pro 
rata  share  of  $100,000  liquidated 
damages  provided  for  in  the 
agreement. 

Paul  C.  Smith,  president  of 
Crowell-Collier,  said  that,  due 


RefngeesW  whicYTavTarTs^n  i^ 

In  U.S.toB^  more  attention 

I  Ufe  of  Freedom  to  court  reform.  He  is  spear-  completed  developed  costs  and 
heading  a  movement  to  con-  terms  which  made  it  impractical 
solidate  many  trial  courts  .so  company  to  prosecute 

-  *  ...  ifo  onv\li/«orv/vTi  tn  tn® 


as  to  speed  up  the  admini.stra-  application  to  the 

tion  of  justice.  FCC. 

Praising  the  New  Y’ork  Times  • 

and  New'  York  News  for  inter-  mi  uu 

r-3r£-r~r^^  ^sting  themselves  in  the  prob-  Kuling 

Judge  Medina  said:  Pasadena,  Calif. 

“The  judges  may,  consciously  District  managers  of  the 
by  .Mrs.  Nancy  Talmont,  a  so-  interviews  were  arrangetl  and  or  unconsciously,  be  able  to  Pasadena  Independent  Star- 

cisl  department  writer,  with  reporters  and  cameramen  were  scare  off  the  lawyers,  who  may  Netvs  are  not  employes,  but  are 

the  help  of  a  friend,  Mrs.  John  called  to  the  camp  recreation  be  afraid  to  lose  clients  if  it  is  independent  contractors,  accord- 

Evans,  sister  of  City  Commis-  center.  known  that  they  favor  court  re-  ing  to  a  National  Labor  Rela- 

sioner  Luke  J.  Horvath,  a  Hun-  Col.  Frazin  said  that  approxi-  forms  which  are  opposed  by  the  tions  Board  ruling.  As  such  the 

garian-American.  mately  .500  press  cards  were  is-  judges,  but  I  never  yet  saw  the  dealers  are  excluded  from  a 

Editor  Goes  to  4ustria  Army  for  coverage  judge  who  could  scare  off  a  guild  election,  the  NLRB  ad- 

.  at  Camp  Mercv  and  at  the  .\ir  newspaper  man.”  vised. 

Mr.  Luery  left  Nov.  29  for 
Vienna  where  he  will  visit  Hun- 


NLRB  Ruling 

Pasadena,  Calif. 
District  managers  of  the 


Vienna  where  he  will  visit  Hun¬ 
garian  refugee  camps  and  the  Lack  of  (  oordination 

Austrian  border  to  observe  any  While  different  government 
refugee  crossings.  He  plans  to  agencies  competed  with  each 
file  daily  stories.  On  the  return  other,  confusion  was  created 
trip  he  will  fly  with  refugees  among  the  press  by  the  activi- 
going  to  Camp  Kilmer.  tics  of  public  relations  person- 

The  Home  News  has  been  nel  from  private  social  service 
treating  the  refugees’  arrival  organization.®  who  had  obtaineil 
>8  a  top  local  story,  with  Wil-  press  card.®, 
son  L.  Barto  handling  the  ci-  One  incident  involved  a  non- 
dlian  angles  and  Reginald  E.  press  representative  who  posed 
Kavanaugh  the  military  end,  as  a  reporter  and  tried  to  pry 
and  photographers  Will  Gain-  names  and  other  information 
fort  and  Alfred  Benze  Jr.  who  from  some  refugees  in  an  area 
speaks  Hungarian.  declared  out-of-ltounds  to  news- 

Mr.  Luery  and  City  Editor  papermen. 

H.  Wesley  Bogle  directed  the  Army  spokesmen  attributed 
operation  that  resulted  in  nu-  difficulties  to  lack  of  coordina- 
merous  edition  changes  on  the  tion  among  the  governmental 
first  day.  agencies  on  the  job.  At  one  time 

Mrs.  Talmont  was  waiting  a  cordon  of  Military  Police  wa.< 
inside  the  Kilmer  reception  used  to  restrain  a  group  of 
center  with  about  200  other  re-  photographers  who  were  pro- 
Porters,  news  and  TV  camera-  testing  the  treatment  given 
men  and  assorted  writers  when  them. 
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ESTEEMED  PUBLISHER — The  lobby  of  tho  Cincinnati  Timai-Star 
building  is  now  adorned  with  a  bronze  plaque  recognizing  the  55 
yean  of  service  of  Hulbart  Taft  Jr.  It  says:  "For  mora  than  half  a 
century  Hulbart  Taft  hat  served  the  Timas-Star  as  raportar,  editor, 
president  and  board  chairman.  His  wisa  direction  has  shaped  its 
policies.  His  democratic  spirit  has  earned  the  loyalty  of  its  staff.  To 
his  energy  and  planning  this  building  is  a  monument.”  At  the  un¬ 
veiling  were  (leB  to  right)  Lloyd  B.  Taft,  executive  vicapresident; 

Hulbart  Taft,  and  David  S.  Ingalls,  president  arrd  publisher. 


Good  English 

{Continued  from  page  2) 

great  city  editor  used  to  ask 
his  socked-in  reporters? 

Mr.  Coates,  it  seems  to  me, 
has  introduced  a  sort  of  third 
dimension  to  grammar — a  sort 
of  relativity.  According  to  him, 
a  sentence  is  no  longer  gram¬ 
matical  or  ungrammatical;  an 
ungrammatical  sentence  is 
grammatically  correct  if  it  hap¬ 
pens  to  coincide  with  the 
whims  or  the  superstitions  of 
the  reader  of  that  sentence. 

Some  of  the  best  newspaper 
writers  happen  to  disagree  with 
Mr.  Coates. 

R.  D.  Linton 
Nanuet,  N.  Y. 

It  Takes  Background 

To  THE  Editor;  Anyone  who 
tries  to  hold  the  language  line 
against  violations  of  good  usage 
risks  some  abuse.  ’Twas  always 
thus.  The  leveling  process  is 
always  at  work.  We  don't  like 
to  be  shown  up. 

Yet  the  line  is  being  sadly 
stretched  by  persons  and  pei- 
iodicals  who  should  know  and 
do  better.  There  are  fewer  and 
fewer  persons  with  a  back¬ 
ground  today — and  it  takes 
background  to  use  our  language 
well. 

Where  today  can  you  find  a 
person  with  a  knowledge  of 
type,  composition,  diction  and 
with  a  general  knack  for  words 
in  action?  Once  there  were 
those  who  had  the  equivalent  of 
several  college  degrees  because 
their  lessons  consisted  of  daily 
work  challenges.  They  not  only 
acquired  such  knowledge — they 
ma.'^ticated,  digested,  assimilated 
and  used  it,  brethren — USED 
it. 

You  don’t  hardly  find  that 
kind  no  more.  Proof  readers 
now  are  pressed  into  service, 
not  because  they  know  the  art 


but  because  no  one  else  wants 
to  do  it.  Compositors  get  along 
who  know  not  how  to  spell  nor 
punctuate,  nor  distinguish  a 
syllable  from  a  syllabus. 

Daily  I  see  and  wince  at 
usage  violations  in  good,  bad 
and  indifferent  publications,  to 
say  nothing  about  the  per.sons 
in  public  who  massacre  the 
English. 

Once  I  wrote  to  a  Pulitzer- 
prize-winning  editor  hereabouts 
in  protest  over  his  “for  free.” 
He  was  not  im.pressed  with  my 
wail  that  lexicographers  would 
weep  over  that.  I  worked  with 
Scandinavians  who  had  come 
over  here  who  used  to  say 
“behind  of.”  Why  not?  Well, 
behind  means  hack  of.  The  word 
free  means  for  nothing.  Why 
hitch  it  onto  a  comic  character’s 
silliness? 

How  the  word  pre/^ently  came 
into  use  to  replace  now,  cur¬ 
rently,  or  at  present,  this  wit¬ 
ness  disclaims  knowledge.  It 
was  unbelievable  and  I  hoped 
it  would  die,  but  its  reprehen- 
sibility  spreads  tragically. 

Presently,  meaning  soon,  is 
a  euphonious  word  and  has 
been  very  useful.  Its  use  for 
now  is  inexcusable  and  affec¬ 
tations. 

Authors  of  school  texts  prefer 
the  word  until  and  apparently 
never  heard  of  till.  Youngsters 
mouth  that  two-syllable  word 
with  a  special  accent  on  the 
last  syllable  to  make  one  sick. 

With  these  two  words  to 
choose  from,  advertisers,  in 
copy  as  well  as  headlines,  are 
con.stantly  making  up  'til. 

Impostor  is  misspelled  as  im¬ 
poster  more  times  than  it  is 
used  correctly,  despite  my  ur¬ 
gent  letters  against  the  dese¬ 
cration.  Big  papers  as  well  as 
little  ones  are  guilty. 

“He  that  is  without  sin.  let 
him  cast  the  first  stone,”  is  a 
commonly  used  quote  of  the 
pulpit  pounders,  but  how  many 
times  have  you  read  about 
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people  throwing  rocks?  By  and 
large,  rocks  are  not  throwable. 

A  big,  beautiful  color-page 
ad  some  months  ago  proclaimed 
one  word  to  the  public: 
PROPHESY.  The  lowest  under¬ 
ling  in  that  agency,  as  well  as 
all  the  overlords,  should  have 
known  that  Prophecy  is  the 
noun  and  prophesy  the  verb. 
They  intended  the  noun  use. 

On  the  farm  we  raised  live¬ 
stock  and  reared  our  children, 
yet  how  many  know  or  care 
about  the  difference  today? 

Under  way  is  emphasized  in 
Merriam- Webster  as  two  words, 
yet  daily  we  read  about  projects 
that  are  underway. 

Rooks  on  typing  invariably 
hang  periods  and  commas  out¬ 
side  quote  marks  to  look  lost 
and  sloppy.  The  Fourth  Estate 
and  good  secretaries  held  that 
line  a  long  time,  but  they’ve  had 
to  surrender.  Even  with  good 
grammar  quoted  to  justify 
some  of  that  habit,  how  many 
remember  their  grammar? 

And  possibly  when  the  last 
members  of  the  old  school  pass 
out,  we’ll  lose  those  triple  mon¬ 
strosities:  ”?,  or  ?”,  Why  the 
comma? 

Things  are  getting  so  bad  I’ve 
slipped  into  the  no-style-at-all 
habit  myself  and  may  spell  pay¬ 
roll  as  one  word  in  one  para¬ 
graph  and  pay  roll  in  the  next. 
Nobody  will  know  or  care! 

I’m  one  of  the  Old  Guard  but 
the  new  guard  seems  to  see 
nothing  to  guard. 

I’ll  be  telling  the  Ed.  &  Pub. 
editor  he  can  have  this  letter 
for  free,  but  I’ll  gag  when  I 
do  it. 

Edward  D.  Moore 
Promotion  Manager, 
Independence,  (Mo.)  Examiner 


Students  Given 
Book  Review  Page 

Winnipeg,  Man. 

Response  has  been  favorable 
from  school  authorities  to  a  full 
page  of  book  reviews  written 
by  students  in  the  Winnipeg 
Free  Press. 

The  book  page  editor,  George 
Roberton,  normally  has  a  page 
of  reviews  written  by  staffers. 
For  the  student  reviews  he 
added  a  page.  Because  of  the 
response,  Mr.  Roberton  said  he 
plans  a  second  page  soon. 

According  to  Mr.  Roberton, 
after  studying  the  many  re¬ 
views  submited,  “there  is  ample 
evidence  that  many  of  our 
young  people  have  access  to 
good  books;  that  they  read 
them,  and  can  express  opinions 
about  what  they  read.” 


Shop  Talk 

{Continued  from  page  76) 

Peron  of  Argentina,  Odrii  of 
Peru  and  Rojas  of  Colombia, 
Mr.  Hernandez  says  “all  of  this 
was  done  without  providing  an 
opportunity  for  the  other  side 
to  be  heard,  plainly  constitntw 
intervention  in  the  internal  af¬ 
fairs  of  the  American  Republic, 
and  militates  against  the  solu¬ 
tion  of  national  problems  it 
being  understood  that  public 
opinion  is  made  up  of  contradic¬ 
tory  and  conflicting  elements 
and  that  all  governments  have 
their  followers  and  opposition¬ 
ists. 

“By  siding  with  one  camp  the 

lAPA  ceases  to  be  a  hemis¬ 

pheric-wide  organization  and 
assumes  the  character  of  an 
ideologically  partial,  selfish 
body.” 

*  a  a 

Iapa  needs  no  defense  from 

us.  E&P  has  reported  its  activi¬ 
ties  in  detail.  Everything  it  has 
done  is  open  to  public  inspec¬ 
tion  including  its  Hnances.  Th  s 
is  more  than  the  government^ 
of  the  above-named  countries 
can  say. 

Neither  the  Organization  of 
American  States  nor  the  United 
Nations  are  willing  to  fight  for 
freedom  of  the  press  and  to 
point  out  violations  where  they 
occur.  IAPA  is  not  only  willing 
hut  equipped  and  eager  to  do 
so.  That  is  its  prime  mission. 
And  it  expects  to  be  the  target 
of  abuse  when  it  does  so. 

When  newspapers  are  expro- 
piiated  by  governments,  when 
newspaper  plants  are  burned  by 
government  -  inspired  mobs, 
when  newspapermen  are  thrown 
into  jail  without  trial  because 
of  what  they  print,  when  gov¬ 
ernment  censors  sit  in  newspa¬ 
per  offices — most  of  the  mem¬ 
bers  of  IAPA  just  happen  to 
think  it  might  con.stitute  a  vio¬ 
lation  of  freedom  of  the  press. 
Through  their  association  they 
te'l  the  world  such  conditions 
exist.  Their  only  weapon  is  the 
printed  word.  If  this  constitute* 
intervention  in  the  internal  af¬ 
fairs  of  a  coutnry,  let  the  di^ 
tators  make  the  most  of  it. 


(’.rosH  Picket  Line 

Scranton,  Pa- 
Members  of  unions  employed 
by  the  Scranton  Times  refused 
to  honor  a  picket  line  estab¬ 
lished  this  week  by  .striking 
members  of  the  National  Asso¬ 
ciation  of  Broadcasting  Em¬ 
ployes  and  Technicians.  The 
group  seeks  a  new  wage  pact. 
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MACHINERY  —d  SUPPUES 
Auction  Soles 


MACHINERY  «ad  SUPPUES 
Auction  Sales 


SALE  BY  ORDER  OF  THE  U.  S.  DISTRICT  COURT  FOR 
DISTRICT  OF  MASSACHUSETTS 

(In  Proceedinio  for  the  Reormnization  of  a  CorporatioD  No.  6<3>(6| 
In  the  Matter  of  the  Poet  PubliahinK  Co.,  Debtor 


announcements 

Newspaper  Brokers _ 

sales  •  PURCHASES  handled  with 


ANNOUNCEMENTS 
Publieatiotu  For  Sale 

WESTERN  NEWSPAPERS 


diWTttion.  Writ*  Publithera  S*rvic«.  THREE  papers,  one  plant,  nicest  spot 
PO  Box  8182.  Greeneboro.  N.  C.  in  California.  849.000  Krosg.  S65,()M. 

- wE«rrERN  NEWSPAPERS  818.000  down  if  eoid  now.  Plant  haa 

Jawoh  A.  Snyder,  12163  W.  Waah-  8  machinea.  xrowth  area. 

Boulevard.  Loe  Anireloe  66,  WE  HAVE  two  isolated  rural  chains, 
nfi  Da*  or  Nite  Phone:  EX  1-6288.  $30,000  down  required  on  each.  Both 

■  '  -  ...... - : - r: - - rr  have  top  equipment,  good  profits. 

A  A  30  YEARS  on  Either  of  these  chains  will  assure 

Styp«.  Rountrw  *  Co..  626  Market 

St..  San  Francisco  6.  t-Hi  orn.  . -  SUBURBAN  So.  Cal.  weekly,  fine 

COUNSELOR,  friend,  guide  to  the  buy-  plant,  846.000  gross,  $48,000  with  $16,- 
en  and  sellers  of  America's  news-  qOO  down.  Plant  could  produce  three 
papers;  DIAL  AGENCY,  66  Adelaide,  times  present  volume. 

Detroit  L^Iich.  Phone;  WO  8-8926.  DAILY,  looks  like  $60,000  capital  gain 


RALPH  J.  ERWIN 


in  near  future.  $100,000  required. 


NewsDSDers  and  radio  sUtions.  1448  Plant  is  tops,  sound  area.  See  It  now.  | 
A  Tionton  Tulsa,  Okla.  J-  A.  Snyder.  Newspaper  Broker,  12168 

.U  — _ _ _  West  Washington  Blvd..  Los  Angeles 

ITS  NOT  the  down  wment  Aat  gg  California 

buys  the  newspaper  —  it  s  the  per-  _ 

noality  and  ability  of  the  buyer.  This  PROFITABLE  CHAIN  OF  THREE 
is  why  we  insist  on  personal  contact  weeklies  in  midwest;  two  good  build- 

Mlling.  _  ings  included  at  $40,000  price  and 

LEN  FEIGHNER  AGENCY  grossing  more  than  that.  Bailey- 

Box  192  _ Mt.  Pleasant.  Mich.  Krehbiel,  Box  88.  Norton.  Ks. _ 

DAILY,  Semi-Weekly  and Weel^  DEEP  SOUTH  exclusive  county  seat 

Newspapers.  J.  R.  GABBERT,  3937  weekly  in  college  town.  $28,0<M  down. 

Orsnee  s»..  Riyer-ide.  rslifArnia.  Box  4809,  Editor  *  Publisher. _ 

CONnUEN'nAL  INFXIRMA'nON  SMALL  SOUTHWEST  DAILY 

Daily  Newsi:»per  Properties  City  of  18,000  population.  Growing 

W.  H.  Glover  Co.,  Ventura.  Calif,  rapidly.  All  equipment.  Exclusive.  Net 

MIDWEST  NEWSPAPERS  near  $2,000  monthly.  Price  $180,000 


MIDWEST  NEWSPAPERS  near  $2,000  monthly.  Price  $180,000 

Good  opportunities  in  proven  fields,  with  $60,000  building  included.  $110.- 


HERMAN  H.  KOCH 


tt28  Virginia  St..  Sioux  Cit?,  Iowa  terms. 


000  will  handle.  Balance  reasonable 


isles  and  management.  NEWSPAPER  _  , ,,  .  iw  -  j 

SERVICE  COMPANY.  601  Georgia  _ rubticaUons  Wanted _ 

Ssvinw  Bank  Bldg..  Atlanta.  Georgia.  PUBLICATIONS  wanted  for  outright 
MAT  BROTHERS,  Binghamton,  N.  Y.  purehase.  lease-purchase,  partnership 
fcisbilshed  1914.  Newspapers  bought  or  managemcnL  P.  T.  Hines.  Pul>- 
and  sold  srithont  publicity.  Ushers  Service,  P.  O.  Box  8182,  Greens- 

■  boro.  North  Carolina. _ 

^stionml  AAvertising  SpsKe  EDITOR-REPORTER  will  invest  with 

- T — .  .  ,  services  in  business  magazine.  New 

AMAZING  subui^n  business!  4glg  £^^0^  A  Pub- 

Test  it  in  Sanders  ABC  3  Usher. 

_ N.  Y. _  FINANCIALLY  -  ABLK  experienced  | 

SI _  s _ 1 _  weekly  editor-manager,  84,  is  inter-  i 

ested  in  purchasing  a  good  weekly  or 
NTEW8PAPFH  VAf  TTATIONA  small  daily  in  $100, OW  to  $200,000 

«ross  class,  located  in  Southeastern 
0^  TiS  U-  S-  Coastal  area  preferred,  but 

Pansra  fmia  Mwat  to  mast  others  considered.  Can  make  subatan- 

SSrieneS  wtSl!.  «•'  «»'>'*"  Payment,  balance  on  terms. 

SSliUts  Send  full  details  in  first  letter.  Replies 

A  8  VAhr***RgTqTHlIY8ieN  held  in  strict  confidence.  I  am  not  a 

W  tsf;  A^nuef "Syynf ®N.  Y.  broker..  Box  4921.  Editor  and  Publisher. 

_ _ _ _ _  TYPESETTER  owns  Machine  (New  I 

r.Mtosi.,u  r.,  Sri.  eX‘;  i 

CINTURY-OLD  New  York  State  week-  R  Publisher. 

ly  sad  Job  shop.  Circulation  1600  and  — — — — — — — 

t>«plBg;  good  line  of  job  work  can  Newspaper  Representatives 


RAY  E.  MOHLER  ft  ASSOCIATES 


^stionel  AAvertisinf  Spstce 

AMAZING  suburban  business  I 
Test  it  in  Sanders  ABC  3 
Geneseo,  N.  Y. 

Nsssspaper  Appralsen 

NEWSPAPER  VALUATIONS 
Tax  and  all  other  purpnsee 
Over  180  valuations  made 
Papers  from  coeat  to  coast 
Experienced  eourt  witness 
Complete  reports  submitted 
A  S.  VAN  BENTHUYSEN 


Publications  For  Sale 


vwius;  good  line  of  job  work  can  Newspaper  Representatives 
W  expanded  by  man  who  knows  back  '  '■  ■  ■ 

•ho^  Minimum  down  payment  to  PUBLISHERS  REPRESENTATIVES 

unique  opportunity  —  Latin  HERE  IN  DETROIT 

Aasricas  oldest  English-language  We  know  intimately  thU  rnuld-billioii 
"sskly  available  in  January.  The  South  dollar  market  and  are  well  squipied 
Pacific  Mail  of  Santiago,  CThile.  No  viv  you  a  highly  specialized  service. 
cempstitioB,  excellent  return  on  invest-  Best  of  references 


■aat.  Plant  and  property.  Beautiful 
“■■try:  perfect  climate;  servants  $10 
jw  awnlh.  Requires  about  $26,000 
Fbr  prospectus  write  David  A. 
PfiJIips.  Calle  48.  No.  1167,  Alturas 

wl  Vsdado,  Havana.  Cuba. _ 

mowing  daily  NEWSPAPER  in 


G.  NORMAN  BROWN  &  CO. 
817  Stephenson  Building 
Detroit  2.  Michigan 
Phone— TRinity  6-7978 

Smdie«t«e  •  Features 


jc^r^  small  town  in  Chart  Area  JOKE-A-DAY  seriee;  flU  any  page; 
Bo  purchased  worth  the  money,  striking  cut;  $1  week  minimum.  Small 
“  V'V*’,  PVt  Diary.  1088  W.  87  Norfolk.  Va. 

- —  -  PRIZEWORDS  CROSSWORD 

WEEKUES-DAILIES  PUZZLES 

offer  an  outstanding  list  of  ONLY  16  clues,  no  padding,  alterna- 
•’***yn  papers.  Why  not  write  for  tives  given,  sensible  answers.  For 
*•  'nleet  Bulletin  now.  No  charge  reader  interest,  new  subscriptions,  ad- 
*  jyitatlons.  vertisement  feature  pages,  increasing 

•eM  L  STOLL  A  ASSOCIATES  classified,  or  continuous  circulation 

1*2  Hollywood  Security  Bldg.,  contest.  Proven  reader  a|>peal.  Week- 

*881  Hollywood  Blvd.  ly.  Express  Features  Syndicate.  3606 

laia  Angeles  28,  Calif,  W.  13th  Avc..  Vancouver.  B.C.,  Canada. 


editor  &  PUBLISHER  for  December  I,  1956 


THE  BOSTON  POST 

14  HIGH  SPEED  HEAVY  DUTY  NEWSPAPER  PRINTING  PRESSES  *  2  HIGH 
SPEED  FOLDERS  *  CHEMCO  ROLL  FILM  CAMERA  * 

4  WOOD  AUTOMATIC  AUTOPLATES 

Will  be  sold  at  Public  Aaction 

TUESDAY.  DECEMBER  ll+h,  1956 
AT  I  1:00  A.  M. 

at 

REAR  —  255  NEEDHAM  STREET 
NEWTON  UPPER  FALLS,  MASS. 

(14  Miles  from  Boston) 

14  GOSS  HEAVY  DUTY  HIGH  SPEED  UNITS  W/SUBSTRUC- 
TURES  ★  22%*  Cut  Off  ★  14%"  Printing  Diameter  of  cylinder 

★  60  Degree  Stereotype  Plate  Bevel  if  ’a*  Thickness  of  stereo¬ 
type  plate  if  60  Degrees  Stagger  of  Cylinders  if  60*  to  72*  Range 
of  Paper  Roll  Widths  if  Press  Geared  for  35,000  per  hour  if 
Steel  Plate  and  blanket  cylinders  operating  in  bearings  if  Steel 
folding  &  cutting  cylinders  operating  in  roller  bearings  if  Product 
is  delivered  with  folder  edge  leading.  Upper  platform  and  steps. 
2n  Tension  Lock-Up  Cylinders  ★  64  Cylinder  Lock-Up  Switches 

★  16  Covered  Inking  Roller  Corse  ★  14  Cline  Paper  Break 
Detectors  if  14  Cline  Reel  Tension  Slow  speed  pasters  if  14  Cline 
Sheet  Severing  Devices. 

2  GOSS  HEAVY  DUTY  HIGH  SPEED  FOLDERS  if  2  Tabloid 
Transfer  Mechanisms  ★  4  P.I.V.  Drives  for  conveyor  ★  4  Tech- 
mometers  and  counters. 

CONVERTERS  &  TRANSFORMERS;  2-600  KW  Converters, 
1-200  KW  Converter  W/Control  Panels — 7  Westinghouse  18,1 
KVA  Single  Phase  Transformers — 3  Westinghouse  73  KVA  Single 
Phase  Transformers  if  8  Spare  Tension  &  Paster  Motors. 

2  WOOD  (.Machinery  Co.)  AUTOMATIC  AUTOPLATES  Ser.  No, 
30  &  26,  each  complete  w/vacuum  equipment  completely  rebuilt 
in  1953. 

2  WOOD  (Machinery  Co.)  STANDARD  AUTOPLATES  Ser. 
#7305  &  1826. 

1  NEW  CHEMCO  ROLL  FILM  CAMERA— MODEL  F.1‘200. 

Plant  will  be  open  for  Inspection  from  Dec.  6th  until  day  of 
the  sale  from  9:(X)  A.M.  to  4:(X)  P.M. 

TERMS:  Cash  or  Certified  Check 

Sale  by  Order  of  Charles  W.  Bartlett,  Joseph  P.  Healy, 
Thomas  W.  Lawles.s,  Trustee  in  Reorganization,  Post 
Publishing  Co.,  Debtor 

Sale  Subject  to  Confirmation  by  U.  S.  District  Court. 
For  Additional  Information  —  Write  —  Phone  —  Wire 

AARON  KROCK  &  CO. 

Auctioneers 

I  The  OrIgir>al  and  only  Auctioneerinq  Firm  by  this  narr>e. 

274  Main  St„  Worcester  8,  Massachusetts. 

Telephone  Pleasant  3-7261 

Established  Since  1915 
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NEWSPAPER  SERVICES 


Correspondents 

EDITORS  .  .  .  dailies,  weeklies,  trade, 
farm,  business  publications  .  .  .  set 
regular  newsletter  at  reasonable  rates 
from  10-year  correspondent  in  Canada's 
capital.  Authoritative  interpretation 
of  boominir  Canada  to  U.  S.  readers ; 
Kovernment  and  public  reaction  to 
U.  S.  moves  in  foreign  policy,  trade, 
economic  fields.  Special  story  require¬ 
ments  filled.  Box  4913,  Editor  and 
Publisher, 


ECONOMIC 

CORRESPONDENT  IN  BRAZIL 

FOR  many  years  staff  correspondent 
in  Brazil  for  U.  S.  trade  publications 
can  accept  additional  work  of  trade  re¬ 
ports  and  regular  magazine  and  daily 
newspaiter  column.  Please  airmail  re¬ 
plies  to  Caixa  Postal  3596,  Rio  de 
Janeiro,  Brazil. 


Editoreontae 


ARGENTINA 

Distributors—  Representatives 
EDITORCONTAC  phone  80-8490 
Sarmiento  348  Buenos  Aires. 


_ Press  Englnoort _ 

PAUL  F.  BIRD 

Press  Erector,  Moving,  Rebuilding 
Flatbed  Semi-Cylindrical  Tubular. 

7  Oak  Court,  Islip,  New  York 
JU  1-0687 


UPECO,  INC. 

SPECIALIZING  IN  DUPLEX 
AND  GOSS  FLAT- BED  WEBS 
DISMANTUNG-MOVED-ERECTED 

Universal 

Printing  Equipment  Co.,  Inc. 

420  Valley  Brook  Ave. 
Lyndhurst,  N.  J. 


Newspaper  Press  Installations 
MOVI NG— REP  AI RI NG— TRUCKING 
Expert  Service — World  Wide 

SKIDMORE  AND  MASON,  INC.  I 
65-69  Frankfort  Street 
New  York  88.  N.  Y. 

Barcisy  7-9776 


Advertising  Rates 

CLASSIFIED 

Line  Rates  Each  Consecutive 
Insertion 

SITUATIONS  WANTED  (P*y*bl*  with 
order)  4  times  9  45c  per  lint  each 
insertion;  3  times  •  SOc;  2  •  5Sc; 
1  9  65c.  Add  15c  for  Box  Service 

ALL  OTHER  CLASSIFICATIONS; 
4  times  9  S)0c  per  line  each  insertion; 
3  times  9  95c;  2  times  9  $1.00; 
1  9  $1.10.  3  line  minimum.  Add  15c 
for  Box  Service. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Wednesday,  2  p.m. 
Count  30  units  per  lint,  no  abbreviations 
(add  1  lint  for  box  information.)  Box- 
holders'  identities  held  in  strict  con¬ 
fidence.  Replies  mailed  daily.  Editor  A 
Publisher  reserves  the  ripht  to  edit  all 
copy.  _ 


DISPLAY  RATES 


Aiate 

1 

6 

13 

26 

52 

Unet 

Time 

Times 

Times 

Times 

Times 

564 

$510 

$430 

$405 

$370 

$330 

282 

290 

240 

228 

210 

190 

141 

165 

140 

128 

123 

110 

70 

106 

95 

84 

72 

66 

35 

62 

54 

48 

45 

40 

Editor  &  Publisher 

1700 

Times 

Tower, 

N.  Y.  36. 

N.  Y. 

Phone  BRyant  9-3052 


MACHINERY  and  8UPPUES 


Composing  Room 


WE'RE  THE  LARGEST  distributor 
of  Newspaper  Form  Trucks  in  the 
World — there  must  be  a  reason — 
376.60  to  388.60  each.  FOB  Elkin. 
None  better  at  any  price.  Write  for 
descriptive  circular.  L.  A  B.  Sales 
Company,  P.O.  Drawer  660,  Elkin. 
North  Carolina. 


MODERN- 

REBUILT  LUDLOWS  ! 

Trade  in  your  old  Ludlow  on  a  modem  j 
rebuilt  machine.  Write  giving  serial  . 
number,  extra  equipment,  etc.  31,000 
or  more  for  your  old  machine  in  trade,  j 

I 

Midwest  Matrix  Mart,  Inc.  i 

1 

683  Plymouth  Court,  Chicago  6,  III. 


FOB  SALE — 8  teletypesetter  transmit¬ 
ters;  2  reperforators.  Good  condition.  | 
Half  price.  G.  R.  Benedict,  Evansville  | 
Printing  Corp.,  Evansville,  Indiana. 


HOE  FLAT  SHAVER  full  page  capaci-  : 
ty.  Old  but  in  good  condition.  Price  ! 
3300  here  in  our  plant.  Daily  Local  I 
News,  Westchester,  Pennsylvania.  I 
Phone  OWen  6-1776.  ! 

24  STEEL  CniASES  (including  2  j 
double  truck)  for  8  column  page  (96%  I 
picas  wide  by  21  in.  deep)  with  slight  i 
revision  of  side  and  foot  bars  would  ' 
accommodate  other  combinations  up  i 
to  21^  in.  deep.  No  longer  needed  | 
due  to  change  9  col.  format.  320  ea.,  ! 
f.o.b.  our  floor.  Contact:  Supt.,  Daily 
News-Miner,  Fairbanks,  Alaska. 


_ ISetssprint _ 

I  STANDARD  NEWSPRINT  ROLLS 
Inquiries  invited.  R.  H.  Silverstein 
I  896  Grand  St..  N.Y.C.  AL  4-8728 


BEHRENS  PULP  &  PAPER  CORP. 
AVAILABLE  STANDARD  CANADIAN  i 

NEWSPRINT 

15',j-16-16V4-17-I7^4-22*/-81-84 
46-60-61-62-64-66 
ROLLS.  SHEETS,  YOUR  SIZE 
BEHRENS  PULP  &  PAPER  CORP. 
2612  Grand  Central  Terminal  Bldg. 
New  York  17,  N.  Y.  MU  6-6676 


NE'WSPRINT 

Your  best  Source  of  Supply 
MELROSE  PAPER  CO.,  INC. 
208  Walnut  Street,  Phila.  6,  Pa. 


OVER  SUPPUED  with  Newsprint  T 
Need  guaranteed  deliveries  of  news¬ 
print  T  Have  si>ot.  All  sizes. 

Consult 

BUNGE  PULP  &  PAPER  CO. 

for  all  sizes  Standard  White  Newsprint. 
I  46  W.  46th  St.  Phone  JU  2-4174  2-4880 
DOMES'nC— IMPORT— EXPORT 


CANADIAN  Newsprint  standard 
82  lb.  16"  16%”  16”  16>,4”  17" 
17V4"  22"  24"  29"  30"  81"  82"  I 
88"  84*  88"  46"  62%"  60"  62"  | 

64"  66"  70"  roU»  for  Dec.,  Jan., 
Feb.  shipments.  Contracts  available. 

BROOKMAN  PAPER  CORP. 

666  Westchester  Ave.,  N.  Y.  66,  N.  Y. 
Mott  Haven  6-6022  Est.  1930 


Press  Room 


8  UNITS— 2  PR  FOLDERS 
Duplex  Metroiralitan ;  Leads  for  spot 
color ;  Roll  Arm  Brackets ;  A.C.  Drives 
Will  sell  as  Two  4-Unit  Presses.  Avail¬ 
able  early  Spring. 

BEN  SHULMAN  ASSOCTATES 
60  E.  42  St..  N.  Y.  17  OXford  7-4690 
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MACHINERY  and  SUPPUES 

Press  Room 


MACHINERY  and  SUPpLIig 


Press  Room 


GOSS  DEK-A-TUBE 
24  Page  Press 

with  8i.x  position  roll  stand,  half  page 
folder  with  tabloid  slitter  •  six  paper 
roll  iMsitions  equipped  with  aatomatic 
tensions  suitable  for  40"  diameter  rolls 

•  electric  roll  hoist  •  eight  sets 
rubber  covered  ink  rolls  •  spare  blan¬ 
kets  and  corks  with  main  driving  motor 

•  threading  motor  •  overrunning  drive 
with  motor  pinion  •  press  sprocket  • 
full  automatic  pilot  motor  operated 
controller,  cubicle  type  •  eight  push 
button  stations  •  Serial  DK  143  •  Press 
installed  new  by  Goss  December  1963. 
ONE  #4600  Kemp  gas  fired  metal 
furnace  complete  with  carburetor,  mo¬ 
tor,  temperature  controls  and  bottom 
draw-off  valve. 

GOSS  metal  pump  with  simut  and 
spout  heater 

GOSS  44-T  vacuum  casting  box  with 
vacuum  pump 

GOSS  41-T  plate  finishing  machine 
4  CHIPPING  blocks 
GOSS  centrifugal  matrix  scorcher 
ALL  electrical  equipment  suitable  for 
220  volt,  3  phase. 

ALL  equipment  may  be  seen  in  our 
plant  and  may  be  removed  immedi¬ 
ately. 

BRISTOL  PRINTING  CO. 


32  -  64  Page  Newspapers 
High  Speed  Low  Constmetim 
Length  Sheet  Cutoff  22if’ 
Paper  Roll  Brackets  A  HeSti 
AC  Motor  Drive 
Stereotype  Machinery 


JOHN  GRIFFITHS  CO.  INC. 

416  Lexington  Ave.  New  York  17.  N.  I 

6  UNIT  SCOTT  PREsT' 

(2  Units  new  in  '61) 


Double  Folder— Balloon  Fonnsn 
Sheet  cut — 28%," 
AC-Dual  Motor  Drive 
Running  on  Edition  Daily 
Very  Attractive  Sale  Price 
Wire  or  write — Publisher 
Hammond  Times,  Hammond.  Isd 


DUPLEX  TUBULARS 

16  Page — 24  Page — %  Fold.  Goapliu 


60  E.  42  St.,  N.  Y.  17  OXford  7.4M 


PRESS  MOTOR  DRIVES  of  »  44 
60.  76,  100  and  160  H.P.  AC.  ili 
complete  with  control,  chain  ii4 
sprockets.  George  C.  Oxford  Box  Ml. 
Boise,  Idaho. 


BE 


800  BEAVER  STREET 
BRISTOL,  PENNSYLVANIA 


5  UNITS— GOSS 

High  Speed  on  low  Substructure :  A.C. 
Drive;  23|*<"  cutoff  now  available. 

BEN  SHULMAN  ASSOaATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 

UNUSUAL  VALUE 

This  press  is  producing  outstanding 
ROP  full  color  printing.  It  Is  an  ex¬ 
ceptional  value  for  a  newspaper  desir¬ 
ing  fine  performance  and  utmost 
flexibility.  Excellent  condition. 

6  UNITS  &  3  COLOR  HALF-DECKS 
DOUBLE  FOLDER- 
BALLOON  FORMERS 


3  UNITS— COLOR 

8  SCOTT  Units  with  2  supsrimpoiri 
I  color  couples,  end  feed,  AC  driro. 
.  Vacuum  Pony  auto-plate.  28^,’  eutoll. 

j  BEN  SHULMAN  ASSO(nATXS 
60  E.  42  St..  N.  Y.  17  OXford  7.4M4 


AVAILABLE  IMMEDIATELY,  dot  to 
purchase  of  64  page  press,  24  past 
Goss  Rotary  #644.  Excellent  meehanial 
condition,  was  completely  rebnilt  is 
1989.  Stereo  equipment  inelndii 
Equipped  with  detachable  quarter  (olto. 
Variable  speed  controls.  321,000. 
neapolis  Suburban  Newspapers,  Ise., 
Hopkins,  Minnesota. 


3  OCTUPLE  PRESSES 


wi 

wi 

Bo 


5  Goss  Anti-Friction  units 
I  Headliner  unit 
— Shoulder-High  Colortrol 
on  Half-Decks — 

23-9/16"  cutoff 

2  nests  of  bars  &  bay  window  arrgt 
Reels-Tensions-Pasters 
Cline  drives 

May  be  seen  in  operation  at 
SOUTH  BEND  (IND.)  TRIBUNE 
Being  replaced  by  new  Headliner 


I  12  SCOTT  Units  with  6  Suiier-Impmel 
I  Color  Units;  3  Double  Folders  «ifl 
Balloons ;  AC  Drives ;  Reels  A  Past- 
I  era:  Located  Miami  Daily  News;  Avsil- 
I  able  June  or  July.  Will  split  si  i 
single  Octuples. 

;  BEN  SHULMAN  ASSOCIATES 

!  60  E.  42  St..  N.  Y.  17  OXford  7-4MI 


28-i'AGE  GOSS  Straightline  Rotan 
complete  with  vacuum-back  Pony  Aats. 
plate,  Sta-Hi,  Chases,  etc.  320.113 
Write  or  phone  Business  Manager.  Kiy 
West  Citizen,  Key  West.  Florida. 


To 

ta 


»» 

Ih 

I* 

St 

« 

rii 

to 


THE  GOSS 

PRINTING  PRESS  COMPANY 

6601  West  Slat  Street. 
Chicago  60,  Illinois 
Phone:  Bishop  2-8800 


Stereotype 


TUBULAR-24  PAGE 
DEKATUBE.  Goss:  new  in  1962;  Bal¬ 
loon  Former;  Color  Puns,  automatic 
tensions,  rewinder ;  A.C.  Drive ;  Com¬ 
plete  Vacuum  back  Stereo.  Located 
Ai>pleton,  Wisconsin.  Available  P'ebru- 
ary  1. 

BEN  SHULMAN  ASSOCIATES 
60  E.  42  St.,  N.  Y.  17  OXford  7-4690 


HALL  MAT  ROLLER 

with  6  HP  Motor.  Medium  Weigh' 
roller  for  General  Service. 

26  DURAL  Chases  for  8  Olumn. 
#1  ROUSE  Power  Band  Saw. 
REBUILT  Radial  Arm  Router. 
Furnaces  And  CASTING  BOXB 

all  sixes.  _ _ . 

#26  Full  Page  Vanderoook  Proof 
Press. 

MANY  OTHER  ITEMS 


THOMAS  W.  HALL  CO. 


HOE  64-page  deck-type  newspaper 
press.  No.  1761  solid  steel  plate  and 
impression  cylinders,  roller  bearings, 
21  flinch  cutoff,  balloon  formers,  100 
H.P.,  208V,  60C.  3  Ph.  A.C.  aine- 
Westinghouae  drive  only  nine  years 
old.  Press  being  used  daily  to  print 
Topeka  State  Journal  and  Topeka  Daily 
Capital.  Will  be  available  summer  of 
1957.  Capper  Publications,  Topeka.  Ks. 


Stamford,  Conn. 


JR.  AUTOPLATE 

22%-in.  Excellent  condiUon. 
by  automatic.  Vacuum  back.  Also 
casting  box,  plate  shaver ;  Duplex 
lar  casting  box.  All  22%dn.  ^ 

move.  Sacrifice.  Claremont  Prss*  ” 
lishing  Co..  Inc.  207  Serrano  Dr..  »» 
Francisco  27,  California. 


EDITOR  8C  PUBLISHER  for  December 


I  lisaiJdn  i 


machinery  a  suppues 

HELP  WANTED 

HELP  WANTED 

HELP  WANTED 

Wmnted  to  Bmy 

Cireutetion  I 

DUpUty  AdvertUing  j 

Editoriel 

newspapeb  presses 

COMPLETE  PLANTS 
MAT  ROLLERS 

stereo  equipment 
BEN  SHULMAN  ASSOCIATES 

i«  E  42  St.,  N.  Y.  17  Oxford  7-4690 

WANTED  to  Purchase  Model  6  Lino- 
tnc.  Most  be  in  sood  condition,  late 
Bodd  with  or  without  TTS  Standard 
Operatint  Unit,  Tupelo  Daily  Journal, 
Ygp^,  Mississippi.  Phone  Vinewood 

mu/ _ 

WA.NTED;  S-pawe  Duplex  or  Goss 
Hat-M.  Advise  serial  no.  and  when  i 
svsilsble  —  Northern  Machine  Works.  I 
tU  N.  4th  St.,  Phila.  6,  Ps. 

WILL  Boy  for  Cttsh.  Complete  Plants.  , 
iJio  Individual  Machines  and  Equip-  { 
ant — anywhere  in  U.S.A.  , 

PBINTCRAFT  REPRESENTATIVES  I 
177  Broadway,  Now  York  7,  N.  Y.  j 

WANTED.  Duplex  or  Goes  Flat  Bed  { 
Weh  Press.  Cash  deal.  Inland  News¬ 
paper  Supply  Co.,  422  West  6th, 
Kanias  City  6,  Mo. 


NEED  THREE  TOP  FUGHT  district 
advisers  in  rapidly  expandiny  Rocky 
Mountain  Empire  Country  Circulation 
Department.  Prefer  men  twenty-five 
to  thirty-live  years  of  awe,  married 
and  with  wood  hackyround.  Will  he  in 
complete  charwe  of  awents,  motor 
routes  and  distributors.  We  want  men 
who  like  to  sell  personally  and  work 
with  carrier  crews.  Must  Im  wood  pro¬ 
ducers.  Wonderful  opportunity  for  ad¬ 
vancement.  Salary  and  commissions 
will  net  tlOO  per  week  to  start,  plus 
company  car  and  expenses.  Give  com¬ 
plete  details.  Box  4815,  Editor  A 
Publisher 


MAT  ROLLER— HEAVY  DUTY 

UNIQUE  PRESS 

2(82  CaniS,  Detroit  12,  Mich. 
TRinity  6-1007 

WANTED :  One  or  two  Goss  press 
uaits,  anti  friction  type  or  better, 
22  (/1('  cut  off.  Production  Manager, 
Victoria  Press  Limited,  Victoria,  B.C,, 
Cuada. 


HELP  WANTED _ 

j4dmini»irative 

WELL  KNOWN  Eastern  Publishers 
npiesentative  firm  seeks  asgresaive 
West  Coast  representation.  Box  4934, 
Editor  A  Publisher, 

_ Artut*  -  CarloonUu _ 

WRITER  wants  cartoonist  to  team  up 
>iih  him  on  humorous  strip  on  kids. 
Box  4(01,  Editor  A  Publisher. 

Clauified  AdvertUing 
CLASSIFIED 

ADVERTISING  MANAGER 

To  the  man  between  86  and  60  who 
las  had  ground-up  experience  and 
woosios  the  ability  to  manage  salcs- 
■on.  phone  solicitors,  plan  promotions 
***  y  results,  there  is  an  excellent 
Wortnnlty  to  come  with  a  growing, 
organisation.  Mid-west,  over 
laMOO  city  with  18-day  operation. 
‘■■rT  open  and  opportunity  unlimited, 
“h'o  full  details  so  on-the-site  inter¬ 
ne*  can  be  arranged.  Box  4787,  Edi- 
•or  A  Publisher. 

M.OOO  Circulation  16,000 
tveuinf  and  Sunday.  Opening  Janu- 
"7  1  for  man  or  woman  with  mini- 
j™  2  years  experience.  Permanent. 
’Wry  and  commission.  Give  full  de- 
^  Uaar  Willis.  Advertising  Di- 
Democrat-Times,  Green- 
nlW.  Missiiwippi. 

_ CheulatioH 

JpLEPHONE  ROOM  SUPERVLSOR. 
*^"’*?«*i®*  plus  per  week.  Must 
Qualifled  to  organize,  train  and 
««  msults  in  big  circulation  operation. 
21“"*  “etropolitan  Chart  Area  2 
ly.  splendid  advancement  poesibili- 
W-  Box  4(41.  Editor  A  Publisher. 


greatest  help  EVER! 
editor  &  PUBLISHER 
CHART  AREA  MAP 


ARE  YOU  LOOKING  FOR 
A  CHALLENGE? 

We  have  an  opportunity  for  an  am¬ 
bitious  Home  Delivery  Manager.  You 
will  have  every  chance  to  prove  your¬ 
self  if  you  like  to  work  with  boys 
and  move  up  in  a  hard  hitting  New 
England  Circulation  Department.  Good 
starting  salary.  Box  4940,  Editor  A 
Publisher. 

DUptay  AdvertUing 

ADVERTISING  SALES  and  manage¬ 
ment  for  progressive,  growing  weekly 
in  one  of  Upstate  New  York's  finest 
residential  suburbs.  Outstanding  op¬ 
portunity  for  a  hard-working  individual 
in  a  business  with  extraordinary  po¬ 
tential.  Box  4717,  Editor  A  Publisher. 

ARIZONA  small  daily  has  good  spot 
for  experienced  display  man.  Perma¬ 
nent.  Salary  to  896  plus  bonuses.  Will 
consider  young  man  now  Junior  staff 
member  who  is  willing  to  work.  Write 
details  to  Box  4803.  Editor  A  Publisher. 

YOUNG  MAN  who  wants  to  retire  in 
86  or  40  years.  Meantime,  if  he’s  ex¬ 
perienced  in  selling,  layout  and  copy, 
he  has  the  opportunity  to  advance 
rapidly  with  a  young,  growing  staff. 
Hospitalisation,  Insurance  and  Retire¬ 
ment  Plan.  Complete  details  on  educa¬ 
tion,  experience,  salary  expected,  etc. 
Jim  Strupp,  Daily  'Telegraph,  Blue- 
fleld.  West  Virginia. 

ADDITION  OF  NEW  SERVICE  de- 
partment  for  local  advertisers  opens 
unusual,  permanent  position  for  first 
class  newspaper  ad-Iayout-artist.  Mini¬ 
mum  2  years  current  daily  experience 
a  must.  Salary  open  and  tops  for 
right  man,  plus  real  incentive  plan. 
Full  details  and  current  samples  of 
publiiftied  layouts  in  first  letter.  Posi¬ 
tion  open  January  7th.  Write  Charles 
T.  Patten.  Business  Manager.  Farm¬ 
ington.  New  Mexico,  Daily  Times. 

HAVE  OPENINGS  ON  SEVERAI. 
NEWSPAPERS  WITH  WHICH  WE 
ARE  ASSOCIATED  FOR  ABOVE 
THE  AVERAGE  SALES  HELP.  PRE¬ 
FER  MEN  WHO  HAVE  AMBITION 
TO  ADVANCE  IN  A  FAST  GROW¬ 
ING  GROUP  OF  NEWSPAPERS. 

FOR  DETAILS  WRITE  TO: 

General  Advertising  Service,  Inc. 

601  Georgia  Savings  Bank  Building 
Atlanta,  Georgia. 


ADVERTISING  MANAGER  for  one 
of  New  Jersey’s  strangest  weeklies. 
Top  pay  for  resourceful,  experienced 
man  who  can  build  staff  and  lineage. 
Write  in  confidence.  Box  4828,  Editor 
A  Publisher. 


STEADY  GROWTH  adds  ehoiee  op¬ 
portunity  for  seasoned  display  sales¬ 
man  aged  28  to  40.  Minimum  6  year- 
daily  experience  and  proof  of  clean, 
aggressive  record  required.  7,000  eve¬ 
ning  A  Sunday  Daily  in  ideal  family 
city— center  of  rich  petroleum,  agri¬ 
culture.  recreational  region.  To  $125. 
a  week,  plus  real  add-on  incentive  for 
right  man.  Posit.on  open  January 
7th.  Full  details  in  letter  to  Charles 
Patten.  Business  Manager.  Farming- 
ton,  New  Mexico,  Daily  Times. 


editor  ac  publisher  for  December  1,  1956 


ADVERTISING  SOLICITOR  in  two- 
man  department.  Must  be  able  to  sell 
and  pi^uce  sales-pulling  copy.  870 
6^-day  week,  plus  commissions.  Two 
weAs  vacation,  pay,  bonus;  also 
Christmas  bonus.  Life  insurance  plan  . 
carried ;  hospital  plan  optional.  Healthy  | 
climate,  mountains,  scenery,  hunting, 
flkhing.  Montrose  (Colo.)  Daily  Press. 
DISPLAY  ADVERTISING  SALES-  | 
MAN  wanted  by  fast  growing  Southern 
California  daily.  Ideal  working  and  ' 
living  conditions.  Many  company  bene-  I 
fits.  E.xceptional  opportunity.  Write 
G.  C.  Wonn,  Advertising  Manager, 
News  Tribune.  Fullerton,  California.  : 
EXPERIENCED  ADVERTISING  I 
SALESMAN  Opening  on  Kentucky’s 
largest  semi-weekly  for  experienced  { 
man  between  ages  of  26-40.  Must  be  j 
sober  and  reliable,  not  a  floater. 
LOCATED  in  the  center  of  the  Ft. 
Knox  trade  area.  Growing  city  of 
11,000.  Liberal  salary  plus  commis¬ 
sion. 

SEND  application,  references,  to  S.  B. 
Goodman,  Publisher,  Hardin  County 
Enterprise.  Elizabethtown.  Kentucky. 
.SPECIAL  EDITTON  MEN— FLORIDA 
Daily  planning  anniversary  edition 
in  April  offers  attractive  4  months 
(approximate)  a.ssignment.  Assume 
entire  sales  responsibility.  Liberal 
commission  and  drawing  account. 
Write  detailed  application  to  Box  4908, 

Editor  A  Publisher. _ 

WANTED:  Publishers  Representative, 
or  special  issue  advertising  campaigner, 
familiar  with  music  trades,  schools, 
and  artist  managements  to  take  over 
space  sales  in  exclusive  annual  of 
international  prestige.  New  edition 
now  being  compiled  with  Buyers  and 
Educational  Guide  supplements. 

WHO  IS  WHO  IN  MUSIC.  Inc., 
Penthouse,  410  So.  Michigan, 

_ Chicago  6,  III. _ 

WANTED  —  Experienced  advertising 
man  with  initiative,  imagination  and 
promotion  ability,  capable  of  directing 
department  and  building  sales  for 
large  and  growing  weekly.  Character 
and  reputation  important :  no  drifters. 
Mount  Holly  Herald.  Mt.  Holly.  N.  J. 
YOUNG  ADVERTISING  MAN  for  li¬ 
man  staff  on  afternoon  daily.  10.000 
circulation  in  Virginia  college  town. 
Must  be  able  to  produce  good  layouts 
and  copy  as  well  as  sell.  Good  pay, 

I  hospitalization,  insurance  and  retire- 
I  ment.  Give  full  details.  The  Free 

I  Lance-Star,  Fredericksburg.  Virginia. 

;  IMMEDIATE  OPENING  f^Tr  young 
I  man  on  modem  7,600  circulation  daily. 

Will  handle  eatablisheti  local  acciaints. 

[  Call  Kendall  S-imers.  Collect  MU 
I  3-2100,  Star,  Niles,  Michigan. 

{  Free  Lenee 

PHOTOGRAPHERS :  new  construction 
j  photos  are  in  demand  now  by  company 
I  house  organs.  8.000  house  organs  pay 
I  from  810  to  8100  for  clean  shots  show- 
;  ing  their  equipnnent  or  products  in 
'  use.  Professional  photographers  make 

good  money  In  this  field.  Free  Infor- 
t  mation.  Gebbie  Press  Service,  161 

West  48.  NYC  86.  N.  Y. 


IF  YOU  ARE  a  capable  editor  and 
feature  writer  and  interested  in  an 
imimrtant  executive  Editorial  position 
in  city  under  60,000,  write  giving  com¬ 
plete  data  of  your  background.  This 
is  an  excellent  opportunity  for  right 
man.  Good  salary  and  mom  for  ad¬ 
vancement.  Prefer  man  now  presently 
employed  in  Midwest  on  a  10,000-30,000 
circulation  paper.  Send  data  to  Box 
4700.  Fxlitor  A  Publisher. 

WIRE  EDITOR  for  13.000  evening, 
Sunday  in  city  32,000  starting  about 
January  1.  Middlewestemer  or  west¬ 
erner  preferred.  Include  experience, 
references,  sample  front  pages.  Write 
David  Bowers,  Idaho  State  Journal, 
Pocatello,  Idaho. _ _ 

MONTHLY  JOB^ARKET  letter,  with 
list  of  available  jobs  and  aationwide 
employment  conditions.  Bill  McKee. 
Birch  Personnel,  6(  E.  Madison,  Chi¬ 
cago.  Illinois. 


REPORTING  AND 
OPINION-FORMING 


THE  MAN  WE  SEEK  U  36  or  over. 
He  has  demonstrated  more  than  or^ 
dinary  competence  in  the  field  of  jour¬ 
nalism.  He  is  a  skilled  reporter.  He 
likes  to  write,  and  writes  colorfully  and 
well.  He  wants  to  apply  thsse  skills 
In  the  field  of  industrial  journalism 
at  a  higher  level  than  is  generally 
practiced. 

HE  POSSESSES  the  ability  to  work 
with  corporate  exeeutivas  at  all  levsis 
of  management.  He  understands  and 
wholeheartedly  endorses  the  objectives 
of  business  under  the  American  eco¬ 
nomic  system. 

HE  IS  prepared  to  devote  his  best 
thoughts  and  energy  to  reporting  and 
interpreting  one  of  the  country’s  most 
progressive  companies  to  its  rank  and 
Ale  employees,  its  supervisory  person¬ 
nel.  its  stockholders,  and  the  general 
public. 

SALARY  WILL  bear  a  fair  relation¬ 
ship  to  prssent  earnings,  with  definite 
opportunity  for  substantial  improve¬ 
ment. 

WE  ARB  engagsd  in  the  manufacturs 
of  aircraft,  missile,  automotive  and 
dsctronic  products,  and  employ  23,<MA 
people  in  our  U.  S.  and  Canadian 
plants. 

PLEASE  tell  us  about  yourself  in 
a  letter  addrsssed  to  Box  4726,  Editor 
A  Publisher. 

CITY  REPORTER  for  midwest  daUy, 
12.600  circulation.  Permanent  job  ia 
"metropolitan"  small  town.  Collage, 
good  elementary  schools,  flns  elimatow 
friendly  i>eople.  A  good  naan  with 
camera  experience  could  find  real  op¬ 
portunity.  Box  4710,  Editor  A  Pnl^ 
lish«. 

COPY  DESK  journalism  graduate  to 
write  heads  edit  copy.  Beginner  usable, 
axperience  preferable.  Write  full  de¬ 
tails,  including  salary  expected.  R.  L. 
Manth,  News  Editor,  Nsws-Sentlnal, 
Fort  Wayne.  Indiana. 

A  BOWLING  MAGAZINE  in  Mlddls 
West  desires  youthful  writer  who  has 
appreciation  of  feature  storiss.  Under¬ 
standing  of  overall  editorial  manage 
ment  problems,  appreciation  of  ad¬ 
vertising  and  circulation  requirements 
also  greatly  desired.  This  job,  K  man 
fits  in  well,  can  mean  rapid  and  per¬ 
manent  advancement.  Some  traveling 
will  be  required.  Write  present  salary, 
qualifications,  and  ambitions.  Box  4616. 
Editor  A  Publisher. 

REPORTER  •  PHOTOGRAPHER  for 
city  hall,  court  house  and  general  nows; 
some  darkroom  work.  Also  have  open¬ 
ing  for  telegraph  editor  for  U.  P.  wirs; 
work  includes  occasional  fsature  storisp 
which  applicant  illustrates  with  Speed- 
Graphic  camera.  Both  jobs  start  at 
860  week  with  guarantee  raise  after 
six  months.  Must  be  J-grad  or  exiMil- 
enced.  This  is  chance  to  work  on  mid¬ 
west  award-winning  daily  of  6,000  cir¬ 
culation.  Require  interview  and  ref¬ 
erences.  Box  4603.  Editor  A  Publisher. 

HAVE  OPENING  for  good  general 
news  reporter  and  wirs  desk  man. 
Six-day  afternoon  daily  in  western 
town  of  10,000.  Good  working  con¬ 
ditions,  paid  vacation,  hospital  and 
medical  insurance.  Also  have  openings 
!  for  two  printers.  Write  or  wire  R.  J. 

I  Scanlan,  Star  Printing  Co.,  Milas  City, 

I  Montana. 

!  HOW  WOULD  YOU  LIKE  TO  BE 
'  in  charge  of  a  society  page  of  a  daily 
;  newspaper?  This  is  a  on*  woman  de¬ 
partment  and  if  you  are  now  on  a 
weekly  newspaper  this  is  your  oppor¬ 
tunity  to  mo  daily.  Or,  if  you  are 
I  second  or  third  on  a  daily  paper  and 
.  want  to  be  first,  here  is  your  chance, 
j  The  position  will  be  open  December 
3.  WHto  or  phone  Editor,  Daily  Her¬ 
ald.  Fairborn.  Ohio. 


HELP  WANTED 


Editoriml 


EDITOR  of  KrowinK  farm  weekly  in 
top  agricultural  region.  Knowledge  of 
photography  and  Fairchild  engraver 
helpful.  Position  available  immediately. 
Gs«d  salary.  Chart  Area  2.  Box  4818, 
Editor  A  Publisher.  _ 


EDITORIAL  ASSISTANT,  woman  or 
man,  key  position  news  side  top 
Central  New  Jersey  weekly:  must  be 
experienced  reporter;  Excellent  op> 
portunity.  Give  all  data  in  letter.  Box 
4810,  Editor  4k  Publisher, 


SUBURBAN  REPORTER.  ImmediaUly. 
See,  do  not  call  Henry  Leader, 
Courier  News,  Plainfield,  N.  J. 

EDITOR  for  small  daily  in  Iowa.  Pres¬ 
ent  editor  leaves  for  army  in  January. 
Camera  and  darkroom  experience 
necessary.  Permanent.  State  salary 
expected.  Box  4880,  Editor  It  Pul^ 

Usher. _  _  _ 

REPORTER,  news  beat,  sports,  knowl¬ 
edge  of  photography  desirable.  Good 
pay,  permanent.  Chart  Area  7.  Box 

4788,  Editor  4k  Publisher. _ 

WA.NTED,  Young  (26-36),  Assistant 
MaiiaginK  Editor  with  min. mum  6 


HELP  WANTED 


Editorial 


WANTED:  Progressive  Mississippi 

morning  daily  ne^s  Telegraph  Editor. 
Job  available  now.  Send  references. 
Box  4914,  Bklitor  4k  Publisher. 


WANTED  —  REPORTER  for  six-day 
daily,  general  news  and  features, 
photography  helpful,  but  nut  necessary. 
Beginning  pay  as  high  as  186.00. 
Write  Box  4917,  fiditor  4k  Publisher. 

YOUNG  COLLEGE  graduate  capable 
of  covering  and  editing  all  sports  for 
Cape  Cod  daily  newspaper,  4922, 

Editor  &  Publisher. 


Mechanical 


GOOD  COMBINATION  MAN,  floor 
and  machine.  Knowledge  of  Elrod  de¬ 
sirable  but  not  essential.  Nightside. 
Salary  $178.00  weekly  minimum. 
Reply  air  mail.  Composing  Room 
Superintendent,  Daily  News,  P.  O, 
Box  1660,  Anchorage,  Alaska. 


MACHINIST — at  once  for  10  machine 
afternoon  daily.  Non  union.  Permanent 
position.  Write  fully  to  The  Daily 
Progress,  Charlottesville,  Virginia. 


HELP  WANTED 


_ Variotu  Departments _ 

MILITARY  SERVICE  and  promotions 
on  our  present  staff  have  created  open¬ 
ings  in  all  departments.  We  operate 
four  newspapers  and  one  magaxine 
supplement  at  present,  and  there  is 
an  opening  right  now  fur  an  outstand¬ 
ing  advertising  man  in  Seguin,  where 
we  print  one  of  Texas'  best  written  and 
best  printed  weeklies,  (trophies  to 
prove  it.)  It  is  the  third  largest  ABC 
weekly  in  the  state.  Ambitious  people 
will  enjoy  working  at  good  pay  with 
a  growing  organiution.  Owners  are 
young,  mid-thirties,  college  trained  and 
energetic.  If  you’ve  dreamed  of  work¬ 
ing  with  youthful,  aggressive  leadership 
not  afraid  of  good  new  ideas,  then 
this  is  it.  Some  stock  available  after 
you  prove  your  ability.  For  news, 
advertising  and  production  jobs  with 
a  real  future,  write  Associated  Texas 
Newspapers,  Inc.,  818  N.  Austin  Street, 
Seguin,  Texas.  You'll  get  an  answer 
from  Otha  Grisham  or  W.  E.  Berger. 


JOBS  IN  WYOMING;  Reporters  and 
advertising  men.  Send  full  informa¬ 
tion  to  Wyoming  Press  Assn.,  818 
So.  11th,  Laramie,  Wyoming. 


HELP  WANTED 


Promotion — Public  RdatUnu 


PUBUCITY  WRITER  —  The  yosic 
man  we  want  probably  is  working  «t 
a  smail  or  medium  sixe  daily,  ka 
covered  a  variety  of  beats,  done  fs. 
turas,  perkiaps  free-lanced.  Some  tri«d 
involved.  Mutt  locate  Mansfield,  OUa 
We  want  him  on  the  joh  by  Christma 
Send  f’lU  details  and  samples  in  Ira 
contact.  We’ll  return  samples.  J. 
Smith,  Public  Relations  Manager,  Wat 
ingbouae  Electric  Appliance  Divisiosa 
800  PhiUippi  Road,  Columhus,  Ohio. 


SITUATIONS  WANTED 


AdminUtrmtiea 


CIRCULATION  DIRECTOR.  PCI. 
LISHER,  MANAGER.  Fifteen  saeet» 
ful  growth  years  experience  all  phisa 
circulation,  advertising,  editorial,  fient 
back  shop,  labor,  costs,  prodactios, 
I.B.M.  controls,  heavy  on  salm;  ii«ili^ 
national  magaxines.  All  yours  at  li 
thousand  plus  if  challenge  right,  le 
suits  guaranteed.  Top  references,  cos- 
fldential.  Box  4706,  Editor  A  Pnblishw. 


years  desk  experience,  top  rewrite, 
organizational  ability,  veteran  with 
European  ktackground  preferred,  for 
American  Weekly  in  Europe.  Pub¬ 
lisher  will  interview  applicants  Decem- 
ber  10-16  in  N.  Y.  Phone  MU  6-1800. 
ASSISTANT  SPORTS  EDITOR -To 
handle  makeup,  headwriting,  assign¬ 
ment  work  on  daily  and  Sunday  A.M. 
publication.  Starting  salary  $66  to 
$76  weekly  according  to  background. 
Write  Carlton  Thomas,  Managing  Edi¬ 
tor,  The  Wilmington  Star,  Wilming- 

ton.  North  Carolina. _ 

CHART  AREA  10  afternoon  daily 
needs  full-time  society  editor.  Writing, 
editing,  layout.  Write  Box  4916, 

Editor  A  Publisher. _ 

COPYREADER,  experienced,  not  over 
40 :  leading  Chart  Area  6,  afternoon ; 
pension,  insurance  and  medical  fea¬ 
tures  plus  top  pay.  Box  4918,  Editor 

A  Publisher. _ 

(XIPYREADER- -fast,  accurate  copy 
editor  for  general  news  desk  needed 
at  once  by  leading  New  Jersey  daily. 

Box  4920,  Editor  A  Publisher. _ 

EDITOR  WANTED— Strong,  promo¬ 
tional  ly-oriented  trade  association  in 
the  sports  field  needs  editor  for  month¬ 
ly  magazine.  Knowledge  of  retailing 
and  distribution  helpful,  but  not  es¬ 
sential.  Age  26  to  86.  Salary  com¬ 
mensurate  with  experience.  Box  4907, 

Blditor  A  Publisher. _ 

FREE  LANCE— FULL  TIME 
Publisher  of  poster  displays  located 
Mount  Vernon,  New  York  wants  man 
to  develop  slogan-type  messages  for 
illustration  and  designs.  Send  resume 
to  Box  4931,  Ekiitor  A  Publisher. 
MAINE  DAILY  seeks  reporter  for 
l>olloe.  fire,  city  hall  and  sports  beats. 
Knowledge  of  Speed  Graphic  helpful. 
Include  age.  draft  and  marital  status, 
experience,  education,  present  salary 
in  first  letter.  Give  references.  Write 

Box  4926,  Editor  A  Publisher. _ 

REPORTER  (Chart  Area  6) — Man  we 
seek  has  one  to  three  years  of  small 
town  experience,  good  education,  and 
is  ready  to  move  to  medium-size  paper 
with  definitely  metropolitan  standards. 
Must  be  professionally-minded,  indus¬ 
trious,  and  on  way  up.  Box  4906, 

Elditor  A  Publisher. _ 

SOUTH  FLORIDA  semi-weekly  with 
over  13,000  circulation  will  have  two 
openings  in  near  future;  (1)  real  es¬ 
tate  editor,  (2)  reporter.  Experience, 
top  references  required.  Car  essential: 
camera  experience  helpful.  Send  full 
details  first  letter  to:  J.  L.  Whyte, 
Hollywood  Sun-Tattler,  P.O.  Box  2832, 

Hollywood.  Florida. _ 

SUBURBAN  EDITOR  for  small  daily. 
Good  wage  and  Opportunity.  Camera 
exiierience  desirable.  Write  Paul  Mui^ 
ray.  Managing  Elditor,  Piqua,  Ohio 
Dally  Call. _ 

OPPORTUNITY  for  qualified  EDITOR 
as  working  partner  in  small  daily  in. 
thriving  Pennsylvania  town.  Must  be 
promotion  and  community  service 
minded.  Investment  opportunity.  Write 
Box  286,  Honesdale,  Pennsylvania. 


WANTED— AD  OPERATOR,  ad  floor 
or  combination  man  on  Illinois  daily 
newspapers.  Good  scale,  sick  benefits, 
holidays  and  vacation.  Write  O.  D. 
Roderick.  Personnel 

Lindsay-Schaub  Newspapers 
866  N.  Main 
Decatur,  Illinoit 


Promotion — Public  Relation* 


ADVER'nSING  PROMOTION  MAN 

The  Wall  Street  Journal  offers  fine 
op|x>rtunity  to  young  man  w.th  funda¬ 
mental  knowledge  of  media  promotion. 
Have  sense  of  responsibility  and  com¬ 
mon  sense  .  .  .  and  writing  ability. 
Send  resume  and  letter  about  yourself 
to:  F.  X.  Timmons,  The  Wall  Street 
Journal,  44  Broad  Street,  New  York, 
New  York. 


PRESS  RELATIONS 


TWO  excellent  upiiortunities  now 
exist  in  our  E)mployee  Communications 
and  Publications  Division  for  college 
graduates  with  newspaper,  magazine, 
or  employee  publications  exi>erience. 

RESPONSIBIU’HES  will  include 
news,  feature,  and  other  types  of 
creative  writing. 

I NTEREISTED  iieople  are  invited  to 
call  in  person  or  send  resumes  of 
qualifications  to  Mr.  R.  R.  Haarlow. 
Professional  EImployment  Co-ordinator: 

CATERPILLAR  TRACTOR  CO. 


PEORIA,  ILLINOIS 


PUBLIC  RELATIONS 


LEADING  mideaatern  engineering  and 
construction  firm,  operating  nationally, 
seeks  public  relations  man  and  assist¬ 
ant  to  prepare  news  releases,  technical 
trade  paper  articles,  catalogs  and 
house  organ.  (Chart  Area  2.) 

SOME  travel  opportunities  to  varying 
project  sites.  Journalism  education  and 
newspaiwr  or  magazine  training  plus 
company  public  relations  exi>erience 
desired. 

LIST  position  sought,  age,  education. 
exi>erience,  dependents,  salary  ex|iert- 
ed.  and  references  in  first  letter. 
Write  Box  4900,  Elditor  A  Publisher. 


INSTRUCTION 


Clauified  Advertising 


MORE  9ALES-POWER 
FOR  CLASSIFIED  STAFFERS  1 

ABILITY  to  sell  more  linage  and  Mgn 
up  more  contracts  .  .  .  New  pride 
and  happiness  in  their  work — thcee 
are  benefits  enrollees  from  over  2M 
daily  papers  report  they’ve  gained 
from  the  Howaid  Parish  Course  in 
Classified  Advertising. 

YOU  get  individualised  attention  In 
this  20-lesaon  correspondence  eoaras. 
It  explains  tested  sal^  servicing  and 
copywriting  techniqnea  that  pay  off 
in  easy-to-follow  atyle. 

TOTAL  FEX,  $M.  For  more  saleo- 
power,  increased  eopywriting  ability 
and  greater  job-happiness,  i^l  yoor 
application  with  initial  $11  paymsat 
today. 


HOWARD  PARISH 

School  of  (TIaasifled  Advertisiag 
Tested  Want  Ads  Selling  Plans 
2900  N.W.  79th  Street. 
Miami  47,  Florida 


Linotype  School 


OHIO  UNOTYPE  SCHOOL 
Logan,  Ohio 

Linotype,  Intertype  Instmetioe 
Free  Information 


YOUNG.  AGGRESSIVE  (44)  natkmal- 
ly  known  metropolitan  newspaper  a- 
ccutive  could  be  available  for  pashm 
as  Publisher  Assistant,  General  Mti- 
ager.  A  proven  record  as  linage  builder, 
staff  organizer,  cost  conscious  executiTt. 
Now  employed  in  top  position.  CotU 
build  a  second  paper  to  first  whb 
proper  authority.  If  desired,  could  krint 
top  editor,  advertising  director  as  vdl 
as  excellent  staff  personnel.  Want  op¬ 
portunity  buy  stock  after  trial  period 
Knows  public  relations,  active  ail  dvk 
affairs.  Write  for  personal  interriev 
complete  resume.  90  days  svailabilK; 
Box  4916,  Editor  A  Publisher. 


Artists — Cartoonists 


CARTCX)NIST 

wants  opportunity  to  work  and  devdep 
talent  thru  employment  with  small  pub¬ 
lication.  Box  4927,  Elditor  A  Publisher. 


Ciresslariem 


CIRCULATION 
MANAGER  POSITION 

Active  Bsan  tt  years  of  age  17  yeus 
Circulation  Experience.  Full  sa4e^ 
sUnding  of  tbe  A.B.C.  of  Circnhtiea. 
Excellent  Record  in  Cirenlatiou  is4 
promotion  with  the  Little  Mtrehsst 
Plan.  Experience  with  Morning  Paper 
also  with  Combination  Morning  tad 
Evening.  Will  conaider  City  Masager 
position  with  Larger  Paper.  Prder 
Chart  Areas  $-4-6  or  9.  Box  47fl. 
Editor  A  Publisher. 
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Editorial 


EditorUU 


ahention 

NEWSPAPER 

MANAGEMENT 

CONTEMPLATING  A 
CHANGE  FOR  1957. 

TOP  LEVEL 

CIRCULATION  MANAGER,  now  em¬ 
ploy  performintr  >  successful  job, 
Mckinf  Esstern  connection.  Metropoli- 
Ua  newspeper.  MUST  BE  HIGHLY 
COHPETITIVE  where  constant  results  I 
.re  necessary.  EXCEPTIONALLY 
STRONG  ON  HOME  DELIVERY.  Age 
M  will  contribute  tireless  effort  and  | 
■Mfination  to  Ruarantee  maximum  I 
•In.  at  a  cost  conscious  level.  PLAN  | 
and  execute  OWN  PROMOTIONS. 

Excellent  health  and  appearance.  Top 
references. 

Scekinc  opportunity  and  permanence 
fha  recocnition  for  job  well  done. 

Available  for  immediate  interview, 
please  write  in  cunfldenre  to  BOX  4928. 
Editor  A  Publisher. 

TOUNG  EXPERIENCED —  man  with 
years  work  on  both  city  and  sub* 
uban  circulation.  Understand  and  ran 
npe  with  carrier  problems.  Desire 
position  as  Circulation  Manaprer  on 
onller  paper.  Chart  Areas  9,  10.  12. 
Carrently  handlina:  district  of  4,000 
daily  and  Sunday  circulation.  Box  4905, 
Editor  A  Publisher. 


EX- WAR  and  European  eorrespondant 
for  major  wire  aarriee,  contributor  to 
national  maRaainaa  (artielaa  and  flo- 
tion),  author  and  azparianead  naw». 
man,  both  eopydaak  and  eitpsida.  aaaka 
aditorial  poaition  raqnirinc  akill,  to- 
aponsibility.  Box  4725,  Editor  A  Pub- 
liMior. 


MAYBE  WE  CAN  HELP  YOU  1  Al- 
thouRh  the  ahortace  of  qualifled  help 
ia  hittinp  na,  too,  we  have  put  nearly 
600  people  to  work  during  the  last 
twelve  months.  Tell  os  what  yroo  need, 
and  we’ll  help  you  If  we  can.  Bill 
McKee.  Birch  Personnel,  69  E.  Madison, 
Chicago,  Illinois. _ 


EDITORIAL  WRITER 


WHAT  HAVE  YOU? 

All-around  newsman  who  has  just  sold 
paper  wants  editorial  page  assignment. 
Top  prise  winner  in  two  states,  the 
best  of  references.  Able  editor,  feature 
writer,  reporter — would  fit  in  well  as 
publisher’s  assistant,  managing  editor, 
etc.  Mature  (46),  go  any  place.  Avail¬ 
able  for  interview  now.  JUDD  AR¬ 
NETT.  813  E.  Daggy  Street,  Tuscola, 
Illinois. 


ASSISTANT  EDITOR  6  years  on  in¬ 
dustrial  magaxinas ;  exiMrienee  in  all 
phases  and  advertising.  Vet,  28.  Want 
magaxine,  publicity  or  house  organ 
post  in  northeast.  Box  4826,  Editor  A 

Publisher. _ 

EDITOR-REPORTER 
J-Grad,  Experience 

Box  4827  Editor  A  Publisher 


AlWRESSIVE  CIRCULATION  MAN¬ 
AGER  with  enviable  record  in  promo- 
tioB  and  administration  available  Janu¬ 
ary  trst  for  newspaper  100,000  plus. 
M  years  experience,  age  47.  prefer 
aidwast,  will  go  anywhere.  Particulars 
ind  top  references  on  request.  Box 
m.  Editor  A  Publisher. _ 

(3RCULATION  MANAGER— 8  years 
tiparienea  in  6  to  12  thousand  ABC 
Ally.  Strong  on  Little  Merchant  and 
•naotion.  Industrious,  eost-eonscious. 
Asa  U,  family  man.  Must  be  perma- 
amt  poaition.  Available  very  shortly. 
Box  4812,  Editor  A  Publisher. 

Duplar  ddt>rrti$in0 

TOUNG  SPACE  SALESMAN,  now  on 
trade  paper,  wants  permanent  spot  on 
Ally  paper,  retail  or  national  staff. 
Rsrried,  vet.  will  relocate.  Box  4709, 
Mior  A  Publisher. 

ADVERTISING  ARTIST  -  DIRECTOR 
I  run  experience  in  100,000  plus 
dttniation.  Highly  experienced  in  n<t 
•nnwtiona  and  campaigns.  86,500  min- 
WBWI.  B>'V  4«n».  Editor  A  PnWi.h.  r 


EXPERIENCED  REPORTER  feature 
writer.  A.  B.,  M.  A.  4  years  metro¬ 
politan  daily,  5  years  house  organ. 
Samples.  Family  man.  Box  4811,  Edi¬ 
tor  A  Publisher. 


FOREIGN  SERVICE.  Korean  veteran, 
26,  desires  foreign  employment  as 
newspaper  or  magaxine  corresptondent, 
or  in  public  relations  Held.  Speak 
Spanish.  BA,  journalism.  8*4  years 
metropolitan  daily  experience.  Excel¬ 
lent  references.  Box  4816,  Editor  A 
Publisher. 


BEGINNER  SEEKS  reimrtorial  job 
with  New  England.  New  York  daily. 
College  graduate,  26,  single.  Resume, 
retereiices.  Box  4f36,  Editor  A  Pub¬ 
lisher. 


EDITOR,  REPORTER.  33.  Ten  years 
top  experience  on  big  city  daily,  news 
magazine,  press  syndicate.  Seasoned 
writer,  general  assignments,  features. 
Knowledge  of  desk,  make-up,  photog¬ 
raphy.  Chart  Area  2.  Box  4932,  Edi¬ 
tor  A  Publisher. 

EXPERIENCED  NEWSPAPITrMAN. 
all  departments.  Advertising.  Available 
now  for  December  work,  southwest,  II6U 
week.  Box  677,  Wagoner,  Oklahoma. 
EXPERIENCED  REPORTER  de^eiT 
job  in  larger  city ;  40,000  or  over,  col¬ 
lege  graduate,  single.  Box  4908,  Editor 
A  Publisher. 


J-GRAD  29.  Harlem  resident.  8  years 
weekly  experience,  some  radio  news 
seeks  Public  Relations  or  daily  post. 
Box  4828,  Editor  A  Publisher. 


MANAGING  EDITOR  of  daily  in  tri- 
community  area  of  14,000,  in  upstate 
New  York,  seeks  responsible  news  or 
editorial  position  in  chart  area  2 
city  above  60,000,  or  any  European 
assignment.  Speak  two  foreign  lan¬ 
guages,  single,  26,  will  travel.  BA, 

:  MA  from  U  of  Minnesota  School  of 
Journalism.  At  home  in  upstate.  Cen- 
I  tral  New  York,  or  Europe.  Have 
'  written  twice  weekly  column,  edito- 
I  rials,  by-line  news.  Most  move  into 
!  big  time.  Stable,  industrious.  Available 
!  immediately  for  interviews.  Box  4826, 
i  Editor  A  Publlslier. _ 

I  REPORTER,  college  grad,  experienced, 
I  seeks  Boston  area  daily  or  weekly 
I  spot.  Box  4818,  Editor  A  Publisher. 

I  - 

I  REPORTER  2  years  medium  daily 
experience  all  brats,  courthouse,  city 
i  hall,  police,  feature,  rewrite  also 
,  column  and  editorial  writing.  24, 
<  single,  car,  draft  exempt.  Dependable 
j  hard  worker.  Worth  more  than  scale. 

‘  Will  go  anywhere  for  100,000  circu- 
I  lation.  Box  4821.  Editor  A  Publisher. 


ISRAEL  AND  NEAR  EAST— Benn  W. 
Feller.  Correspondent  ’’Exchange  Tele¬ 
graph”  (London)  and  Broadcaster. 
Available  after  December  31  due  to  sus¬ 
pension  of  "Exchange  Telegraph"  over¬ 
seas  services.  Apply  c/o  P.  I.  O., 
Jerusalem,  Israel. 


Looking  Ahead? 

AVAILABLE  in  June*  1957,  a  36-year- 
old  copy  editor  with  wide  experience 
on  all  desks  of  newspapers  75,000  and 
up.  Now  ready  to  move  up  to  working 
manaiting  editor  on  10-20.000  or  news 
editor  20-50.000  paper  in  chart  areas 
6,  2  or  1,  PM**  only.  Mature.  r<‘*i>on- 
sible  hard  worker  with  small  college 
j  liberal  arts  BA  plus  professional  Jour- 
I  nalism  degree.  Seeking  publisher  who 
wants  best  product  he  can  get  and 
who  wants  day-to-day  creative,  pioneer¬ 
ing  journalism.  Opportunity  with  pa¬ 
per  preparing  newsside  expansion  or 
climb  out  of  editorial  rut  especially 
welcome.  (If  you  just  want  production 
expediter,  don't  bother.)  Full  resume 
available  now,  or  clip  and  save  this 
ad.  Box  4909,  Editor  A  Publisher. 


(DVERTISING  DIRECTOR  —  Experi- 
— wd  up  to  60.000  class.  Detail  knowl- 
«4b  all  advertising  departments  and 
^■notion.  Mature,  stab'e  family  man. 
Now  midwest.  Box  4707,  Editor  A 
NAIidter. 


SPORTS  EDITOR  seeks  position  In 
southern  state.  1)4  years  experience 
Young,  energetic,  likes  to  work.  Mar¬ 
ried,  one  child.  Prefer  20.000  class. 
Box  4806.  Editor  A  Publisher. 


STYMIED.  Young-2  years  dailies- 
weeklies.  All  beets,  wire  copy,  heads, 
layout-use  camera.  Prefer  outdoor  but 
consider  all-anywhere.  Box  4802,  Edi¬ 
tor  A  Publislier. 


Editorial 


FIRST-CLASS,  all-around  news- 
Mpwman,  10  years  experience.  890. 
B«  4481,  Editor  A  Publisher. 

COKPETENT  Newspaper  men  and 
available  for  all  parts  of  the 
■WF.  earsfully  Kreened  by  Dan 
^4iUi.  a  veteran  newsman.  We  are 
*•  private  employment  agency 
*  ®e»t  with  a  special  desk  to  fill 
jobs  AT  NO  COST  TO 
WLOTER.  Write  Dan  Gordon. 
J*®*®  Personnel  Agency,  180  W. 
a  A..  New  York.  N.  Y. _ 

^MSTANT  sports  EDITOR  of 
iV"  JJelT  wants  position  in  New 
•rt  City  area.  B.  8.  In  journalism. 
”,J*®**  experience  including  makcun, 
J— —•  rewrite  and  coverage  of  col- 
”}•  “<1  professional  events.  Also 
college  sports  publicity  work, 
yj. references.  Box  4812,  Editor  A 


SUNDAY  EDITOR  .  .  .  Experienced, 
creative,  hard  worker,  81,  Let  him 
show  you  examples,  both  main  section 
and  home-edit^  magaxine.  Experi¬ 
enced  news,  features,  photo  layout. 
makeup.  Box  4817,  Editor  A  Publisher. 
4H^7H^A-1  NEWS  AND  FEATURE 
MA.N  for  AM  daily :  2-)-  years  ex- 
perlanea.  Box  4829,  Editor  A  Publisher. 
ARTIST:  Retoucher,  layout  man,  scaler, 
highly  experienced  all  phases  of  news¬ 
paper  art.  12  years  experience  metro¬ 
politan  dailies.  Looking  for  full  or 
part  time  job  within  commuting  dis¬ 
tance  of  New  York  City.  Box  4902, 
Editor  A  Publisher. 

EDITOR-WRITER 
For  magazine  or  tradepaper. 

I  EXPERIENCED 

Newspaper  reporter,  magazine 
I  writer,  trsdepaper  editor. 

I  SKILLED 

i  Photography,  layout,  make-up. 

I  Box  4930,  Editor  A  Publisher. 


LOOKING  AHEAD  TO  JUNE  1957 
and  Army  separation,  young  J-grad 
with  outstanding  record  desires  small 
paper  reporter-editor  position  with  par¬ 
ticipation  in  management-ownership  if 
possible.  Chart  Area  6  preferred.  Box 
4924,  Editor  A  Publisher. 


PICTURE  EDITOR,  national  magazine 
background.  Know  photography,  lay¬ 
out.  legend  writing,  engraving,  typog¬ 
raphy.  Good  pic  agency  contacts. 
College  degree.  Box  4983,  Editor  A 
Publisher. 

REPORTER  —  Experienced  all  beats, 
sports,  features,  desk.  Can  write.  Col¬ 
lege  man.  36.  Married.  Challenging. 
Permanent.  Clips  available.  Box  4904, 
Editor  A  Publisher. 


!  REPORTER,  30,  five  years  experience 
'  in  Mountain  West  and  Midwest,  mar- 
j  ried,  MA  degree,  wants  position  on 
medium  to  large  daily.  R.  S.  Johnston, 
402  E.  High,  Urbana,  Illinois. 

WIRE  or  desk  on  Midwest  or  South- 
i  west  a.m.  by  reporter  with  experience 
editing  small  daily.  Good  record.  Box 
I  4926,  Editor  A  Publisher. 


I  WRITER,  girl  30,  magazine/newspaper 
experience.  B.  F.  A.  degree.  Editing, 
ms.  reading,  publicity,  feature  writing. 

'  proof  reading,  secretarial.  New  York 
^  City.  Box  4912,  Editor  A  Publisher. 

j  PART-TIME  Editor-reporter  plus  cash 
I  to  invest.  N.  Y.  suburbia  weekly.  Box 
4939,  Editor  A  Publisher. 


I,  195* 
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Editorial 


SOUTHWEST  OR  CALIFORNIA  job 
sought  by  city  hall  reporter  for  local 
news  service  in  large  Midwestern  city. 
Experienced  polic€»  courts,  toning, 
schools,  politics,  etc.  Married.  Age 
Master's  degree.  Alert,  energetic,  hard¬ 
working,  polite,  persistent.  Writes  fast 
and  well.  Top  references.  Box  4910, 
Editor  A  Publisher. 


REPORTER-DESKMAN 

EMPLOYED  6  yrars  major  city  daily. 
Experienewi  reporting,  editing  and 
make-up ;  Also  teaching  Journalism  in 
metropolitan  university.  Married,  30, 
B.A.  Seeking  straight  news  post  on 
daily.  Box  4937.  Editor  A  PublisiM’r. 


Machanieal 


PRODUCTION  MANAGER  or  press- 
niom  suiierintendent — thorough  knowl¬ 
edge  of  all  departments  —  seeking 
change  for  personal  reasons.  Present 
employer  aware  of  this  ad  and  will 
be  used  as  reference.  Box  4741,  Editor 
A  Publisher. 


I  WANT  TO  CONTACT  a  pressroom 
foreman  who  needs  a  conscientious 
capable  man.  Aggressive,  sober,  good 
health,  union.  26  year,  exparianee  on 
medium  and  metropolitan  newspaper,. 
Like  steady  day  situation.  Raferencas. 
Box  4801,  Editor  A  PubllMiar. 

PRODUCTION  MANAGER,  axpari- 
enced  on  eontraeta,  union  lawa,  color, 
high  shrinkage,  plant  maintananea. 
Will  consider  assistaney  on  largo  pa¬ 
per.  Beet  refaranoea.  Available  im¬ 
mediately.  Box  4881,  Editor  A  PuW 
lishor. 


Photography 


PHOTO  -  JOURNALIST,  top  grade, 
keen  sense  for  human  intaraat,  travel 
stories.  Completely  equipped.  Desires 
association  with  live  publication :  news 
agency ;  paper :  magazine.  Prefer  ac¬ 
tion,  travel.  Chart  Area  2,  8.  4  Cuba, 
Puerto  Rico,  B.  W.  I,  Box  4806, 
Editor  A  Publisher. 


HEAVY  EXPERIENCE  shooting  pic¬ 
tures  for  national  magazines  and  top 
companies.  Can  write  intelligently. 
Re-locate  for  right  job.  Unafraid  of 
work.  Box  4936,  Editor  A  Publisher. 


Promotion — Public  Ralatiomt 


JUNIOR  COPYWRITER  or  assistant 
editor—  young  man  with  exiwrience  at 
editing,  pixxif  reading  and  research 
for  trade  pai)er.  free-lance  public  re¬ 
lations.  seeks  change  to  editorial  or 
ad  deiiartment  of  newspaper,  maga¬ 
zine  or  house  organ.  Married,  vet,  BA 
English.  27.  Box  4729,  Editor  A  Pub¬ 
lisher. 


EXPERIENCED  WRITER,  SPEAKER 
— Desire  leaving  newspaper  field  for 
public  relations  post  or  editor  of  house 
organ.  Good  habits.  Not  afraid  to  work. 
Now  located  in  Middlewest.  Box  4822, 
Editor  A  Publisher. 


NINE  YEARS  solid  experience  all 
phases  industrial  public  relations. 
Ready  fur  top  industry,  agency  posi¬ 
tion.  Excellent  writer,  speaker,  plan¬ 
ner.  Age  34.  college  degree,  married. 
Box  4820.  Editor  A  Publisher. 


INTERNATIONAL  ADVERTISING 
Junior  executive,  background  in  ad¬ 
vertising.  Public  Relations,  administra¬ 
tion,  seeks  challenging  position  in 
agency  or  manufacturers  international 
division,  or  travel  industry.  Familiar 
with  export  and  procedures.  Last  with 
French  government  agency.  French 
native.  U.  S.  Citizen,  some  Spanish. 
26,  will  train,  relocate.  Box  4929. 
Editor  A  Publisher. 


PUBLIC  RELATIONS  assisUnt  or 
product  publicity  post  in  chart  areas 
12,  7,  1  or  2  wanted  by  personable 
young  woman  with  10  years’  newspaper, 
publicity  and  executive  secretarial  ex¬ 
perience.  B.A. ;  graduate  training  mer¬ 
chandising.  promotion.  Now  employed 
leading  daily.  Box  4928,  Editor  A 
Publisher. 
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Shop  Talk 

By  Robert  U.  Brown 

Among  those  countries  in 
this  hemisphere  labelled  as 
having  no  freedom  of  the  press 
by  the  Inter-American  Press 
Association  at  its  recent  Ha¬ 
vana  meeting  were  Venezuela, 
Colombia  and  the  Dominican 
Republic. 

It  is  only  natural,  therefore, 
that  an  attack  on  lAPA  ema¬ 
nating  from  one  of  those  coun¬ 
tries  and  defending  the  others 
should  be  given  circulation  by 
one  of  them. 

The  Dominican  government 
has  laid  out  large  sums  of 
money  to  reproduce  such  an  at¬ 
tack  by  J.  Penzini  Hernandez 
of  El  Universal,  Caracas,  Vene¬ 
zuela,  reported  to  be  a  former 
minister  of  the  government  and 
professor  of  international  law 
at  Caracas  University.  The 
speech  has  appeared  in  adver¬ 
tising  space  in  a  few  U.S.  news¬ 
papers  and  also  appears  in  the 
ad  columns  of  E&P  this  issue. 

We  hope  it  receives  wide 
reader.ship  because  its  tortured 
reasoning  reflects  the  attitude 
of  dictators  and  their  support- 
ei'S  toward  freedom  of  the  press. 
The  complaints  against  lAPA 
are  based  on  the  flimsy  charge 
that  it  is  interfering  in  the 
internal  affairs  of  American  re¬ 
publics. 

It  boils  down  to  a  statement 
that  might  say  something  like 
this:  “Because  the  American 
Society  of  Newspaper  Editors 
charges  there  is  no  freedom  of 
the  press  in  Russia  it  is  inter¬ 
fering,  therefore,  in  the  in¬ 
ternal  affairs  of  Soviet  Rus¬ 
sia.” 

No  one  will  be  fooled  by 
Ml'.  Hernandez’  parallel  reason¬ 
ing  with  respect  to  the  press  of 
some  dictator-controlled  coun¬ 
tries  in  Latin  America. 

*  * 

Anyone  who  attended  the 
meeting  in  Havana,  or  read 
E&P’s  report  of  same,  and  also 
reads  the  Dominican  ad  in  this 
issue,  will  spot  the  similarity 
of  techniques  in  Mr.  Hernan¬ 
dez’s  statement  and  those  of 
some  representatives  from  Co¬ 
lombia.  Dominica  and  Nica¬ 
ragua  at  Havana. 

They  paid  lip  sei'vice  to  lAPA 
as  an  institution,  said  the  re¬ 
port  on  freedom  of  the  press 
was  a  fine  job,  but  there  were 
only  a  few  things  wrong  with 
it.  Mostly  they  admitted  there 
was  censorship  and  suppression 


at  Thirty 


of  news  and  newspapers  in 
their  countries  but  contended 
they  were  justified  by  internal 
conditions. 

When  their  rather  mild  pro¬ 
tests  (in  contrast  to  violent  at¬ 
tacks  at  previous  meetings) 
proved  to  no  avail,  these  gen¬ 
tlemen  set  a  new  course.  They 
offered  a  resolution  stating  that 
I A  PA  has  no  power  to  inter¬ 
fere  or  intervene  in  the  political 
affairs  of  any  country.  When 
the  lAPA  charter  was  read 
from  the  rostrum  showing  it 
does  not  arrogate  such  powers 
to  itself,  the  motion  was  de¬ 
feated. 

Then  representatives  from 
Colombia  started  what  amounted 
to  a  filibuster  against  a  report 
labelling  President  Rojas  Pinil- 
la  a  “violator  of  freedom  of  the 
press.”  They  contended  the 
Tribunal  making  the  report  had 
not  obsei-ved  the  rules  and 
standards  set  out  for  it,  that 
it  had  not  advised  the  defend¬ 
ant  of  the  charges  nor  given 
him  a  chance  to  be  heard,  and 
that  it  had  not  visited  the  coun¬ 
try  to  investigate. 

The  Tribunal  replied  with 
chapter  and  verse,  including 
post  office  receipts,  showing  the 
charges  had  been  sent  to  Rojas 
but  no  reply  had  been  received, 
and  requests  for  visas  to  visit 
the  country  had  been  made  but 
not  honored.  On  a  vote  of  confi¬ 
dence  for  the  Tribunal  the 
Colombian  delegation  walked 
out. 

*  *  « 

Note  Mr.  Hernandez’s  argu¬ 
ment  : 

After  quoting  a  high  authori¬ 
ty  (Pope  Pius  XII)  to  the  effect 
that  a  journalist  is  not  free  but 
an  “automaton  at  the  service  of 
the  great  news  agencies,  of  po¬ 
litical  parties,  or  whomever 
pays  him,”  he  insinuates  lAPA 
is  run  by  “the  press  associations 
(who)  have  arrogated  to  them¬ 
selves  the  judgment  and  de¬ 
nunciation  of  what  they  call 
violations  of  freedom  of  the 
press.” 

Then  he  says  lAPA  isn’t 
so  bad:  “We  do  not  doubt  its 
good  faith  nor  its  worthy 
goals.” 

But  then  he  casts  aspersions 
on  its  “tactics”  and  “fairness.” 

After  making  half-true  state¬ 
ments  about  lAPA  actions 
against  Trujillo  of  Dominica, 
(Continued  on  )nt.ge  70) 
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D«c.  3-14— American  Press  Institute,  City  Editors  Seminar,  Colum¬ 
bia  University,  New  York  City. 

Dec.  7-8 — New  England  Society  of  Newspaper  Editors,  second 
annual  convention.  Parker  House,  Boston. 

(1957) 

Jan.  7-18— American  Press  Institute,  Circulation  Managers  Semi¬ 
nar,  Columbia  University,  New  York. 

Jan.  13-15— Great  Lakes  Newspaper  Mechanical  Conference. 
Hotel  Statler,  Cleveland,  Ohio, 

Jan.  17-19 — Tennessee  Press  Association,  mid-winter  meeting,  Hotel 
Hermitage,  Nashville,  Tenn. 

Jan.  18-19 — New  England  Weekly  Press  Association,  annual  Winter 
convention.  Hotel  Statler,  Boston. 

Jan.  18-19 — Texas  Press  Association.  Midwinter  meeting,  Com¬ 
modore  Perry  Hotel,  Austin.  Tex. 

Jan.  18-19 — New  Mexico  Press  Association,  winter  convention. 
Hilton  Hotel,  El  Paso,  Texas. 

Jan.  20-23 — Newspaper  Advertising  Executives  Association,  annuel 
meeting,  Edgewater  Beach  Hotel,  Chicago. 

Jan.  21-Feb.  I — American  Press  Institute,  Publishers,  Editors,  and 
Chief  News  Executives  Seminar  (for  newspapers  under  50,(X)0 
circulation),  Columbia  University,  New  York. 

Jan.  24-26— North  Carolina  Press  Association,  midwinter  institute. 
Chapel  Hill  and  Durham,  N.  C. 

Jan.  27-29 — New  York  State  Society  of  Newspaper  Editors,  winter 
meeting,  Sheraton  Hotel,  Rochester,  N.  Y. 

Feb.  7-10 — California  Newspaper  Publishers  Association,  annuel 
convention,  Sheraton  Palace  Hotel.  San  Francisco. 

Feb.  11-22 — American  Press  Institute,  Advertising  Directors  Semi- 
nar  (for  newspapers  under  75,000  circulation),  Columbia  University 
New  York. 

Feb.  12-13 — New  York  State  Publishers  Association,  Winter  meet¬ 
ing,  Hotel  Syrecuse,  Syracuse,  N.  Y, 

Fab.  14-16— Pennsylvania  Newspaper  Publishers  Association-In¬ 
terstate  Advertising  Managers  Association,  display  advertising  con¬ 
ference,  Penn  Harris  Hotel,  Harrisburg,  Pa. 

Feb.  14-16— Maryland  Press  Association,  annual  meeting,  Belti- 
more,  Md. 

Feb.  20-23 — Georgia  Press  Institute,  29th  annual  session,  Henry 
W.  Grady  School  of  Journalism,  University  of  Georgia,  Athens,  Sn. 

Feb.  23-24 — Newspaper  Advertising  Executives  Association  of  th* 
Carolinas,  mooting.  The  Clemson  House,  Clomson  College,  S.  C. 

Feb.  25-26 — New  England  Newspaper  Advertising  Executives  As¬ 
sociation,  Winter  meeting,  Parker  House,  Boston. 

March  2-3 — Mississippi  Valley  Classified  Advertising  Managers 
Association,  annual  meeting,  LaSalle  Hotel,  Chicago. 

March  3-4 — New  York  State  Dailies,  Advertising  Managers  Bureau 
Spring  meeting.  Hotel  Syracuse,  Syracuse.  N.  Y. 

March  6-8 — Gravure  Technical  Association,  annual  convention, 
Hotel  Drake,  Chicago. 

March  11-22 — American  Press  Institute,  Managing  Editors  and 
News  Editors  Seminar,  Columbia  University,  New  York. 

March  19-22 — Kent  State  University,  15th  annual  photo  short 
'  course,  Kent.  Ohio. 

March  21-23 — New  Jersey  Press  Association  and  Pennsylvania 
Newspaper  Publishers  Association  joint  Mid-Atlantic  Newspaper  Con¬ 
ference.  Sheraton  Hotel,  Philadelphia,  Pa.  ^ 

March  25-29 — National  Press  Photographers  Association,  annua 
convention.  Hotel  Willard.  Washington,  D.  C. 
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How  many  read  your  paper  easily? 


Your  paper  may  not  be  as  legible  as  it  should 
be  for  many  of  your  readers  since,  out  of  every 
ten  persons,  seven  lack  perfect  vision. 

Many  publishers  are  turning  to  a  larger 
body  type  as  the  solution  to  the  problems  of 
legibility,  and  if  this  is  a  move  you  are  con¬ 
sidering,  be  sure  to  see  Linotype  Corona. 

One  of  the  main  reasons  for  Corona’s  un¬ 
surpassed  legibility  is  its  proper  “x”  height  in 
relation  to  type  size.  There’s  no  skimping  with 
Corona!  With  Corona  you  get  a  full  “x”  height, 
not  an  undersized  height. 

That’s  why- for  best  legibility-you  should 
specify  Corona. 

Corona  saves  newsprint,  too 

Corona  looks  as  big  as  faces  a  full  point  size 
larger,  yet  it  has  the  alphabet  length  of  small¬ 
er  faces.  This  means  more  words  to  the  col¬ 
umn  inch,  and  allows  measures  to  be  nar¬ 
rowed  for  surprising  newsprint  savings.  For 
maximum  newsprint  economy  and  good  legi¬ 
bility,  the  perfect  choice  is 

corona 


HfIGHT  ^ 


For  best  legibility  a  newspaper  body  face  should 
have  an  “x”  height  in  proper  proportion  to  its 
point  size,  as  shown  by  this  example  of  greatly 
enlarged  Corona.  When  you  consider  a  new  body 
face,  make  sure  the  “x”  height  is  full,  not  small 

For  legibility  and  economy,  use  Corona 


Mergenthaler  Linotype  Company,  29  Ryerson  Street,  Brooklyn  5,  N.Y. 


LINOTYPE 


Set  in  LlHtttupe  CfTt’no  and  Spartan  famlHea 


Aftncits:  Atlanta,  Boston,  Chicago,  Clevelond,  Dallas,  Los  Angelos,  New  York,  San  Froncisco.  In  Conodo:  Conodian  Linotype,  Limited,  Toronto,  Ontario 

in  u.  S.  A. 


SERVING  YOU  BETTER-SAYING  YOU  MORE 


FOOD  STORES 


These  3  nationally-known 

food  chains  which  do  about  ||H|^ 

607o  of  the  total  grocery  store 

sales  volume  in  INDIANAPOLIS 

PLACE  HALF*  THEIR  LINAGE  IN  THE  TIMES! 


Tin's  is  tlu“  :ul\ fitising  pattern  these  seasoned  j;roeer\’  inereliandisers 

have  followed  for  years  to  reach  and  maintain  their  dominant  sales  position.  It’s  an 

ad\  t‘rtising  pattern  pnncd  in  practice  ...  a  reaclv-made  guide  to  food  manufacturers  who 

want  to  sell  tiu*  Indianapolis  mark(‘t  thoroughly  and  economically. 

"In  19.>'5  it  was  48.0' i  of  tlioir  total  linlianaj^olis  nt  wspapt  r  liiiane  .  .  . 
for  tin*  first  8  niontlis  of  this  year,  4T.6'i. 
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SCRIPPS-HOWARD  NEWSPAPERS 


NEW  YORK.  WorM  Tc/cgrom  i  Tht  Sun 

CLEVELAND . Pr»ii 

PITTSBURGH . Frnu 

SAN  FRANCISCO . Newt 

INDIANAPOLIS . Tim, 


COLUMBUS . atiinn 

CINCINNATI . Ret 

KENTUCKY . Pet 

Covington  odition,  Cincinfwlt  Pott 
KNOXVILLE  ....  Nowt  Sentinol 


DENVER  .  .  .  Eoclt)'  Mounfoin  N«ws 
BIRMINGHAM  ....  PoU  Horald 

MEMPHIS . Pron-Scinitar 

MEMPHIS  .  .  .  Commorciat  Aopoat 
WASHINGTON . Now, 


EVANSVLIE . 

HOUSTON . 

FORT  WORTH . 

ALBUOUEROUE . 

El  PASO . HorotdPod 
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